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Jewels in the Regalia of the Czars of Russia Among the Treasures Preserved in the New Museum to Be Opened in Moscow 


(See Text on Page 53) 
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The New Designs for Brooches and Brooch-Pendants 








By Isabelle M. Archer 

















T HERE is a call this Fall for an unusual 
number of brooches and their close re- 
lations the brooch-pendants. Two reasons 
are given for this aggravated demand: the 
absence of any pendant or added decoration 
on so very many of the fashionable neck- 
laces, and the need for the handsomest type 
of brooches on the costumes of the Fall. 
The bar pin has offered itself up on this 
wave of popularity and become so identified 
with the brooch that it is difficult now to 























ae 
Fe 


tell the two jewels apart. The brooch has 
so changed for certain styles that it has 
taken upon itself the character of the bar 
pin. Between the interchange of patterns 
and forms the two jewels have developed 
an entirely new brooch contour. This is 
the new bar-brooch. 

The list will now include, under the one 
head, the bar pin in its limited range for 
sport and tailored wear, the bar-brooch, the 
brooch, proper, and the brooch-pendant. 
Following these naturally come the pendant 
or laValliere and then the necklace with the 
pendant decoration. But these are beyond 
the immediate subject and must be treated 
separately, 

Between the first and the last jewel on 
our list the greatest difference is found in 
the matter of detail: the bar pin is a direct- 
ly simple and narrow line and the brooch- 
pendant is augmented by the additional 
fringe or pendant motif that gives it the 


characteristics of the jewel. But there is a 
certain basic formation running through all 
of these pieces and upon this groundwork 
each of them is designed and built. 

The bar pin of the [all will have a sturdy 
frame of engineturned gold or bevel-edged 
platinum. It will show a predominance of 
calibre mountings, even the opaque gem- 
stones being set for the bar pin in narrow 
rows of closely mounted, square-cut sec- 
tions. The new bar pins will often come in 


FALL 


SOME OF THE NEW BROOCHES OF THE 


sets of matching pins or with a collar holder, 
cuff links and sometimes with hat darts in- 
clided in a complete set. The bar pin is 
restricted nowadays to wear with the most 
specialized costumes for sport or business 
tailored suits and cloth, one-piece dresses. 
They keep to the more staid colors and 
seldom mix their tints. Even or gradated 
rows of small dark jade, lapis, garnets or 
agate and tiny sections of tourmaline gen- 
erally comprise their settings. 

Very different affairs are the jewels found 
next on the list. The bar-brooches have a 
distinctly mew character. They are a 
French product or at least the first ones of 
their great numbers were products of the 
Paris designers. Perhaps it is because they 
are still a very new jewel that most of the 
Fall patterns in bar-brooches keep to the 
French manner of handling. Their gems 
are cut with direct regard to the ultimate 
design of the jewel, and the mountings 





comprise so small and insignificant a part 
of the whole that these brooches appear to 
have no mounting at all, 

‘lwo examples of this new jewelry type 
are sketched in the accompany illustration. 
The bar-brooch at the upper left-hand side 
of the drawing is one of these and the sec- 
ond design is shown at the lower left. Each 
is a clever use of carved gems in platinum 
mounts, the upper design holding a hollow 
oblong of beveled-edged black onyx inset 
into the ends of a slab of smoked amber. 
The other mounting blends oblong-shaped 
faceted sapphires and emeralds, green jade 
inset with lapis and cabbage-green jade for 
the ends. 

These are the brooch-bar pins to be worn 
with the morning tailleure for the Avenue. 





Their settings are planned to blend with 
the latest costume colors and their strict 
adherance to the geometric lines in their de- 


‘signing make them particularly appropriate 


for use as part of the newest tailored 
jewelry parures, 

The form taken by the regulation brooch 
is far more ornate and individual than that 
of the bar-brooches. The settings, too, 
show a greater variety in their choice of 
gems and, consequently, of texture as well 
as of color. They range from the odd 
shape seen at the upper right-hand side of 
the illustration to the decorative, befringed 
affairs shown below this brooch, 

This hexagon brooch is curiously made 
from a thin slab of clear, rock crystal, 
bordered around with a banding of small 
diamonds. Tri-colored emeralds are placed 
at the intersections of the border. The 
fringed design shows a contrasting treat- 
ment. The amount is frosted gold, and this 
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has been inlaid with gough-finished pieces 
of jade, turquoise, and smoked amber in a 
most colorful arrangement, 

Gold filigree is appearing in some of the 
more fanciful designs in brooches for after- 
noon wear. The forms of this type follow 
the lead of the pierced-platinum jewels and 
add the pendant motifs of pearls or colored 
gems like the finishings of their prototypes. 
They are set with pearls, diamonds, sap- 
phires, emeralds, topazes, peridots, amethysts, 
beryls, rubies, garnets and spinels. These 
gems are invariably small in size and used 
in profusion to gain an effect of incrustation 
on these filigree jewels. The gems are 
clustered to make the central motif and the 
design is built up around this raised pinnacle. 
Never is a large gem used with this new 
light filigree work; it would give an un- 
wonted heaviness to the delicate jewel. 

The brooches and brooch-pendants de- 
signed especially for evening wear have 
platinum for their mounts and the five gems 
for their principal gem-settings. Topazes, 
peridots, amethysts, jade, smoked amber, 
black onyx and black opals are added to 
the sapphires, rubies, emeraids, pearls and 
diamonds. In the illustration are a variety 
of typically new combinations in gems and 
the gem-stones. The pendant with the fan- 
shaped top and the large pearl drop shown 
at the left-hand side is mounted with dia- 
monds, pearls and sapphires. Next to this 
is a small brooch with an exaggerated pend- 
ant ornament. This jewel, like most of the 
new brooch-pendants, can be converted at 
will from a brooch to a necklace pendant, 
by the addition of a fine neckchain to the 
tiny safety hooks hiding behind the mount- 
ing at either side of the jewel. 

The three remaining jewels in this draw- 
ing show quite a fresh manner in_ their 
handling. There is a new method of using 
the pavé setting, and here it is seen as a 
fillmg for diamonds. In the long, narrow 
pendant given at the center of the group, 
the diamonds, closely set in a solid mass of 
platinum points and small diamonds, are 
used to give contrast to the fanciful trellis 
design carried out in pearls and diamonds 
for the three-cornered sections of the jewel. 

Pink and black pearls stand above a 
ground of these pavé-set diamonds in the 
broad brooch-pendant with the five peari 
drops, and they make the crown-like top 
for the hanging fringe of pearls and square- 
cut emeralds. 

This excellent mode in diamond mounting 
is used also where a narrow banding of 
pearls or of one of the colored gems make 
a frame for the main diamond backing. A 
variety of contours are used in this way, and 
after the style of the brooch shown at the 
upper right of the sketch, they trace a de- 
sign in pearls, sapphires, emeralds, topazes, 
peridots or black onyx in and out and over 
a background of the massed diamonds. 

Geometric forms, massed diamonds and 
the greater utilization of the colored gems 
and the gem-stones are outstanding features 
of the newest designs in brooches and 
brooch-pendants in preparation now for 
Wear this Fall. 








Morris Rothner and Al H. Jacobson, of 
Solomont & Ettinger, 5 Bromfield St., 
Boston, are on a camping trip through 
Maine and New Hampshire. 
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Government Retains and 


Guards Treasures of Former Czars 


Soviet 





LARGE number of stories have appeared 
in American papers recently to the ef- 
fect that the Russian crown jewels and the 
treasures of the former royal families of 
Russia had been dissipated by the Soviet 
government or stolen and exported by offi- 
cials or underlings, in the government. These 
stories have been refuted in despatches from 
Russia but the strongest evidence of their 
falsity comes from the fact that the visitors 
to Russia have noted that the treasures have 
been placed in a museum at Moscow which 
has not yet been opened to the public. How- 
ever, photographs of the treasures in the 
museum have been taken and permitted to be 
circulated, the first of which came over to 
the country last week. 


Among these photographs is one showing 
the jewels in the regalia worn by the Czar, 
which appears on the first page of this issue. 
All the metal work in these jewels is of 
solid gold and the gems are of fine quality. 
In the hat (which might be termed a crown) 
shown in the illustration, an enormous pearl 
is shown in the cross at the top. Among 
other photographs which will also appear in 
subsequent issues of THE JEWELERS’ CIRCU- 
LAR are those of the gold and silver service 
of Catherine the Great, which was used on 
state functions not only by her but by the 
rulers of Russia who followed her. 

The Czar’s treasures have been put in 
charge nf D. D. Ivanov, who has been ap- 
pointed a curator of this department of the 
museum and in an early issue, we hope to 
show a photograph of Curator Ivanov at his 
work in the establishment with some of the 
royal household utensils around him. 

Some of the principal gems in the crown 
jewels of the Russian rulers which came into 
the hands of the Soviet government were 
illustrated in THe Jewevers’ Circurar of 
Sept. 20, 1922, Dec. 20, 1922, and June 11, 
1924, 








Chinese and Japanese Art 


N a few brief sentences Verleye sums up 

the “high points” of these two styles thus: 
“Chinese art seems to have submitted little 
to exterior influences, but it followed the 
evolutions by which ornamentation is made 
to pass through the halting places of geomet- 
ric rationalism, naturalism and pure imagina- 
tion. By the side of a decoration the most 
rigid, where the severity of the Greek mixes 
with the linear stylization of foliage, we 
see bronzes modeling, without any deforma- 
tion whatever, tortoises, lotus, bamboos, 
lizards. At other times the most fantastic 
forms of fabulous animals squat on the 
bellies of vases. 

“Time and experiment endowed the 
Chinese with a metallurgy of perfect con- 
ception, and their bronzes are perfectiort 
itself, according with the destination they 
are to affect: Bells, mirrors or art objects. 
Chinese bronze has the qualification of a 
property of becoming malleable at a very 
dark red, a quality which is lost in the 
higher or lower temperatures. 

“Chinese and Japanese bronzes destined 
as works of art are: Drinking vessels, vases, 
subjects. They contain a rather large pro- 
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portion of lead (15 per cent.). The finished 
piece, heated in a closed oven, takes on that 
lovely black tone so much liked by collectors 
and which is often heightened by an incrus- 
tation of gold, silver or different kinds of 
matter. 

“The Chinese and Japanese arts are 
brothers, although the Japanese has a preva- 
lence for the ornamental synthesis of animal 
and vegetable forms. The one as the other 
style presents admirable examples of com- 
position and execution in the usual articles, 
armor; scabbards, sword-guards, especially.” 
—La Gravure, la Ciselure, le Modelage. 








Credit Is Both Material and Moral 





By J. H. Trecor* 


There is a school where it seems difficult 
for pupils to advance into higher grades, 
and that school is the school of credit. 
Though indispensable in modern commerce 
and fundamental to its development, credit 
in its various elements is little understood 
and for that reason is suffering constant 
abuses, 

We pay large bills for our ignorance of 
credit principles. We go along merrily as 
though credit were governed by none cf 
those hard and fast rules that prevail in all 
other matters with which mankind has to 
do. Some day the fallaciousness of en- 
deavoring to create credit out of thin air 
will be generally understood, 

In a recent editorial, a metropolitan news- 
paper made this statement: “Credit is not 
material; it is moral.” This is but half 
true. Credit is both material and moral. 
Credit is bought just like commodities. This 
is the exchange principle of credit. He who 
has credit to sell buys commodities or money 
with it, and while credit is not a value of 
itself, it represents elements, which, taken 
together, constitute value and make a fair 
exchange. 

The thing that is fundamental with credit 
is that the goods or money secured through 
credit must be used in such manner that 
when the liquidating period arrives, he who 
gave real value in the first place will re- 
ceive real value in return. When the 
liquidating capacity in credit fails, credit 
dies, 

Credit cannot be legislated. Failure to 
appreciate this by governments has caused 
dire disaster in the years just passed. 
Credit is at the base of our complex com- 
merce; with it we create capital and wealth. 
Yet with so much ignorance prevailing re- 
garding the credit function, we contribute 
annually a sum in credit waste that could 
as well be saved and used for production. 

It is easy for the legislator to say that a 
hard pressed agricultural or industrial 
people should be given more credit, yet if 
the elements of credit are lacking and the 
liquidating power absent, then to supply 
credit merely hinders and does not help in 
the final windup. Real values must he 
created by muscle and brain. 


*Executive Manager, National Association of 


Credit Men. 








On Sept. 1, Bishop C. Leonard will open 
a jewelry store and gift shop at Salisbury, 
|e 
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American Tourists in Paris 








French Jewelers Make Special Displays to Attract Visitors from the States 

















Paris, France, Aug. 10.—The Olympic 
Games brought people of a certain well-de- 
fined class to France, from the States. They 
were, however, mostly connected with 
athletics, and not of the class that makes ex- 
tensive purchases in the shops. It is only 
now that the great, main stream of tourists 
has arrived. It is a bit late, but that has 
taken nothing from the size or importance 
of the first wave that has broken over Paris. 
They are genuine tourists, many of them in 
Europe for the first time in their lives. 
While the [french purveyors to fashion have 
cleared some of their stock off to the 
fashionable seasides and watering places, 
they have dressed their windows, in - Paris, 
for the tourists. This is a special art. 
Many firms regard tourists from all over 
the world as a God-send for clearing off cer- 
tain lines that have not “caught-on.” The 
Americans once enjoyed the reputation of 
not being too particular. Nowadays, how- 
ever, this is no longer true. “The South 
Americans of today” a leading jeweler said 
recently, “are very much what the tourists 
from the States were 20 years ago.” Another 
jeweler said that tourists from South Africa 
and Australasia were excellent customers 
from the “clear-out” point of view, but that 
Americans were getting almost as “wise” to 
things as the Parisians themselves. In spite 
of this, however, there is still a class of 
American who wants to pick up bargains, 
and although he is aware that the object 
offered at a reduced price is not exactly “it,” 
he is staying too short a time here for it 
to matter, The bracelet or ring is for wear 
down south in the States and not at 
magnificent receptions in Paris. Thus if the 
price is regulated accordingly he will allow 
the jeweler to “unload” on him, but he is 
not being “done,” he knows all about it. 

Apart from this particular type of trade, 
the Paris jeweler, laying himself out for the 
tourist traffic, always manages to turn out 
something a little different from the stuff 
shown at Deauville for instance. The “up- 
to-dateness” here is underlined. It is 
emphasized, it is trifle, but it is there. If 
barettes are long this Summer, the barette 
shown in the shop-windows just now, is a 
bit longer than that seen at Vichy for purely 
French trade. In the first place this exag- 
geration of fashions is good from a sales 
point of view, as it attracts the eye. “But 
we don’t sell the ultra-long model, if we 
can help it,” says the jeweler. “We try 
to induce our customer to buy something 
less marked, for jewelry must be quiet in 
tone.” As a rule the Paris jeweler succeeds 
in this, for even if he had no taste at all, 
his reputation for it would make him suc- 
ceed where a foreign colleague would fail. 
Most Americans and many other tourists 
have grasped the fact that they pay largely 
for taste in Paris. It is not merely the in- 
trinsic value of the goods they are asked to 
buy, but the knowledge and the experience 
in inducing them to buy the right thing. 
Thus many a man and woman have been 
sent away contented, by the exercise of tact 





on the part of the seller. The heavy ear- 
rings, which would deform the ear, but which 
act as a wonderful draw in the show- 
window, are not sold, but da pair, very 
similar, half the weight, and that will not 
pull down the tiny lobes unduly, are sub- 
stituted. It is needless to say that especially 
trained salesmen are in charge of the 
tourist sales. Speaking several languages, 
they are gifted with quite unusual patience. 
lor it is impossible to judge of persons 
from another country. Even the most ex- 
perienced of proprietors will blandly tell you 
that he is not able to distinguish between 
an American millionaire and an_interna- 
tional thief or a serious customer and a 
time snatcher. If the latter were of his 
own nationality it would not take a couple 
of minutes to spot him. But the signs are 
missing in this case. Thus salesmen who 
never show disappointment at not making 
a sale are always selected for Summer 
business. 

The French jeweler, like his colleague in 
the modes, makes a great study of the sil- 
houette. For jewelry today plays a great 
role in this same matter of ensemble. In 
fact it is entering almost toc much into the 
realms of correct dressing, from one jeweler’s 
point of view, as this leads to the wearing 
of much artificial stuff, the genuine, fine 
jewelry required by the dressmaker in her 
scheme of things not being available: for 
many of her customers, because of the cost. 
Beginning with the very elongated earring, 
that is used as a line to emphasize the 
length of the face, down to the shoe-buckle, 
which is used to add to the slenderness of 
the foot, ornaments play a very large part 
in the clothes of today. Men and women 
from the States, as they gaze in the show 
windows, to their full, for there is no kind 
of objection to this in a foreign land, are 
heard to remark, “yes—those long bead 
chains to give length to the dress are just 
perfect.” “Those thin, fluted jet beads, 
threaded on a silken strand, are just what 
we need to finish our white gowns.” 


While the silhouette of today is thinner’ 


and leaner than ever, it must be borne in 
mind that fuller fashions are coming in. 
Tourists who buy for the Fall or Winter, 
are told that something wide is a more 
profitable investment than anything too 
lengthy. For a reaction must come after all 
these thin and scanty robes. It is inevitable 
and signs of the coming change are already 
noticeable. This, however, also means that 
there are bargains in Summer styles and the 
jeweler is only too glad to see them go off, 
for the man in the Rue de la Paix or the 
Avenue de l’opera has no use whatever for 
stuff that has already seen its day. 








The Jacobs Jewelry Co. is having its store 
on N. Bridge St., Bedford, Va., remodeled 
and newly painted. The concern has secured 
the services of Mr. Richards, watchmaker of 
many years’ experience, who will be in charge 
of the watch and jewelry repair end of the 
business. 
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Romanesque Art 





A RAPID glimpse of this art period is 
given by Verleye as follows: 

“The churches are enclosed in thick walls 
pierced by few openings and the walls are 
ornamented with geometric decoration: dia- 
mond points, bezants, chevrons. The archi- 
tecture leaves little room for decoration. 
Later, the foreign share is felt in the repre- 
sentations of rinceaux in volutions around 
fantistic animals, in those very ungainly 
scenes of the Passion. 

“Goldsmithing is rich, hammered, it com- 
prises a number of chasses or reliquaries so 
highly prized by foreign collectors that it 
makes them have the need of theft from an- 
cient Central churches. The most interest- 
ing manifestation for us, not only from the 
point of view of metallurgic technique but 
of that of the decorative composition, is the 
miniature. We find in the manuscripts of 
that time, in living tones without being 
screaming, the first symptoms of that won- 
derful efflorescence of the Gothic foliage 
stylization, full of vigor, dreaming on the 
balconies of cathedrals. 3ut Romanesque 
art had little luck, the best monuments were 
burned in the Norman invasion and during 
the wars that followed the dislocation of the 
Carlovingian Empire; numbers of the mon- 
asteries concealing manuscript treasures met 
the same fate, today it is the auction sales or 
the thefts that disperse the enamels and chis- 
elled brasses of the Romanesque artists.”— 
La Gravure, la Ciselure, te Modelage. 








The Traveling Salesman* 


By MeEyYER SoSMAN 

HE boards the train at midnight 

With a grip in either hand, 
With a stomach often empty, 
And a wish for slumber land. 
He never makes a whimper 
As he hops into a bus, 
And laughs at real discomforts 
That would bring tears to most of us. 
Thus laughs the traveling salesman, 
With his hand ready to greet 
Poor and stranded strangers 
And the beggars on the street. 
Because the salesman helps them 
To their breakfast or their fare, 
Fven tho’ it takes a greenback 
He can ill afford to spare. 
Another round of calling, 
Taking orders from the town, 
That he thinks are corkers 
Which the credit man turns down. 
Another round of calling, 
A ten mile drive or two, 
Lugging a bunch of samples 
That would cripple most of you. 
lar from home made cooking, 
Far from little ones and wife, 
You can bet it takes a hero 
To endure a salesman life. 
With a tired smile he slumbers, 
And inside his small watch case 
A photo of wife or mother, 
Perhaps a dimpled baby’s face. 
Thus, dear friends, you have it, 
A story straight and true. 
Try and treat the salesman 
With a smile and a good word too. 


*Copyright, 1924, Meyer Sosman. 
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The News from England 











Increased Value of Sterling in United States—More Jewelers Using Safety 
Deposit Vaults Following Crime Wave—Prices of Swiss Watches and 
Clocks Increased—Gold Obtained from Mercury Vapor 














Lonpon, Aug. 13.—The increased value 
of sterling in the United States and its in- 
fluence on the price of gold is once again 
providing material for comment in the trade. 
As sterling rises in dollar value the sterling 
price of gold falls. Besides affecting the 
earnings of the gold producing concerns in 
India, the Transvaal, West Africa and West 
Australia it is not without interest for 
jewelers who manufacture and who purchase 
gold for this work. Some of the goid min- 
ing concerns are today dependent on their 
“gold premium” for profits. On the basis 
of the Transvaal gold output for the first 
half of 1924 every drop of ls. (24 cents) in 
the price per ounce means a reduction in 
the year’s aggregate earnings from the 
mines of around $2,250,000. A substantial 
decline in the price of gold at this period 
cannot be faced without concern by most of 
the Transvaal mining companies. At present 
the decline in gold values is not materially 
affecting the market here. The price over 
the week-end was 91s. 4d. per fine ounce, or 
something like $22. There are no London 
supplies available until the end of this week. 

k * x 

There is not a lot doing in jeweiry here 
just now most everyone being away holiday 
making. Those retail jewelers who have 
finished their vacations are preparing for the 
Fall business that is ushered in by the end 
of the month. Special attention is paid to 
window trims and new goods are conspicu- 
ously displayed. 

* * * 

As a result of the gem thefts in the metro- 
politan area this year in which a number of 
gem dealers and jewelers have been vic- 
timized, more use is being made of the safety 
vaults than formerly. Office and _ store 
safes no longer afford any real protection 
from the modern jewel thief and merchants 
now seem to prefer to carry their valuables 
to the safety vaults at the end of the day’s 
business. The Chancery Lane Safe Deposit 
alone holds millions of dollars’ worth of 
gems and jewels. The steel vaults are in 
demand by owners of fashionable jewelry 
as well as by jewelers themselves. ‘The 
Chancery Lane bank has its “diamond 
queue” of Hatton Garden gem dealers who 
place their stock in the vaults each night. 
Rentals vary from a few guineas a vear up 
to thousands. One man rented a small safe 
for 30 years for $15 a year and kept in it 
his “lucky penny.” When he died he was 
worth $500,000 and his heirs took the perny 
away. There are two tons of solid steel 
in the bank’s stronghold doors. 

xk *K x 

British dealers in watches and clocks re- 
ceived notice from the Swiss watchmakers 
the other day that the price of Swiss 
watches and clocks are advanced from 10 
to 15 per cent. as from the first week of 
August. This price advance, prophesied in 
THE JEWELERS’ CIRCULAR a week or two 


ago, is the first fruit of the repeal of the 
McKenna duties that were instituted during 
the war to kcep foreign goods of certain 
type out of the ceuntry. According to 
Rotherham & Sons, Ltd., Holborn Circus, 
the Swiss manufacturers have increased 
their prices so that they can pocket the 
money that has been going to the treasury 
here. The Swiss manufacturers say they 
have increased their prices in order to 
stabilize the watch and clock market here. 
The prices of these imported watches and 
clocks and parts will be on a level with the 
British made article, now, and the person 
who will not benefit will be the retail 
purchaser, 
x OK Ok 

The report of a German professor that 
he has obtained a small quantity of gold 
from mercury vapor exposed for a long 
period to a powerful electric current only 
indicates the great cost of producing gold 
other than by the orthodox method of min- 
ing it. The transmutation of mercury into 
gold can scarcely have any commercial 
value, particularly for the jewelry industry, 
if it is to cost anywhere from $500 to $5,000 
to manufacture an ounce of it that can be 
obtained from mineral ores for less than 
$20. To make mercury into gold an alpha 
particle has to be forced out of the atom 
of mercury and a relative gigantic energy 
has to be employed. That the German pro- 
fessor has actually succeeded in manufac- 
turing gold is not doubted. The doubt is 
that where synthetic gold is so costly to 
produce it is not likely to serve any practi- 
cal purpose. 

x * * 

Only those firms engaging in the manu- 
facture of the cheaper grades of silver and 
electro-plate goods at Sheffeld are zble to 
keep on full-time work. Houses specializ- 
ing in the higher grade trade say they are 
slack and that there is no immediate sign 
of any improvement. There appears to be a 
very good demand for nickel forks and 
spoons of the untarnishable variety, “over- 
seas” business being particularly good. 
3ritannia metal ware is reported to be mak- 
ing very good progress thanks to the im- 
portant factor of attractive prices. Business 
in the cutlery trade is stagnant, output be- 
ing confined practically to stainless goods. 
Competition is so keen that the majority of 
manufacturers are working on practically 
no profit margin at present, 

x *K * 

Greatly improved conditions in the South 
African gold mines are predicted in current 
reports from that country it being antici- 
pated that provided an adequate labor sup- 
ply is maintained a new record in respect 
of output and working costs will be pro- 
vided for the year. The figures of the first 


quarter of the current year, confirmed by 
the operations of the two subsequent months, 
indicate a total revenue for the year of 
around $203,000,000 with a working expendi- 
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ture of some $138,000,000 for the Witwaters- 
rand mines. Last year these mines pro- 
duced 8,898,731 ounces of fine gold of a 
value of around $195,000,000. Of this sum 
something like $132,500,000 was absorbed 
by working expenses, supplies accounting 
for nearly half of this money, 50 per ceutt. 
of the supplies being imported. The iirst 
five months of 1924 the gold output of the 
Transvaal totaled 3,930,982 fine ounces rep- 
resenting a value of around $90,000,000. 
Working costs last month were brought 
down to under $5 per ton milled, or 14 
cents per ton below the lowest reached last 
year. The average working costs per ton 
milled for last year were $5. Exhaustive 
research work in metallurgical practice is 
resulting in some very substantial economies 
in mining costs. This research work also 
has enabled the mines to reduce the accident 
death-rate. The Witwatersrand mines have 
got this rate down from 3.81 to 1.91 per 
1,000—equivalent to the saving of 380 lives 
per yeoaf. 
* * * 

Enameled jewelry is being turned out in 
increasing bulk by the Czechs who are 
profiting by Germany’s inability to compete. 








Are Our Fresh Water Pearl Fisheries 
in Danger? 





[J NDER the title of “Button, Button, 
Who's Got the Button?” the New York 
Telegram and Evening Mail said: 

“Tf the Izaak Walton League of America 
is correct in its estimate of the short period 
during which mussel shells will be available 
for the making of pearl buttons, then the 
above title question will cease to be just a 
phrase of a childhood game and become a 
question of real importance, 

“According to the league the mussel shell 
resources, which began to diminish in 1898, 
have now reached a point where extinction 
is in sight unless definite measures are 
adopted which shall very materially increase 
the supply. 

“The mussel, the shell of which is so 
valuable to the button industry, is a parasite 
which fastens itself upon the gills of a fish, 
living there until it is large enough to detach 
itself and begin its separate life on the bed 
of some river, 

“Tn 1912 the government began an arti- 
ficial propagation of mussels by attaching 
parasites to fish in captivity, then when the 
parasites were well developed releasing the 
fish in various rivers. 

“This method has not been sufficiently de- 
veloped to keep pace with the increasing 
requirements for the shells. The result has 
been that instead of waiting for the fully 
developed adult mussel the shell fishermen 
have gathered the mussels before they were 
fully developed and in such numbers that the 
replenishing by the government has not kept 
pace with the manufacturers’ demands. 

“The Izaak Walton League, in a pamphlet 
entitled ‘Our Vanishing Pearl Fisheries,’ for 
pearls are not infrequently found in the 
mussel shells, appeals for further and more 
competent action by the Bureau of Fisheries, 
else, it says, the mussel will become extinct. 

“According to the league we are in im- 
minent danger of having to devise some 
other method than buttons and buttonholes 
for the security of clothes.” 
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IN BUSINESS 


Amidon Bros., Hartford, Wis., Celebrate 
Golden Anniversary of the Firm 


FIFTY YEARS 





HarTForD, Wis., Aug. 22.—Completion of 
50 years’ activity in the retail jewelry busi- 
ness was celebrated by the Amidon brothers 
of this city on Aug. 14. The founders of 
the business, Ur and Willard Amidon, aged 
65 and 68 years, respectively, are still the 
active heads of firm and are today show- 
ing the same spirit of aggressiveness that 
built their business up to its present propor- 
tions during the years gone by. 

The Amidon jewelry store was established 
in Hartford in the year 1874 by Willard 
Amidon, the older brother. Mr. Amidon 
had previously started a store in the neigh- 
boring city of Hustisford, but after three 
weeks decided that Hartford presented better 
possibilities for future development, and 
consequently came here on Aug. 14 of that 
year and opened a small jewelry store and 
watch repair shop in the Otto Fehling drug 
store building, now occupied by a soft drink 
parlor. 

After two years of steady growth in the 
first location, Mr. Amidon moved to larger 
and more adequate quarters in the Johnson 
building, and while located there, was joined 
by his younger brother, Ur. Under the joint 
management of the brothers, the business 
prospered and within a few years the quar- 
ters again proved inadequate for the growing 
needs of the firm. The store equipment was 
then moved to the Daen building, which 
proved ample space for four more years. 
When the increased trade once more re- 
quired more room, the firm moved into the 
Nims building. However, that structure 
was destroyed by fire after just a few 
months, and the Amidon Bros. once more 
were confronted with the location problem. 
After this unfortunate interruption of their 
business, occasioned by the fire, they re- 
turned to the Johnson building, in which 
their partnership was founded, and remained 
there until plans for more adequate quarters 
of their own could be materialized. 

After carefully looking over the real estate 
situation, they picked a site for a store build- 
ing of their own, and purchased the property 
upon which their present fine store stands. 
A small structure built of oak planks, which 
occupied the site when purchased, was torn 
down to make room for the brick business 
block owned by the firm. Even before the 
new place could be completed the cramped 
conditions in the Johnson building necessi- 
tated the removal of the firm to the larger 
Schinners building, where they did business 
for eight months. 

In 1887 they moved into their own build- 
ing, which was a fine piece of business ar- 
chitecture for that time, and well suited to 
the needs of the firm. Foresight in pro- 
viding for the needs of future expansion 
when building and arranging the store 
building made it possible for the firm to 
prosper in the place for the past 37 years. 

Amidon Bros. today are among the oldest 
active business men in the county, and are 
widely known for their excellent business 
methods. Integrity in all dealings has built 
up a splendid reputation for the firm on 
which to base their intelligent sales promo- 
tion efforts. The firm still stands out as one 
of the leading jewelry firms in this section 
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of the State, in spite of the advancing age 
of its proprietors. 

It is reasonable to suppose that the Messrs. 
Amidon will remain active in the retail 
jewelry business for many years to come, 
for their father, Elisha Amidon, who is 
past his 96th year in life, is still living and 
active. He takes great pride in looking 
back upon the successful career of his two 
sons. The store celebrated the anniversary 
of its establishment by staging a reduction 
sale, which brought many of the old cus- 
tomers into the place of business during the 
anniversary period. 








Paris Fashion Notes 





By L. Reid 


PAs is full of tourists and a brisk trade 

is being done in fancy articles and the 
cheaper forms of fine jewelry. Goid rings, 
with a plaque, the centre in mother-of-pearl, 
which is surrounded with marcasite, about 
two centimetres in height by one in breadth 
are seen both in oblong and oval shapes. 
They are very effective. Marcasite is also 
used for fancy brooches. Butterflies, baskets 
and bows are carried out in this material 
very successfully. 

a oe 

An interesting combination of charm and 
barometer is seen in the boudoir of French 
ladies. A gold ring about two centimetres 
in height contains a glass substance, with 
some ornamental figure, such as a bird or 
flower in high relief. The glass changes 
color according to the weather. Dark blue 
means fine weather, light blue variable and 
pink signifies rain. During the recent heat 
in Paris many people possessing a charm 
have wished it could bring them rain instead 
of more heat, 

eee 

Vaporisateurs, or gilt flasks, about four 
inches in height with a colored stopper, red, 
blue, green or violet, are in great demand. 
With a tiny chain they can be attached to a 
handbag or to the strap of an automobile. 
Others are made in mother-of-pearl, so 
popular this year, with gilt top and finishing. 

* * * 

A special line in men’s watches, somewhat 
more ornamental than the usual thing, is 
going off very well. The dial is square or 
hexagonal, the corners, however, are 
slightly rounded off. The faces are cream 
or yellow, the gold case is in dull metal. 
Some of these watches have blue enamel 
backs, with a flower in low relief, or some 
colored device, 

x * * 

Women’s watches are becoming more and 
more ornamental. This is not merely the 
effect of the tourist season. The tendency 
is towards elaboration. At the same time 
the size dwindles most remarkably. In 
enamel cases, they are dainty trifles. Not 
only are these watch cases ornamented with 
flowers and figures, but pastoral scenes, in 
miniature, are depicted on the enamel, 
usually in a single color, however, contrast- 
ing to the background. 

* * * 

The small boudoir clock also runs to orna- 
mentation just now. In silver, perhaps five 
inches in diameter, these clocks are oval in 
form, or hexagonal. The dial is in blue 
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enamel, with a silver frame. On the dial, 
in white, are figures, such as cupids, show- 
ing up against the blue. Everything is very 
tiny, in proportion to the clock. 








DEATH OF THOMAS B. BROWN 


Former Well Known New York Gold and 
Silversmith Passes Away at His Home 
at Sandwich, Mass. 


Thomas Bryant Brown, who in his day 
was a well known goldsmith and silversmith 
of this country and for many years, the head 
of the house of Thos. G. Brown & Sons, 
New York, died at the home of his family 
in Sandwich, Mass., Aug. 19, after a short 
illness. Of recent years, Mr. Brown had 
been employed by the firm of Graff, Wash- 
bourne & Dunn, Inc., 142-146 W. 14th St., 
New York, but about a week before his 
death, the condition of his health became 
serious and he was sent to his family’s home 
in Sandwich where he grew worse until he 
passed away. 

Thomas B, Brown was the son of the late 
Thomas G. Brown, widely known as a manu- 
facturing jeweler and founder of the house 
of Thomas G. Brown & Sons, which the late 
Mr. Brown continued until it went out of 
business some time in 1917, The father, 
born in 1813, began his career in the jewelry 
trade as a boy with the firm of Platt & Bro. 
and started in business for himself under 
the style of Brown & Dwight, later Brown, 
Palmer & Dwight. In the late ’50s he 
withdrew and became a member of the con- 
cern of Baldwin & Co. of Newark, then 
headed by Wickliffe E. Baldwin. Mr, Bald- 
win retired in 1865 and for 18 years the 
elder Brown continued the business under 
his own name and in 1872 admitted his two 
sons Thomas B, and William A. Brown as 
partners, under the style of Thomas G. 
Brown & Sons. This firm, originally manu- 
facturing jewelers, developed along the gold- 
smithing and silver lines and when the elder 
3rown retired in 1892 after 65 years in the 
jewelry business the control and develop- 
ment of the firm rested on the shoulders of 
his son, the late Thomas B., who established 
a reputation in the trade for his enterprise 
in originating and developing new lines. 

The firm established a reputation for its 
artistic work on unusual pieces of silver, 
particularly the combinations of silver with 
horn and other objects in the way of fine 
trophies, and for its fine work in silver de- 
posit ware and the mounting of fine glass- 
ware with silver. Thomas B. Brown is also 
credited with being among the first to de- 
velop the sale of many staple articles and 
novelties in both gold and silver and make 
them standard products in the jewelry line. 
The concern did a lot of special work for 
the Gorham Mfg. Co., which were sold 
under a special trade mark by that concern. 

In the early part of this century Mr. 
3rown’s concern was rated as one of the 
most important in the gold and silversmiths’ 
trade. At that time the deceased was very 
prominent in both business and social life, 
being a member of the Union League Club, 
Larchmont Yacht Club and similar organi- 
zations. Bad times came upon him, how- 
ever, the business gradually ran down until 
it was forced to wind up some time in 1917, 

The remains were buried at Sandwich, 


Mass. 
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Gem Sapphires 
Gem Rubies 
Gem Emeralds 
Star Sapphires 
Star Rubies 
Calibre Sapphires 
Calibre Rubies 
Calibre Emeralds 
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ALBERT RAMSAY & CO. 
2 WEST 47TH STREET 





LONDON OFFICES: ‘Tetephone FACTORIES: 
4-5 Holborn Circus Bryant 5958 10 Dyers Buildings 
London, E. C. London, E. C. 
INDIA 
Bombay Calcutta Rangoon 


When in London a visit to our London office and factory will be of interest to you. 
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Bandits Rob Boston Jewelry Store 








Four Armed Desperadoes Rush Into Establishment of Carl H. Skinner and 
Escape with Loot Valued at $110,000 After Attack on Manager 
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Boston, Mass., Aug. 20.—In what is 
characterized by the police as one of the 
most daring robberies ever committed in 
this city, four men armed with revolvers 
rushed into the jewelry store of Carl H.. 
Skinner at 300 Boylston St., at 9 o'clock this 
morning, felled the manager with a blow 
from the butt of a revolver and escaped in 
an automobile with a box of jewelry at first 
believed to be valued at from $150,000 to 
$200,000, but which was later found to be 
worth $110,000. Boylston street was full 
of pedestrians and vehicles at the time, and 
while several taxicab men pursued the bur- 
glars as far as Columbus Ave. and Church 
St., the thieves escaped in a jam of traffic 
at that corner. 

The thieves took 40 valuable rings, 18 or 
20 bracelets, studded platinum bar pins and 
a number of brooches. One emerald ring 
was valued at $8,000 and two other rings 
were valued at between $5,000 and $6,000. 
In the lot were diamonds, sapphires, rubies 
and emeralds, all set in platinum. A com- 
plete list of the stolen jewelry has been 
checked up by Mr. Skinner and furnished 
to the police. 

It is the custom at the Skinner store to 
take out the valuable jewelry from the win- 
dows and show cases during the night. This 
jewelry is locked in a safe. Frederick W. 
Ives, the manager of the store, took this 
jewelry from the safe this morning just 
about 9 o’clock to begin to dress the window 
and show cases for the day. Working with 
him was John W.,. Stead, a 15-year-old 
Malden boy. In the rear of the store was 
Godfrey Sherman, another employe. 

Mr. Ives had taken the long, black, 
wooden box containing the jewelry from the 
safe, and on a table inside the booth formed 
by a wall, window, and entrance extension, 
was taking out the drawers from the box on 
which the jewelry was laid. He was stand- 
ing with his face toward the window, which 
is curtained. On the further side of the 
table, the boy was standing. Mr. Ives had 
taken the first compartment from the box— 
the compartment containing the pearls and 
some of the most valuable stones—when the 
four men who committed the robbery 
dashed in through the deor, and began to 
shout threateningly. They had _ parked 
their automobile some doors below, and were 
waiting for the minute when the box would 
be taken from the safe. 

The manager grappled with the first rob- 
ber, but he caught a blow upon the head 
and went down to the floor. Another 
burglar grabbed the jewelry box that lay on 
the table and dashed out the door with it, 
working in such a hurry that he left the 
tray containing the pearls on the table. 
Mr. Ives, rising, seized the tray of pearls 
and took it to the back of the store without 
being interrupted, as the four men were 
already at the entrance with the box. 

The Stead boy, unobserved by the burglars, 
had dashed for the rear of the store at the 
first encounter, no one noticing him ap- 
parently in the speed of the action. He 





knew where the revolver was kept and it 
came into his head to use it if he had a 
chance. But when he took up the revolver 
the men were already on the street, and, in 
an endeavor to give an alarm, he followed 
them out. On the sidewalk he turned the 
revolver into the air and fired it. Imme- 
diately police officers and taxicab drivers 
caught the alarm, and a driver, Mack Pratt, 
of a Checker taxicab, picked up three men 
and dashed into Boylston St, in pursuit of 
the robbers, 

The robbers ran along Boylston St., 
toward Park Square, where their automobile 
was parked. The number of the car as re- 
ported to the police is 256,761. Leaping 
aboard they were driven down Boylston St. 
and into Church St., with the taxicab men 
in pursuit. As the burglars ran for their 
machine they ran into and knocked down a 
woman employe of the Moir Grant Co. some 
doors below. 

While the chase was on, the burglars lay 
flat on the floor of their car, so that only 
the head of the driver was seen, so as to 
offer as small a target as possible for 
bullets. Their car swung from Church St., 
into Columbus Ave., and thence to Chandler 
St., where, in a traffic jam, the pursuing 
car was left behind. The four burglars are 
described by the boy as being young men, 
wearing dark suits of clothes and straw hats, 
One of them was noticeably younger than 
the other three. He was about 21, the others 
about 25 years old. 

Attracted by the shots, Clifton P. Lund, 
an employe in the Skinner store, hurried 
across the street to the store. He was just 
coming to work and had left a car at the 
Arlington Station. He assisted the manager 
and immediately notified Mr. Skinner, whe 
came in about 10 minutes after the hold-up. 

According to Stead, who lives at 32 
Columbia St., Malden, the men entered the 
store shortly after 9 o’clock. He was near 
the door, with Mr, Ives, who was about to 
place the jewelry in the window, when the 
first of the men pushed in and grappled with 
the store manager. Stead dodged when he 
saw the other intruders and when Ives was 
knocked to the floor ran to the rear of the 
store where a revolver was kept on a hook. 

“I grabbed the gun,” said Stead, “but by 
that time they were out of the store and 
down the street. I ran after them and fired 
into the air because the street was filled 
with peopie and [ was afraid of shooting 
someone. It all happened in such a short 
time that it took us off our feet. It certainly 
must have been carefully planned.” 

Stead accompanied Pinkerton operatives 
over the scene of the escape but was unable 
to give a very clear description of the 
men. He was likewise unable to identify 
any pictures submitted to him by the Boston 
detectives, as, he said, he was facing the 
light when the men burst in and when he 
returned with the revolver they had made 
their escape, 

A description of the burglars was fur- 
nished to police headquarters by the men in 
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the pursuing taxicab, and by an employe of 
the Moir-Grant Co., Miss Amy Conway, 
who was knocked down by the burglars as 
they ran along the sidewalk toward their 
automobiie. 

The number plate on the robbers’ autome- 
bile was found to belong to a Somerville 


doctor. The men took this plate from his 
automobile when it was standing in the rear 
of 331 Huntington Ave., about one-half hour 
before the robbery was committed. 





Boston, Aug. 23.—The police are center- 
ing their efforts on the search for one of 
the five gunmen who robbed the Skinner 
store of gems valued at $110,000, the amount 
of the loss being somewhat reduced from 
the original estimate, after a careful check 
had been made. This man, they believe, 
was the only local criminal and was the 
“finder” for the gang. 

The “finder” is the man who locates the 
site of the possible robbery, arranges such 
details as time, observes the customs and 
habits of the intended victims, as well as 
prophesying the value of the prospective loot. 
Because everything had been worked to such 
a nicety the police are confident that the 
“finder” was a Boston man, thoroughly 
familiar with the store and its employes, and 
likewise conversant with the twists and 
turns of Boston’s streets, so that he was 
able to serve as a guide in the “getaway.” 

In their haste the robbers overlooked a 
tray of pearls valued at $115,000. The loot 
included 45 rings, worth $47,655; 37 brace- 
lets, valued at $45,000; 10 brooches, $9,317, 
and eight necklaces, $5,895. Among the 
rings was one set with an emerald and 62 
diamonds valued at $54,000. Another was 
set with emeralds and cut diamonds in plati- 
num, one of the diamonds 'a_ four-carat 
stone. The value of this ring was $4.480. 

Before taking jewels from a safe for 
window display or for other purposes Super- 
intendent Crowley recommends that their re- 
moval be made in the presence of three 
armed men. The same precaution should 
be obeyed by the jewelers in putting dia- 
monds and other gems away at night. Win- 
dows containing gems should be watched 
carefully during the days. . 

3oston, Aug. 25.—The police believe that 
Lester Boyle, of New Jersey, was one of 
the gunmen who perpetrated the $110,000 
jewelry robbery at the Carl H. Skinner store 
Aug. 20 and they are searching for him. 
Soyle is also wanted by the Worcester police 
to answer for the alleged robbery of $5,000 
worth of loose diamonds from the jewelry 
store of Flagg Bros., Worcester, Feb. 22. 

In the latter robbery Boyle operated alone. 
He visited the store, and when he had a 
tray of diamonds before him held up Edward 
F. Brady, manager, and Michael J. Toner, a 
city plumbing inspector, at the point of a 
revolver, and then made a hasty departure. 

Bulletins were sent out at the time of the 
Worcester robbery giving a description of 
the gunman. On comparison of that bulletin 
with the one prepared by the Boston police 
in connection with the Skinner robbery, it 
was found that the description tallied almost 
exactly with that of one of the men de- 
scribed as the Skinner robbers. 

3oyle is said to have escaped from Che- 
shire Reformatory, Connecticut, several 
months ago. 
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SUBSTITUTES GLASS ‘DIAMOND’ 





Two Women Visit Milwaukee Jeweler and 
Leave Worthless Imitation in Place 
of Valuable Gem 

MILWAUKEE, Wis., Aug. 22.—Joseph 
Grandlich, retail jeweler at 1268 National 
Aye., Milwaukee, is the possessor of a flaw- 
less full-carat gem of the best pop-bottle 
glass, worth all of five cents, including the 
setting, which was substituted for a $225 
diamond by two fashionably dressed women 
who were inspecting the jeweler’s diamond 
stock. Police lack adequate clews for run- 
ning down the thieves. 

During the quiet business hour of the 
day, the two women entered the store and 
asked to look at diamonds, expressing a de- 
sire to purchase one as a surprise for a 
friend. The pair were well attired, and 
presented every aspect of prosperity. Mr. 
Grandlich obligingly produced a tray of beau- 
tifully set diamonds, which the women care- 
fully inspected. Then they decided that none 
of those shown was exactly what they 
wanted, and asked to see some unset stones 
before making a selection from the tray. 

While the jeweler turned to produce the 
requested gems, one of the women apparently 
took the worthless stone and placed it in 
the tray, at the same time appropriating the 
$225 ring of similar appearance. The slight- 
of-hand performer showed herself as being 
very adept at her nefarious profession, for 
Mr. Grandlich’s eyes were away from the 
tray for but a very short time. 

After they had inspected the unset stones 
they decided to shop around a bit before 
buying, and left the establishment. Soon 
after Mr. Grandlich discovered his loss, but 
it was too late then to apprehend the pair. 








Jeweler Accepts Bogus Check for 


Diamond Necklace 


Paris 


Paris, Aug, 12.—A jeweler on the Boule- 
vard Poissoniere has just been victimized in 
a very clever manner. 

A stylish looking man, giving the name of 
Delehaye called in at the shop some six 
months ago. He purchased a wrist-watch 
for 5,800 francs. From time to time he 
visited the shop, now with a small repair 
that wanted doing, and again with the ob- 
ject of making a small purchase. He often 
spoke of a diamond necklace that his “wife 
was bothering him to get her.” 

The jeweler was not surprised when his 
customer finally ordered a necklace, asking 
him to get the stones together by degrees, 
as bargains turned up and not to hurry on 
any account. When the required number 
had been obtained, the jeweler asked $10,000 
for the necklace. The customer asked him 
to deliver it at his office, The jeweler called. 
He found his client installed in sumptuous 
offices, with a man in livery to open the 
door, He was just telephoning when the 
jeweler called. He promised to recommend 
the person supposed to be at the other end 
of the line to his uncle the senator and his 
pretended conversation was interlarded with 
important names. There was some bargain- 
ing about the price, the jeweler consenting 
to a reduction and he finally left, leaving the 
diamonds with a cheque for $9,500 on a 
British bank in Paris, 

At the bank the jeweler was kept waiting 





for nearly an hour and began to feel un- 
comfortable when he was called into the 
private room and informed that his customer 
had no account at the bank, and that the 
cheque had been torn from the same cheque 
book as another worthless cheque, that had 
been used for another swindle. The signa- 
ture, too, was in the same writing as the 
name signed on the other cheque. 

When the jeweler returned to his client’s 
office he found that the owner had gone, 
without even paying his typist or servant 
their month’s salary. 








BEWARE OF THIS MAN 
Check Swindler Visits Cameron, 
Jeweler and Secures a Diamond 
Ring 

CAMERON, Mo., Aug. 22.—Jewelers 
throughout the country are warned to beware 
of a man who has been passing fraudulent 
checks and who it is believed is a profes- 
sional at this method of swindling. He ob- 
tained a diamond ring with a circle of blue 
sapphires and four small diamonds in an 
ornamental piercing below the sapphires from 
F. H. Ames, a jeweler of this place. The 
ring was stamped “platinum” on the inside 
and was finger size 64%. The man gave in 
payment a check on the Citizens Bank of 
Cameron drawn for $500 and he also took 
the balance of the pad of checks with him. 
It is believed that he may attempt to use 
the others from the pad later. The stone 
was a blue white stone and he will un- 
doubtedly remove it from the mounting in 
an attempt to sell or pawn it. 

The crook is described as a clean-cut fel- 
low who worked on a farm near here this 
Spring, who represented himself to the 
jeweler as a piano man working for some 
Chicago music house here on a_ vacation. 
He is described as about 30 or 35 years 
of age, five feet, seven or eight inches tall, 
with dark hair and eyes. He has a dark 
complexion, gold teeth in the upper set in 
front and weighs about 175 pounds. He 
wore a light brown checked suit, minus a 
vest with a belt in the back of the coat, a 
light velour hat, bow tie, small diamond 
scarf pin in his shirt front set in plain yel- 
low gold bezel mounting without prongs, 
and had a watch on a lapel chain. 

A reward of $100 has been offered by 
Mr. Ames for the capture of the man and 
$100 for the recovery of the diamond. He 
will probably be found in some town from 
3,000 to 10,000 people or working on a farm. 
He is fond of hunting and fishing and talks 
about diamonds and flashes quite a roll of 
money at times to make people think he is 
wealthy. After he has done this a few 
weeks, he will want to buy a diamond of 
large size for a woman friend. He will 
insist upon a perfect diamond in a platinum 
setting. He will call for the ring some time 
after the banks are closed and offer a check 
on a local bank. 

Mr. Ames wishes to warn his fellow jewel- 
ers about this man and his tactics and asks 
their co-operation in bringing about his 
capture. 


Mo., 








Roy O. Pfefferle, Madelia, Minn., has sold 
his interest in the drug and jewelry business 
to James J. Bill & Son. 
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DEATH OF O. H. BINGENHEIMER 


Widely Known Wholesaler 
Passes Away at St. Joseph’s Hospital 
in that City 





Milwaukee 


MILWAUKEE, Wis., Aug. 23.—Otto H. 
Bingenheimer, founder of the O. H. Bingen- 
heimer Co., Milwaukee wholesale jewelers, 
and widely known among the jewelers of 
Wisconsin and the surrounding States, died 
at St. Joseph’s Hospital here at the age 
of 55. Mr. Bingenheimer had been ill for 
a long time as the result of a fracture of 
his leg, and it was due to complications that 
set in after the limb had been refractured 
that death occurred. 

Several months ago Mr... Bingenheimer 
broke the leg for the second time in an 
automobile accident, and was taken to the 
hospital for treatment. After he had suf- 
fered excruciating pains for several weeks 
the surgeons finally decided to amputate the 
limb above the knee. The operation at first 
relieved the veteran jewelry jobber, and for 
a time he was reported as on the road to 
recovery. A recent relapse, however, proved 
fatal. 

Mr. Bingenheimer founded the firm bear- 
ing his name more than 30 years ago, and 
for many years was one of the outstanding 
figures in the Milwaukee jewelry jobbing 
circles. In his sales travels over the terri- 
tory comprising Wisconsin and neighboring 
States, he made many acquaintances among 
the retail jewelers, which in the course of 
time grew into close friendships. 

Since his retirement from the active man- 
agement of the concern in 1920, Mr. Bingen- 
heimer has been struggling with ill health. 
Shortly before his death his friends be- 
lieved that he would soon regain his strength 
fully and return to their companionship, but 
fate decreed otherwise. He is survived by 
his mother, a daughter, Gertrude, and a 
brother, Albert, formerly a retail jeweler in 
Milwaukee, but now a resident of Idaho. 

Funeral services were held from the family 
home with interment in Forest Home Ceme- 
tery. Milwaukee jewelry jobbers and manu- 
facturers attended in a body, and a large 
number of retail jewelers were also present. 








Death of Auren W. Hayes 


Dover, N. H., Aug. 23.—Auren W. Hayes, 
Dover, N. H., a jeweler well known and 
highly respected among the trade in Boston, 
passed away at his home here Aug. 16 at 
the age of 72 years. He had been in ill- 
health for several months and was confined 
to his home for weeks prior to his passing. 

He was born in Newfields in 1852. In 
September, 1869, he entered the employ of 
James A. Horne to learn the watchmaking 
trade and remained there until February, 
1874. Upon leaving Mr. Horne, he was em- 
ployed as a watchmaker with Charles W. 
Kennard & Co., of Boston, where he re- 
mained for 10 years. He was prominent in 
Masonic bodies. 

He is survived by a widow, one daughter 
and three granddaughters. 








Miss Poe, buyer for the Arenberg Jewelry 
Co., St. Louis, Mo., was in Chicago last 
week visiting with friends and looking over 
the markets. 
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HELD FOR HEARING 





Bo-ton Police Arrest Man Who Is Identified 
As Having Held Up and Robbed a 
Jeweler of that City—Jewelry Found 
in Hotel Room Also Identified 

Boston, Mass., Aug. 22.—Characterized 
by police as a “most dangerous person” and 
one who should not be allowed his freedom 
except under heavy bonds, Joseph P. 
(“ed”) Sweeney, of Charlestown, arrested 
in company with a woman claiming to be 
Mrs. Naomi Sweeney, his wife, at the Hotel 
Alphin, early yesterday morning, was ar- 
raigned later in the day in Municipal Court 
before Judge David A. Lourie. He was held 
in bonds of $30,000 for a hearing next Thurs- 
day, while his wife was bonded to the 
amount of $15,000 on an accessory charge. 

Sweeney and his wife were arrested in 
their room on the third floor of the Hotel 
Alphin, 331 Tremont St. Their apprehen- 
sion was preceded by a heated argument in 
which the pair were prominent later Wednes- 
day night. 

About 11 p. m. Wednesday the couple, 
with two men, were talking near the Broad- 
way parking space. Officer Coleman Mor- 
rison of the Lagrange St. Station, who was 
nearby, was attracted by the loud talk and 
heated words of the participants. The quar- 
rel became intense and he decided that the 
group should be dispersed. Going forward 
the officer ordered the quartet to break up. 

Two of the men went in one direction, 
while Sweeney and his woman companion 
went to the hotel, closely followed by the 
policeman. Morrison communicated with 
Sergeant Edward A. Ryan and the two 
officers, armed with a warrant, went to 
Sweeney’s room. Receiving no reply to a 
demand to open up, the officers broke in the 
door. As they entered Sweeney leaped from 
the bed and a lively tussle was in progress. 
The combined strength of the policemen 
proved too much and Sweeney was subdued. 
His companion was also taken into custody. 

Searching the room, the police found four 
suitcases filled with up-to-date sport suits 
for men and women, silk shirts and high- 
grade lingerie. They also found a sawed- 
off shotgun under the bed and a .38 caliber 
revolver, both loaded. 

Continuing the hunt, Sergeant Ryan and 
Officer Morrison found two hotel towels 
on the floor. These looked suspicions, and 
on unrolling them jewelry valued at $4,500 
was revealed. Included in this loot were 42 
gold watches, 30 gold chains, 94 rings of 
different styles, 34 stickpins, four lockets, 
24 pairs of cuff links, a Knights of Pythias 
charm, a fourth degree K. of C. charm, and 
14 stones of various types, including 
diamonds. 

Sweeney and his wife were taken to Sta- 
tion 4, and booked as suspicious persons. 
Officers immediately started a check-up of 
recent breaks, and in a short time communi- 
cated with Abraham M. Sonnabend, man- 
ager of the Massachusetts Avenue Co., 350 
Massachusetts Ave., Back Bay, who had been 
held up and robbed on Tuesday morning at 
9:45 o'clock. 

Sonnabend went to the station and told 
the officials that while alone in his estab- 
lishment Tuesday morning, two men entered 
and, with leveled revolvers, told him to open 
the safe. Sonnabend opened the small vault, 
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and one of the men scooped up $125 in 
money and a quantity of jewelry. The pair 
fled from the store and made their getaway. 

After Sonnabend’s story had been told, 
Sweeney was brought out and was identi- 
fied as one of the robbers. The jewelry was 
also brought out and was identified by 
Sonnabend as his property. 

Sweeney was then booked on the charge 
of robbery while armed, while Mrs. Sweeney 
was held as an accessory. Both were taken 
to Police Headquarters, where they were 
questioned by Superintendent Crowley and 
were photographed and finger-printed. When 
the police grilling had been finished the 
pair were taken before Judge Lourie for 
arraignment. The police told of the dan- 
gerous character of Sweeney and his alleged 
accomplice and asked for high bail. The 
request was granted. 

Police say that in a bag belonging to Mrs. 
Sweeney they found a bottle of poison and 
a diary containing names and addresses of 
persons in Norfolk and Baltimore. Police 
say Sweeney was arrested in April, 1923, 
in connection with an attempted hold-up of 
a drug store in Allston. He was arrested 
by Officer Gottschalk of Station 14. Later 
he was released. 








IMPORTANT TEST CASE 





Pittsburgh Chamber of Commerce Brings 
Replevin Proceedings Against Pawnbroker 
to Compel Return of Property Without 
Payment of Loan Made Upon It 


PirtspurGc, Pa. Aug. 21.—Much prom- 
inence was given and considerable interest 
taken in the action of the Pittsburgh Cham- 
ber of Commerce through its counsel, James 
Francis Burke, in bringing replevin proceed- 
ings against Morris Kwall, a Wylie Ave. 
pawnbroker, to recover from him a type- 
writer, which it is claimed was stolen from 
the Chamber of Commerce. The outcome 
not only will affect every pawnbroker in 
‘Pittsburgh but throughout the State. 

It has been the custom of pawnbrokers in 
the past to return all articles of jewelry, etc., 
stolen to the rightful owner, provided the 
loan on the goods was made good and this 
practice it appears, has been encouraged by 
the Pittsburgh police to the satisfaction of 
the pawnbrokers, but it cannot be said to 
the jewelry trade as a whole. 

Merchants who have been victims of thefts 
and household owners heretofore have paid 
the amount loaned rather than go to the 
bother of court proceedings, but the action of 
the Chamber of Commerce throws additional 
light on the situation. Legal action has been 
taken by individuals, it is stated in the past, 
which usually result in settlements, but this 
is the first time an organization of the caliber 
of the Chamber of Commerce has begun 
legal proceedings to force a pawnbroker to 
return, to the owner, a stolen article, with- 
out charge. 

In this instance, the typewriter was identi- 
fied by officials of the Chamber of Com- 
merce who made formal demand in the 
presence of witnesses for the return of the 
machine which was refused, the pawnbroker 
asserting it would be returned if the amount 
he advanced to the person who pawned it, 
was paid. This demand was not met and 
the suit followed. 
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Attorney Burke characterized the suit as 
a test case, asserting that the practice of 
forcing owners of stolen property found in 
the possession of pawnbrokers to pay tor 
the return of the property to be “a vicious 
one.” He further declared it was the aim 
of the Chamber of Commerce to stop pawn- 
brokers from compelling victims of burglary 
and larceny and robbery to pay unlimited 
sums of money to the pawnbrokers for the 
recovery of their stolen goods. 

The Chamber of Commerce will contend, 
as a result of the action taken, that pawn- 
brokers lend money at their own risk and 
that they acquire no more title to stolen 
goods than any other individual and that 
when such stolen articles are found in their 
custody, the real owner is entitled to the 
return without paying the amount advanced 
by the pawnbrokers. Mr. Burke claims that 
the present system encourages pawnbrokers 
to be careless in advancing money on stolen 
goods, and that it in turn encourages thieves 
to feel that there is a ready market for their 
loot. 

According to some of the pawnbrokers, 
legal proceedings of this kind in the past 
have been favorable to a number of pro- 
prietors of pawnshops but as far as known 
there has been no definite court ruling on the 
matter. One pawnbroker also contended 
that where it is proven that merchandise 
pawned was stolen, it was returned to the 
owner, as far as his house was concerned. 








Market Prices for Silver Bars 
The following are the quotations for silver 
bars in London and New York as reported 
for the past week: 
Selling Price 


London U.S. Gov’t New York 
Date Official Assay Bars Official 
Mite 196668 3475 70% 68% 
ye | re 34 $5 70% 68% 
ey! Seer 34% 71 68% 
Paes FS 5 csciess 34% 70% 68% 
ROME Boe cates 3475 70% 68% 
Ag: 25. 508 34% 70% 68% 








Business Troubles 





Paquette & Hughes, Toronto, Ont., are 
reported to be in bankruptcy. 

Wm. A. Manson, San Bernardino, Cal., 
has assigned to A, E, Potter. 

K. H. Cawthon, Houston, Tex., is in 
bankruptcy. He claims an _ indebtedness 


about $100,000. 








The latest merchandising idea of the 
Oneida Community, Ltd., consists of sup- 
plying baby’s sets and child’s sets of silver 
plated flatware, packed in attractive gift 
boxes, beautifully colored with illustrations 
from various children’s fairy stories. The 
striking display cartons as received by the 
jeweler are a ready-made display. This is 
a most appropriate gift line to feature both 
in the window and on the counter to attract 
the very large demand for sensible, worth- 
while gifts for children. Each carton con- 
tains an attractive display card which 
quickly tells the consumer the whole story. 
These cartons contain assorted patterns of 
Community Plate and Tudor Plate, the lin- 
ing of the boxes being in baby pink and 
blue. Jewelers will find it worth while to 
write the Oneida Community, Ltd., Oneida, 
N. Y., for the circular explaining all about 
these display cartons. 
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Details of South Dakota Convention 








Members of State Retail Jewelers’ Association Adopt Resolutions and Transact 
Other Business—Trip to Homestake Gold Mines and Trout 
Dinner Entertainment Features 

















Deapwoop, S. Dak., Aug. 20.—The jewel- 
ers of this city are still discussing the an- 
nual convention of the South Dakota Retail 
Jewelers’ Association which was held at the 
local city hall on Aug. 7, a brief report 
of which was published in THE JEWELERS’ 
CirCULAR on Aug. 20. 

The convention was opened by President 
Wilmer Nelson, Pierre. Following the regis- 
tration, payment of dues, etc., President Nel- 
son addressed the convention, giving a re- 
view of the association’s activities during 
the past year and also commending the 
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sociation work and a share in its labors as 
well as its financial support. 

After the luncheon hour, the convention 
was re-assembled and R. S. Quinby, Dead- 
wood, announced that through the kindness 
of B. C. Yates, superintendent of the Home- 
stake Gold Mines, that all those attending 


_had been invited to go through the mines 


on Thursday morning. 

The early part of the afternoon was de- 
voted to an executive session preceded by 
the reading of communications. Ottis Ross, 
Sioux Falls, spoke before the convention on 


Co 


~ONVENTIC 


SOUTH DAKOTA JEWELERS WHO VISITED HOMESTAKE MINES DURING STATE CONVENTION 


American National Retail Jewelers’ Associa- 
tion for the splendid work which has been 
done. He especially referred to the recent 
revision of the excise tax law which went 
into effect July 3. 

Mr. Nelson called attention to the fact 
that had it not been for the separate State 
organizations and their activities, together 
with the other branches of the trade and 
the whole-hearted support of the trade 
papers, that such excellent results could not 
have been obtained. He pointed out such 
activities constantly being carried on by the 
trade organizations are bringing about better 
conditions for all who are engaged whether 
members or not, and that the labor and self- 
sacrifice of those in the front line trenches 
is greatly appreciated. He expressed the 
hope that the work which has already been 
done will lead to greater appreciation on the 
part of non-members of associations and in- 
fluence them to identify themselves with as- 


the necessity of the jobber to the retail 
trade, the service the wholesalers rendered. 
He stressed the point that the loyalty be- 
tween retailers and wholesalers, each to the 
other, always has and always will reflect a 
healthy combination for all. 

J. F. Walker, St. Paul, gave an able ad- 
dress on “Retail Merchandising,” following 
which the convention was given over to an 
open forum. Many questions and problems 
affecting retail jewelers were considered. 

Next came the report of the resolutions 
committee, the following resolutions being 
among those adopted: 

Resolutions 


Reso_tvep: That we extend to the executive 
committee of the A. N. R. J. A. our heartiest 
congratulations upon the success of their efforts 
toward the elimination of the Excise Tax; that we 
deeply appreciate the unselfish service in time, 
talent and devotion so freely given by our na- 
tional officers in securing so great a reduction and 
that we commend and endorse whatever future 
action they may deem wise to further abolish this 
unjust levy upon the jewelry industry. 
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Resotvep: That we are in full accord with the 
campaign of national advertising now bein 
launched; that we believe it to be the salvation o 
the jewelry industry as a whole and recommend to 
our individual membership, a prompt remittance 


of their assessments to the National Advertising 
Fund. 
* + - 
RESOLVEp: That bclieving it to be our duty to 


hand down to posterity a full knowledge of our 
profession, we recommend every effort being put 
forth by the Horological Institute of America 
to train and thoroughly educate young men in 
the science of horology. 

* * 7 


ResoLtvepD: That the thanks of this association 
be extended to J. F. Walker for his masterful 
address, so replete with helpful suggestions and 
sound business logic. " é 


Resotvep: That we deeply appreciate the lavish 
hospitality of the citizens of Deadwood, and 
Spearfish for the splendid trout dinner; of the 
courtesy of the Homestake Mining Co. in per- 
mitting our inspection of the process of mining 
gold, a product which is so great a factor in our 
business, and of the kindly reception by the 
citizens of the entire Black Hills district. We 
are proud as South Dakotans that such a com- 
munity is a part of our great State. 

ss * _ 


Reso_tvep: That we desire to express our 
grateful thanks to our president and secretary 
for their untiring devotion to our interest. 

The South Dakota Association of Op- 
tometrists held a convention on Tuesday, 
Aug. 5, and on the same evening, the Black 
Hills jewelers gave a trout dinner to the 
visitors. This was served at Spearfish. Ar- 
rangements were made to take the crowd 
by automobile leaving Deadwood at 4 
o'clock. The trip from Deadwood to Spear- 
fish is a beautiful scenic drive. The dinner 
was served in a beautiful spot by the side 
of one of the Black Hills mountain streams. 

The jewelers were up early on Thursday 
morning for the trip to the Homestake Gold 
Mines. After reaching the mines, the visitors 
were lowered half a mile underground to 
the 23rd level and conducted by guides 
through numerous tunnels, where they saw 
miners drilling the gold-bearing rock prepa- 
ratory for dynamiting. Several hundred 
fuses had already been placed and ready for 
ignition. The party was conducted several 
hundred feet from this point and into a cross 
section and halted to listen and feel the 
bombardment of the many explosions. 

In an antechamber which opened into one 
of the large stopes, a photographer took the 
picture, an illustration of which appears 
herewith. The party had entered and been 
lowered on the south of Lead City and 
when they had reached another set of ele- 
vators, they learned that the trip had taken 
them under the city of Lead and out on the 
north side. From this point they were again 
conducted through the several surface plants. 
The trip was very interesting and impressed 
the jewelers with the labor and cost of ob- 
taining the metal used in many items of mer- 
chandise handled by them. The kindress 
and courtesy shown by every employe with 
whom the party came in contact was notice- 
able and appreciated by the visitors. 

The Greer Memorial building which the 
company has provided for comfort, recrea- 
tion and use of all employes is very com- 
plete in all its appointments, and a visit to 
it was much enjoyed. 

The following officers were elected: Ralph 
S. Quinby, Deadwood, president; Gustav 
Woelfel, Mitchell, vice-president; W. D. 
Johnson, Miller, secretary, and C. R. Da- 
muth, Redfield, treasurer. W. D. Nelson 
and C. R. Damuth were elected to the execu- 
tive committee. 

The 1925 convention 
Mitchell. 


will be held in 
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“Gifts That Last,” Essay and Slogan Contest 








Much Interest Taken and Many Suggestions Offered—Leading Prize Winners 
and Their Work 

















ProvipENCcE, R. I., Aug. 23.—The “Gifts 
That Last” radio contest that was a con- 
cluding feature of the National Wholesale 
Jewelers’ Association’s convention held in 
this city last June has proven a greater 
success than its most sanguine sponsor had 
anticipated. And the report that has just 
been issued by the committee in charge 
shows the interest and publicity that the 
contest caused. 

It was suggested by Samuel B. Levy, of 
VY. E. Black & Co., of this city, and was 
immediately adopted and promulgated by 


through the trade and daily press. A com- 
mittee of practical commercial advertising 
agents, consisting of George W. Danielson, 
of Danielson & Son; Elmer S. Horton, of 
Larchar-Horton Co., and Granville  S. 
Standish, of the Standish Advertising 
Agency, all of Providence, were invited to 
officiate as judges. 

The contest proved an alluring one from 
the beginning because of the announcement 
that a large number of the manufacturing 
jewelers of Providence and the Attleboros 
had contributed valuable prizes to be dis- 





PRIZES FOR “GIFTS THAT LAST’ ESSAYS IN THE WINDOW OF 


THE TILDEN-THURBER CORP. 


PROVIDENCE 


President Edgar M. Docherty, of the New 
England Manufacturing Jewelers’ and Silver- 
smiths’ Association, who at once appointed 
a committee consisting of Mr. Levy, Ralph 
K. Stone, of Markham & Stone, and 
Harold E, Sweet, of R. F. Simmons Co., 
Attleboro. This committee organized with 
Mr, Stone as chairman and Mr. Sweet made 
the formal announcements of the proposition. 

The announcement was intrcduced as one 
of the principal features at the banquet 
held at the Biltmore Hotel on the evening 
of June 5 for the purpose of giving a wider 
dissemination of the slogan of the jewelry 
industry, “Gifts That Last,” as well as an 
increased knowledge of what it represents, 
and to stimulate interest in the National 
Jewelry Publicity carpaign. In all these 
respects it has been very satisfactory. 

The contest was radiocast by WJAR, The 
Outlet Co, (J. Samuels & Bro., Inc.), of 
this city, from the banquet hall, on June 5, 
and was announced by radio by Marquette 
University, Milwaukee, Wis., on June 17. 
Additional announcements were made 


tributed to the writers of the essays. Asa 
result the judges received 281 entries of 
which 169 were from women and 112 from 
men. These represented a wide range of 
localities, replies being received from nine 
States and from Canada as _ follows: 
Canada, Connecticut, Illinois, Maine, New 
Hampshire and New Jersey, one each; New 
York, two; Wisconsin 14; Massachusetts 55 
and Rhode Island 222. It is interesting in 
this connection to note that the 14 received 
from Wisconsin, were all from students at 
the Marquette University at Milwaukee. In 
all there were just 390 letters received by 
the judges and these contained 562 sugges- 
tions. Of these 335 were from women and 
227 from men. 

The co-operation that was accorded the 
association in the scheme is readily seen 
in the statement that there were 172 articles 
donated by the manufacturing jewelers of 
New England with an approximate retail 
value of $1,784.50. Eighty-seven firms made 
the donations. In addition to these there 
were 130 consolation prizes awarded. The 
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172 major prizes were arranged in the dis- 
play window of the Tilden-Thurber Corp., 
corner of Westminster and Mathewson Sts., 
where they attracted considerable attention. 

The judges first classified the replies and 
then finally arranged them in groups for the 
awarding of the prizes. The rules of the 
contest called for either essay or slogan and 
allowed a person to send in as many replies 
as they desired of which opportunity some 
availed themselves by sending in two and 
even three answers. According to the final 
arrangement of awards there were 25 men 
and 27 women in the first group and 51 men 
men and 70 women in the second group. 
The third group included the consolations. 


Prize—Men: Lloyd A. Robson, 8 
Brinley St., Newport, R. I. 


First 


“Long, long ago there was a man who 
wished to make a gift that would signify 
his lasting friendship. So he wandered 
throughout the world in search of his desire, 

“Many exquisite things he discovered. He 
saw the sun rise through the roseate dawn 
and ride gloriously in the sky, but as the 
night came it disappeared behind the hills. 
He watched the moon rise and shed its 
mellow clearness over the earth and sea, 
but the clouds came and obscured it. The 
flowers of Summer bloomed a while, then 
were gone, and the snows that blanketed 
them melted with the approach of Spring. 
He built a fire, a great leaping fire, but 
the rain came and quenched it. He saw a 
mighty wave rush upon the sands, but if 
broke into hissing foam. All of these were 
beautiful, but they all lacked the element of 
constancy to symbolize his enduring affec- 
tion, 

“And so he went, on and on, and as he 
was despairing of ever reaching the end of 
his quest he came upon a great cavern that 
led into the bowels of a mighty mountain. 
He entered, and where he thought to find 
darkness he found a dazzling light, and as 
his eyes became accustomed to the bright- 
ness he saw that the walls were of gold and 
studded with jewels. And the man mar- 
veled at the amazing display, but he re- 
joiced for here was that which he sought. 

“He fashioned from a piece of the gold a 
setting, and in that setting he placed many 
jewels: diamonds resplendent as the sun, 
pearls like the sea-fog and the snow, rubies 
that glowed like lambent flames, emeralds 
like the sea, sapphires as blue as the sky, 
and in one cluster he grouped gems of vari- 
ous colors so that they seemed like a flower 
garden. And when he had finished, he saw 
that all the harmonies of nature were there 
and in an unperishable form ever at ‘his 
beck and command, 

“When his friend looked upon the gift he 
knew that he possessed a perfect tribute, 
for it embodied the toil and sacrifice, the 
natural beauty and abiding contentment 
that are the evidences of true friendship. 
And when he died the gems passed to his 
children and to their children’s children, 
down through the ages, never dimming, 
never diminishing, never tarnishing, the 
proper symbol of the undying love of one 
friend for another.” 


Second Prize—Men: Lloyd A. Robson, 8 
Brinley St., Newport, R. I. 


“Gems and precious metals, because of 
their everlasting beauty, have always been 
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valued by man. He has other treasures, it 
is true, but wood rots and decays, cloth 
fades and tears and crumbles to dust, pic- 
tures grow aged and blackened, the baser 
metals rust and pock, only jewels and gold 
and silver keep their original charm and 
unsullied splendor. 

“The tombs of antiquity reveal to modern 
eyes the magnificence of ancient kings, but 
‘in those tombs, sealed by desert sands and 
barricaded with ponderous stones, only the 
golden sarcophagus, the golden vessels and 
the fabulous wealth of precious stones retain 
their prestine beauty. 

“The sea-racked hulks of sunken argosies, 
of high pooped Spanish galleons, of stricken 
pirates, yield not the perishable wood, 
warped and twisted in the shifting ooze, not 
the silken trappings of palace and castle, 
once wondrous in color and texture but 
spoiled long ago by water, not the rusted 
arms or the ruined armor, but it is the 
golden coins, the iridescent spill of ancient 
jewels, the crested plate of emperors that 
await with undiminished brilliancy to reward 
the seeker with their richness. 

“Those remembrances of our ancestors 
which we value most are the heirlooms 
which grow the more beautiful with age. 
The old silver formed by master craftsmen, 
in daily use by the colonists and the 
colonist’s children down through the days 
when this country sprawled on all fours, 
arose to shaky knees and at last stood up- 
right a mighty nation. Now the silver 
graces the modern home, a lasting reminder 
of those early struggles and of those who 
struggled. 

“The jeweler and the silversmith of our 
own day have lost none of the ability which 
has made the creations of their predecessors 
so prized, but they have, with their accumu- 
lated knowledge, with better methods and 
better tools, conceived and _ fashioned 
treasures which transcend those of the past. 
If you value your friends let them share 
the pleasures which these masterpieces give 
you, let them rejoice in the possession of 
a token of your esteem that will last 
throughout their lives and for years there- 
after. Make gifts that last, they are the 
unperishable svmbols of friendship.” 


First Prize—Ladies: Mrs. Alex M. Burgess, 
Highland Farm, Jackson, N. H. 


“Just before the war, we lived for several 
months in Berlin. The wonderful craft- 
manship which characterized pre-war Ger- 
many made shops of every sort well nigh 
irresistable to one whose thoughts were fre- 
quently of dear ones at home and of what 
gifts they would most enjoy. With difficult 
German phrases, I’ went into the linen 
shops, where damasks and embroideries 
beckoned. Peasant smocks and _ brightly 
painted toys from Russia and the Black 
Forest were collected for the home and 
children. The cleverly wrought laces and 
shawls seemed ideal for beloved aunts and 
cousins. Some colorful prints and delicate 
etchings were secured at a modest price. 
Finally, and rather hesitatingly, I ventured 
into the jewelry shops, fearing my modest 
means would not be adequate. But some 
pink quartz beads, a few pieces of amber, 
some wrought in pendants, a few brooches, 
and a quaint ring proved within my means. 

“Then war came upon us and we and our 
luggage reached home after many vicissi- 
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tudes, the luggage spending many months 
upon the way. With the opening of the 
first trunk came the first disappointment. 
The bright German prints, the pretty etch- 
ings had been handled by careless hands at 
some frontier inspection and all were torn, 
soiled or spotted beyond reclaim! But the 
other gifts were intact and went to their 
destination. Now comes the story of 10 
years after and what a census of the gifts 
reveals. It was inevitable, of course, that 
the linens, the laces, the smocks and em- 
broideries should have faded and worn and 
torn. The black forest toys have naturally 
lost their paint and become broken. They 
gave pleasure and are gone. But it did 
seem hard that two shawls patiently wrought 
in mountain convents should have fallen vic- 
tims to moths. All the carefully chosen 
gifts had gone or lost their bloom in ten 
years: all except the jewels, the modest 
jewels which were an afterthought! The 
rose quartz seems lovelier than ever, the clear 
amber beads have been restrung for a beloved 
child, the cloudy amber graces its owner 
still. I see the dainty brooches often, more 
charming against new backgrounds. The 
quaint ring, with the spring which reveals 
a hidden locket, stays with me to remind 
me of eventful happy days. My daughter 
shall have it sometime. Such small, such 
unpretentious trifles, but what a wealth of 
lasting satisfaction! It is not strange that 
the challenge which came to me over the air 
in my mountain solitude has moved me to 
write my modest tribute, my sincere appre- 
ciation of what the jewelers’ association is 
doing to make us all understand the joy of 
Gifts That Last. 

The second prize for ladies was awarded 
to Miss E. L. Ryan, 30 Dorchester Ave., 
Providence, whose subject was: “Gifts 
That Last Are Memory’s Jewels.” 








LAST HONORS PAID 
Funeral of Charles W. Schumann Who Died 
Suddenly in New York, Held in 
the Metropolis 


The body of Charles William Schumann, 
president of the firm of Schumann’s Sons, 
Inc., 2 W. 56th St., New York, whose sud- 
den death on Monday, Aug. 18, was briefly 
reported in THe JEWELERS’ CIRCULAR last 
week, was laid at rest on Wednesday in the 
family plot in Greenwood Cemetery. The 
burial followed funeral services which were 
held at 2 o’clock on the same day at Camp- 
bell’s Funeral Church, New York. 

Mr. Schumann had apparently been enjoy- 
ing good health and had gone to the Metro- 
politan Trust Co., 716 Fifth Ave., and while 
standing in front of one of the cashier's 
windows, suddenly collapsed. He died almost 
instantly and a medical diagnosis showed 
that death was caused by arterio sclerosis. 

Charles W. Schumann was born in Cali- 
fornia but had spent practically all of his 
life in New York. He first saw the light 
of day on Nov. 26, 1855, and when still a 
child his family moved to Brooklyn, N. Y., 
where he received his early education in the 
public schools. He later attended Bryan & 
Stratton’s Business College and in his early 
youth became associated with his father, 
Charles W. Schumann, who was a watch- 
maker and retail jeweler with a place of 
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business on Nassau St., New York. He 
spent some time at the bench and learned 
watchmaking. Mr. Schumann was consid- 
ered an expert on gems atid was regarded 
as one of the foremost authorities on this 
subject. 

The elder Mr. Schumann moved his busi- 
ness from Nassau St. te 24 John St., where 
he established a store. In the Fall of 1888, 
Mr. Schumann’s two sons, Charles W. and 
George, established the firm of Schumann’s 
Sons at 860 Broadway, corner of 17th St. 
and Union Square. The business remained 


THE LATE CHARLES W. SCHUMANN 


there until the Fall of 1892, when it was 
moved to Broadway and 22nd St. In 1888, 
the stores of the father and the two sons 
were consolidated and the downtown estab- 
lishment was discontinued. The elder Mr. 
Schumann died in 1902 and _ thereafter 
the business was continued by the two 
sons, Charles W. and George Schumann. In 
October 1910, the firm moved to 716 Fifth 
Ave., and two years later, on Oct. 12, 1912, 
George Schumann died. Following the pass- 
ing of his brother, Charles W. Schumann 
continued alone and in September, 1916, the 
business was incorporated as Schumann’s 
Sons, Inc., the interest of the George H. 
Schumann estate retiring from the firm. Mr. 
Schumann’s two sons, Charles W., Jr., and 
W. Henry Schumann were elected secretary 
and treasurer of the firm, respectively, and 
the business was continued unchanged from 
that time until Mr. Schumann’s death last 
week, 

At the time the firm was incorporated, 
the business was moved to its present 
quarters, 2 W. 56th St. 

Mr. Schumann continued active in business 
and remained the head of the firm until the 
time of his passing. He was well and favor- 
ably known in New York and is particu- 
larly well remembered by the older members 
of the trade. 

The late Mr. Schumann is survived by his 
widow, two sons, Charles W. Schumann, Jr., 
and W. Henry Schumann, and a daughter, 
Gloria. 








E. E. Riddlebarger has opened a jewelry 
store at Belleville, Kans. 





































































np teeoimn terest sae 


SoS nee ee 


meget eet xe 


= oma 


deans Bs te met ta eS 








THE JEWELERS’ CIRCULAR 














August 27, 1924 

















Artificial Pearl Necklaces | 


A Superior Reproduction 
| of the Genuine 


Direct from France 


Made and Sold in Europe for 15 years 
Worthy of a Place Among Gems 


Hand Made 18 K. White Gold Jewelry with our Artificial Pearls 


GATTLE & HUNTER 


576 Fifth Avenue, New York 
IMPORTERS OF 
Pearls, Diamonds and Other Precious Stones 





























SAPPHIRES from far away 
Cashmere—BLACK OPALS from 
Lightning Ridge —-RUSSIAN 
LAPIS LAZULI from distant 
Afghanistan — Exquisite BLUE 
HILL AQUAMARINES from in- 
terior Brazil—Dazzling Wine-Red 
PRECIOUS TOPAZ in recent 
years so little found; these and 
other Gems of fascinating beauty, 
gathered from the far corners of 
the world, form but a part of my 
new collection. 
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Art and Gift Wares Displayed at Kansas City 








First Annual Show Held at Hotel Baltimore Proved Great Success and 
Surpasses Expectations of Its Backers 

















Kansas City, Mo., Aug. 25.—The first 
annual Kansas City Art and Gift Wares 
Show held in the Hotel Baltimore, Aug. 18 
to 22, inclusive, surpassed even the expecta- 
tions of the local association sponsoring it. 
The various display rooms were visited by 
several hundred persons, and the resulting 
sales proved highly gratifying to the whole- 
salers. 

The show presented what is probably the 
largest collection of gift wares ever as- 
sembled in this part of the country and has 
attracted much favorable comment by reason 
of both the beauty and variety of wares 
displayed. Forty-seven firms had wares on 
exhibition, and the displays took over a large 
block of space on the third and fourth 
floors of the hotel. Thirty-five separate 
rooms were utilized. 

Utterly aside from the merchandising 
value to the firms having displays here, are 
the benefits to be reaped by the wholesalers 
from their contacts with each other. W. C. 
Whitfield, president of the Kansas City Art 
and Gift Wares Association stressed this 
point recently, saying that this association 
would help to adjust many trade problems, 
especially those confronting the jewelry 
business. The situation of the jewelers, ac- 
cording to Mr. Whitfield, practically neces- 
sitates the adjusting of their stock to in- 
clude gift and art-wares or of losing a 
substantial portion of their former business 
from the incursions of drug, racket and 
other stores. The discussion of mutual 
problems and appreciation of advances in 
these lines will prove of undoubted benefit 
to the jeweler in his future business. 

The fact that the show was held in 
conjunction with the annual Fall Market 
Week, sponsored by the Kansas City Cham- 
ber of Commerce proved advantageous in the 
matter of drawing crowds. Many merchants 
who would have been reluctant to come to 


Kansas City merely for the show took 
advantage of the reduced railroad rates of- 
fered for the occasion and found the 


gift wares show an interesting loitering place 
as well as a merchandising facility of no 
mean merit, in connection with other buying 
of different commodities. 

The manner in which the wares were dis- 
played in the various rooms indicated care- 
ful planning and shows clever use of artistic 
set off the wares to their 

One exhibitor described the 
the visitors in this 


accessories to 
best advantage. 
first impressions of 
manner : 

“When they first came they just stood 
and looked. The first few days they were 
too interested even to buy, but they soon 
opened up. Some of them fairly gasped 
when they saw the show. They had no 
idea Kansas City could furnish anything like 
this.” 

Many rare pieces of art ware and gift 
novelties were included in the exhibits, as 
well as countless varieties of utility pieces. 

The first two days’ registration at the 


show numbered nearly one hundred out-of- 


town buyers. This did not include, of 
course, the many local merchants or those 
who attended and bought but failed to 
register. 

The list of eiitlaas and the nature of 
their displays are as follows: 

The Art Industries, Inc., of New York, 
represented by H. N. Ripperger, showing art 


pottery, table and boudoir lamps, and 
novelties. 
The Steinbeck Co., of Chicago, repre- 


sented by E. W. Steinbeck, showing hand- 
painted baskets, sanitas lunch sets, decorated 
novelties, lamps and shades, incense burners, 
decorated candles, metal goods, composition 
ware, leather goods, imported novelties, 
tapestry pictures, and decorated glassware. 

The Mohr Art Co., Toledo, O., repre- 
sented by James Bolger, showing framed 
pictures, mirrors, placques, boxes, novelties, 
and ship models. 

The A. F. French Co., Kansas City, repre- 
sented by A. F. French, showing china, 
glassware and novelties, and also showing 
displays from the George A. Bowman Co., 
of Cleveland, O.; the Lippincott Glass Co., 
Alexandria, Ind.; the Colonial Pottery Co., 
East Liverpool, O., and the J. Gunther China 
Co., Kansas City. 

The Harper J. Ransburg Co., Indianapolis, 
represented by Harper Ransburg and A. F. 
I‘rench, showing “glass of class,” “Arte 
Venezia” products, art mirrors, art candles, 
gift shop items, and novelties. 

The Springfield Leather Products Co., 
Springfield, O., represented by W. G. Wilson, 
showing leather specialties, billfolds, book 
ends, playing card cases, bridge sets, and 
leather handbags. 

The Rombong, Inc., Kansas City, repre- 
sented by W. C. Whitfield, showing Ruskin 
pottery, tied and dyed scarfs, opus pictum, 
imported glass and porcelain novelties, ship 
models, Chinese embroideries, brass, and so 
forth, as well as displays from Cowan Pot- 
tery of Rocky River, O.; the Colonial 
Candle Co., Hyannis, Mass.; the Art Light- 
ing Studios, Buffalo, N. Y.; the S. S. Sarna 
Co., San Francisco, and Carl J. Smalley, 
Kansas City. 

Rudolph Lesch, of New York, represented 
by W. H. .Graf, showing prints, boxes, 
placques, and book ends. 

The Regal Art Co., of Chicago. 

Cliftwood Potteries, Inc., Morton, IIL, 
represented by D. FE. Mathis, showing art 
pottery of various sorts, including lamps, 
vases, book ends, flower bowls, bulb bowls, 
candlesticks, and inserts. 

The Krielkraft Studios, Sheboygan, Wis., 
represented by FE. L. Kriel, showing hand- 
decorated serving sets, nested trays, placques, 
bridge sets, baskets, indices, and tea bells. 

M. Wormeer, Inc., Chicago, represented by 
K. Hochstadter, showing imported novelties, 
leather beaded bags, jewelry, and 
frames. 

P. J. Osborne Co., 
represented by Harry 
Slack, showing console sets, 


goods, 


Inc., of Holland, Mich., 
Pearson and Percy 
smokers, bud 
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vases, candlesticks, placques, sewing cabi- 
nets, mantle clocks, candles, wood block cuts, 
and book ends, as well as displays from the 
Art Crafts Products Co., of Sycamore, III, 
and from Frankart, Inc., of New York. 

Armin Degener, Inc., New York, repre- 
sented by Edmund D’Orsay, showing fancy 
sewing baskets, imported and domestic 
leather novelties, and imported perfumes. 

The Knox Art Co., Kansas City, repre- 
sented by Carleton E. Knox, showing hand- 
painted mottoes, ribbon-tied booklets, and 
cards for all occasions. 

Blossom Time Shop, Kansas City, repre- 
sented by Mrs. E. Kellett, showing party 
favors, costumes, and paper flowers. 

Pompeian Bronze Co., New York, repre- 
sented by Peter L. Pusterla, showing book 
ends, lamps, candlesticks, and ash trays. 

H. H. Lease, St. Louis, represented by 
H. H. Lease, showing boxed gifts and 
candles as well as a display from the Pohl- 


son Galleries. 


The Chicago Gift Market, represented by 
L. F. Winkemeier, C. V. Reitman, J. T. 
Levin, R. Reitman, and H. Erikson, showing 
gifts of all sorts in china, pottery, leather, 
brass, copper, and wrought iron. 

The A. L. Reed Co., New York, repre- 
sented by S. L. Griffin, showing leather 
goods and Chinese games. 

The Hansen Trading Co., New York, 
represented by O. I. Purdy, showing Vien- 
nese leathers, inlaid wood novelties, Paris 
sachets and Emmett Owens paintings, 

The Pearson Paper Box Co., of Kansas 
City, represented by G. W. Pearson, show- 
ing fancy paper art boxes, silk lamp shades, 
and pillows. 

“Mathilde,” Kansas City, represented by 
Mrs. Harold O. Peck, showing French nov- 
elties in lace, ribbon, silk, and ostrich, vanity 
bags, arm and hair bands, corsages, garters, 
fans, and baby gifts. 

The Bagby-Howe Drtig Co., of Louisville, 
Ky., represented by importers of Italian 
wood carvings, gifts and toys, and exclusive 
Tyrolean carvings. 

The Mid-Continent Jeweler 
City, represented by Fred W. 
Ada M. Kassimer. 

The Gift Shop Necessities Co., Kansas 
City, represented by Florence M. Fenner 
and Ada M. Kassimer, showing lustreware 
tea sets, bowls, vases, decorated crystal, fleur 
frost glass, jewel art glass, crystal craft, 
and pearloid compacts, as well as displays 
from the Duo Studio, Kansas City; Gillis 
Lighting Fixture Co., Kansas City; So-Big 
Co., Atlantic City. 

W. C. Owen, Chicago, represented by 
B. H. Dingman, showing decorated candles, 
bridge novelties, desk sets, Indian brassware, 
wooden novelties, copper work, tapestries, 
cutlery, decorated glass, wrought iron, lustre 
vases, bowls, and candlesticks. 

M. Elizabeth Henson, of Chicago, show- 
ing figured glazed chint lamp shades, fan 
pleated shades, and fan pleated pottery lamp 
vases. 

The Loreen Co., of Chicago, represented 
by M. Rouse, showing a full line of art 
novelties. 


of Kansas 
Sands and 








An involuntary petition in bankruptcy has 
been filed against Cherry-Oster & Co., manu- 
facturing jewelers, located at 1263 N, 
Paulina St., Chicago, 
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Bandits Invade New York Deadline 








Diamond Merchant and Customer Held Up in Office Building at Maiden Lane 
and Broadway by Thieves Who Bound and Gagged Them and 
Escaped with Gems Worth $50,000 

















Maiden Lane, New York, was in a tur- 
moil early last Friday afternoon when two 
daring bandits got beyond the “dead line” 
and penetrated the innermost circles of the 
world’s jewelry mart. After holding up and 
robbing Alex Feldenheimer, of Feldenheimer 
& Jacoby, importers of diamonds, 170 Broad- 
way, the bandits escaped with gems valued 
at approximately $50,000. In the office at 
the time of the robbery was Mark Wolin, 
of the Consolidated Watch Co., 73 Nassau 
St.. who had come to purchase some gems 
and who last December was also the victim 
of a hold-up in which he lost jewelry worth 
many thousand dollars. Mr. Wolin had no 
merchandise with him, consequently suffered 
no financial loss. The concern’s loss is fully 
covered by insurance. 

The robbery was followed within a few 
minutes by the stopping of all elevators in 
the building and the closing of every means 
of exit, in an attempt to capture the bold 
robbers. This action was useless, however, 
as the men had already succeeded in making 
their escape, although the tenants and people 
who were in the building at the time were 
held prisoners for almost an hour while the 
police searched every floor. 

It was shortly after 12.30 o’clock, a time 
when the streets are dense with crowds out 
for lunch, when the alarm was given that 
a robbery had been committed in the build- 
ing which is almost entirely tenanted by 
diamond dealers. The shutting of the doors 
to the building naturally aroused the curiosity 
of the mob and in a few moments, the 
crowds around 170 Broadway which also 
has an entrance on 2 Maiden Lane, were so 
dense that traffic was completely tied up and 
it took the police some time to straighten 
out the tangle, 

The concern of [eldenheimer & Jacoby 
which is well known in the trade, occupies 
an office on the ninth floor of the Broadway- 
Maiden Lane building. The salesman em- 
ployed by the concern had previously gone 
uptown, and Sadie Aarons, a young lady 
who works in the office had left for tunch. 
Mr. KFeldenheimer was alone in his office 
when Mr. Wolin came in to look over some 
diamonds. 

The inner office is protected by a parti- 
tion and a gate which is always locked. 
Some time before the robbery, a package was 
delivered by an express man and Mr. 
Feldenheimer does not know whether or not 
he locked the gate after he received the 
package. Nevertheless, the gate was un- 
locked when the bandits entered between 12 
o'clock noon and 12.30. There were two 
men, both young and well dressed, and as 


they walked into the outer office, pulled 
open the door on the partition and 
went inside. They then confronted Mr. 


Feldenheimer and Mr, Wolin with revolvers 
and warned them to be quiet. 

Before the thieves had entered Mr. Felden- 
heimer had taken two wallets of diamonds 
from the safe and was showing them to his 


customer on a table in the office. The gems 
were still on the table when the thieves 
walked in. 

After the bandits had commanded their 
victims to make no outcry, one of the pair 
produced a roll of picture wire from his 
pocket and immediately the hands and feet 
of Mr. Feldenheimer and his customer were 
tightly bound. They were also gagged with 
towels found in the office and were then 
placed in a wash room just to the left of 
the entrance to the main office of the 
concern, 

The thieves after binding their victims 
hurriedly gathered the gems from the 
counter and stuffed them in their pockets. 
Seeing the safe open, they also pulled open 
the various drawers and took two platinum 
mountings, one mounted ring, about $10 in 
cash and a few dollars’ worth of stamps. 

As soon as they had left the place, Mr. 
Feldenheimer began moving around the floor 
in an attempt to loosen his bonds. After a 
few minutes of struggling he finally got to 
the front of his office where he pressed a 
button which is connected with an alarm in 
an adjoining office maintained by Albert 
Baum and Irving Baum. In a moment, 
Lemuel Baum rushed into the office of 
Keldenheimer & Jacoby where he saw the 
two victims bound and gagged. He im- 
mediately set up an alarm and almost in- 
stantly, all elevators in the building were 
stopped and the doors leading to the street 
were closed, 

The victims were freed by Mr. Baum and 
several other diamond dealers in the build- 
ing who heard the alarm. Following the 
closing of all exits, everyone joined in a 
search for the thieves but between the time 
the robbery had been committed and the 
alarm been given, the bandits had apparently 
escaped from the building. Detectives and 
police who are always stationed along 
Maiden Lane, responded to the alarm and 
took charge of the situation. They searched 
the building and Mr. Wolin was taken down- 
stairs to the main floor in an attempt to 
identify anyone who was standing among 
the crowd who had been caught in the place. 
He was unable to pick out any of the people 
as the thieves and after the police searched 
the place from the top floor to the basement, 
but without avail, the building was again 
opened. 

In the meantime, Lieut, Ditman in charge 
of detectives at the Old Slip Station, arrived 
on the scene and questioned the victims in 
the hope of getting some clew as to the 
identity of the thieves. This investigation 
was conducted in addition to Lieut. Ditman 
by Detectives Kalbfleisch and Fay. 

The thieves are described as being between 
22 and 25 years old, standing about five feet, 
8 inches tall and of medium build. They 
both had dark complexions and were well 
dressed and are probably native born. Mr. 
Feldenheimer believes that a third man was 
stationed outside and as he noticed his com- 
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panions coming out signalled for an elevator 
to take them downstairs. 

The diamonds taken by the men included 
gems of various sizes ranging from mélée 
to stones weighing two and one-half carats. 








BOSTON JEWELER ATTACKED 





Three Robbers Beat Up Oscar Stepansky but 
Are Forced to Flee Without Loot 


Boston, Mass., Aug. 23.—Struck over the 
head with the butt end of a pistol and then 
kicked and beaten as he lay on the floor 
of his jewelry store at 31 Compton St., last 
night, Oscar Stepansky is at the city hospital 
in a critical condition while the police are 
searching for three men said to be implicated 
in an attempted robbery. The men were 
scared away before they could secure ahy 
loot. They made their escape in an auto- 
mobile truck which bore no number plates. 

Stepansky, whose home is in Roxbury, is 
67 years old. He was alone in his store 
about 10 o’clock last night when two men 
entered. They left an accomplice sitting at 
the wheel of an automobile truck drawn up 
against the curb. 

One of the men handed Stepansky a watch 
and asked to have it looked over, saying it 
was out of order. While the jeweler was 
doing this a second man sneaked behind 
Stepansky and struck him a violent blow on 
the top of the head. He sank to the floor, 
while both men, it is alleged, kicked and 
struck him as he lay defenseless. 

A passing pedestrian gave an alarm. He 
looked into the store and saw the men bend- 
ing over Stepansky. He shouted and both 
men fled from the store, jumping aboard 
the truck, which was driven away at high 
speed. 
Stepansky was taken to the hospital in a 
police ambulance. An examination showed 
that he had sustained a fractured skull and 
multiple injuries to the body. His name was 
placed on the dangerous list. 








Receiver Appointed for Chas. Fliegner, 
Bankrupt Jeweler of Philadelphia, Pa. 


PHILADELPHIA, Pa., Aug, 23.—Maurice 
Mintz, manufacturing jeweler, 731 Sansom 
St., has been appointed receiver in bank- 
ruptcy for Charles Fliegner, retailer at 2858 
N. 22nd St. Mr. Mintz, who is a creditor 
to the extent of $3,500, was one of the peti- 
tioners to have Mr. Fliegner declared bank- 
rupt and some interesting revelations are 
expected in Federal Court, 

A number of small wholesale and manu- 
facturing concerns in the Sansom St. dis- 
trict have been hard hit by the failure but 
Mr. Mintz is said to be the largest creditor. 
Mr. Fliegner, it appears ran his jewelry 
business as a side issue to several other 
lines of trade, including house furnishing 
and apparently over-extended himself. The 
petitioning creditors were A. C. Kelly, Inc., 
$212; S. Heckler, $400, and Samuel Stein, 
$200. The affairs of the bankrupt are ap- 
parently very much involved and_ the 
creditors are not optimistic of realizing a 
large percentage on their claims. 








I. Dorfman, formerly of Houston, Tex., 
will open soon a new jewelry .store in 
Brownsville, Tex, ° 
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DEATH OF S. P. COX 





New York’s Oldest Manufacturing Jeweler 
Passes Away at Sharon, Conn., in His 
Ninety-third Year 


Stephen P. Cox, believed to be the oldest 
manufacturing jeweler of New York and 
often referred to as the dean of the manu- 
facturers of the industry, passed away 
Friday night at his Summer home at Sharon, 
Conn., after a long illness. Mr. Cox, who 
was in his 93rd year, had been bedridden for 
the last three years, as a result of a breaking 
up due to his great age. The remains were 
brought to New York and funeral services 
were held in the chapel at Woodlawn Ceme- 





THE LATE STEPHEN P. COX 


tery, Monday last at 2 p. M., the interment 
taking place at that cemetery. 

Mr. Cox, though not so well known to 
the present generation, was widely known to 
the jewelers of the country in years gone 
by as one of its leading and most prominent 
manufacturers of fine jewelry and in his 
career of over half a century made friends 
in all sections of the country. 

He was born Aug. 18, 1832, and when 16 
years old, after receiving his education, he 
was bound as an apprentice to the old firm 
of Downing, Hoyt & Canfield, manufactur- 
ing jewelers, who were then (1848) situated 
at 4 Cortlandt St., New York. 

With this firm he learned the trade, serv- 
ing first at the rate of $26 per year and 
board. After serving out his time faithfully 
and honorably he was taken into the office 
and later traveled for the house for a num- 
ber of years. 

Desiring to broaden his experience, Mr. 
Cox left his old employers to go with the 
irm of Tiffany & Co., with whom he re- 
mained for some time, and from Tiffany & 
Co. he went with the manufacturing firm of 
Durand & Co., which then had an office at 
9 Maiden Lane, remaining with Durand & 
Co. until he went in business for himself. 

Mr. Cox’s first venture in the manufac- 
turing trade was as a partner of J. W. 
Sedgwick with whom he formed the firm 
of Cox & Sedgwick, manufacturing jewelers, 
at 26 John St. This was about 1865 and 
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the firm continued without change until 
about 1887 when at the death of Mr. Sedg- 
wick the business was changed to a cor- 
poration known as the Cox & Sedgwick 
Mfg. Co., about 1889. A short time later 
the style of the firm was changed to the 
firm of Cox, Cooper, Ward & Young, which 
continued until 1893. In all this time the 
concern remained at 26 John ‘St., near 
Nassau St. 

When Mr. Cox retired from the business, 
the remaining partners continued under the 
same firm name for about a year and then 
the business was wound up. The deceased, 
however, through his years of activity in 
the industry, could not bring himself to 
break completely the ties that bound him to 
it, and though not actively engaged in busi- 
ness as a manufacturer, he still kept up his 
connection with the trade and made his 
headquarters with the firm of J. R. Greason 
& Son, then at 14 John St., where for nearly 
20 years he continued to meet his old friends 
and keep in touch with the business that had 
so long occupied his entire time. 

Advancing years, however, finally under- 
mined his health and strength and about 
three years ago he was forced to take to his 
bed, gradually growing weaker until the 
end came. 

Deceased is survived by a widow and a 
daughter. 








DEATH OF M. B. PECK 





Traveling Representative of 
Houses 


Well-Known 
Chicago 
Succumbs to Long Illness 


Wholesale Jewelry 


Cuicaco, Aug. 20.—Moreau R. Peck, one 
of the best-known jewelry representatives 
from Chicago to the Pacific Coast, passed 
away at his home, 9133 S. Hoyne Ave., of 
this city, on Aug. 17, in his 63rd year. He 
had been confined to his home since last 
May with an illness he had suffered for 
several years. 

A large number of his friends and _ busi- 
ness associates attended the funeral services 
which were held at his home on Tuesday, 
Aug. 19. 3urial was at Mount Hope 
Cemetery. 

Mr. Peck was born at Medinah, N. Y., 
on Nov. 6, 1861. At an early age he re- 
moved to Owosso, Mich., with his parents 
and there he was educated and spent his 
boyhood days. At the age of 23 Mr. Peck 
started his jewelry career when he became 
associated with M. A. Mead & Co., of this 
city. He was with this concern for a num- 
ber of years and left them to go with 
Sproehnle & Co., whom he represented until 
15 years ago. Then he became associated 
with J. W. Forsinger & Co., with whom 
he was connected at the time of his death. 
He represented this concern through the 
south and west. 

Mr. Peck was a member of Tracy Lodge, 
A. F. & A. M., and of the 13th Church of 
Christian Science. He is survived by one 
daughter, Mrs. B. F. Bariscow. 








The jewelry department of Hamburger & 
Sons is participating with other departments 
in the celebration of the 43rd anniversary 
of the establishment of the big store in Los 
Angeles, Cal, 
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ANTWERP DIAMOND MARKET 





Local Organ of Gem Trade Reports Increase 
in Demand in Many Lines, and Con- 
ditions Generally Improved 


ANtTwerpP, Aug. 11.—The local diamond 
market continues to improve and better re- 
ports are being received from brokers and 
cutters. Summing up the situation here, the 
last issue of The Jeweler says: 

“Notwithstanding that this is still the 
holiday period, and that many of our busi- 
ness men have left town to enjoy some re- 
pose either in the country or at the seaside, 
still quite a lot of business has been done 
these last weeks. 

“There was much interest shown for 
rough, not only by local manufacturers but 
also by a great number of Amsterdam 
manufacturers, who tried to obtain here all 
the necessary raw material. There was a 
specially great demand for the good qualities 
of rough; ‘closed goods,’ both pure and 
spotted, were much in request; blocks and 
maples were also wanted; as always there 
were numerous would-be buyers fof cleav- 
age, though that article was dear and 
scarce, while there was a continual demand 
for goods, chiefly small round and good 
melés. 

“As regards industrial diamonds, for some 
time past, much less business is being done 
than formerly. The price of ‘bort’ has not 
sustained any change, although the official 
quotation has shown a rise of six pence in 
London. 

“As regards the polished market, the in- 
crease in demand continues, as we have 
already stated in a former report. The 
foreigners present on our market just now 
have bought a fairly large quantity. Many 
firms established here have also come for- 
ward as buyers, probably to replenish 
dwindled stocks in foreign countries or to 
fulfil orders received. There was an in- 
clination to buy, not only for America, but 
also for India and the Far-East, though in 
small quantities. 

“Also from Paris there was a demand for 
the goods generally bought for that centre. 

“The demand for pure white goods, which 
we have mentioned several times already, 
continued especially from America. Not 
only big goods were requested but there 
was also a much greater demand than for- 
merly for ‘eightfacets’ and meélés. 

“To conclude we may say that the gen- 
eral state of the market is satisfactory, and 
that consequently we are confident that after 
the holidays we may expect a very brisk 
period. 

“It appears that the Premier shipment 
shown on July 28 by the London Syndicate 
at Messrs. Barnato Bros. has been com- 
pletely sold. On Aug. 12 the Syndicate 
shows a shipment of Southwest African 


goods.” 








The George Honnet jewelry store which 
will occupy a store room opposite Sutton’s 
flower shop on the first floor of the Jefferson 
Standard building at Greensboro, N. C., will 
be opened about Sept. 1. Dr. J. H. Honnett 
is to have charge of the local store. The 
Greensboro store is to be a branch of the 
Honnet store, which was founded in 1867 
in Wilmington. 
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Watch Preston for Watches! 




















"THE need of quality is often forgotten in the mad 
scramble for prices. To secure a line of superior 
casings and movements at a price that meets all decent 
competition is the Jobber’s problem. We solve it with 
our new line. 




















PRESTON BROTHERS 
36 West 47th Street New York 


















Rightful Ownership Sustained 


The United States Patent Office having finally settled the controversy of the rightful ownership 
of the patent on the Capitol Clock in favor of Morris Salinger of the Capitol Clock Corporation, and the 
Capitol Clock Corporation being now the only authorized and legal manufacturer and distributor of the 
patented Capitol Clock, we hereby announce that any other or similar clock that is purported to be a 


















Capitol Clock is an infringement on our patent issued July 29, 1924. 


Any individual or concern manufacturing or offering for sale Capitol Clocks other than 
our product, will be subject to prosecution for infringing on our rights. 


CAPITOL CLOCK CORPORATION 


33 Union Square New York City 
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PRICE, $1.00 
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YOUTHFUL BURGLAR CAUGHT 





Arrested for Breaking Into Two Woonsocket 
Jewelry Stores Is Sent to State 
Reformatory 
\\oonsockET, R. I., Aug. 23.—A lone; 14- 
year-old boy, a resident of this city who has 
a previous police record notwithstanding his 
age, has been arrested by the police, who say 
that he has admitted complete responsibility 
for practically more than a score of breaks 
and thefts that have occurred in this city 
since July 1. With his apprehension the 
police say they have solved the long series 
of crimes, consisting mainly of breaks into 
offices and stores along Main St., although 

a number of house breaks are included. 

The list of breaks, as reported as admitted 
by the boy, include those of Harris Fellman 
& Sons’ and Arthur Beaudet’s retail jewelry 
stores, which have given the police and busi- 
ness men in the center of the city consider- 
able concern for several weeks. The boy is 
said to have also confessed to snatching 
pocketbooks from at least two women on the 
streets. Some of the stolen jewelry and a 
number of trinkets stolen from the different 
places have been recovered, but the stolen 
cash is nowhere in evidence. The property 
said to have been obtained by the juvenile 
thief in his numerous depredations was 
valued at many thousands of dollars. The 
damage caused during his nefarious opera- 
tions is estimated at many additional hun- 
dreds of dollars. 

The youth, who in September, 1918, was 
sentenced to the Reform School for 30 days 
for breaking and entering, and who in March 
of this year was placed on probation for 
three months for breaking into a dental office, 
had been under suspicion of the police for 
some time. On Thursday a dwelling house 
was entered and ransacked and a description 
of the boy who was seen emerging from the 
house tallied with that of the lad under ar- 
rest, and this satisfied the police that the 
author of the recent crime wave had been 
uncovered, and he was accordingly arrested. 

On Aug. 10 he broke into stores and 
offices in the Commercial building, among 
them being the Peoples 5, 10 and 25-cent 
store, 105 Main St., where $5.74 was stolen 
from the cash register, and also Arthur 
Beaudet’s retail jewelry store, 111 Main St., 
where $7 was obtained. 

Speaking of the break at the retail jewelry 
store of Harris Fellman & Sons, Inc., 124 
Main St., which has been one of the most 
puzzling of all the breaks because the money 
stolen was taken from the big safe, without 
any apparent effort, the youthful prisoner 
told the police that he had watched the safe 
through the front window for two days and 
seen that it was left open both times. The 
next night, which was that of the Fourth 
of July, in company with two other boys 
of about his own age, the trio obtained an 
entrance through the skylight in the rear, 
easily securing the cash box from the safe, 
which stood open, they say.’ The boys insist 
that the box contained but $57, although 
Louis Fellman, son of Harris Fellman and 
a member of the firm, reported to the police 
that it contained approximately $250. 

The youngster was today sentenced to the 
State Reformatory during his minority by 
Judge Myette in the Juvenile Court. The 
two other youngsters, who are 11 and 14 
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years old, respectively, who were concerned 
in the Fellman robbery, were placed on pro- 
bation, as they had never been in trouble 
before. 








CRACKSMEN GET LOOT 


Burglars Break Open Safe in Philadelphia 
Jewelry Store and Escape with 
Goods Worth $3,500 
PHILADELPHIA, Pa., Aug. 23.—The police 
have been unable to obtain any clue to the 
burglars who broke into J. T. Rotstein’s 
retail jewelry store at 606 Poplar St. and 
took goods valued by Mr. Rotstein at ap- 
proximately $3,500, although the detectives 
assigned to the case were confident they had 
“leads” that would, so they assured the vic- 
tim, bring about the arrest of the criminals 
within a short time. That the burglars were 
experts in their line was evident from the 
fact that they broke into the store and took 
their time in opening the safe without 
awakening Mr. Rotstein or members of his 
family who were asleep in their apartment 

over the store. 

Entrance was gained by a window and the 
burglars, who apparently were familiar with 
the neighborhood, waited until an hour when 
few persons were abroad on the street, 
which is a busy one until after midnight. 
The thieves took the best of the stock, mak- 
ing careful selections, 

Mr. Rotstein, who has been in business 
in that section for a number of years and 
knows practically all the residents of the 
district, was of opinion that the robbers 
were “outsiders.” He had not seen any sus- 
picious characters in the store or vicinity. 
The robbery adds another to the long list of 
similar crimes within the past year or two 
which the police have left unsolved. Retail 
jewelers are of opinion that the police force 
is so busy looking after violations of the 
dry laws of nation and State that they have 
little time to bother with robberies. 











CHARGED WITH SMUGGLING 


U. S. Grand Jury Indicts New York Dia- 
mond Dealer for Bringing in Diamonds 
Without Declaring Them 
for Duty 

An indictment charging Antranik Apra- 
hamian, a dealer in diamonds and jewelry, 25 
W. 42nd St., New York, with smuggling 
gems into this country without paying the 
lawful duty was returned last Friday by a 
Federal Grand Jury sitting in the United 
States District Court, Manhattan. Apra- 
hamian has not been arraigned on this in- 
dictment but at the present time is out on 
$5,000 bail on the original complaint lodged 
against him when arrested on Aug. 1, upon 
his arrival in this country. 

Aprahamian, it is charged, bought between 
$6,000 and $7,000 worth of diamonds from 
the firm of Papozian in Paris, France. The 
day before the boat reached New York, 
Aprahamian, it is claimed, concealed the 
diamonds on his person and when accosted 
by customs men on the dock merely declared 
some personal belongings, including a ring 
which he stated he bought in the United 
States. The customs men, however, searched 
the New York dealer and, it is charged, 
found diamonds concealed in the sweatband 
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of his hat and the heel of one of his. shoes. 

These gems, which are valued at between’ 
$6,000 and $7,000, were immediately seized 
and Aprahamian was placed ,under arrest 
charged with smuggling. The following day 
he was arraigned before Commissioner 
Hitchcock in the United States District 
Court and after waiving: examination was 
released in $5,000 bail. 

Since then Herman L. Falk, Assistant 
United States District Attorney, who handles 
most of the smuggling cases in the Southern 
District, has had charge of the case and on 
Friday an indictment was returned against 
Aprahamian. This indictment charges the 
accused with violating Section 593 A of the 
Tariff Act of 1922 which makes it a crime 
to defraud the government out of the duty 
by smuggling into this country. 

Aprahamian has lived in this country for 
13 years and on two occasions has taken 
out naturalization papers. He resides at 232 
Maple Place, Mineola, L. I., and before 
going into the diamond and jewelry business 
was in the automobile business. 








SILVER IN MINIATURE 


Field Secretary of the Sterling Silver Manu- 
facturers’ Association Tells of the 
Queen’s Doll’s House at the 
Wembley Exposition 


Miss Ruth M. Egge who is directing an 





* educational campaign for the Sterling Sil- 


verware Manufacturers’ Association has 
just returned from a trip to Europe, where 
she has been making a comparative study 
of French and English silver in contrast to 
that of American manufacture. In Paris 
she visited Christofle, famous makers of 
artistic silverware, where she had an oppor- 
tunity of seeing examples of the finest sil- 
verware that is being made in France today. 
In London Miss Egge spent considerable 
time in the Victoria and Albert Museum, 
studying early English silver and also in 
visiting the British Empire Exposition at 
Wembley. 

Of particular interest to Miss Egge be- 
cause of the nature of her work was the 
Queen’s doll’s house, which by the gracious- 
ness of the Queen is being’ shown to the 
public at the Wembley Exposition. This 
doll’s house was recently presented to Queen 
Mary by her subjects as a token of their 
esteem. Although the original purpose was 
to give to Her Majesty a gift that would 
symbolize national good will, in the execu- 
tion of this perfect 20th century mansion the 
results are twofold. Loving care and end- 
less effort have gone into the construction of 
this miniature home, and it will remain 
through the ages to come, a mirror of 
present-day art in living, 

The doll’s house, which has been built on 
the scale of an inch to a foot, has been in 
the process of construction for three years, 
with 1,600 of the Empire’s finest artisans 
contributing to its beauty and completeness. 

The solid silver is especially interesting 
and although it is almost microscopic in 
size, it is perfect in every detail. Allowing 


for the scale of an inch to a foot the tiny 
knives and forks are about the size of a 
medium sized paper clip, and the service 
plates, very correct in design, are no bigger 
than a quarter, 
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in BEADED BAGS 
AMETHYST — ee: 7 Finest Imported and all 
TOPAZ Custom Jewelry Imitation Neck hand-made — Ranging in 
CORNELIAN laces—Bracelets—Earrings, and all price from $12.00 a dozen 
ROCK CRYSTAL ; to $20.00 each. In beau- 
BLACK ONYX other desirable imported jewelry novelties. tiful Persian Rug and 
ROSE QUARTZ light color floral designs. 
A postal will bring our line to your store or a selection assortment for your approval. 

Paris WILE IMPORTING CO., Inc. Vienna 

Pforzheim 320 Fifth Avenue New York Czecho-Slovakia 








H. E. Kaser Modeled Leather Corp. 





For Him! Vig For Her! 
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Cigar Cases 
Cigarette Cases 


Card Cases 


Week End Cases 
Overnight Bags 
Under Arm Bags 










All hand modeled and hand laced 


Nothing finer made. 
Send for samples. 
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A. N. R. J. A. Convention Opens at St. Louis 


Great Conclave of Retail Jewelers Preceded by Important Conference of Manufacturers, Whole- 
salers and Retailers Held Monday—St. Louis Extends a Most Cordial Welcome to All 
—Elaborate Entertainment Program and Excellent Exhibits of Interest to Visitors 





—Details of the Opening Proceedings 














Sr. Louis, Mo., Aug. 25.—St. Louis is 
today the center of interest in the jewelry 
trade of the United States, in fact, it is 
rapidly becoming the center of population 
as far as jewelers are concerned because 
every train throughout the day and through- 
out the afternoon and evening continues to 
bring jewelers from all sections of the 
country, who are gathering for the great 
convention of the American National Re- 
tail Jewelers’ Association which opens at 
the Hotel Statler, tomorrow morning. But 
important as is this national convention to 
the retailers, it is not the only attraction 
from a jewelry standpoint because there 
have been scheduled four events for today, 
prior to the convention, of vital importance 
to the jewelry trade. One of these is the 
annual convention of the Missouri Retail 
Jewelers’ Association, a brief report of which 
is published’ on page &&; another is the 
meeting of the National Jewelers’ Publicity 
Association called by the chairman of 
the newly elected. advertising committee, 
Charles A. Whiting of the Whiting & 
Davis Co., Plainville, Mass. 

A third event of vital importance to the 
industry but preliminary to the national 
association convertion is the conference of 
manufacturers, jobbers, importers and _ re- 
tailers, called by President Hufnagel to con- 
sider certain vital questions in connection 
with distribution in the retail trade. Under 
the direction of President Hufnagel, the 
conference was largely held down to three 
fundamental questions in regard to the 
jewelry business, namely, Research, Ad- 
vertising and Merchandising. 

A fourth and most important event of the 
day is the meeting scheduled for tonight 
of the executive committee of the American 
National Retail Jewelers’ Association at the 
special conference room of the Old Colony 
Club at the Hotel La Salle, at which the 
policy of the association will be discussed 
and the general work of the convention 
passed upon. 


St. Louts’ HEARTY WELCOME 


St. Loms as well as the St. Louis jewelry 
trade is outdoing itself in making the visiting 
jewelers feel at home, to even a much 
greater extent than it did in 1917 when the 
American National Retail Jewelers’ Associa- 
tion held its previous convention at this great 
city on the shores of the Mississippi. In 
fact, all St. Louis knows that the jewelers 
are coming and it is a city as well as a trade 
welcome that they are receiving. Everyone 
seems to have the glad hand out for the 
underlying purpose of making the visitor 
feel that St. Louis is proud to have him 
there and intends to make him have such a 
good time that he will want to cor.e again. 





At the Union Station is a decorated booth 
where members of the reception committee 
are welcoming the visitors from afar and 
assisting them to their convention head- 
quarters. At the lobby of the Statler Hotel, 
which is the convention headquarters, there 
is a booth directly opposite the elevators 
where delegates are able to obtain all in- 
formation about the program, the entertain- 
ment arrangements and information about 
the city in general. These booths are in 





E. H. 


HUFNAGEL, PRESIDENT 


charge of the local reception committee of 
which Sam Heffern of the Heffern-Neuhoff 
Jewelry Co., 809 Locust St., is chairman. 

Under the able supervision of a committee 
headed by Jack Bolland, automobiles have 
been loaned by the local jewelers to be put 
at the disposal of the visitors to convey the 
guests from the Union Station to the con- 
vention hall. The Illinois Watch Co., 
Springfield, Ill., has sent its famous band 
here to provide concerts for the jewelers in 
the Sunken Garden which adjoins the St. 
Louis Public Library. 

Space forbids the going into detail of the 
various ways in which the comfort of the 
visitors, both ladies and gentlemen, is being 
looked after by the following committees 
and their chairmen: 

Reception committee: Chairman, Sam E. 
Heffern; vice-chairman, Oliver Selle; Roy 
Dixon, A. A. Vogel, Joseph Ruanstein, A. 
Courvoisier, E. Nickl, S. J. Arnold, Karl E. 
Holderle, S. Kober, James Maritz, W. Gum- 
mersheimer, Aubrey C. Lindsley, C. S. 





Aehle, J. J. Samesreuther, P. O. Greer, 
August A. Vogel, E. O. Shoulders, Roy 
Cubertson, Otto Kortkamp, Jr., and Clarence 
King. 

Automobile committee: Chairman, Jack 
Bolland; Lloyd Maritz, T. A. Knobeloch, 
V. M. Huff, J. J. Samesreuther, George 
Gambrill, R. Pfeffer, Joseph Gutfreund and 
Clarence King. 

Finance: Chairman, George Hess; P. O. 
Greer, Theodore Gerlach, T. A. Knobeloch, 
Joseph Reisenstein and S. Lowenstein. 

Ladies’ committee: Mrs. Samuel E. Hef- 
fern, Mrs. E. O. Shoulders, Mrs. C. S. 
Aehle, Mrs. W. Gummersheimer, Mrs. A. 
Courvoisier and Mrs. Anna A. Holderle. 

Program committee: Clarence H. King, 
chairman. 

Entertainment committee: Herman Mauch, 
chairman. 

Jobbers’ and manufacturers’ committee: 
Chairman, George Gambrill; Leo Bauman, 
O. J. Pfeffer, D. P. Richards, Mack Burn- 
stine, S. N. Sohns, W. F. Kemper, C. L. 
Stange, R. F. Kroeger and Joseph Auer. 

Publicity and decoration: Chairmen, 
Hugh Wood and Edgar Gengenbach; Fritz 
Courtvoisier, Theodore Gerlach, A. Gum- 
mersheimer, Ernest Nickl, C. N. Van Buren 
and M. J. Wilkerson. 

Already the city is full of out-of-town 
members of the jewelry trade, this being in 
great part due to the fact that the Missouri 
convention is held today as is the general 
trade conference which has brought leaders 
of the industry from all sections of the 
country as well as all branches of the trade. 
Of course, the greater number of visitors 
will appear tomorrow when the national con- 
vention opens its sessions but already those 
that have registered and those that will 
register are enough to make a respectable 
showing at the national convention. 


The Trade Conference 

The great trade conference, called by 
President Hufnagel in the Adams Room on 
the 17th floor of the Statler Hotel, had been 
looked forward to with a great deal of in- 
terest owing to the success of a similar con- 
ference that preceded the annual convention 
at Providence last year. So important were 
the discussions there indulged in deemed by 
manufacturers and wholesalers generally, 
that today’s event attracted leaders of every 
branch of the industry as well as representa- 
tives of important firms. Therefore, some 
75 prominent leaders of the jewelry trade of 
the country were in attendance when Presi- 
dent Hufnagel called the conference to order 
this afternoon, at 3 Pp. M., in a_ speech 
in which he outlined the reasons for calling 
it and the subjects he thought should be 
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covered by the discussions. Mr. Hufnagel 


said: 


ADDRESS OF E, H. HUF NAGEL 


“Following the custom established at our 
annual convention in Providence last year, 
I decided to again invite the manufacturers 
and wholesalers of the jewelry industry to 
meet with the retailers for an informal dis- 
cussion of those trade problems which as 
yet remain unsolved. After much investi- 
gation, I have come to believe that some of 
our major problems have their origin within 
our own industry. While their sources are 
more or less intangible, the effects are 
nevertheless plainly evident to all. 

“In my opinion, business in .general has 
reached the point where those of us who are 








HERMAN MAUCH, CHAIRMAN ENTERTAIN MENT 
COMMITTEE OF THE CONVENTION 


most interested might as well speak frankly 
as try to conceal our thoughts concerning 
what we have held in past years to be our 
cherished ideals, and open our minds to our 
present day needs, namely, the creation and 
distribution of a larger amount of jewelry 
wares, through legitimate stores. 

“During all of our deliberations, I believe 
we should keep foremost in our minds the 
thought that our purpose is to increase the 
possibilities which as yet many of us have 
only just begun to visualize. In order that 
this thought may not be clouded, let us try 
to look upon the jewelry industry from a 
national viewpoint, as a great machine of 
which each of us is a part. Without the 
power, represented by the manufacturer, the 
feeders and distributors, which we may call 
the wholesalers, could not function. The 
finished product illustrated by the retailers, 
would be valueless if there were no public 
to patronize the efforts of the entire machine. 
And so the cycle revolves, each part relying 
upon the other for smooth and uninterrupted 
operation. Unlike an inanimate piece of 
mechanism, however, we are confronted 


with a most stubborn power of resistance, 
the human element, to which we must look 
for the successes or the failures of our 





best endeavors. It is this element that smust 
be appealed to for the advancement of our 
industry, and the sooner our prejudices are 
set aside in favor of: collective effort, the 
sooner will we all accomplish our purpose. 
The forward movement of every form of 
business which is comprised of several 
branches, such as the manufacturing, whole- 
saling and retailing branches, clearly shows 
that with the passing of time, each branch 
is drawing closer to the other in undcrstand- 
ing and co-operative activity. The day must 
come, and soon, when these branches of the 
trade will at last unhesitatingly pool their 
interests and conduct their distributive 
affairs upon the wisdom gained from mutual 
consultation as to the best methods of pro- 
cedure. We can begin this progressive 
movement at once if each is willing to be- 
come a participant. For the sake of that 
success which is ours, if we will have it so, 
I strongly plead with all manufacturers, 
wholesalers, and retailers to join together 
here and now, for the purpose of discarding 
old methods, and for the serious adoption of 
newer and more modern principles. 

“As the basis for our beginning, I have 
selected three important factors which can, 
and should be, dealt with immediately. As 
soon as they have been properly developed, 
the way will be opened to a more success- 
ful future. These fundameneals are: 
Research, Advertising, and Merchandising. 
Let us discuss each one of these subjects in 
the order mentioned. We are aware that 
economics affect the welfare of the nation, 
both financially and socially. The activities 
of the Department of Commerce, while as 
yet perhaps not fully developed, have proven 
during this administration to be of great 
value, not only to the government, but to 
the individual, and particularly the business 
man. Infinite pains have been taken to 
analyze the contributing causes to our 
national economic system, with the result 
that many forms of business have been 
brought closer to each other, and thus have 
become more powerful units in our com- 
mercial life. 

“The government is constantly taking an 
increasing interest in national research work, 
the scope and usefulness of which are still 
unlimited. Problems, once thought insur- 
mountable, have been solved almost over- 
night, because cause and effect have been 
studied and brought to light. But the 
government does not offer the solution to 
the problem. That is left to those who 
are affected by the problem itself, 

“In the jewelry industry there is great and 
immediate need for a thorough and com- 
prehensive analysis of the conditions which 
today keep the realization of our hopes just 
beyond our grasp. A few of us have an 
inkling of our problems, but there has not 
been a sufficient understanding or desire on 
our part to overcome them. The American 
National Retail Jewelers’ Association, as 
many of you know, has been immeasurably 
benefited by the work of the Harvard Bureau 
of Business Research. This organization 
has removed any doubts whatever of the 
retail jewelers’ financial plight. We know 
there is vast room for improvement. We 
have learned that we are partiaily responsible 





for much of our misfortune. We also 
know that we are fighting with our backs 
to the wall, because of many needless and 
serious attacks made by certain manufac- 
turers and wholesalers, whose forces should 
be allied with, instead of against, us. We 
have pointed out, time and again, that we 
cannot compete against the retailing manu- 
facturer or wholesaler, nor can we ever 
countenance the policies of certain manufac- 
turers and wholesalers who sell to depart- 
ment stores, chain stores, etc., at prices 
much lower than those which the retailer, 
the logical distributor, is now obtaining. 
“These two problems are not directly men- 
tioned by the Harvard Bureau, but come to 
light when the given figures for the retail 
jewelers’ high cost of overhead are investi- 
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GAMBRILL, CHAIRMAN 
URER WHOLESALERS AND MANUFACTURERS 


AND TREAS- 


ASSOCIATION COMMITTEE 

gated and set forth. We have received many 
complaints from certain manufacturers that 
we do not move their merchandise quickly 
enough to warrant confining their products 
to retail jewelry stores. Will it surprise 
you when I tell you that these same manu- 
facturers are those notoriously known as 
sellers to cut price establishments and de- 
partment stores, and who make it impossible 
for the jeweler to meet the competition they 
themselves, without conscience, create? 
The chief importance attached by me to 
these disclosures of facts is that those en- 
gaged in the several branches of our in- 
dustry are all striving for a more active 
business, yet are unknowingly placing ob- 
structions in the path of their own progress 
because of an apparent indifference to 
properly familiarize themselves with econ- 
omic cause and effect. To the best of my 
knowledge, the American National Retail 
Jewelers’ Association will continue its re- 
search work. At this time we are conduct- 
ing a more exhaustive series of investigations 
than during the past year, and soon we will 
be in possession of helpful information 
which should aid in the solution of problems 
which confront the retail jeweler. 
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“T would like to recommend to all manu- 
facturers, and wholesalers, that they like- 
wise get together and cause an accurate 
research to be made of their branches of the 
trade. If this is done, it should have the 
effect of pointing out the way to a greater 
and more satisfactory distribution of jewelry 
at a lesser cost to all concerned. In any 
event, I would suggest that more considera- 
tion be given to the Harvard Bureau’s find- 
ings, and that, when policies are formed the 
retail jeweler be helped instead of hindered. 

“Our average turnover for the year 1923- 
1924 is again less than one time per year; to 
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be exact, it is 0.9 time, or less than once in 
every 13 months. It is clearly evident that 
stocks must be made to turn more fre- 
quently. This cannot be accomplished by 
adding more stocks to those which have 
already created a cost of overhead which 
now amounts to 42 per cent. The only 
possible solution lies in an increase in volume 
of sales, which automatically stimulates turn- 
over and lowers overhead costs. We cannot 
attain greater volume by merely talking 
about it. We must go out and get it, and 
the whole trade must work for it along the 
same lines at the same time. Owing to the 
difference in the character of our several 
enterprises, we are confined to very few 
methods which will enable us to achieve re- 
sults beneficial to all of us at the same time. 
One method which we can adopt with un- 
questionable assurance, is national advertis- 
ing. 

“The trade as a whole has signified its 
desire for the national advertising of 
jewelry. The National Jewelers’ Publicity 
Association has been empowered to carry 
out this work, yet no advertising has been 
done because of lack of funds. P. J. Coffey, 
chairman of the National Jewelers’ Publicity 
Association, is present, and he will favor us 
with a review of the work done by his com- 
mittee during the past year, and outline its 
future plans, 

“The need for the national advertising of 





jewelry becomes more clearly apparent when 
it is shown that nearly all our competitive 
industries, even those dealing in foodstuffs, 
advertise their products nationally. The 
jewelry industry spends nothing, yet those 
engaged in all branches of it, profess to 
wonder why they do not forge ahead. Let 
us, during this convention, first decide 
whether or not we wish to increase our 
volume, If the decision is in the affirmative, 
let us put the National Jewelers’ Publicity 
Association to work at once, and give the 
organization the necessary funds. In my 
opinion, these funds will be returned to us 
an hundred-fold, through the expansion of 
our business. As this meeting will be thrown 
open to discussion, I hope that everyone who 
has a word to say regarding the subject of 
national advertising will give us the benefit 
of his thought. 


“Much of our convention program this 


year is devoted to the subject of merchandis- 
ing, and we have speakers who will present 
helping the 


ways and means for retail 





W. G. DROSTEN, CHAIRMAN ST, LOUIS CONVEN- 
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jeweler to become a better merchandiser. 
Owing to the aggressive competition between 
industries, the retail jeweler must of neces- 
sity substitute new ideas for ones that have 
become obsolete. This year our association 
is advocating the adoption of the deferred 
payment plan as an inducement for adding 
to the number of purchasers of jewelry. 
We are recommending the use of special 
sales and legitimate auctions for the dis- 
posal of such stock as will not move despite 
active sales effort. It is this class of goods 
which eats into overhead and deprives the 
retailer of capital for investment in more 
modern and faster moving items. We must 
primarily keep in mind that the retailer’s 
rentals, wages, the cost of living, and the 
cost of distribution have depreciated the pur- 
chasing power of the dollar, and in con- 
sequence the only successful retailing which 
is done today is in those stores which main- 
tain a rapid turnover because of large volume 
of sales. A larger volume of sales causes a 


reduction in the cost of overhead, with. a 
resultant lowering of prices. Lower prices 
enable the average citizen to purchase in 
greater quantity, which he is not doing now 
to any appreciable extent, insofar as jewelry 
is concerned. And it is the average citizen 
upon whom we all depend for a living. 
“Our association is continually carrying 
on educational campaigns among its mem- 
bers. We try to do all that our opportunities 


permit us to do for making the retail 
jewelry store a modern and_ up-to-date 
establishment, Naturally, this requires time 


and study, but I am glad to say that a 


s 





CONRAD J. BROTHERLY, TREASURER A. N. R. J. Av 


gradual change for the better is taking 
place. 

“T have endeavored to point out to you 
three important things: 

“That there is a great need for improve- 
ment in our entire industry. 

“That there are certain problems which the 
retailer cannot overcome without the 
closest co-operation and understanding of the 
manufacturer and the wholesaler. 

“That our association is continually striv- 
ing to aid the retail jeweler through its 
attempts to make him a better and more 
active merchant. 

“May I solicit the help of all of you in 
accomplishing these things? Is it not pos- 
sible that organizations or committees, 
representing the various branches of the in- 
dustry, can be formed in each section of the 
country, for developing the different subjects 
on which J have touched? If committees of 
three members from the several manufactur- 
ing and wholesaling districts are appointed 
to investigate these subjects, and if each 
committee is empowered to act for the 
branch it represents, they could meet with 
retailers’ committees at least once a year to 
shape policies and adopt them. At _ the 
present time, the National Jewelers’ Pub- 
licity Association is taking care of national 
advertising, but the entire trade is not yet 
acting in unison on this important matter. 
If the committees I have suggested are ap- 
pointed for the purpose of developing re- 
search and merchandising methods, I believe 
we can accomplish an infinite amount of 
satisfactory work in a surprisingly short 
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period of time. J veture to predict that the 
time will come when this, or some equally 
effective course of action will be adopted. 
Let us anticipate it by beginning now. 
“My points of contact as president of the 
American National Retail Jewelers’ Associa- 
tion have, I believe, given me a clear and 
comprehensive idea of the actual problems 
of our industry. I feel convinced that the 
suggestions I have offered are practical and 
possible. I think J may truly say that the 
relationships | have had with manufacturers, 
wholesalers, and retailers, have given me a 
keen appreciation of the higher and finer 
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P. J. COFFEY, CHAIRMAN NATIONAL JEWELERS’ 
PUBLICITY ASSOCIATION 


principles upon which their actions and their 
business conduct are based. [I have made 
many close friendships, and I would like to 
feel that in some way my efforts in behalf 
of the trade have led to something worth 
while and permanent. 

“T urge upon you to continue your work 
for the betterment of trade conditions, 
especially by coming together and working 
with one another. This is the first great 
step, and in the last analysis, the most im- 
portant movement, from which all other cor- 
rective measures will emanate. Such meet- 
ings would be indicative of our democratic 
form of government. If the deliberations of 
the men in the jewelry industry are governed 
by motives actuated for the best interests of 
the entire trade, by the combined thought 
of the best minds representing the different 
branches of our industry. I believe there 
will soon come a time when, instead of ap- 
pearing at the foot of the list of commercial 
enterprises as we now do, we will be nearer 
the top, because we have gained confidence 
in one another, and put the great power of 
co-operative effort to work upon a subject 
of mutual interest.” 

After finishing his address President Huf- 
nagel called on Paul Trout, of Babson’s In- 
stitute, who delivered an interesting discourse 
illustrated by charts. He said that research 
is the background essential to prevent waste. 
He declared now is period of falling prices 


research, publicity and merchandising are 





and jewelers have an entirely new financing 
situation to face. He characterized research 
as a labor saving device and talked of vari- 
ous trends of business such as seasonal and 
secular or general movement of business as 
a whole, 

The speaker showed a chart of jewelry 
trade and called attention to chart of dress 
styles from 1625 to 1922 which jewelers have 
used to advantage. Also a chart of the 
most popular women’s jewelry based on 
surveys, ~ 

In conclusion he discussed the retailers 
horizon in which he brought out interesting 
points. 

President Hufnagel next introduced P. J. 
Coffey who discussed the situation as to the 
campaign of the National Jewelers’ Pub- 
licity Association, which now has a fund of 
$305,000. He commended retailers for sup- 
plying subscriptions of over $107,000, with 
a total of 2,311 subscribers, and particularly 
commended Missouri as a State and others 
where full quota was raised. He said many 
had been disappointed at the failure to raise 
$1,000,000 but at the meeting of the com- 
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mittee this morning it was decided to con- 
tinue the drive, 


T. K. Kelly, president of the T. K. Kelly 


Sales System, Minneapolis, was the next 
speaker. 
stressed the importance of suggestive selling. 
He said most failures are caused by too 
rapid expansion but that the merchandise 


He talked on merchandising and 


man who has confidence in himself and his 


merchandise and is fearless in conducting 
his business cannot make a failure. 


He ad 


vocated the opportunity of allowing cus- 


tomers a close inspection of merchandise if 
questioned, 


In the discussion which followed in which 
Dr. Dunn, of the Oneida Community Ltd.; 
W. H. Rindt, Richmond, Ind.; Robert Ship- 


ley, Wichita, Kans., and others participated, 
many valuable points were brought out. 


It was the opinion of the conference that 





the matters of prime importance to the in- 
dustry and on motion of Charles T. Evans, 
of Buffalo, the plan outlined in the address 
of President Hufnagel was accepted. 


Meeting of the Advertising Commit- 
tee of the National Jewelers’ 
Publicity Assn. 

St. Louis, Mo., Aug. 25.—A meeting of 
the Advertising Committee of the National 
Jewelers’ Publicity Association was held 
this morning in the Daniel Boone room at 
the Hotel Statler, all members of the com- 
















CHARLES A, WHITING, CHAIRMAN ADVERTISING 
COM MITTEE OF THE NATIONAL JEWELERS’ 
PUBLICITY ASSOCIATION 


mittee excepting G. Earnest Fahys, [red G. 
Gruen and M. C. Meyer being present. 

The meeting was called to order by 
Chairman C. A, Whiting at 11 «a. mM. and 
the minutes of the meeting of July 16 in 
New York city were read and approved. 
Chairman Whiting addressed the committee 
reviewing the progress made since the July 
gathering. He said that in visiting 
many sections of the country he had 
found the trade awake to the urgent needs 
of publicity. He then called on Chairman 
Coffey for a report -as to progress in the 
raising of funds. 

Chairman Coffey reported funds are being 
received at the rate of from $400 to $1,000 
a day and letters from various concerns in 
the trade urging the continuance of the cam- 
paign were read and placed on file. Many 
letters from advertising agencies were laid 
over for future consideration. The morning 
session adjourned at 1.30 p. m. 

The adjourned meeting opened at 5 Pp. M. 
at which Dr, Dunn, of Oneida Community, 
Ltd., stressed the opportunity for educating the 
public through interesting news articles on 
fashions, etc. A general discussion on news- 
paper publicity followed. Chairman P. J. 
Coffey was appointed to present the publicity 
matter at a meeting of the executive com- 
mittee of the A. N. R. J. A. tonight. 
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Proceedings of the First Day of the National Convention 


CONVENTION HEADQUARTERS, Statler Hotel, 
Aug. 26.—All day yesterday; all last night 
and throughout the early morning, retail 
jewelers from nearly every State in the 
Union have been arriving to be present at 
the opening of the 19th annual convention 
of the American National Retail Jewelers’ 
Association which is now in session here at 
the Statler Hotel and which will continue 
until Friday, August 29. While there has 
been some confusion owing to the large num- 
ber of jewelers here who wanted to start 
at once by registering and visiting the ex- 
hibits, which are gradually getting into 
shape, arrangements by the committee in 
charge have been so perfect that this con- 
fusion has been held to a minimum and the 
convention has started under the most favor- 
able auspices with an attendance remarkable 
not alone for numbers but for the intense 
interest which all show in all the proceed- 
ings. 

Though the morning session was expected 
to start at 9:50 there was a slight delay and 
it was fully 10.20 when the assembled jewel- 
ers were called to order by the National 
president, Edward H. Hufnagel of Mount 
Vernon. Following the invocation by the 
Rev. Herbert A. Brethauer, pastor of St. 
Andrew’s Evangelical Church, there came 
the address of welcome by W. T. Findley, 
secretary and representative of Mayor Henry 
W. Kiel of St. Louis, who echoed the spirit 
of hospitality that had already been manifest 
on many sides and metaphorically presented 
the keys of the city to President Hufnagel 
and the assembled delegates. Mr. Findley 
said that Mayor Kiel was confined to his 
room unable to come and extend the wel- 
come of St. Louis so it devolved upon him 
to do this. He told of the advantages of 
St. Louis and of his own experiences in 
taking the Mayor’s place to welcome con- 
ventions. In conclusion he said that “next 
to living in St. Louis the best thing was a 
visit here.” 

But the welcome from the city was not the 
only one that greeted the jewelers, there came 
another strong and hearty welcome from 
their brother craftsmen of the State of Mis- 
souri, which was delivered by Charles P. 
Woodbury of the Cady & Olmstead Jewelry 
Co., Kansas City, as president of the State 
association. Mr. Woodbury said he had no 
representative to send to make his speech as 
had the Mayor, but welcomed them all. 

A. M. L. Wilkinson, president of the Mer- 
mod, Jaccard & King Jewelry Co., extended 
a welcome for the retailers and the Cham- 
ber of Commerce. 

On behalf of the assembled jewelers, 
Arthur G. Mansur, Burlington, Vt., first 
vice-president of the national body, answered 
fittingly and expressed the thanks of those 
present for the cordiality extended. He said: 

RESPONSE OF ARTHUR G. MANSUR 
President Woodbury, of the Missouri Re- 
tail Jewelers’ Association, and delegates: 

I consider it an honored privilege to ‘rep- 
resent the American National Retail Jewel- 
ers’ Association in acknowledging the splen- 
did welcome that you have extended to us. 
Last year we held, in Providence, R. I., 


the most successful convention in our his- 
tory. This seems to be the history of all of 
our conventions, the last being the best, and 
I am sure that this one will be no exception 
to the rule. 

In 1917 it was our good fortune to hold our 
convention in your beautiful city, so your 
gracious hospitality is no stranger to us. 
After receiving most cordial invitations from 
the Mayor, the Convention Publicity and 
Tourists’ Bureau, the Advertising Club, the 
Retail Jewelers’ Association, the Associated 
Retailers, and many others, all of St. Louis, 
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there was no doubt left in our minds as to 
where we wanted to go this year, and the 
matter was settled with very little debate, 
so in the words of Pershing: “St. Louis, 
we are here.” 

Of our past achievements we do not boast, 
but the memory of them incites us to greater 
efforts for success and in living up to our 
code of ethics. We realize that we must 
either go forward or backward the coming 
year, for we cannot stand still. So we ex- 
pect to formulate policies and plan activities 
during this convention that will result in 
the improvement of our business and be a 
benefit to the public whom we serve. 

Right here | am reminded of the story of 
a long-winded speaker at a banquet who 
had more than used up his alloted time. The 
toastmaster, in reaching to warn him, losing 
his balance, brought his gavel down on the 
head of the man sitting next to him. As 
the man regained consciousness, he was 
heard to say, “Hit me again, I can still hear 
him.” 

I am not going to take the time to tell 
you about our association, for this subject 
will be covered by President Hufnagel, who 
is the next speaker. 

Gentlemen, we appreciate and thank you 
for your most kind welcome to your city 


and State. Such warmth of welcome would 
be hard to surpass. The gracious words of 
Mr. Findley and President Woodbury most 
beautifully express the genuine spirit so gen- 
erously exemplified by those you represent, 
and make your guests very happy in the an- 
ticipation of a pleasant and profitable visit 
in St. Louis. In accepting your hospitality, 
we are sure that we shall enjoy ourselves to 
the fullest extent during our sojourn with 
you, and when we return to our homes we 
will take with us memories of the most 
pleasant and profitable convention in our 
history, and kind thoughts for St. Louis and 
her citizens.” 

The principal event scheduled for the 
morning’s session was the address of Presi- 
dent Hufnagel which was really a report on 
the conditions of the trade at the present 
time, with suggestions as to conditions in the 
future and the best ways to meet them. His 
points were exemplified in part by personal 
reminiscences of experiences he had had in 
meeting the problems in question. 

One of the most important suggestions 
made by him which will probably be acted 
upon at this session, was to the effect that 
the organization appoint a regional vice- 
president to represent each trade section of 
the country, about five in all so that the asso- 
ciation would be in closer touch with the 
different conditions of the trade as they arise. 
President Hufnagel, who received an ovation 
for his report spoke as follows: 


a PRESIDENT HUFNAGEL’S ADDRESS 


At the cpening of this our 19th annual conven- 
ticn of the American National Retail Jewelers’ As- 
scciation, I extend to all of you a most hearty 
welcome. 

I approach the convention with a deep sense of 
gratitude for all the kindly and loyal expressions 
of appreciaticn which have been shown me during 
my three years in office as your president. I have 
an overwhelming consciousness of my duty to you, 
because I realize more fully than perhaps you are 
aware, the great need that exists in our industry 
for intelligent and unselfish leadership coupled with 
a high degree of mcral courage. 

The many evidences of friendship and confidence 
which have been bestowed upon me during my years 
of labor in your behalf are deeply appreciated and 
it has been a great privilege to serve you and your 
interests in bettering trade conditions and relation- 
ships, and in making more certain financial success. 

Today more than ever I realize the gocd that is 
possible through co-operative effcrt, not only in 
working for our branch of the business, but in 
collaborating with manufacturers, wholesalers, im- 
porters, and others engaged in equally important 
branches of the jewelry industry. The trend of 
the times is such that this mutual spirit of con- 
structive endeavor is not only beneficial to all con- 
cerned, but is vitally important to the welfare of 
the entire trade. 

I believe that our relations with the public should 
continue to inspire confidence. Our Code of Ethics 
should be woven into the very warp and woof of 
our daily business fabric. All should be able to 
compete on an equality of standards as well as on 
an equality of cppertunity. Whenever a jeweler 
ccntributes something in work of technical informa- 
tion, he has addeed a portion to the success of our 
vocation. Business in its best sense should be more 
than a mere money-making affair. It has always 
had a great bearing upon the progress of the human 
race and the upbuilding of civilization. In these 
latter years we find that moral influences in human 
attairs have become stronger and more widely ex- 
tended with the passing cf time than material in- 
fluences. Because cf the nature of business and 
the specd with which financial transactions are born 
and consummated, it is necessary that the precepts 
of the Gelden Rule be kept ever in the foreground 
cf commercial life. Religion must be the basis for 
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all right action and for the preservation of the 
highest ideals if we are to maintain safe and sane 
policies for the security of trade. 

Now as to the material side of our program for 
the future—In making a study of our business, I 
find there are diversified opinions as to the best 
methods of procedure. There is a general unanimity 
of belief that we retailers have been slow in adopt- 
ing aggressive merchandising methods because of 
our aversion for.things spectacular and unreserved. 
While we have been striving for prestige, exclusive- 
ness and dignity with impunity, others have come for- 
ward with new conceptions which have given them 
great advantages over us. We jewelers must save 
ourselves by economic co-operation. We must conm- 
bine in furthering scientific research so that we 
may get to the rcot of our treubles. Prejudices 
must go and open-mindedness must prevail. In 
order that we may survi € yresent day competition 
with which we are met from other progressive in- 
dustries, there must be an entire reorganization of 
our. establishments, and a revision of the policies 
which exist within the trade. Although we might 
like to do so, it is an utter impossibility to make 
these changes altogether within the unity of the 
retail branch of the jewelry industry. If the dis- 
tributicn of jewelry is to continue, the manufac- 
turer, wholesaler, importer and retailer must per- 
force play an equal part in the flow of goods from 
the factory to the consumer. One cannot get along 
without the cther. There must be a closer bond 
of understanding between all these distributors if 
we are to attain the best results. A house divided 
against itself cannot stand. In the many investiga- 
tions I have made particularly during the past three 
years, I have received much helpful advice and 
many constructive suggesticns from sources which 
lead me to believe that we can all profit immeasur- 
ably by holding mcre trade conferences, such as 
that held at this hotel yesterday. In this manner 
a clear and concise presentation of a vexatious 
question leads to a remedy for the ill, which rapidly 
dispeses of a problem which might otherwise re- 
main unsolved. The jewelry industry can never 
suffer from too much co-operative thought. 

In order to prove the worth of the results of 
my investigations we have carried on some research 
work in our establishment at Mount Vernon, N. Y. 
Despite the fact that our stcre is modern in every 
respect, and although we enjoy an unexcelled repu- 
tation for honesty and integrity, we found that our 
merchandise stock was in excess of our demand, 
In endeavoring to cater to the tastes of our com- 
munity we carried a stock which is typical cf 
nearly every store similar to ours in size and 
amount of capital invested. We found that some 
of our goods were becoming depreciated and hard 
to move, thus tying up money which might have 
been available for the purchase of articles for which 
there is a greater demand. We conducted a special 
sale of six weeks duration. Many articles in our 
store with the exception of optical goods were 
offered for sale at a substantially reduced price, 
which nevertheless netted the stcre a small gross 
profit above cost price. The response to this course 
of action was immediate. We disposed of 15 per 
cent of our total stock and made a large number 
of new friends who hitherto had not dealt with 
our firm. 

A few months ago I leased my building in which 
our store was then situated and purchased another 
building located in a more advantageous position 
on the same street and which I remodelled. A 
careful study of our community yielded the in- 
formation that we undoubtedly would meet with 
more financial success if our new store were en- 
tirely restocked with a more carefully selected stock 
of merchandise, the purchase of which would be 
based upon the experience of ten years of recorded 
and classified sales. 

In order to make this possible it was decided to 
hold a legitimate aucticn sale so that we might ob- 
tain the capital with which to finance the new 
enterprise. In making this’ decision we were par- 
ticularly careful to select the services of an auc- 
tioneer whose reputation was unquestioned and who 
could be depended upon to represent the goods sold 
for exactly what they were. This auction was in 
operation for about one month and 60 per cent of 
our stock was disposed of in that time. I firmly 
believe that a legitimate. sale or auction properly 
conducted by an honest auctioneer is a necessary 
element in the business life of the average merchant 
as it promctes opportunities which otherwise would 
not exist. A legitimate sale or auction is quite 
opposite to the illegitimate sale or fake auction by 
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which method gocds are misrepresented and con- 
siderable damage is done not only to the store- 
keepers but to the inhabitants of the community. 

Prior to the beginning of our special sale our 
firm adopted the club or deferred payment plan 
for the sale of a well-known brand of. silver- 
plated ware. This plan enabled the purchaser to 
pay a small initia] price for the article and the 
balance of the sales price was extended over a 
pericd of not tco long duration. In the two weeks 
during which this plan was enforced we disposed 
of a large amount of silverplated ware which 
otherwise would have been lying on our shelves. 
The tests w¢ made upcn the public were all con- 
ducted in a highly ethical manner. As a result 
we learned that value brings volume; vclume lowers 
prices and at the same time provides a_ profit. 
Profit is an incentive to greater effort and so the 
cycle keeps revolving to the pecuniary benefit of 
the merchants. 

I helieve that amcng other reccmmendations to 
the retail jeweler, a special sale, or legitimate auc- 
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tion sale conducted, let us say, once in every five 
years, can be safely advocated. The deferred pay- 
ment plan is also te be recommended as a means 
of stimulating turnover It has been in force for 
scme time in many of our larger and reputable 
stores, and has been found to be profitable. It 
should clearly be remembered that conditions in 
our industry make it necessary for retail jewelers 
to adopt unusual methods for disposing of their 
wares. There is a wide diversion of our channel 
of distribution. Articles of jewelry are constantly 
being sold to department stores, hardware stores, 
chain stores, drug stores, clothiers’ shops, and even 
cigar stores at a much lower price than that af- 
forded to the retail jeweler. So long as this con- 
dition is permitted to exist, just so long must we 
continue to meet it in a manner which under 
normal circumstances, might not be necessary. It 
is sincerely to be hoped that those engaged in all 
branches of our industry will come together in 
making possible a new mode of endeavor which is 
cleaner, easier, and much more profitable for every- 
one concerned. 

Though it may not be fully appreciated at this 
time, nevertheless the time must soon arrive when 
the benefits of research work will become daily 
more apparent. The splendid facilities afforded 
by the Warvard Bureau of Business Research 
make it possible for us to raise the blanket of 
obscurity which darkens our business outlook, and 
allow light to shine directly upon the source of 
our troubles. We can find remedies which will 
make the least of us feel that money and time ex- 
pended for research purposes are not only well 
worth while, but vitally important to our general 
and individual welfare. 
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We wili have before us during the convention 
speakers who will touch on the topic of National 
Publicity. This subject is one which concerns 
manufacturers, wholesalers and retailers alike, 
particularly at this time when national and _ local 
advertising is a much needed panacea for our chief 
ills—slow turnover and small volume of business. 
I trust that when this convention has adjourned, 
there will have heen formed a very definite pro- 
gram for the National Jewelers Publicity Asso- 
ciatiin, so that the organization may immediately 
commence its work without any further delay due 
to lack cf funds. Merchandising in the retail 
jewelry store must be made to sound an increasingly 
active note with the passing of time. We must 
begin to change our methods here and now. The 
jeweler must become an active merchandiser if he 
is to keep up with the progressive procession of 
workers who are constantly devising new ways and 
means for meeting competition. It is not always 
just to cry out “unfair” when we see or hear of a 
man who is adopting legitimate ways for adding to 
his success and prestige. It is not always right to 
condemn our neighbcr for using his initiative to 
his advantage if he does so honestly. He is merely 
a good business man, whcse foresight and ability 
make him what is known as a success. New ideas 
develop every day; obsclete and impractical thoughts 
are discarded. So it is with men engaged in busi- 
ness. Life is a battle which is won by the man 
who is prepared. I would like to urge all manu- 
facturers, whclesalers and retailers to combine 
their efforts toward the advancement cf our in- 
dustry, and a closer bond of fraternal understand- 
ing. 

What of the future? I believe we will see a 
coming together of the different branches of our 
industry #nd instead cf a divisicn of effort there 
will be a general working together toward a com- 
mon goal. We shall all pool our interest in order 
to strengthen our industry and we will stand to- 
gether to battle against our common enemies. This 
will require strong leadership, statesmanship, 
broadmindedness, well determined policies, frank- 
ness, fair play, confidence, toleration and _ con- 
sideration. My hope is to see this Association grow 
in usefulness to its members, in influence in the 
world of business and in power for developing great 
merchants whose prestige in their capacity will 
represent all that is best in the realm of patriotic 
achievement. 

I have outlined some suggesticns which if fol- 
lowed I firmly believe will benefit each cne of us. 
Let us all begin today to turn over a new leaf, and 
write a new and lasting chronicle in the business 
history of our country. If we will conscientiously 
utilize the forces which are right at cur hands, 
I am of the opinion that one of the greatest 
changes in any great and recognized industry, such 
as ours, will startle nct only the public but ovr- 
selves as well. 


May I again bring to you a recommendation 
made by me last year? I should like to see our 
official family enlarged to, include a regional vice- 
president elected to represent each great section 
of the country, about five in all. Each vice-presi- 
dent to act as a local head to carry out the 
mandates of the executive committee and be in 
clcse touch with his particular constituents. Each 
section of the country has its peculiar problems 
and these are best known to the men affected by 
them. Each problem is important enough to have 
the consideration of the National Executive Com- 
mittee and acticn should be taken to consolidate 
and harmonize all these interests. In closing let 
me again thank you for your unbounded loyalty 
to me and my policies. 

I have given to ycu the best there was in me 
without thought of the financial or physical strain 
that accompanies such a great responsibility. I im- 
plore you to safeguard against the interests which 
are inimical to our future welfare by selecting a man 
as my successor who will not ride in upon a wave 
of popular acclaim but who will rather be selected 
because of his ability, integrity, unselfishness, and 
moral courage. We have such men in our ranks. 
Seek them out. They will not come forward of 
their own accord but will, if pressed into service, 
fulfil their duty loyally. : 

This year has been cone of great activity m 
tax work and a partial relief has been gaine 
through the activities of our Executive and Tax 
Elimination Committees. The accomplishment of 
this favorable legislation augurs well for the com- 
plete elimination of the excise tax imposed upon 
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jewelry. I wish to recommend that we continue to 
rge upon Congress at the next session when tax 
legislation is to be brought up. a renewal of cur 
appeal and demand for complete repeal of this un- 
just tax. 

Let me thank all who participated in this work 
even to the small jeweler who from some re- 
mcte town carried the message to his congress- 
man and ccnvinced him of our need for relief 
and my particular thanks are publicly extended to 
Ralph Roessler, our energetic chairman, who was 
my most valued helper in doing valiant service 
on the firing line, keeping up a fusilade of 
correspondence with senators, representatives and 
jewelers alike and carrying out the policies estab- 
lished at Naticnal Headquarters with intelligence. 

Our secretary will report general activities and 
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Committee Chairmen will be heard from. ‘This 
vear’s meeting will have for its major theme, 
“Better Merchandising Methods.” The program is 
built around this subject. I trust you will find the 
suggestions offered most helpful and that they will 
result in some real benefits to you in the conduct 
of your business. 

I know you will enjoy the social activities which 
have been planned as both local retail and wholesale 
jewelers of St. Louis have arranged a mcst de- 
lightful program for your entertainment. 

That the 1924 convention may excel all previ- 
ous ones in helpfulness and enjoyment is the wish 
of your president, 

The convention adjourned until tomorrow 
after Secretary Anderson announced addi- 
tions to the various committees, nominating, 
auditing and resolutions, and read several 
telegrams. A speaker at the morning session 
also was Bert Skinner, representing the 
Canadian Jewelers’ Association. 

The morning has been very hot but this 
did not keep down the attendance, which was 
unusually large. There are now 775 jewelers 
at the convention and more are on the way. 

The speech of President Hufnagel filled 
the morning session and the afternoon was 
allowed for the visiting jewelers to inspect 
the exhibits, attend the band concert and 
have a chance to see some of the sights of 
the city. 

The arrangements here at the Statler 
Hotel are most convenient, as the convention 
hall and many of the exhibition booths are 
on the street floor. The convention has 
been held in the Winter dining room. The 
Speakers’ table is on a raised platform at 
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one end of the hall and the seats are all in 
front. The decorations consist of American 
flags arranged tastefully about the room, 
while at the back of the speakers’ table is 
a lattice work effect embellished with a 
flag and coat of arms. 

Many of the exhibitors’ booths are on 
either side of the convention hall and are 
already in place, although all work has not 
been done on some of them as yet and mer- 
chandise is just being displayed. The ex- 
hibits will be carefully guarded, as is always 
the case at A. N. R. J. A. conventions. 

The registration booth was opened this 
morning at 9.00 aA. M. in an_ alcove 
in front of the elevators opening onto the 
convention hall. It is under the general su- 
pervision of F. H. Rein, director of the 
St. Louis Convention Bureau. 


The Boat Ride on the Mississippi 


One of the most pleasing features of the 
entertainment occurs tonight when the visit- 
ing jewelers will take a boat trip on the 
Mississippi River as the guests of the retail 
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jewelers of Missouri, marching from the 
hotel to the foot of Washington St., where 
they will embark on the steamer St. Paul. 
To those who have had the pleasure of rid- 
ing on the grand old Mississippi by moon- 
light, little need be said as to the delights 
of the trip, while to those who have not, 
there is a pleasure in store for them that 
they will never forget. 


Wednesday 
Tomorrow will be the great day of the 
convention as far as actual work is con- 
cerned in the way of discussions to the 
benefit of the jewelry trade. The program 
begins at 9:50, goes entirely through the 
afternoon, starts again at 7:25 and ends at 
10 p. M., with a series of addresses and dis- 
cussions of a most unusual character as will 
be seen from the following schedule: 
9:50 a. mM.—Convention called to order in 
Convention Hall. 
10:00 a. m.—Address—“The 1924 Findings 
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of the Harvard Bureau”—Cecil Fraser, 
Harvard Bureau of Business Research, 
Cambridge, Mass. 

10:30 a. m.—Address—“Taxation in the 
Past and Future”’—Ralph Roessler, chair- 
man, Special Excise Tax Elimination 
Committee, Marion, Ind. 

11:00 a. mM.—Address—‘Making Jewelry 
Better Known’—P, J. Coffey, chairman, 
National Jewelers’ Publicity Association, 
Newark, N. J. 

11:30 a. m.—Address— “Improving the 
Watchmaker”—Edwin F. Lilley, vice- 
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president, Horological Institute of Amer- 
ica, Milford, Mass. 

12:00 Noon—Adjournment. 

1:50 p. M.—Convention called to order in 
Convention Hall. 

2:00 p .m.—Address—“Success Dependent 
Upon Health”’—Henry Bruere, third vice- 
president, Metropolitan Life Insurance 
Company, New York city, N. Y. 

2:30 p. M.—Address—“The Relations Be- 
tween Wholesalers and Retailers’”—Wm. 
R. Cooper, president, National Wholesale 
Jewelers’ Association, Minneapolis, Minn. 

3:00 p, M.—Address—“The Banker and the 
Jeweler’—R. King Kaufman, vice-presi- 
dent, Mercantile Trust Co., St. Louis, Mo, 

3:30 p. M.— Address — “Merchandising” — 
John De Wild, St. Louis, Mo. 

4:00 p. M.— Address — “Budgeting Your 
Buying and Managing Your Store’— 
Charles Hammarstrom, Black Starr & 
Frost, New York city, N. Y. 

5:00 p. m.—Adjournment. 

7:25 p. M.—Convention called to order in 
Convention Hall. 

7:30 vp. M.—Address—“Selecting the Store 
Site’”—C,. J. Duncan, Massillon, O. 

7:50 p. M.—Address—“How Much Capi- 
tal?”—Conrad J. Brotherly, treasurer, 
American National Retail Jewelers’ Asso- 
ciation, Newark, N. J. 

8:15 p. mM.—Address—“The Importance of 

Accurate Bookkeeping’ — Ellis Gifford, 

Fall River, Mass. 
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8:45 p. m.—Address—‘‘Better Business Poli- 
cies’ —Arthur A, Everts, Dallas, Tex. 
9:15 p. m.—Address—*Moving Merchan- 
dise’-—W. S&. Bender, New Orleans, La. 
9:45 p. m.—Address—“The Deferred Pay- 
ment Plan”’—Carol Rountree, Shawnee, 
Okla, 

10:00 p. m.—Adjournment, 





Thursday and Friday 

Thursday will be devoted almost entirely 
to the business of the association, beginning 
with the breakfast conference of State presi- 
dents and secretaries and following with a 
convention session that will last through the 
day. At this will be delivered the reports 
of the secretary, the treasurer, the field sec- 
retary and the reports of the various special 
committees of the organization that have 
been appointed by the president to discuss 
topics considered vital to the industry at the 
present time. 

During the evening, the visiting jewelers 
will be the guests of the wholesalers at an 
open air performance of the opera “Carmen” 
at the Muncipal Theatre in Forest Park. 

The proceedings will wind up Friday 
morning with the election of officers, the 
receipt of invitations for the next convention, 
the passing of unfinished business and the 
question box, and it is expected that by 
Friday afternoon, the hordes of jewelers now 
within the environs of this city will be 
scattering to the north, east, south and west 
to their homes with a bigger and better idea 
of jewelry business (as well as of St. Louis) 
than they have ever had before. 


Missouri Retail Jewelers Hold Rous- 
ing State Convention and 
Elect Officers 
CoNvENTION Hatt, Hotel Statler, Aug. 
25.—The annual convention of Missouri Re- 
tail Jewelers’ Association in this room today 
was an enthusiastic and enjoyable gathering. 
The meeting was called to order 10:30 
A. M. by President Woodbury. Following 
singing of “America” Rev. C. Kramer, of 
the Pilgrim Evangelical Church, pronounced 
invocation. All stood in reverence to the 
memory of the late I’. W. Drosten, presi- 
dent of the State association in 1918, who 

died shortly after last year’s meeting. 

W. G. Drosten delivered a short address of 
welcome for St. Louis jewelers and said he 
hoped the convention would prove helpful and 
successful in every. way. Response was 
made by Charles Mauch, Marshall, Mo., 
who thanked the jewelers for their welcome 
and spoke of benefits of association work. 
President Woodbury next introduced the 
officers of the Missouri association to the 
convention, 

Secretary Joe Crow’s report showed a 
balance of $424 in the treasury and that 
3,000 letters, circulars, etc., had been sent 
out since last annual meeting. C. N. Van 
Buren gave reminiscences of a jeweler’s 
correspondent telling of his experience as a 
trade paper representative. Claude Wheeler 


spoke on the formation of the Missouri asso- 
ciation, and said that seven out of the origi- 
nal 13 were present at today’s convention. 
All of the 13 are alive except Claude Range. 
Crow read a 


Secretary communication 


from the Fair Trade League. Louis De 
Hart, of C. & E. Marshall, next spoke on 
“Turning Disguised Losses into Profits.” 

The convention adjourned for luncheon 
after entertainment 
features. 

At a luncheon given by St. Louis jewelers 
to members of the Missouri association in 


announcemcnts as to 

















MISS JUE CROW, RE-ELECTED SECRETARY 


Parlor A, A. G. Mansur, first vice-president 
of the A. N. R. J. A., presided and spoke 
briefly. H. M. Riehl, of the St. Louis 
Better Business Bureau, talked on honesty 
in advertising and sales. 

The afternoon session convened at 2:45 
p. M. After a few preliminary remarks 
President Woodbury introduced R. W. 
Schooly, of Pinkerton’s, who spoke on “Pro- 
tection to Jewelers.” He told of the work 
of the Jewelers’ Security Alliance and how 


each year and for a term of four years. 

Officers were elected as follows: Presi- 
dent, Chas. P. Woodbury, Kansas City; 
vice-president, Wm. G,. Drosten, St. Louis; 
secretary-treasurer, Joe Crow, Humansville; 
members of executive committee, four-year 
term, Philip Ballmeyer, Jefferson City; 
Herman Mauch, St. Louis; three-year term, 
C. H. King, St. Louis; J. H. Mace, Kansas 
City; two-year term, Charles E. Tieman, 
California; W. E. Pennell, Trenton; one- 
year term, Fred Pilcher, Mexico; C. E. 
3rown, West Plains. 

The place and time for the next meeting 
was referred to the executive committee and 
the meeting then adjourned. 








Medals Commemorating the Golden Jubilee 


of Cardinal Mercier 


PROVIDENCE, R. 1., Aug. 23.—Capt. Jerome 
M. Fitz Gerald, a member of the personal 
military staff of Governor William  S. 
Flynn, of Rhode Island, has just returned 
from a month’s interesting trip in Europe 
and is exhibiting one of the handsome 
bronze medallions struck by order of the 
Government of Belgium in the government 
mint on the occasion of the golden jubilee 
of Cardinal Mercier. 

Capt. Fitz Gerald is well known in the 
jewelry trade of this city with which he 
has been actively associated in various 
capacities for a number of years. He is 
cwner of the big Fitz Gerald building at 
Friendship, Eddy and Clifford Sts., occupied 
entirely by manufacturing jewelers and 
kindred lines and which was erected by his 
father, the late Michael Fitz Gerald, a manu- 
facturing jeweler here for many years. He 
was also for some time associated with 
Tilden-Thurber Corp., and is now chairman 
of the conventions committee of the Provi- 
dence Chamber of Commerce. 

He also exhibits one of the artistically 




















CBVERSE AND REVERSE OF THE 


jewelers could co-operate to reduce crime 
against members of the trade. 

The constitution was amended to provide 
for executive committee to consist of elected 
officers and eight members, two to be elected 


CARDINAL MERCIER MEDAL 


engrossed encyclical letters issued by the 
Pope in commemoration of the golden jubilee 
of Cardinal Mercier to whom Capt. Fitz 
Gerald carried the officials’ greetings of 
Rhode Island and the city of Providence. 























HILADELPH 


Harry C. Barry, veteran salesman for M. 
Sickles & Sons, is on a two weeks’ holiday. 

QO. F. Becker, buyer for the jewelry de- 
partment of Sears, Roebuck & Co., is en- 
joying a two weeks’ rest. 

William Layton, of Darby, Pa., was among 
recent retailers calling at Louis Sickles’ 
offices in the Jefferson building. 

E. C. Morrison, Millville, N. J., and E. C. 
Paris, Bridgeton, were among the retailers 
calling on J. F. Blisard, 132 S. 8th St., 
this week. 

A. B. D’Ippolito, who conducts two 
jewelry stores at Vineland, N. J., has added 
a gift shop to his enterprises. It is located 
at 25 S. 6th St. 

Morton S. Sagorsky, of I. S. Sagorsky & 
Son, jobbers, is* enjoying a fortnight’s so- 
journ at Atlantic City prior to another west- 
ern road trip for the firm. 

William Doebele, for many years in the 
retail jewelry business, recently at 3069 Ken- 
sington Ave., is retiring from business and 
has sold out his stock and fixtures. 

John Bukenas, retailer, has closed his store 
at 329 N. 16th St., where he had been lo- 
cated for several years, and has opened a 
new and larger place at 310 E. Girard Ave. 

Charles Gross, prominent wholesaler and 
jobber of Syracuse, N. Y., and formerly in 
business here, stopped over for a brief visit 
with many old friends in the business here 
last week on his way home from the south. 

KF, E. Whitman, Philadelphia district man- 
ager for the Oneida Community, Ltd., with 
W. F. Miles, assistant, attended the agents’ 
Summer meeting at Oneida. Then he left to 
spend two weeks at his old home at Oneida 
Castle. 

Under the will of Max Wmokur, pawn- 
broker, just filed here, his entire estate of 
some $250,000 is left to his widow and two 
sons, James B. and Peter Winokur. Mr. 
Winokur dropped dead while playing golf 
at the Green Valley Country Club. 

Schorr & Herbst Co., for several years at 
100 S. 11th St., have leased the store at 
831 Chestnut St. from Gimbel Bros. and will 
move about Sept. 1. The change will give 
the firm larger quarters and a more desirable 
location in the heart of the better shopping 
district. 

Monroe Weil, of Weil & Bro., Philadel- 
phia, has left for an extensive automobile 
tour of the west. On his way there he will 
stop at Pittsburgh, Canton, South Bend and 
Chicago. He will return by way of Great 
Lakes, Grand Rapids, Detroit, Cleveland, 
Buffalo and will stop at New York city to 
do his purchasing for the holidays. 

Thomas S. Judge, representing Byard FI. 
Brogan, is making an extensive selling cam- 
paign through western and central New 
York State. L. L. Dudevoir, another Brogan 
representative, will cover New England ter- 
ritory, starting about Sept. 10, and also will 
take in a number of towns in eastern New 
York. On Sept. 2 Frank P. Steitz will 
start out with the Brogan line covering the 
middle west and south on a 60-day trip, dur- 
ing which he will cover a large stretch of 
territory. 

A. Lopatin, formerly in the wholesale 
jewelry business on S. 8th St., has returned 
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to that thoroughfare after having moved to 
the Washington Square building at 7th and 
Chestnut Sts., and has a fine establishment 
at 111 S. 8th St., three windows giving him 
opportunity for a fine display, while inside 
there is ample floor space and room for 
private and general offices. Albert G. Silver- 
man, for many years with Hollander & 
Fleishman Co. at Chestnut and 11th Sts., is 
manager for Mr. Lopatin. 

Harry E. Davis, the only tortoise shell 
manufacturer along the Atlantic Coast, and 
president of the Sansom Street Business 
Men’s Association, has completed extensive 
alterations and additions to his plant, which 
occupies a four-story building near Sansom 
and 8th Sts., to meet the demands of in- 
creasing business. One important feature of 
the change is the installation of a new steam 
plant and the introduction of motor-driven 
machinery. Much new machinery has been 
added and the working force increased. 

In contrast with the pessimism that has 
prevailed since Spring in the wholesale 
jewelry district there is optimism in the 
local trade and everyone is looking forward 
to a good business future. Salesmen are 
going out with confidence and_ those 
already in the field are sending in orders 
which show returning confidence in the 
future by retailers in their territory. Nobody 
in the trade here expects a quick return 
of boom conditions but all are certain that 
from now on things will mend and the busi- 
ness will get back to its normal healthy 
status. 

D. Atlas, wholesale jeweler and one of the 
veterans of Sansom St., who specializes in 
diamonds and is well known to the New 
York trade, was one of the injured in the 
fatal collision between a Reading railway 
express and a sand truck at Cranford, N. J., 
last Thursday, in which four persons were 
killed and many injured. Mr. Atlas was 
returning from New York and was pinned 
under part of the wreckage but fortunately 
escaped with minor cuts and bruises. He 
also suffered severely from shock. Mr. 
Atlas is of sturdy physique and was able 
after treatment to go to his Summer home 
at Atlantic City, where he is recuperating 
from his injuries. 

Samuel Z. Korff, manufacturer of plati- 
num mountings and watch cases and general 
jewelry wholesaler, has opened his establish- 
ment at 130 S. 8th St., where he daily has 
been holding impromptu receptions to former 
business and personal friends. Mr. Korff 
left this city two years ago and located at 
49 Maiden Lane, New York, but for family 
reasons decided to return to Philadelphia. 
By a coincidence he was able to obtain the 
same store in which he was formerly located 
here, and which he had leased to M. Mel- 
chiori when he decided on the New York 
venture. He is using the second floor of 
the building for his manufacturing plant, 
with the street floor devoted to his wholesale 
line. 

Local jewelers had a laugh handed to 
them this week at the expense of a retailer, 
some of whose selling methods are not 
always approved. His store is on a corner 
of the Market St. shopping district not far 
from the postoffice. As told in THE JEWEL- 


ERS’ CIRCULAR, hawkers of fake pearls re- 
cently have been infesting that street and the 
retailer in question, apparently taking some 
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of their methods, installed a demonstrator in 
one of his windows to show how “inde- 
structible” lived up to their name. The 
demonstrator, a husky youth, laid strings of 
pearls on a table and pounded them with a 
hammer, pieces of board, etc., while gaping - 
passersby stopped and wondered. As the 
“window shoppers” gaped, the demonstrator 
showed the strings of pearls in one hand 
and held a conspicuous price card in the 
other. The display attracted fully as much 
attention as the proprietor expected but he 
reckoned without the street hawkers of the 
self same “indestructible” pearls. One of 
them, seeing the crowds in front of the 
jewelry store, also discovered that next to 
the jeweler’s was a vacant store. From the 
owner he obtained permission to put up a 
small stand close by the window where the 
jeweler’s demonstrator was busy, and at 
once proceeded to give a demonstration on 
his own hook, using precisely the same 
methods as the other but quoting his “pearls” 
at 75 cents a string while the rates asked by 
the jeweler were considerably higher. 








Atlanta, Ga. 


TRADE CONDITIONS 


Latest estimated by the United States Depart- 
ment of Agriculture that Gecrgia’s crops will be 
worth fully $100,000,000 more this year than they 
were in 1923. reaching a total valuation of $337- 
942,000 for the year as against last year’s total 
of $236,000,000, and placing Georgia as the fifth 
State in the Union with regard to the value of 
her agricultural products, have brought a_ great 
deal of enthusiasm to local jewelers. The biggest 
advance in valuation was made by the cotton crop, 





which is estimated this year to total 1,080,000 
bales with a valuation of $152,280,000. ‘This is 
double the producticn of cotton for 1923, and 


more than double the value of the 1923 crop. 
Furthermcre, the hot weather of the last two 
weeks is reported to have brought the crop out 
of danger and into the realms of a “sure thing.” 
The second largest item is corn, of which it is 
estimated 59,256,000 bushels, worth at a fair 
estimate $76,440,000, will be produced in Georgia 
this year. That the bumper crops of the State 
will mean increased sales for jewelers is already 
reflected in increased sales in South Georgia. 
Here a crop of 25,000,000 pounds of tobacco is 
being disposed of at prices averaging 23 cents a 
pound. It is estimated that this crop will bring 
in $6,000,090 in cash to farmers of the section— 
and already jewelers in the bright tobacco belt are 
replenishing their stock and buying in anticipation 
of extra good busines this Fall. One Atlanta 
wholesale house reports that it has sold five times 
as much jewelry as it expected to this Fall in 
this one secticn alcene, and every indication is 
that businees will be better than it has been in 
years. Prospects are good, and getting better all 
the time. 


J. F. Bennett, of the Wynne Jewelry Co., 
has just returned from a two weeks’ business 
trip through north Georgia, north Alabama 
and Tennessee. He reports conditions as 
good in Alabama and Tennessee and excel- 
lent in north Georgia. 

Platinum valued at more than $125,000 
was salvaged from the ruins of the Old 
Hickory Powder Plant shortly after its dis- 
astrous $2,000,000 fire. The platinum, un- 
damaged by the fire, was taken from the 
ruins of the building only a few minutes 
before a heavy rain set in which would have 
ruined the metal. 

Miss Estelle Bradley, winner of the Miss 
Atlanta contest, is the proud possessor of a 
wrist watch given to her as winner by Maier 
& Berkele, Atlanta jewelers. Interest in the 
local bathing beauty contest was spurred 
considerably by a number of beautiful gifts 
offered by Atlanta jewelers, who contributed 
handsomely in this effort to have Atlanta 
well represented at Atlantic City. 
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Edgeworth Page 














Gandiesucks 
pes $65 
Bowllon Cups 
each $15 
Bread and Buner 
Places, each $1150 








F™ in line, beautifully propor- 
tioned, Edgeworth’s charm 1s re- 
flected in every piece — candlesticks, 
tea service, spoons, knives, forks. Pass- 
ing fancies can affect neither its beauty 
nor its value. 

Edgeworth 1s a sterling silver din- 
ner service designed and finished by 
master craftsmen. Because of its dainty 
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GORHAM 


Gerbam S ‘ver Polish makes the care of stlver easy 


yet substantial charm, i is adapted 
to surroundings of elegance or to the 
smaller house or apartment. And it 
is very moderately priced 

Gorham's supremacy as ‘America’s 
leading silversmiths for 90 years"’ 13 ad- 
mirably shown by Edgeworth. Stop at 
your jeweler’s and ash to see this and 
other fine Gorham products 


PROVIDENCE 




















EDGEWORTH starts it off 


(uk fall campaign gets under way 
September 15 — with a page in the 
October issue of Good Housekeeping 
featuring the popular Edgeworth pat- 
tern. Within the next three weeks a 
dozen more quality circulation maga- 
zines carry this same advertisement. On 
September 21 it is reproduced again in 
40 different newspapers. 

To those who co-operated with us 
on the spring campaign we need say 
nothing more. They can see from 


these details how closely our fall plans 
follow the lines laid down by the 
spring campaign —and they knew just 
what this advertising meant to them 
in cash. 

If you will work with us this fall, 
you will find your reward in your sales 
record and a healthy growing demand 
for Gorham merchandise. A letter to 
your Gorham distributor will bring full 
information on how you can make this 
campaign pay dividends to you. 


THE GORHAM COMPANY 


SALES AGENT 
GORHAM MANUFACTURING COMPANY 


GORHAM-WHITING DIVISION, Providence, R. I. 


DURGIN DIVISION, Concord, N. H. 


KERR DIVISION, Newark, N. J. 
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The Great THE jewelry trade 
. ss is in convention 
Convention is in , ; : 
: this week. We say 
Session 


this advisedly because 
the annual gathering of the American Na- 
tional Retail Jewelers’ Association, which 
opened yesterday, has brought to the Statler 
Hotel, St. Louis, not only the principal 
progressive retailers of the country but 
leading representatives of the manufacturers, 
wholesalers and importers as well. The 
sessions of the A. N. R. J. A. being open, 
the wholesalers and manufacturers are not 
only permitted to attend but are welcome and 
invited to participate in the discussions and 
any of the proceedings except that which 
relate directly to the business of the na- 
tional body. In fact, preceding the conven- 
tion (but actually preliminary to it), there 
took place a general conference of repre- 
sentatives of every branch of the industry 
as is outlined in the telegraphic report of 
the proceedings at St. Louis, Monday and 
yesterday which appear on the preceding 
pages of this issue. This conference which 
is in line with a similar conference held at 
the great convention in Providence last year, 
resulted in an exchange of views and in a 
discussion of topics of vital interest on all 
that cannot fail to be of advantage to the 
entire industry and help to bring together 
importer, producer and wholesale and retail 
distributor in lines of conduct and action 
that will help in eliminating many of the 
difficulties from which the trade now suffers 
if it does not actually result in facilitating 
and creating greater distribution to the 
public at large. 

As far as the convention of the A. N. R. 
J. A. is concerned, from reports already re- 
ceived, it looks as if the one now in 
progress is bound to be a record breaker 
and one of the most important and vital 
gatherings ever held by the association, It 
is not only in the numbers of jewelers, their 
wives and employes who are attending that 
we can realize the great growth that has 
been made by the national body in the last 
decade but also in the character of the mer- 
chants prominent in St. Louis, representing 
the leading retailers from every State in 
the Union. This it is that indicates that 
the national association today is truly repre- 
sentative of the retail jewelry industry of 
America and that it has among its members, 
its workers and its leaders some of the 
finest and most progressive men that the 
trade has developed of recent years. These 
men are now working together unselfishly 
to uplift the industry and place it on a higher 
plane than it has ever before attained. 


The program now unfolding during the 
various sessions of the convention is in fact 
an educational course to any jeweler, for no 
matter how well versed he may be in his 
business, he will find he can learn much from 
the addresses of the experts on the important 
business topics now being discussed as well 
as from the discussions which follow. The 
jeweler who is not attending is missing much 
that will benefit him in the conduct of his 
business. It is not too late for some of 
them to still attend for the sessions will 
continue until Friday and a single day’s at- 
tendance and participation in these discus- 
sions is well worth the time, trouble and 
expense that it will cost, even if it takes a 
long trip. 





CIRCULAR 


91 






The telegraphic report of the opening ses- 
sion which appears in another column is as 
complete as it is possible to get up to the 
time of going to press, but a detailed report 
of the entire convention with a complete 
text or full abstracts of all the addresses 
will appear in the next issue of THE 
JEWELERS’ CiRCULAR, Sept. 3. 





HAT the life of 

the traveling 
salesman is not a bed 
of roses is known to 
us all, but this is not always realized by the 
retail merchant on whom these travelers 
call. If it were, there is no doubt that he 
would give the “boys” who visit him at in- 
tervals a much more cordial reception, or at 
least be a little bit more considerate of 
their time. It is no doubt hard on a dealer 
when caught at a busy time to be visited by 
salesmen who happen to be in his town on 
that day and insist on an audience, but the 
jeweler should realize that many of these 
boys come from a long distance; are still go- 
ing a long distance; have certain numbers of 
stops to make within a certain period of time 
and that any unnecessary delay which he 
causes in their itinerary may work serious 
inconvenience to them for days to come. He 
should consider also that in many cases the 
salesman has a message to him of vital im- 
portance to his business, either in the way 
of new goods which are just coming out or 
of information as to what goods are being 
sold in the surrounding territory, and it will 
ofttime prove of great benefit to him to give 
a hearing to his visitor even though he may 
not be in actual need of the particular mer- 
chandise that is being offered. In fact, it 
may often be of greater benefit to him to 
do this than to attend to the little job or the 
little personal affair which he has on hand 
and which causes him to resent the inter- 
ruption to his daily routine. 

Whether or not the jeweler is in a posi- 
tion to give a proper audience to the sales- 
man, there is no doubt that at least he can 
be courteous and cordial in his manner with- 
out cost to himself or to his business. He 
can treat his visitor in such a way that the 
latter will not feel that he is an interloper 
and a nuisance. Whenever possible, if he 
cannot see the salesman at the particular 
minute of his call, he can politely confer 
with him and see if there is not some other 
time that might be mutually convenient to 
both. 

It is not always the lack of orders alone 
that discourages the emissaries of our whole- 
salers and manufacturers in their arduous 
work of distributing the products of the in- 
dustry throughout the country. Often the 
greatest discouragement comes from the curt 
and impolite treatment they receive from 
customers whose interest they have at heart 
and to whom they can really confer a bene- 
fit not only by the merchandise which they 
offer, but by the information which they can 
give him about his own business. 

It was with the idea of making the 
merchant realize some of the difficulties that 
the traveling man has to undergo, that a 
jewelry salesman of Maiden Lane decided 
to indict the little poem, “A Traveling 
Salesman,” which appears on another page 
of this issue, and we gladly comply with 
his request for the publication of the same, 


A Plea for 
Consideration 
for the Salesman 
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adding our plea for a little more cordial re- 
ception to his fraternity by the members of 
our trade. 

It will cost the retailer nothing to be a 
little more considerate in his reception to 
those who visit him for the manufacturer 
and wholesaler. If he cannot buy the lat- 
ter’s merchandise or if he cannot even in- 
spect it (which he should do whenever pos- 
sible), he can at least be thoughtful of the 
salesman’s feelings and treat him as a man 
and a fraternity brother of the same craft 
working for the good of the industry. The 
smile. the hand shake and a little considera- 
tion of the salesman’s time and difficulties 
while costing the dealer nothing, may mean 
much to his visitor and add to the latter’s 
comfort, happiness and (may be) success. 
Isn’t the subject one worth thinking 


about ? 








A Dress of Jewels 


(CONSIDERABLE publicity has heen 
given to a costume made from jewels 
recently worn by Jean Bassis, a jewelry 
worker of Attleboro, Mass., illustrations of 








A COSTUME OF JEWELS 


which have been sent out by the various 
photographic news services, 

According to reports, Miss Bassis set her 
heart on winning a masquerade contest and 
to this end designed her own costume which 
consisted of 15,000 imitation precious stones, 
among which were a number of real jewels, 
the value in all being $5,000. She succeeded 
in her object for she won the prize on the 
first vote the judges took. 

It is not to be supposed that the prize 
costume in this case will ever set a fashion 
among American women despite the amount 
of publicity given to it, but it offered a 
novelty that at least brought the subject of 
jewels and imitation gems prominently be- 
fore the American people. 
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\. P. Macmullan, with the Smith, Pat- 
terson Co., Boston, Mass., was in New York 
last week. ; 

Miss Alma Barrows, silver buyer for the 
Rosenfeld Dry Goods Store, Baton Rouge, 
La., is in this city and is stopping at the 
Hotel Seville. 

On or about Sept. 1, the Navy Jewelry 
Co. will move from 213 Sands St., Brook- 
lyn, to 1223 Ave. J., corner of E. 13th St., 
in the same borough. 

Silberman & Leibowitz have recently 
started in the business of manufacturing 
scarf pins, bar pins, earrings and other nov- 
elties at 29 Eldridge St. 

Oscar Bank, formerly of 93 Nassau St., 
has formed a partnership with Louis Fried. 
They will continue in the diamond business 
at their new office, 170 Broadway. 

Thomas J. Campbell, Philadelphia, has 
joined the Rubin-Casselhoff Co., importers 
and manufacturers of watches, 21-23 Maiden 
Lane, and will cover the eastern territory. 

Shephen Varni, president of the Espositer, 
Varni Co., importer of precious stones, 15 
Maiden Lane, will sail on Sept. 6 on the 
Rochambeau for the European stone markets. 

G. Ernest Fahys, Jr., of the Alvin Silver 
Co., 16 W. 47th St., returned from abroad 
last week and while in Europe attended the 
convention of the Associated Advertising 
Clubs of the World. 

Mr. Vogel, of the V. & W. Watch Co., 
65 Nassau St., is calling on the trade 
throughout the middle west. Mr. Kling, of 
the same concern, will leave within a few 
days to cover Pennsylvania. 

H. Kousin, formerly of Blatman & Kousin, 
108 Fulton St., dissolved his partnership on 
July 17, and has formed a new partnership 
with Joseph Cohen, under the firm name of 
Cohen & Kousin, 10 John St. 

The employes of Joseph Fahys & Co.'s 
factory at Sag Harbor, N. Y., some of whom 
were out on strike for a few days, have 
returned to work and the factory is now 
running on full time. This announcement 
was made several days ago by the Fahys 
concern. 

The trade was notified last week that on 
Aug. 11, Morris Meyers withdrew from the 
firm of Meyers & Pearl, Inc., makers of 
watch crystals, 106 Fulton St. Samuel 
Pearl will hereafter assume complete charge 
and direction of the firm’s business under 
the old name. 

Louis Kassoff, of the Kassoff-Chertow 
Co., Inc., importers and cutters of diamonds, 
93 Nassau St., has just returned from a 
trip to the diamond markets abroad. Mr. 


Kassoff spent about four months in Antwerp 
and Amsterdam. 
goods scarce. 
Milton Gerstenblith, of Gerstenblith Bros., 
manufacturers 


He reports prices high and 


and importers of platinum 
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and diamond watches, 15 W. 37th St., will 
leave this week for the west and middle 
west, where he will call on the trade. Harry 
Gerstenblith will cover his territory in the 
west and south. 

The O. J. Somers Co., makers of plati- 
num jewelry, formerly at 87 Maiden Lane, 
are now located in their new quarters at 36 
W. 47th St. E. A. Weinschenk, M. L. 
Braun and O. J. Somers, all representing 
the concern, are now visiting the trade in 
their respective territories. 

Maurice Ledeberg, of Louis Pressel & 
Ledeberg, Inc., 35 Maiden Lane, returned 
from the European diamond markets on La 
France last Friday. Mr. Ledeberg visited 
Paris, Amsterdam, Antwerp and other dia- 
mond centers abroad, and spent over two 
months on the other side in search of stones 
for the Fall trade. 

Buhe-Peer & Keefe have established a 
watch material and jewelers’ supply busi- 
ness at 37 Maiden Lane. William Buhe was 
for many years acting as manager for L. H. 
Keller & Sons, 115 Fulton St., while Mr. 
Peer was eastern salesman for 20 years. 
Mr. Keefe, the other partner of the firm, 
covered the trade in the south. 

The jewelry house cf Bettridge, Inc., 
whose store is now at 9 Wall St., will soon 
move to much larger, more commodious and 
better situated quarters at the corner of Wall 
St. and Broadway. The new establishment, 
which has been arranged especially for the 
jewelry concern, is but a few doors east of 
its present location and will probably be 
occupied about Oct. 1. 

M. D. Rothschild, president of the Ameri- 
can Jewelers’ Protective Association, accom- 
panied by his wife, sailed for Italy last 
Saturday on the Duilio. Mr. Rothschild and 
his wife will enjoy a jaunt through Italy 
and expect to visit many out-of-the-way but 
interesting places in that country. They 
will probably return to the United States 
the latter part of this year. 

An order signed by Judge Goddard in the 
United States District Court, this city, last 
Wednesday confirms a composition offer 
made to creditors by Lena Rosenzwiag, 
who is engaged in the jewelry business at 
Mt. Kisco, N. Y. A voluntary petition in 
bankruptcy was filed by Lena Rosenzwiag 
on July 2 last at which time she listed her 
assets at $3,911 and liabilities at $13,163. 

Charles Goodman, of 90 Nassau St., and 
Philip P. Gordon, formerly with L. J. Hig- 
ham & Co., and S. Kalin, manufacturing 
jewelers, have formed a partnership under 
the name of Goodman & Gordon and have 
bought out I. Robinson of 90 Nassau St., 
according to an announcement made last 
Monday. They are doing business at 90 
Nassau St., under the firm name of Good- 
man & Gordon. 
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Bernhard Salter, a retail jeweler at 212 
Broadway, this city, and his wife celebrated 
their silver wedding anniversary last Wednes- 
day at their home, 641 Montgomery St. 
srooklyn. The event was celebrated by a 
family reunion. Mr. and Mrs. Salter have six 
children, three of whom are married. They 
have grandchildren. Mr. Salter has 
been in business for the past 38 years and 
recently built his own home in the Crown 
Heights section of Brooklyn. His many 
friends in the trade congratulated him on 
his anniversary. 

Practically all of the local jewelry and 
gem houses will close down next Friday 
evening and will not reopen until Tuesday 
morning. This gives the employers and their 
employes a three-day vacation over Labor 
Day. Prior to Decoration Day and Fourth 
of July an agreement as to closing over 
Saturday was circulated in the jewelry dis- 
trict and was signed by almost the entire 
trade. This petition can still be signed by 
calling on W. H. Tarlton with the Wight- 
man & Hough Co., 15 Maiden Lane, or H. 
H. Dillingham with N. H. White & Co., 21 
Maiden Lane. 

The Jewelry, Leather and Fancy Goods 
Salesmen’s Association, Inc., held a mid- 
Summer meeting one evening recently in 
their rooms at the Waldorf-Astoria. Ed- 
ward N. Mayer, president of the association 
presided. During the meeting Fred M. 
Lewis, vice-president of the National Coun- 
cil of Traveling Salesmen’s Associations, 
Inc., made an address in reference to the 
convention which is being held at the Hotel 
Pennsylvania, Aug. 26, 27 and 28. Mr. 
Mayer appointed the various committees for 
the annual affair, which will be held on 
Saturday evening, Feb. 21, 1925, at the 
Waldorf-Astoria. George K. Herbert will 
be chairman of the entertainment commit- 
tee, and Ben Wurzburger was appointed as 
chairman of the annual year book committee. 
During the evening Lester Guiterman in a 
few well-chosen words presented to Urie F. 
Mandle a set of resolutions suitably en- 
grossed in deep appreciation of his work as 
first president of the organization. After 
this the meeting adjourned and an enjoy- 
able sociable evening was spent. 

An application was filed in the Supreme 
Court on Tuesday, Aug. 19, by Adrian N. 
Levenson as trustee of the Sam &mith 
Jewelry & Loan Co. of St. Louis to vacate 
an attachment granted Sept. 13 last in the 
Supreme Court here in favor of the Ideal 
Watch Case Co., Inc., under which the 
Sheriff levied on $3,750 in the hands of the 
National Surety Co. The trustee states that 
the St. Louis concern was petitioned into 
bankruptcy on Oct. 31st and was adjudged 
bankrupt Nov. 27, after which Mr. Levenson 


pas ce 


also 
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Title Guarantee and Trust Company 


SIHE Title & Realty Safe Deposit Company is now open 

le ‘4 for business in the Maiden Lane “L” of our building 

# at No. 176 Broadway. Entrance to the safe deposit 

vaults may be had through the elevator at No. 5 Maiden Lane or 

through the main office of the Title Guarantee & Trust Company 

at 176 Broadway. Special attention has been given to boxes for 
the jewelers’ trade and the prices vary between $6 and $65. 
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was appointed trustee. The trustee asks to 
have the attachment vacated on the ground 
that it was granted within four months of 
the bankruptcy of the concern and that it 
was insolvent at the time. He states that 
the court in St. Louis gave permission to 
settle a burglary claim against the National 
Surety Co, for $3,750, but because the money 
has been attached the trustee has been unable 
to settle up the affairs of the bankrupt. 

Frank Jeanne, president of Wm. S. 
Hedges & Co., importers of diamonds, 20 
W. 47th St., returned from Europe on the 
steamship France last Saturday. 

John J. Bowman, of the Bowman 
Technical (Horological) Institute, Lancaster, 
Pa. and treasurer of the Horological In- 
stitute of America, was an _ out-of-town 
visitor in the city last week. 

During the past week the platinum mar- 
ket has remained unchanged except that a 
little more activity in buying has been noted. 
The soft metal is still quoted at $120 an 
ounce while platinum hardened with five per 
cent iridium is selling at $128 an ounce. 
The price quoted on platinum containing 10 
per cent, iridium is $136 .an ounce, while 
palladium continues to demand $83 and 
iridium $275 an ounce. 

Following an attempt to hold-up the 
jewelry store of Nathan Schwartz, 1422 
Third Ave., recently, two men were arrested 
and when arraigned in the Harlem Court 
were held without bail. Mr. Schwartz was 
in the rear of the store while his aged 
father stood behind the front counter when 
three men entered, two of whom drew re- 
volvers and ordered the aged man to throw 
up his hands. Schwartz, hearing the com- 
motion, came from the rear of the store. 
The robbers became frightened and ran 
from the store, one man going toward 86th 
St., and his companions in the opposite direc- 
tion. Traffic Policeman Monohan and De- 
tectives Devine and Cordes, E. 67th St. 
station, joined in the chase and captured 
one of the men. Another man was arrested 
the next day. Both, the police say, were 
identified by Schwartz and his father, as two 
of the three alleged hold-up men. They dis- 
cribe themselves as Frederick Cheppettia 
and Louis Kaufman, 








Portland, Ore. 


Charles Hall, of Stayton, has been on a 
business trip to Portland. 

Alphonse Jeddis, diamond merchant of San 
Francisco, was in Portland last week. 

Mr. Chapin, of the Chapin & Hollister 
Co., is visiting Portland jewelers this week. 

George F, Newhouse, the Dalles jeweler, 
visited Portland in connection with Buyers’ 
Week. 

Dr, Harry Brown and family are back in 
Portland, after having spent much of the 
Summer in their cottage at Long Beach, 
Wash. Mr. Brown’s shop is at 149 3rd St. 

The jewelers of Portland without excep- 
tion report that business this August has 
been surprisingly good, so much so that 





- Chamber of Commerce. 
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Mr. Cramer and Mr. Lesh, both in the Sell- 
ing building, have been unable to get away 
except for over-Sunday trips, and have been 
compelled to delay their vacations. Other 
jewelérs report the same difficulty. 

Charles E, Paden, Pendleton, is registered 
at the headquarters for Buyers’ Week at the 
Mr. Paden was 
formerly with Hanscom’s, Pendleton, but is 
now opening up a new shop to be called the 
Diamond Shop, at 633 Main St., in the 
Round-Up town. Another jeweler registered 
at Buyers’ Week headquarters is: C. L. 
Heverly, of the Noble Jewelry Co., Yakima, 
Wash. 

This is the Annual Buyers’ Week, and 
already more than 1,000 merchants with 
their wives, or wives with their husbands, 
have registered at headquarters. They come 
from all the northwestern States, as far 
east as Montana, from California, from 
Alaska, and from British Columbia. The 
youngest delegate so far is small George 
Holte, of South Bend, Wash. He is 
the three-year-old son of Mr. and Mrs. 
Halvor Holte, who run a jewelry store in 
South Bend. 
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Arthur Friendlich, of Lissauer & Co., New 
York city, called on Memphis jewelers last 
week. 

Lewis Freund, of Henry Freund & Bro., 
New York city, was a visitor in Memphis 
jewelry circles last week. 

D. Gerstman, of Dattlebaum & Friedman, 
New York city, was a visitor in the Mem- 
phis jewelry trade a few days ago. 

J. H. Mednikow, of J. H. Mednikow & 
Co., wholesaler, is on a trip in the west and 
is expected home early in September. 

jailer Jewelry Mfg. Co. expects to get 
into its new home at 22 S. Main St. within 
a few days. Certain remodeling and floor 
changes have occasioned a little delay. 

M. Samfield, jeweler on Madison Ave., 
near Main St., recently opened an optical 
department in his store. He reports normal 
activities in watch and jewelry sales for the 
Summer season. 

Lowenstein’s expect to move their depart- 
ment store into the new home early in Sep- 
tember. Work is being pushed on the in- 
stallation of furniture on every floor. One 
of the attractive features will be the novelty 
jewelry and optometrist department. 

The Tri-State Fair at Memphis will be 
held this year Sept. 20 to Sept. 27. Several 
of the jewelry stores will have exhibits as 
usual. At the last fair Geo. T. Brodnax, 
Inc., had a beautiful booth and so did the 
Graves-Dix Co. These and other stores will 
be represented this year 

E. H. Niel, of Memphis, has been added 
to the watchmaking staff of the jewelry 
store of Geo. T. Roy, S. Main St., Memphis. 
Mr. Roy reports Summer business satisfac- 
tory and the Autumn outlook in Memphis 
bright. Dr. Vance C. Roy, recently of Los 
Angeles, Cal., is a guest of his father, 
George T. Roy, and expects to locate in 
Memphis. Dr. Roy is a graduate of one 
of the leading colleges in this line and his 
return to Memphis is heartily welcomed. 
August proved a good trade month this 
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Summer with Memphis jewelry stores. This 
despite typical hot weather and remote 
showers and the half-day closing either 
Thursdays or Saturdays put on during the 
Summer season by most of the stores. The 
crop conditions in the Memphis section look 
better than they have for two years, and 
the anticipation of the retailers and whole- 
salers is for some benefit therefrom. The 
event of the present week at Memphis that 
will bring from 3,500 to 4,000 visiting mer- 
chants and planters to the city, is the Cot- 
ton States Merchants’ Convention, Aug. 26- 
28, at Hotel Chisca. 








San Antonio, Tex. 





Ben Schwartz of the P. J. McNeel 
Jewelry Co, enjoyed several weeks at Medina 
Lake. ) 

H. A. Iverson of the Iverson watch shop, 
Belton, Tex., spent several days in this 
city during the week. 

A. E. Self, and son of Kerrville, Tex., 
were here buying some of the wall cases of 
The Bell Jewelry Co. 

Mr, Wiener, B. Horwitz and T. Jacobs, 
jewelers, of Port Arthur, enjoyed a 10-days’ 
visit with San Antonio friends. 

Mr. Nierman of the Nierman Jewelry 
store, and his daughter have returned home 
after attending the tri-State reunion of 
Shriners at Galveston, Tex. 

The Alamo Jewelry Co. and the O’Con- 
nell Jewelry Co. were closed for several days 
owing to the death of Mrs. Arbetters who 
was a sister to the members of these firms. 

Hugo Walter, late of the Walter Jewelry 
Co., at Fredericksburg, Tex., was in the city 
recently seeking a new location. His brother 
E. L. Walter will continue the business at 
Fredericksburg. 

F. C. Stamm, jeweler of Corpus Christi, 
Tex., accompanied by his wife, passed 
through San Antonio, homeward bound, 
after taking an extended trip through the 
north and east by motor. 

Ed Harker of the E. Hertzberg Jewelry 
Co. will spend his vacation sketching some 
of the beautiful scenes of Texas. He is 
quite an artist, and has painted several beau- 
tiful paintings recently, among them being 
one of “The Alamo.” 

After doing business on Commerce St. 
for 72 years The Bell Jewelry Co. will move 
its store to 514 E-. Houston St. some time in 
Sept. The new building will be one of the 
most attractive in the city. The Bell 
Jewelry Co., San Antonio’s pioneer jewelry 
store, has been doing a successful business 
here since 1852, and some time ago re- 
established a credit system similar to one 
employed several years ago by the company. 
In making this move there will be no change 
made in the policy of The Bell Jewelry Co. 
except that with the facilities for doing so 
increased, the company will endeavor to 
give better service. The new location is 
one of the best in the city, and the building 
will present a most attractive exterior as 
there will be two large plate glass show 
windows, one on either side of the entrance. 
The interior woodwork of the store will be 
mahogany finish, giving a touch of dignity 
and beauty. The Bell Jewelry Co. was re- 
cently bought by the owners of the E. 
Hertzberg Jewelry Co., but it will continue 
business under its old name. 
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Dollar Day in Jamestown, held on Satur- 
day, from the jewelers’ standpoint, was a 
complete success. 

Ralph E. Smith, manager of the silverware 
department of the King & Eisele Co., so- 
journed in Cleveland last week. 

George Engel, Springville jeweler, re- 
turned last week from a visit with his son, 
J. H. Engel, of Brockport, also in the retail 
jewelry business. 

Downtown jewelry stores, in common with 
department stores, will resume their regular 
schedule on Sept. 6, and will remain open 
until 5:30 o’clock on Saturdays. 

Nine trophies, one of which was donated 
by H. C. McCormack, vice-president of T. C. 
Tanke, Inc., were supplied by the latter 
company for the winners of the Kiwanis 
Club’s Summer sports. 

Baldwin’s Jewelry Shop, of which C. E. 
Baldwin is proprietor, formerly located in 
the Wellman building, Jamestown, had its 
formal opening on Aug. 23 in its new ground 
floor location, 3 W. 3rd St. 

Frank Ehrenfried, senior member of the 
retail jewelry firm of Ehrenfried & Staff, 
1645 Broadway, and a past president of the 
Buffalo Retail Jewelers’ Association, has 
been designated as a candidate for Congress 
in the 41st District on the Socialist ticket. 

H. C. McCormack, of T. C. Tanke, Inc. ; 
W. A. Wander, King, & Fisele Co., and 
J. G. Dahlstedt, Mundie Jewelry Co., North 
Tonawanda, represented the jewelry trade at 
the big outing of the western New York 
Kiwanis clubs held at Crystal Beach, Ont., 
Aug. 21. 

The following jewelers from out of town 
visited the wholesale trade in Buffalo last 
week: F. E. Townsend, Spencerport; F. J. 
Kelloway, Silver Creek; A. M. Thomas, 
Niagara Falls; C. G. Bushnell, Gowanda; 
Harry Daniels, Tonawanda, and A. C. 
Kirberger, Warren, Pa. 

What appeared to be nothing more than 
an attempt to blackmail the old established 
Elk St. jewelry firm of William Ehmann & 
Son, failed when a $25 suit for the alleged 
misappropriation of five imitation pearls 
brought by a woman of this city was thrown 
out of City Court last week. Other local 
jewelers may find themselves in a similar 
predicament at some time in the future and 
the circumstances may serve to guide their 
actions in that event. One day recently a 
woman brought to the Ehmann store a lot of 
imitation pearls, with the request that they 
be restrung. The value of the string did 
not exceed $5. On receipt of the pearls the 
woman claimed that there had originaily 
been 108 pearls, but only 103 now, and 
demanded that the jeweler correct the dis- 
crepancy. Mr. Ehmann told the woman 
that the pearls were not counted when sie 
brought them to be restrung, that there had 
been no mention of the number of pearls. 
Further, he explained, that every pearl she 
left with him had been placed on the string. 
This did not satisfy tie customer and rather 
than liave the woman’s ill-will, Mr. Ehmann 
agreed to give her five pearls. When the 
job was completed the woman was still dis- 
satisfied, and on the grounds that the pearls 
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were not matched and were, therefore, not 
the same as those on the original string, she 
took action against the jeweler. Mr. Eh- 
man refused to be intimidated and his ex- 
planation of the circumstances to the court 
resulted in the case being thrown out with 
costs to the plaintiff. 








Richard E. Acton, Jr., of Rosemont, is 
now on a trip to Stony Man Camp, Va. 

Election of trustees and officers of the 
Shaw & Brown Jewelry Co. for the ensuing 
year will take place on Sept. 15 at a special 
meeting of stockholders, at its place of busi- 
ness, 1114 F St., N. W. 

A new gift shop will be opened in the 
near future by E. J. Erwin, who has such 
a shop at present at 2908 14th St., N. W. 
Mr. Erwin will occupy the building at the 
southeast corner of 13th St. and Eye Sts., N. 
W. 

Tribute to beauty will be paid by Schmed- 
tie Bros. Co., 1217 G St., N. W., who are 
the latest merchants of the city to make a 
gift to the queen of beauty, to be chosen on 
Thursday next. This jewelry firm will give 
to “Miss Washington,” when selected, a sil- 
ver mesh bag. 

Aaron D, Kronstadt is preparing to move 
his jewelry business from the northeast sec- 
tion of the city into the business district, lo- 
cating on 7th St. He has secured a lease 
to the premises at 1909 7th St., N. W., 
and will move there in the near future, from 
648 H St., N. E., where he has been in 
business for some time. 

Norman E, Duehring, secretary of the 
Schmedtie Bros., and one of the most active 
of the younger jewelers and business men of 
the city, has been appointed by the president 
of the Newcomers’ Club of the city, of 
which he is one of the leading members, to 
arrange for the entertainment of the mem- 
bers of the club during the next two weeks. 

Henry W. Wildt, 81 years old, and a 
leading Alexandrian jeweler, and his bride, 
who was Miss Emma Sievers, are spending 
a honeymoon at Atlantic City, and will re- 
turn to the Virginia city in the near future 
after their wedding trip. The marriage, 
which was performed about a week ago in 
Brooklyn, the home of the bride, has just 
been announced. 

Three of the leading jewelers of Alexan- 
dria, Va., have joined the Fourth Booster 
Club of that city. They are R. C. Acton 
& Sons, Saunders & Son and H. W. Wildt 
& Son. Valuable prizes will be awarded at 
the close of the spirited campaign being made 
by the jewelers and other retail men of 
the Virginia city, and trade is being stimu- 
lated through the activities of the Boosters. 

Among 2,000 Grotto prophets and their 
friends, Miss Kathryne Dyer, of Lamont St., 
was presented with the gold watch given by 
the Kay Jewelry Co., of this city, to the 
most beautiful bobbed hair girl on the ex- 
cursion of Kallipolis Grotto, held at Mar- 
shall Hall last week. The string of pearls, 
donated by Sydney M. Selinger, was 
awarded to Miss Eileen Schmid, of U St., 
N. W., who received third prize. 
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Following his acknowledgment of guilt 
to entering by breaking into the store of 
James Arrington at 712 N. Henry St, 
Alexandria, Va., Frank Miller, also known 
as Frank Shaw, 19, was held for the grand 
jury. Mr. Arrington missed two. gold 
watches and $250 following the breaking and 
entering. The boy was arrested after he 
had hopped a freight train, according to the 
police, in Fredericksburg. 

The burglar alarm at the S. M. Selinger 
jewelry store justified its existence this 
week in frightening off a would-be robber 
from penetrating the show window, where a 
brilliant display was on exhibit. The neatly 
trimmed window with attractive jewelry 
was too fascinating for some thief, who cut 
and broke the window. Police were quickly 
notified of the attempted penetration through 
the glass by the alarm sounded in their of- 
fice, and came post haste to the scene before 
the thief or thieves had been able to steal 
any of the valuable articles on display in 
the jewelry store window. 

An indication of a better business area 
between Washington and the population be- 
yond its gates is seen in the move to con- 
tinue the bus service between Washington 
and Arlington county, Va. Patrons of 
jewelry stores, and other retail houses of 
Washington, have found the bus a conveni- 
ent method of transportation to the busy 
marts of trade, and the business men are 
pleased over the decision last week to con- 
tinue this line, as it will afford a strengthen- 
ing of suburban trade, and trade from ‘he 
smaller towns about the city, to stimulate 
which a short time ago a group of enthu- 
siastic jewelers joined the other merchants 
of the city on a boosters’ outing. 

Marriage of Harry Selinger, 34-year-old 
son of Julius Selinger, jeweler on F St. 
and assistant in the store, and Mrs. Mary 
EK. Jessops, of 203 Ascot Pl, N. E., was 
solemnized in Rockville, Md., Friday. The 
young couple had intended having the wed- 
ding ceremony celebrated in Washington, but 
later decided to surprise their friends by 
being married in the nearby town in Mary- 
land. Mr. Selinger had secured a license 
in the court of the national capital, but 
found when he arrived at Rockville that the 
license was not there effective, so secured 
another from the clerk of the circuit court 
in Rockville. Mr. and Mrs. Harry Selinger 
will make their home in Washington. 

Warm, indeed, was the welcome which 
Henry Schwarzchild, prominent jeweler, of 
Richmond, Va., received in the capital on 
the occasion of his visit last week. Sur- 
rounded by city officials, the Virginia jew- 
eler was the guest of honor on several oc- 
casions during his stay here. Mr. Schwarz- 
child had on previous occasions entertained 
members of Washington officialdom, and 
they showed a return of courtesies while he 
was here last week. His visit was entirely 
unofficial, as he took occasion merely to re- 
new old friendships. He has been a close 
student of police administration and has 
been a friend of the detectives. He proudly 
wore on the trip here the gold badge which 
was given to him by the police of his home 
city. During his visit to points of interest 
in Washington, he was accompanied by 
police officials, inspectors in the headquar- 
ters detective force, and other district ad- 
ministrators. 
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G. H. Bell, jeweler of Dillon, S. C., who 
has been taking a rest cure here, has re- 
turned to his home. 

Mr. and Mrs. Jacob Engel and Mr. and 
Mrs. Leon Levi have returned from a two 


weeks’ visit and motor trip to Bedford 
Springs, Pa. 

D. R. Holmes, who for many years con- 
ducted a silver and gold plating factory on 
Clay St., near Howard St., has moved his 
plant to his new factory at 805 E. Fayette 
St. 

Leon J. Engel, of the firm of J. Engel & 
Co., Baltimore St. and Hopkins Pl., has 
returned from a business trip through middle 
and western Pennsylvania. Mr. Engel re- 
ported general business conditions good. He 
said that the business outlook is above the 
average for presidential year. 

Among the retail jewelers who have called 
at the wholesale house of J. Engel & Co. 
the past week were Jack Pugh, of Pugh 
Bros. Jewelry Co., Pittsburgh; Louis Selig, 
Elizabeth City, N. C., who was accompanied 
by Mrs. Selig; D. R. Morgan, Farmville, 
N. C.; F. E. Starnes, Albemarle, N. C. 

For the second time within two months 
the show window of the Kay Jewelry Co., 
7. W. Lexington St., has been smashed by 
a jewelry thief. Early Wednesday morning 
a policeman of the Central district discov- 
ered the window broken and jewelry stolen. 
The manager of the firm told the police that 
watches and other jewelry valued at $300 
were stolen from the window. An iron bar 
and a brick were used to break the thick 
plate glass. 

The handsome building of the Samuel Kirk 
& Son Co., jewelers and silversmiths, 106 
E. Baltimore St., has been acquired by the 
Western Union Telegraph Co., but the Kirk 
firm will occupy the main floor for several 
months pending completion of the new Kirk 
building at Charles and Franklin Sts. The 
Kirk firm is one of the oldest silverware 
manufacturing concerns in the country, hav- 
ing been established nearly 120 years ago. 
Henry Child Kirk is president and executive 
manager of the company. 

Jewelers here during the month of August 
are making a concerted effort at turnover 
sales in advertising and displaying nationally 
advertised jewelry. Special effort is being 
made in respect to wrist watches for men 
and women. Combining local advertising 
with the pulling power of magazine adver- 
tising, jewelers have found that they have 
struck the nail on the head. Brisk wrist 
watch business is reported, the demand being 
for the watches of American production and 
the higher grade of Swiss manufacture. 

Court action was taken here this week in 
an interesting case by Judge Eli Frank, of 
the Supreme Bench of Baltimore, when a 
writ of contempt-of-court was issued against 
Isaac Livingston, Gay St. pawnbroker, who 
was holding a diamond ring valued at $650, 
the property of David Berlin, jeweler, 239 
N. Gay St. According to police records a 
Jewelry salesman obtained from Berlin the 
Ting, ostensibly to sell. Instead of selling 
the ring the salesman is alleged to have ob- 
tained $300 from the pawnbroker. The ring 
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was located and Berlin obtained a writ of 
replevin. Deputy Sheriff Keene served the 
writ on Livingston but it is alleged that the 
pawnbroker refused to deliver the ring. A 
report of Livingston’s alleged refusal was 
made to the court, whereupon the contempt 
order was issued. Sheriff John E. Potee 
served the writ on Livingston and almost 
immediately the ring was surrendered by the 
pawnbroker. The writ then was dismissed. 








Wilmington, Del. 





The members of the Wilmington Retail 
Jewelers’ Association have gotten a new fad 
—rifle shooting. There is a match scheduled 
for this week in which the keenest interest 
is manifested. 

George Kleitz, who has been covering the 
district around Reading, Pa., reports condi- 
tions improving. There is a better feeling 
among the merchants regarding business 
during this Presidential year. 

Lewis Selig, of Elizabeth City, N. C., with 
his wife stopped over in this city the past 
week and visited George Kleitz, of the firm 
of Kleitz Bros., wholesale jewelers. Mr. 
and Mrs. Selig were on their way to At- 
lantic City and while here purchased much 
of his Winter stock. 

According to sales among jewelers in this 
district there is a strong demand for the 
“bobetts” used by ladies who have had their 
hair bobbed. Another trend seems to be to- 
wards wrist watches for men. This is due, 
it is said, to automobiling and golfing and 
other forms of recreation and sport. The 
demand for ladies’ wrist watches is also 
keeping up. 








Reading, Pa. 


Members of the Reading (Pa.) Jewelers’ 
Guild and their families held an enjoyable 
outing at the home of the Mountain Springs 
Association. Baseball, quoits and cards were 
enjoyed. A chicken and waffle repast was 
served. At a_ business session following 
the dinner, a letter from William Sutton, 
of Philadelphia, secretary of the State or- 
ganization, was read. In it Mr. Sutton 
commended the Reading Guild on its large 
representation at Lancaster. John F. 
Seyerle presided over the meeting and Paul 
D. Harbach recorded the proceedings. 
Among those in attendance at the affair 
were the following: Mr. and Mrs. Salzman 
and daughter Elizabeth, Mr. and Mrs. James 
Armitage, Mr. and Mrs. John F. Beyerle, 
Daniel Manmiller, G. A. Schlechter, Mr. 
and Mrs. Paul D. Harbach and son Paul, 
Jr.. Mr. and Mrs. Paul Roth and daughter 
Jean, Mrs. Pratchett, Mr. and Mrs. A. B. 
Ellicott, Helen Rader, Mr. and Mrs. J. C. 
Mumma, J. C. Mumma, Jr., and Paul 
Ganster. 











Samstag & Hilder Bros., of New York, 
importers, protested against the duty of 80 
per cent assessed on shoe buckles under Par. 
1428 of the Tariff Act of 1922, which they 
claim were dutiable under Par. 346 relating 
to buckles. The opinion of the Board writ- 
ten by General Appraiser Sullivan sustained 
the importers as to pressed steel and metal 
shoe buckles in the invoice following a pre- 
vious decision. 
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Among the visitors in town last week was 


H. O. Bailey, Marlboro. He is not a fre- 
quent caller and took the opportunity to call 
on many members of the trade, not only for 
business but for friendship’s sake. The 
trade was glad to see him. 

Eli Siegel, manager of the Washington 
Jewelry Co.; Leon Mechanic, of the Bos- 
ton Watch Co., and Louis F. Guiness, of 
Gerstein & Guiness, are making an automo- 
bile tour to Saratoga Springs, thence to 
Montreal and Niagara Falls. They started 
Aug. 23 and expect to return in about 12 
days. 

Police at City Hall station have a diamond 
la Valliere valued at $2,500 for which an 
owner is sought. Several local jewelers 
have called to examine it but failed to give 
any possible clue as to the owner. It holds 
about 40 diamonds and is an antiquated piece 
of jewelry. The manner in which the la 
Valliere came into police hands is not 
revealed. 

Edward Goldland, of the Goldland Jewelry 
Co., Washington building, is on his way to 
Europe to visit the diamond markets, where 
the company has several agents also keep- 
ing a lookout for the company’s interests. 
Mr. Goldland sailed from New York on the 
Olympic. He will be in Europe for several 
weeks and hopes to bring back a large 
selection of stones for the Fall and Christ- 
mas trade. 

Despite several efforts to settle the Wal- 
tham watch strike, which at one time was 
near agreement among the disputants, the 
employes still remain out. A committee 
from the Waltham Chamber of Commerce 
conferred last week with Superintendent 
Boucher, while Frederick Knight of the 
State Conciliation and Arbitration Board 
discussed the strike with the men and women 
in the hope that some means could be found 
whereby both sides could, get together to 
settle the dispute, but without avail. A 
feature of the srike was a parade by the 
former employes. The strikers are said to be 
firm in their determination not to return to 
work unless the wages in force before Aug. 
11 are restored, while factory officials say 
that to continue to pay those wages would 
mean nothing less than financial ruin for ‘the 
company, 








A. J. Potter, Lebanon, N. H., has moved 
into his new store in the brick block erected 
on the site of the building burned in 
February, 1923. The store is finished with 
light buff walls, ivory white ceilings and 
mahogany fixtures—with modern phonograph 
and optical departments and _ up-to-date 
workshop equipment. This location has 
been a jewelry store for about 50 years. 
The present proprietor commenced business 
there in 1901 and is a charter member of 
the State Retail Jewelers’ Association, hav- 
ing served as treasurer and secretary-treas- 
urer for eight consecutive years. J. Sperry 
Wolfe, watchmaker, has been employed in 
this store for 18 years, and Mrs. F. Althea 
Gray as saleslady and buyer for 12 years. 
Opening day will be Aug. 30—on which dete 
appropriate souvenirs will be given, 


Te ae yen 2 ow eon carr 


EN RARE BO NRE RI aE Nor Pah. RAD 


Mere, 


cure 




















—- 


ecee 
EN 








Vol. LXXXIX 

















August 27, 1924 











4 








Chicago Notes 





V. T. Jones, of Jones & Baumrucker Co., 
returned recently from a month’s motor and 
lake trip to Buffalo and the east. 

Wm. Kaufman, of A. Hirsch & Co., re- 
turned last week from New York, where 
he spent a week looking over Fall lines. 

E, R. Duerrstein, gem setter, 159 N. State 
St., returned this week with his family from 
a two weeks’ rest at Three Rivers, Mich. 

F. W. Drosten, Jr., of the Drosten 
Jewelry Co., St. Louis, called on friends 
in Chicago last week and looked over Fall 
lines. 

Harry Egerton, in charge of the loop 
office for C, & E. Marshall Co., is in New 
York for two weeks with his wife visiting 
relatives, 

C. E. Pettit, western manager for B. A. 
Ballou & Co., Inc., returned this week from 
the northwest where he spent a week calling 
on the trade, 

Henry Klass, of Treulich & Klass, 306 S. 
Franklin St., left Sunday night for St. 
Louis to attend the convention of the 
A. N. R. J. A. 

Clifford Whiting, of the Whiting & Davis 
Co., left last week for the A. N. R, J. A. 
convention at St: Louis, where he will meet 
C. A, Whiting. , 

Max Klein, of H. Klein & Fils, New 
York, spent several days recently at their 
Chicago office in the Capitol building, and 
visited with friends. 

H. Stein, of Max Stein & Co. 159 N. 
State St., returned last week from the 
Dunes, in Michigan, where he spent a month 
camping and resting. 

George Weidig, Chicago manager for 
Joseph Fahys & Co., left this week on a 
business trip west to the Pacific Coast and 
will be gone for six weeks. 

L. H. Levi, of L. H. & B. Levi Bros., 
Winnipeg, stopped off in Chicago last week 
for a few days to visit with friends en 
route home from the east. 

Wm. S. Olsen, of Olsen & Co., Columbus 
Memorial building, is back at his desk 
again after spending the past week in 
northern Wisconsin fishing, 

Hugh A. Esterly, of the Esterly Engrav- 
ing Co., 29 E. Madison St., spent several 
days last week with his family at Magician 
Lake, near Dowagiac, Mich. 

Harry Lesch, of Lesch & Lewis Co., 
Mallers building, returned last week from a 
three weeks’ business trip through the west 
and reports business as fair. 

Louis Schwartz, of Lewis Schwartz & 
Son, Heyworth building, returned last week 





from an extended trip through the south 
where he called on the trade. 

Raymond Klein, Chicago manager for 
Goldsmith, Stern & Co., returned from a 
short trip to Kansas City and St. Louis, 
where he called on the trade. 

Felix E, Fricke, of the Meyer Jewelry 
Co., Kansas City, motored into Chicago last 
week with his wife and friends, to pass a 
couple of weeks here visiting. 

Will Schumann, of Leubusher-Schumann 
& Co., left Sunday night on a business trip 
through his southwest territory. He will 
be gone for the next four weeks. 

M. G. Vander Haegen, of George H. 
Fuller & Son, Co., returned last week from 
a two weeks stay in the wilds of Michigan 
to his accustomed haunts in Chicago. 

George Hicks, jewelry buyer for Charles 
E. Graves & Co., left last week with his 
family on a motor trip through Michigan 
and will be gone for a couple of weeks. 

J. W. Orleans, wholesale jeweler, is now 
located in room 1503 Capitol building, where 
he occupies larger quarters than those he 
formerly occupied in suite 1403 of the same 
building, 

Henry Birkenbusch, Pekin, IIl., passed 
through Chicago recently with his family 
and a party of friends on a motor tour 
through Wisconsin, Minnesota, Michigan 
and Indiana. 

W. Helbein, of the Helbein-Stone Co., 
New York, passed several days in Chicago 
last week visiting with James J. O’Grady, 
the western manager, and calling on his 
many friends here. 

O. B. Rystrom, of Joseph & Co., Memphis, 
Tenn.,. called on friends in Chicago last 
week on his way home from New York 
and the east where he looked over Fall 
merchandise, 

The Zenith Watch Repairing Co., which 
has been located in room 1519 Capitol build- 
ing for several months has removed to room 
1420 where the concern has secured more 
desirable quarters. 

Coleman E. Adler, of New Orleans, La., 
accompanied by Mrs, Adler, visited with 
friends in Chicago last week for a few days 
on their way to the northwest and the 
Canadian Rockies. 

Emanuel Maltz left this week for Duluth, 
Minn., to spend a couple of weeks there 
resting, and before returning to Chicago will 
call on the trade through the northwest, re- 
turning here about Oct. 1. 

N. T. Sherwood, representing the Frank 
Krementz Co., left for the south last week 
to be gone for a month. B. O. Hess, middle- 
west representative, also left on a 10 days’ 
trip to Detroit and Ohio points. 


George Cureton, of the Newall Mfg. Co., 
is spending three weeks with his family at 
Three Lakes, Wis., fishing, and in order to 
have his friends believe his fish stories he 
has shipped some of the evidence to them. 

Harry H. Miller, manufacturers repre- 
sentative, Heyworth building, returned last 
week from a lake trip to Sturgeon Bay, 
Wis., where he passed several days visiting 
with Abe Goldman, Milwaukee, at his 
cherry orchard. 

Steve Leubusher, of Leubusher-Schumann 
& Co., accompanied by his wife, arrived 
home last week on the steamship Veendain, 
from Europe, where he spent the past two 
months visiting the markets and taking in 
the places of interest, 

J. A. Lossau, representing Martin, Cope- 
land Co., will return this week from a busi- 
ness trip through the northwest. G. W. 
Bleeker, in charge of the Chicago office, left 
recently on a two weeks’ trip through the 
east as far as Pittsburgh, 

Roland Gesell, of R. Gsell, New York, 
arrived in Chicago last week to pass a week 
here calling on the trade.. Mr. Gsell accom- 
panied by T. F. Kennedy, the Chicago man- 
ager, will leave this week for the middle 
west and will be gone for several weeks. 

A. Y. Boswell, of the A. Y. Boswell Co., 
Tulsa, Okla., spent the past week in Chi- 
cago looking over the markets on his way 
home from Battle Creek, Mich., where he 
accompanied F. J. Anderson, one of their 
watchmakers, who went there for special 
health treatments, 

Art Wittgren, Harry Bley, Harry John- 
son and W. E. Vogel, representing Thos. 
J. Dee & Co., are passing this week at 
St. Louis, attending the convention of the 
American Nationa] Retail Jewelers’ Asso- 
ciation. They will leave for their respective 
territories from St, Louis. 

W. E. Vogel, has associated himself with 
the sales force of Thomas J. Dee & Co., and 
will represent them in Missouri, Oklahoma, 
and part of Texas. Mr. Vogel is well 
known in this territory, and formerly was 
connected with Sol Lowenstein, St. Louis. 
He will leave for his territory immediately 
after the close of the convention of the 
American Nationa] Retail Jewelers’ Associa- 
tion at St: Louis which he is attending this 
week, 

Friends of Raymond Freedman, of the 
Service Jewelry Co., Mallers building, will 
be sorry to learn that he and his mother, 
Mrs, Jennie Freedman, were hit by an auto- 
mobile on Saturday of last week, and are 
suffering from several injuries. Mr. Freed- 
man and his mother were walking on the 
sidewalk at Edgecomb Place and Sheridan 
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Road when a motorist lost control of her 
machine and drove on to the sidewalk. They 
are both confined to their home and are re- 
covering as rapidly as can be expected. 

H. W. Sherrill, of Sinnock & Sherrill, 
New York, is spending a couple of weeks 
in Chicago calling on the trade. 

J. Henri Ripstra, 5 S. Wabash Ave., has 
just completed remodelling his factory and 
installing several new machines, 

Ed. Craft, of the Craft Co., Indianapolis, 
spent the past week in Chicago calling on 
the trade and visiting with friends. 

Harry Arens, Chicago manager for the 
American Silver Co., completed a six weeks’ 
business trip to the Pacific Coast last week. 

Samuel Marks, of Marks & Levy, auc- 
tioneers, is spending this week at St. Louis 
attending the convention of the A. N. R. J. A. 

Herbert C. Bliss, representing Sammatine 
Bros., Attleboro, is in Chicago this week 
calling on the trade on his way to the north- 
west, 

Harry Lehman, of Lehman Bros., New 
York, passed the entire week here calling 
on the trade and visiting with old acquaint- 
ances. 

E. W. Coburn, of the Hipp & Coburn Co., 
is spending several weeks with his family 
at Cape Cod, resting and visiting with 
friends. 

Gus Verboomen, representing the Arthur- 
Strauss Co., is making an extended trip 
through the south west in the interest of 
this firm, 

M. H. Friedman, of the Service Jewelry 
Co., Mallers building, left for Michigan last 
week to spend four weeks there calling on 
the trade, 

Alfred R. Bullen, of Superior, Wis., spent 
several days in Chicago last week making 
purchases for the new store he is opening 
in that city, 

Allen Pinero, representing the LeStage 
Mfg. Co., and J. Franklin, left this week 
for the middlewest and will be gone for 
three weeks. 

Frank Hillinger, of R. J. Hillinger & Co., 
Silversmith building, is making a_ three 
weeks’ business trip through the east and 
the middlewest. 

John Leiner, of Benj. Allen & Co., ac- 
companied by his wife, left recently for 
Canada, to spend a couple of weeks there 
visiting relatives, 

Glen LeRoy, Fairbury, Nebr., with Mrs. 
LeRoy, arrived in Chicago last week to 
visit with friends on their way to New 
York and the east. 

Al, Ciske and his son, “Bill,” of Swartz 
& Ciske, are back on the job again after 
spending a couple of weeks motoring through 
Wisconsin with the family. 

Elmer Kreis, of Kreis-Hubbard Co., re- 

turned last week from a two weeks’ lake 
trip to Mackinac Island. He was accom- 
panied on this trip by friends. 
_ George Hughes, of Holmes & Edwards 
line of the International Silver Co., is spend- 
ing a week at the factory at Bridgeport at- 
tending a meeting of salesmen, 

M. A. Kansteiner, of Kansteiner & Na- 
thanson, Kesner building, is spending this 
week at the American National Retail Jewel- 
tts’ Association convention at St. Louis. 

J. M. Tuttle, buyer for Miller & Paine, 
Lincoln, Nebr., accompanied by Mrs. Tuttle, 
Spent the past week in Chicago visiting old 
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acquaintances and looking over the markets. 

N. N. Benson has entered into the retail 
jewelry and optical business for himself at 
3968 Avondale Ave. Mr. Benson formerly 
was employed by Harry B. Forbes, of this 
city. 

K. G. Merrill, assistant manager of the 
Chicago office of the International Silver 
Co., left recently for the northern part of 
Wisconsin to spend a couple of weeks there 
fishing. 

“Dick” Kannaly, of the Juergens & Ander- 
son Co., left Sunday accompanied by his 
family for Sterling, Ill, where he will spend 
some time visiting at the home of his 
parents. 

J. Greenfield, of J. Greenfield & Co. 
Mallers building, returned this week with 
his family from a motor trip through Michi- 
gan where he combined business with 
pleasure. 

John S. Ward, of the John S. Ward Co., 
located on the sixth floor of the American 
Furniture Mart, returned last week from 
an extended business trip through his south- 
ern territory. 


Sig. Thein, wholesale jeweler, located on 
the eighth floor of the Heyworth building, 
returned recently from an extended business 
trip through Illinois and reports having had 
a nice business, 

D. A. Forsinger, of J. W. Forsinger Co., 
accompanied by his wife and mother, re- 
turned this week from Nippersink Lodge, 
Wis., where he spent a few weeks enjoying 
a much needed rest, 

Ed. Cain, of Ed, Cain & Co., accompanied 
by his wife, left last week on a business 
trip through the west as far as Colorado, 
and will be gone for about 10 weeks. He 
is making the trip by motor. , 

Mrs. Wm. C. Kummer, of Wm. C. Kum- 
mer, retail] jeweler, located at 2352 W. 
Roosevelt Road, is passing this week at St. 
Louis visiting with friends and attending 
the convention of the A, N. R. J. A. 

F. E. Quinn, of the Homan Silver Co., 
returned last week from a short business 
trip to St. Louis and Kansas City. After 
passing this week in Chicago Mr. Quinn 
will again leave on a short trip to Pitts- 
burgh. 

Jos. Stein, of the Stein & Ellbogen Co., 
and Harry Wish, one of their representa- 
tives, left Sunday for St. Louis to attend 
the American National Retail Jewelers’ As- 
sociation convention being held this week in 
that city. 

Friends of R. Procknow, president of the 
Fort Dearborn Watch & Clock Co., will be 
pleased to know that he is again able to 
resume his duties after being confined to his 
home for the past three weeks on account 
of illness, 

Friends in Chicago have received word 
from N. Bedessem, retail jeweler, 2381 Mil- 
waukee Ave., that he has safely arrived in 
Europe. Mr. Bedessem will spend several 
weeks at Luxembourg, Germany, visiting at 
his old home. 

Arthur Fuller, Chicago manager for the 
Towle Mfg. Co., and F. J. Spellman, repre- 
sentative, accompanied by their families, left 
last week for St. Louis to attend the A. N. 
R. J. A. convention, and to take charge of 
their display. 

R. W. Bolles, Chicago manager, H. A. 
Ledwith, R. R. Colway and J. R. Allen, of 
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the Chicago office of the Oneida Community 
Ltd., are spending 10 days at the home 
office and factory at Oneida attending a 
sales meeting. 

J. E. Dunn, of Rogers-Thurman Co., ac- 
companied by his two sons, is spending 
three weeks in Providence visiting at his old 
home. En route home Mr, Dunn will stop 
in New York to look over markets and call 
on his friends. 

“Billy” Lamb, of George H. Fuller & Son 
Co., left recently for Wasatch Range, in 
Utah, where he will spend a couple of weeks: 
blue grouse shooting before leaving on a 
business trip to California and British 
Columbia. Mr. Lamb will be gone for about 
two months, 

Joseph Simmons has recently engaged in 
business for himself under the name of the 
Simmons Mfg. Co. This concern will 
manufacture gold and platinum jewelry, and 
is located at 6232 S. Halsted St. Mr. Sim- 
mons formerly was employed by the Mart 
Mfg. Co., of this city. 

R. R. Colway, city representative for the 
Oneida Community, Ltd., surprised his many 
friends in the trade here when it was an- 
nounced that he had been married to Miss 
Helma Bue of LaCrosse, Wis. The wed- 
ding took place in LaCrosse, on Tuesday, 
Aug. 5, and the couple spent their honey- 
moon in the east. They are expected to 
return to Chicago some time this week. 

Among the visitors in Chicago last week 
looking over markets were: Fred A. Vogt, 
Misgawaka, Ind.; D. D. Graff, Elkhorn, 
Wis.; J. R. Tobin and wife, Springfield, Ill. ; 
C. Jansen, Davenport, Ia.; E. H. Oehlers, 
Elroy, Wis.; Harry A. Tibbals, Emporia, 
Kans.; J. H. Peare, of J. H. Peare & Son, 
LaGrange, Ore.; Mr. Pfaeffle, of Pfaeffle’s, 
Inc., Waco, Tex.; Dave Jeffrey, of Jeffrey 
& Harris, Minneapolis, Minn. 

Jewelers of Chicago are warned to be on 
the lookout for a man about 35 years of 
age, about 5 feet 7 inches tall, with tan 
spots on his wrists, who is well dressed & 
wears a Shrine button, who is using the 
credentials of Lieut. Chas. G. Haight, Band 
Master of the Worlds War Veterans’ Band, 
for the purpose of fraudulently securing 
merchandise and passing bad checks. This 
man has defrauded some of the larger op- 
tical houses in Chicago. 

A. S. Eby, Bartlesville, Okla., accom- 
panied by his wife and two children, spent 
a few days here last week on their way 
home from a motor and lake trip. Mr. 
Eby motored from his home to Hacken- 
sack, Minn., where they spent a month at 
the home of C. B. Norton, president of the . 
C. B. Norton Jewelry Co., Kansas City. 
From there they motored into Canada and 
took a lake trip to Detroit, and from there 
are motoring back home, 

Benj. J. Miller, who operates a wholesale 
jewelry business under that name on the 
ninth floor of the Reliance building, and 
who also operates the Crown Jewelry Co., a 
retail business at 1154 W. Division St., has 
executed a deed of trust for the benefit of 
his creditors to E. H. Johnson, of this city. 
The trustee has taken possession and an 
inventory is being prepared, and the assets 
will be sold at public auction, this week 
from the Division St. store. The assets 
amount to about $6,000, and liabilities to 
the amount of $24,000. 


















T, M. Mangan, manager of the Quality 
Watch Repair Co., Fond du Lac, Wis., spent 
several days of last week in Milwaukee, 
calling on the trade and enjoying the recrea- 
tional advantages of the city. 


Emil Pick, representative of Hammel- 
Riglander & Co., importers, visited at Mil- 
waukee last week, and called upon the trade. 
Mr. Pick expressed his pleasure at the spirit 
of optimism that prevails in the city. 

John R. Montgomery, president of the Re- 
liance Silver Co., Milwaukee, has left on a 
sales trip through the [Illinois territory 
covered by the firm. Mr. Montgomery has 
completely recuperated from his recent ill- 
ness. 

Louis Burmeister, of the E. H. Warnke 
Co., Milwaukee manufacturing jewelers, has 
returned from Detroit, Mich., where he at- 
tended the annual convention of the Ameri- 
can Philatelic Society, of which he is a 
prominent member, 

Fred J. Thelman, manufacturing jeweler 
of Milwaukee, has returned from Chicago 
where he closed a deal for a toggel press, 
for which he has been negotiating with 
J. O. Pollack & Co., manufacturing jewelers 
at Chicago, for some time. 

The Kenosha Retailers’ Association of 
Kenosha, Wis., of which John M. Regner, 
prominent jeweler, is a leading member, has 
endorsed the observance of National Defense 
Day on Sept. 12 by closing all retail stores 
of the city. The association is taking a 
leading part in many activities calculated to 
boost the progress of the city. 

L. Hugo Keller, of the K. F. Keller & 
Sons, retail jewelry store at Appleton, Wis., 
was elected department commander of the 
Wisconsin American Legion, at the annual 
State convention held at Chippewa Falls, 
Wis. Mr. Keller is an active young man 
endowed with great ability of leadership, and 
is very popular in the Legion circles. 

With the bowling season at Milwaukee 
soon to open for the Winter, the teams rep- 
resenting the various jewelers are being 
mustered into shape for the championship 
run. The Bunde & Upmeyer team and the 
Archie Tegtmeyer aggregation have already 
been entered in the Business Men's League, 
which is soon to start its 11th consecutive 
year. 

Edward M. Wals, secretary and treasurer 
of the Reliance Silver Co., Inc., Milwaukee, 
has returned from an enjoyable motor trip 
through the area afflicted by the recent 
storms which swept the State of Wisconsin. 
Although much damage was done by tor- 
nado, lightning and flood, the jewelers of the 
afflicted regions anticipate a good Fall busi- 
ness, according to Mr. Wals. 

Arthur Behling, engraver at the E. H. 
Warnke Co., Milwaukee manufacturing 
jewelers, together with his brother, were 
among the successful applicants for regis- 
tered optometrist certificates at the recent 
examinations of the Wisconsin State Board 
of Optometry. Although qualified to prac- 
tice optometry, Mr. Behling expects to con- 
tinue his engraving activity for the time 
being. 

B. W. Thien, formerly a prominent retail 
jeweler on North Ave., Milwaukee, who 
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some months ago sold his store to Frank 
Gerstenberg, and left with his family for 
California, has returned to Milwaukee and 
announces his intention of remaining in the 
city. It is probable that Mr. Thien, who 
longs to be back in the jewelry business, 
may open a store at some desirable location 
in the city, probably on the northwest side 
again, 

3ecause he was too proud to ask his 
fiancee to return to him the engagement ring, 
which he bought her on the installment plan, 
a Milwaukee man has been confined to jail 
at the complaint of the installment jeweler 
who sold him the ring. The jeweler is pay- 
ing $5 a week board for him while he sits 
in jail, according to the terms of the sen- 
tence. After 10 days of confinement, the 
man may take the poor man’s oath and be 
released from jail. 

Adolph Possin, vice president and 
secretary of the Boszhardt-Possin Co., Mil- 
waukee wholesale jewelers, has just re- 
turned from a motor trip to Waupun, Wis., 
and neighboring places, for the purpose of 
familiarizing himself with the wants of the 
jewelers in the rural districts. Mr. Possin 
reports that business conditions in the sec- 
tions included in his tour seemed very favor- 
able, and that the jewelers of the region may 
look forward to a lively business for the 
Fall months. 

James A. Havlista, president and general 
manager of the O. H. Bingenheimer Co., 
Milwaukee jewelry jobbers, has returned 
from a_weck’s vacation spent at Lake 
Shawano and other places, where he demon- 
strated his ability as a fisherman. Mr. 
Havlista couldn’t resist the temptation to 
mix a little business with his pleasure, and 
so called on a number of jeweler friends 
along the route. He reports that the crops 
in the districts through which he motored, 
were all very good. 

Emerson FI, Waldhier, prominent retail 
jeweler of Beaver Dam, Wis., motored to 
Milwaukee with his family for a recreation 
trip, and to visit the wholesale and manu- 
facturing jewelers for the purpose of buying 
early items for his holiday stock. Mr, 
Waldhier opened his Beaver Dam _ store 
about a year ago, and in that short period of 
time has developed one of the most thriving 
jewelry businesses in the community. Prior 
to opening there he was a well known 
jeweler at Juneau, Wis. 

Unscrupulous collection agencies at Mil- 
waukee, who have been using stationery of 
the Milwaukee Association of Commerce 
with which to cow their creditors 
have been roundly condemned by the Better 
3usiness Bureau of the association. The 
case of one agency using this practice was 
brought before Judge Cordes in civil court, 
who declared it was highly unethical, but 
could not be punished by law. The associa- 
tion will do everything in its power to pro- 
tect its name from similar abuse in the 
future. 

Miss Evelyn Klee, assistant manager of 
the Lohmiller jewelry store at Fond du Lac, 
Wis., has succeeded in gaining the co-opera- 
tion of the local newspapers in publishing 
interviews with her regarding the latest 
styles in jewelry articles. In a recent issue 
of the Fond du Lac Commonwealth, Miss 
Klee stresses the importance of beaded bags 
of Parisian design, for evening as well as 
street wear. She urges that they be selected 
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with an eye for color scheme of the costume, 
Miss Klee recently came back to Fond du 
Lac from Minneapolis, where she had con- 
ducted a successful jewelry shop in the 
university quarter, 

Increasing confidence in the business re- 
vival is being expressed by the Wisconsin 
retail jewelers as they make their ap- 
pearances on the Milwaukee wholesale 
jewelry market for the purpose of replenish- 
ing their stocks in anticipation of a big holi- 
day demand. Among the retailers from all 
over the State who visited Milwaukee dur- 
ing the past week, were: C. E. Lugviel, 
Oconomowoc; J. R. Brushert Co., Wausau; 
R. Hille, Menomone Falls; George Arm- 
bruster, Cedarburg; W. D. Sproesser Co., 
Watertown; Claude B. Bartholf, East Troy; 
Schneider Bros., Burlington; Mrs. F. A. 
Estberg, Waukesha, and B. Panik, Cudahy. 

Jewelers of Milwaukee have been warned 
to be extremely cautious in the matter of 
cashing checks, as police believe there has 
been an influx of new check forging talent 
recently. One of the cleverest and most 
original schemes employed by the new 
forgers, is that used by a woman on a down- 
town department store. She presented a 
statement made out to a customer of the 
store for a bill of goods, and paid for it 
with a check for $6. Within three days she 
cashed three other checks for $8, $28, and 
$37.50, all worthless. Investigation showed 
that the statement had never been received 
by the woman who bought the goods, and 
that the forger probably had stolen it from 
a mail box. 

Herbert Fielding, engraver with the Fred 
J. Theleman manufacturing jewelry estab- 
lishment at Milwaukee, is opening the new 
season of his School of Dramatic Art, with 
a large enrollment of enthusiastic and 
talented students. Mr, Fielding, who has 
been an engraver for the past 41 years, and 
a teacher and portrayer of dramatic art for 
the past 38 years, conducts the school as a 
side line to his engraving business. The 
school is recognized as one of the most re- 
putable in the central west, and has turned 
out many graduates who have since become 
distinguished actors, teachers, or  elocu- 
tionists. During the coming season Mr. 
Fielding plans to continue his policy of hav- 
ing his pupils appear in recitals, which have 
proven very popular among the lovers of 
dramatic art of the better class during the 
past seasons, 

That the wind, which so often creates 
sounds like a burglar at the dead of night, 
may become just as destructive as a burglar, 
was demonstrated when a storm tore the 
awning of the R. Seidel, Inc., downtown 
jewelry store here, and drove the supports 
through the plate glass of the large front 
window. Several hundred dollars’ damage 
was done, the glass being shattered and many 
pieces on display in the window being 
crushed, broken or bent by the falling glass. 
Several hundred additional dollars might 
have been required to repair the damage had 
it not been for the timely action of Patrol- 
man Charles Leak, who held the flapping 
pole from ramming against other windows 
on the store front until early morning pedes- 
trians helped him remove the awning and 
notify Mr. Seidel. The officer sustained 
several ugly glass cuts on his hands while- 
gamely holding the pole against the wind, 
and after the danger of further damage had’ 
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removed, it was necessary for him to 


been 
go tv Emergency Hospital for treatment of 


the wounds. Although the loss was as heavy 
as the average burglary loss might have been 
jn the window, the Seidel firm will not suffer 
to any great extent. Adequate insurance 
was carried on the glass, and the articles in 
the window were mostly of a nature that 
can be repaired to give them at least some 
selling value. 

Window burglars victimized the A. Friis 
jewelry store, 1941 Winnebago St., here, 
making their escape with approximately 
$100 worth of watches, chains, bracelets, 
rings, and other articles of jewelry. Police 
working on the case have little to go by, 
and about the only thing definitely known 
is that the window was broken some time 
after 3 A. M. one morning last week. At 
that hour the patrolman of the district 
walked past the place, and is certain that 
there was no gaping hole in the glass then. 
Following the discovery of the robbery, 
which took place on the same night as the 
burglaries of the Standard Oil filling station 
and the Struck & Irwin Fuel Co. offices, Chief 
of Police Thomas Shaugnessey issued a for- 
mal warning to the busiress men of the com- 
munity to take extra precautions, because of 
the probability that a number of thieves and 
pickpockets are preceding the arrival of a 
circus in the city. 














that business with 
Ensley 
is located in the heart of the steel manu- 


Jewelers at Insley say 
them has been very satisfactory. 
facturing industry of the Birmingham dis- 
trict. 

Owing to the fact that reports show that 
Alabama’s cotton crop this year will be a 
bumper one, Birmingham jewelers are antici- 
pating a large trade this Fall from cus- 
tomers residing in the smaller cities and 
towns of the farming sections of the State. 

Since the coming into force of Alabania’s 
new jewelry auction laws there have been 
no auctions of jewelry in Birmingham jor 
a number of months. Leading jewelers of 
tirmingham say that the new law will 
practically eliminate the jewelry auctions, At 
least it will do way with the “fake” auction 
sales of jewelry, they say. 

Burglars, whose identity is unknown to 
the officers, broke into the general store of 
W. H. Dafferon, at Holt, recently and got 
away with over $500 in cash, a check for 
$500 and some jewelry. The door to the 
safe was found unlocked, indicating that the 
burglars knew the combination of the safe. 

A successful coupon sale of watches, dia- 
monds and other iewelry is being conducted 
by the Lynch Jewelry Co. In connection 
with their ads in the daily newspapers they 
are publishing a coupon good for $1.00. 
This coupon is accepted as the first pay- 
ment on any article cf jewelry in the store 
Priced from $10 and up. 








Harry B. Rogers, representing Kohn & 
Co,, Newark, N. J., has just started on his 
‘ip through the middle west and expects to 
be away until Oct, 1, 
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James A. Cadori has closed his auction 
sale for R. H. Wilson, Ocean Park, 


Montague H. M. Everett, Fillmore, is 
spending a few days in Los Angeles. 

Walter Ziesche, Lompoc, accompanied by 
his wife, is spending a vacation at Catalina 
Island, 

Hubert A. Wood, of Koke, Slaudt & 
Livermore, has gone to Santa Barbara on a 
business trip. 

George F. Miller, western representative 
of the Gorham Co., has just returned from 
a business trip up the Coast as far as Seattle. 

Max Hammerslack, salesman for B. T. 
Williams, 223 W. 5th St., until recently, is 
now with J, A. Meyers & Co., 724 S. Hope 
St. 

The store formerly occupied by Feagans 
& Co. at 218 W. 5th St., will, it is reported, 
soon be divided into three rooms, one of 
which will be occupied by M. M. Reingold. 

Richard Nelson, formerly in business on 
Broadway with his brother, but more re- 
cently traveling representative of Morgan 
& Allen, is just back from New York and 
the east. 

R. H. Wilson, Ocean Park, who has been 
selling his jewelry stock at auction, will, it 
is reported, retire from the jewelry business 
and devote himself exclusively to the practice 
of optometry. 

Feagans & Co. have been made _ the 
western representatives of the Tiffany 
Furnaces and the Tiffany Studios and are 
rearranging their display space to accommo- 
date these lines. 

Newton Moore, jeweler and_ railroad 
watch inspector, in the O. T. Johnson build- 
ing, has just returned from a trip with 
his family as far north as Vancouver, B. C. 
He went by railroad, and had a pleasant 
trip. 

A. P. Wood, of the A, P. Wood Co., re- 
ports his business greatly improved on this 
Coast as well as in the middle west. C. B. 
Cowles and Victor C. Baranger are both 
starting for their Fall trips by different 
routes to the east. 

Samuel Schiller, 430 S. Main St., has re- 
turned from a stay of several days in San 
Diego. Mrs. Schiller and their two 
daughters are just home from an extended 
European trip. They visited Ingland, 
France, Belgium and Polard and were gone 
five months, 

J. F. Reed, Miami, Ariz., has been spend- 
ing a short vacation in Los Angeles and 
vicinity. He reports that business in 
Arizona is showing a decided improvement, 
due to higher prices for cotton and renewed 
development activity in some of the big mines 
about Miami and Globe. 

Malcolm P, Campbell, of Wright, Camp- 
bell & Ginder, has returned from a visit to 
his former home in Lead, S. Dak., after an 
absence of five weeks. During his absence 
he visited Yellowstone Park and other points 
in the northwest. He was accompanied by 
his wife and spent a few days in San Fran- 
cisco en route home. 

B. D. Howes, pearl specialist, 501 Brack 
Shops, was obliged to defer his proposed trip 
to his ranch in Alberta, Canada, and thence 
to his old home at Clinton, Ja., but left 


CIRCULAR 











101 





Friday, Aug. 15, going by way of San Fran- 
cisco and Seattie to Banff and expecting to 
be gone three or four weeks. He intends 
to spend 10 days at his ranch. 

Brock & Co, have posted a bulletin in the 
rear of their store inviting all their employes 
to be guests of the firm at a picnic to be 
held on Saturday, Sept. 13. The event is 
to occur at Glendora, a little town about 30 
miles east of Los Angeles. Base ball and 
a variety of other sports will be enjoyed and 
meals will be served. The store will be 
closed all day. 

George E. Tuttle, 2612 N. Broadway, has 
bought the business of Wm, A. Manson, San 
Bernardino. He will not, however, give up 
his store here but will continue the opera- 
tion of both places, he taking charge of the 
San Bernardino business and Mrs, Tuttle 
managing that in Los Angeles. Mr. Manson, 
who has been in business in San Bernardino 
for 30 years or more is retiring. 

Among the out-of-town jewelers here the 
past week were Wm, A. Manson, San 
3ernardino; Wm. C. Guerth, Redlands; 
Geo, Bower, Upland; C. W. Middleton, 
Pomona; M. A. Stalmer, Fullerton; Leon 
M. Asher, Alhambra; C. H. Kelley, Pasa- 
dena; Mrs. F. E. Stinson, Pomona; C. E. 
Miller, Van Nuys; Walter E. Lawrence, 
3urbank; Mrs. H. E. Fox, Jr., San Fer- 
nando; R. E. Croft, El Segundo; Mrs. C. J. 
McCormick and Mrs. A. Protsch, Redondo; 
Mrs. F. M. Bryan, Alhambra; Charles E. 
Perham, San Pedro; T. W. Anderson, Ingle- 
wood; A. H. Dibbern, Glendale, and H. R. 
Berger, El Centro, 

Harry N. Dormer, better known as “Eng- 
lish Harry,” a mesh bag expert, has returned 
from an extended trip from London, Eng- 
land, which has taken up 11 months, to visit 
his parents whom he had not seen for 20 
years. He sailed on the Lochgoil last July 
21 via the Panama Canal, being a 30 days’ 
cruise, and returned May 28 on the Olympic 
to New York, staying two days at Phila- 
delphia, Pa., and visiting the Capital and 
New Orleans on the trip back. He arrived 
in England 20 years to the very hour from 
the time he left. He is proprietor of the 
Los Angeles Mesh Bag Co., and is in busi- 
ness with A, K. Curtiss, jeweler, 711 W. 6th 
St., of this city. 

E. B. Dukeman, diamond merchant, 403 
O. T. Johnson building, has returned from 
a rather long and eventful trip to the At- 
lantic Coast. Accompanied by Mrs. Duke- 
man, he left Los Angeles in April, going 
by way of the Panama Canal and after 
spending a month in Pennsylvania and 
visiting Washington and New York, went to 
the coast of Maine and spent three weeks 
in the Penobscot River section. From there 
he went via the Thousand Islands to Mon- 
treal and thence to Winnipeg. On reaching 
Winnipeg Mrs. Dukeman became ill and 
was taken to a hospital in that city, where 
she remained for three weeks. She was 
then taken aboard a train and, accompanied 
by a nurse as well as by Mr. Dukeman, 
was brought home, Mr. Dukeman expresses 
his highest appreciation of the unusual in- 
terest shown and service rendered by the 
Canadian Pacific Railway in bringing Mrs. 
Dukeman home. All the details for her 
transfer by wheel chair or stretcher from 
one train to another when necessary were 
arranged for and every possible care taken 
for her comfort all the way to Los Angeles. 








































William Davidson has just returned from 
visiting New York. 

Val Molken has just returned from the 
south, where he has been calling on the 
trade, and has found conditions promising. 

C. E. Patterson, former agent for J. R. 
Wood & Son, is reported to have had a 
relapse. For a time, he was much better 
in health, 

M. Merit has opened a retail jewelry busi- 
ness in the Phelan building. Mr. Merit was 
formerly, for several years, with the Albert 
O. Samuels Co. 

Harry Goldstein, proprietor of the Gem 
Jewelry Co., 777 Market St., is holding a 
series of auction sales, though he is not re- 
ported to be selling out. 

Max J. Newman, who has taken over the 
business of the late John S. Adler, is out on 
the road and reports a stronger spirit of 
optimism among purchasers, 

Ernest Scheppler, of William Scheppler 
& Sons, Mission St. jewelers, is taking an 
auto trip in the northern part of the State 
with his family on their annual vacation. 

Having returned from a very busy time 
in the south, E. V. Saunders, Coast man- 
ager for the International Silver Co., went 
to spend the week-end at Hotel Del Monte. 

Invitations are out to the wedding of 
Alfred Colville de Kay, Jr., of the diamond 
department, A. I. Hall & Son, and Miss 
Nona Elvin Reid. The date is Aug. 30, in 
this city. 

Harry Jones, of the Wadsworth Watch 
Case Co., with offices in the Jewelers’ build- 
ing here, is leaving for the north, to make 
a trip around the circuit, the name given to 
the entire Pacific northwest. 

Arthur Rude, with S. J. Hammond & Co., 
has come back from a tour of the Pacific 
northwest. He says that business in that 
section is rather quiet, for the moment, but 
everyone is looking forward to the normal 
holiday trade. Mr, Rude made his trip by 
automobile, 

Johnny Morgan who has been mail carrier 
for close on to a quarter of a century in 
the building at 704 Market St., where so 
many jewelers have offices, is away on his 
vacation in Seattle. His understudy is care- 
ful, but the jewelers are anxious to see 
Morgan back again. 

“Ted” Huggins, manager for J. R. Wood 
& Sons, was running for the 6 a. M. train 
a few days ago to meet one of his salesmen, 
Wally Undhjen, who was leaving early for 
his territory, when he slipped, in his haste, 
and not only had to go home and change a 
ruined suit, but he now limps painfully, as a 
result of his fall, 

Manufacturers’ representatives from the 
east, calling on the trade at present are: A. 
G. Pogul, of Skaletzky & Schutte, New 
York city; Lawrence May, of Lawrence C. 
May & Bro., diamond importers, New York 
city; D. Schwab, of Davidson & Schwab, 
New York, and Max Mendelbaum, of Eng- 
land, Klein and Levy, New York. 

Mr. and Mrs. Krenkel, of Krenkel & 
Bosch, Winnemucca, Nev., are here on a 
combined business and pleasure trip. Cali- 
fornia jewelers visiting the trade include: 
R. Wiesen, of Wiesen-Monk, Sacramento; 
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Tom White, Vallejo; Arthur G. Prouty, 
Napa; Dave Goodfriend, of Goodfriend & 
Traub, Salina; and W. C. Lean, of San 
Jose. 

Roy Fitzgerald, who ran a jobbing and 
wholesale business in the Phelan building, 
with Mrs, Roy Fitzgerald, has again opened 
his place of business. Mrs. Fitzgerald is 
the traveler for the firm and, owing to re- 
cent ill health, she was unable to travel, so 
the place was closed. Having now recovered 
Mrs, Fitzgerald is able to resume her work, 
which she thoroughly enjoys. 

Mr, and Mrs. Bogart, of New York city, 
son-in-law and daughter of J. Dattelbaum, 
of Dattelbaum & Friedman, have been tour- 
ing through this State, and were entertained 
and shown this section of California by J. 
H. Spiro. They are leaving for British 
Columbia, where they will visit Lake Louise 
and Banff, etc. Mr. Spiro’s traveling sales- 
man, H. K. Hansen, is sending in some good 
orders from southern California. 


A. W. Huggins, president of A. I. Hall 
& Son, has returned from the south. The 
Halison Herald has computed that Mr. 


Huggins was gone 15 days, traveled 1,755 
miles, including a side trip to Sequoia Na- 
tional Park, and interviewed 150 customers, 
located in 44 towns. The car used 114 gal- 
lons of gasoline and 20 quarts of oil. While 
in some sections the dealers reported slow 
business, the outlook is good. Mr. Huggins 
is now visiting the trade in Oregon and 
Washington, 

Joseph and Lee Granat, of the firm of 
Granat Bros. of this city, have taken a 30- 
year ground lease on the lot at the north- 
west corner of 20th and Mission Sts., and 
expect to erect thereon a fine building. The 
material used will be reinforced concrete and 
the building will be three stories in height. 
This will house their manufacturing depart- 
ment and their Mission St. store. The total 
payment to the owner, according to the 
terms of the lease, will be $384,000. Accord- 
ing to Joseph Granat, their jewelry business, 
both wholesale and retail, has grown to such 
proportions that they have completely out- 
grown their present quarters at 2240 and 
2248 Mission St., where their lease still has 
four years to run. Leases will tie up the 
property at 20th and Mission Sts. for the 
next two years, but as soon as these leases 
expire the Granat Bros. plan to begin con- 
struction work. The Granat Bros. began in 
a modest way, 20 years ago. They now 
operate two retail stores and 50 people are 
employed at their factory, 








Pacific Coast Notes 





Burnett Bros. have opened a fine store 
in Salem, Ore. 

A jewelry department has been added to 
the Hub Pharmacy, Main St., Culver City. 

More than 200 visitors attended the open- 
ing of C. L. Robertson’s new jewelry store 
in the Rialto building, El Monte, Cal. 

Schaible & Yearick, jewelers of Lindsay, 
Cal., have dissolved partnership. J. Schaible 
is continuing in his individual name and 
assumes all indebtedness. 

L. C. Koberg, Healdsburg, who has been 
in the jewelry business in that place for a 
number of years, has sold out to F. W. 
Frisch. The ourchaser has been in business 
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in Healdsburg for the past 10 years, on the 
same street. 

The Market St. Jewelry Store, Ingle- 
wood’s newest jewelry establishment, has 
been opened at 110 N. Market St. G, Dens. 
more, the proprietor, was formerly in the 
jewelry business in Los Angeles: 

C. R. Smith & Co., retail jewelers of 
Crockett, Cal., have resumed business aiter 
an enforced rest, caused by fire. E. L, 
Hubbell, of San Francisco, an experienced 
jeweler, is assisting Mr. Smith in getting 
settled in his remodeled store and catching 
up with the accumulation of repair work. 

The death is announced of John A. Maurer, 
of National City, Cal., where he had been 
a resident and business man for the past 9 
years. Mr. Maurer was a native of 
Switzerland, aged 73. He settled in Kansas 
at the age of 16 and learned the watchmak- 
ing trade in that State. Later he worked 
in Colorado and finally settled in California. 
Last year he visited his old home in Lake 
City, Colo., where he was presented with 
what is known as a 50-year jewel in the 
Odd Fellows’ Lodge. 











The new store front of the Rost jewelry 
store on Illinois St., has been completed. , 

Floyd Nester, of Heinzle & Nester, Boon- 
ville, Ind., was in the city for a short stay. 

L. D, Clapham & Co., a retailer of Colum- 
bia City, Ind., recently completed a success- 
ful auction sale, 

Harry Sebel, head of the Sebel Co., Inc. 
has returned from a business trip in the 
northern part of the State. 

Salesmen of local wholesale houses have 
returned to the city and are preparing to 
make trips showing Fall lines in a week or 
two. 

Samuel Selka who recently purchased the 
(Hamilton Jewelry Co.’s store in the Kahn 
building, is conducting an auction sale at a 
Cincinnati store, 

Word has been received -in Indianapolis 
that O. M. Dell, who has operated a jewelry 
store in Anderson, Ind., for a number of 
years, has gone out of business. 

Local jewelers also have word that Harry 
J. Holderness, of Ligonier, Ind., has closed 
out his jewelry business, but will continue 
the sale of radio equipment and musical in- 
struments, 

Fred Pennington, a retail jeweler of 
Knightstown, Ind., called on local whole- 
salers during the week. Another visitor 
was Joseph Finberg, of the Finberg Mfg. 
Co., Attleboro, Mass. Fred Pettee, of the 
Waterbury Clock Co., and George Smelle, 
of the Ingersoll Watch Co., were also in the 
city as was Max Furman, of the Marathon 
Co., Attleboro, Mass. 








Henry Taubman, St. Johnsville, N. Y., a¢- 
vised the Jewelers Security Alliance that aa 
attempt was made to break into his store on 
Aug. 8 but that a police officer happened t 
be in the vicinity and noted the peculiat 
actions of the two thieves. They were af 
rested and are now being held for investiga 
tion of their record. 
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A. Binke has closed his retail jewelry 
establishment at Buckley, Wash, 

Joseph Gluck, of Rothstein & Gluck, dia- 
mond merchants, is on a combined business 
and pleasure trip in Alaska. 

J, Lachman, accompanied by Mrs. Lach- 
man, will leave this week for Alaska on a 
combined business and pleasure trip. 

J. E. Gabriel, Seattle auctioneer, returned 
last week with his family from a trip spent 
in California on an automobile tour. 

Morris Minsky, traveling jobber, is on 
an extended trip over the east and mid- 
western States and will reach Seattle this 
week, 

Miss Leila Wiseman, of the jewelry 
department of I. Lachman & Sons Co., is 
seriously ill and is confined to a_ local 
hospital, 

I. Sovumen, Kelso, Wash., retail jeweler, 
has filed a petition in bankruptcy, listing his 
liabilities at $3,176 and the value of his 
stock $508. 

Carl Domes, salesman for the A. I. Hall 
& Son wholesale house, is on a Fall selling 
trip in Grays Harbor and other Washington 
cities this week, 

Edward Sultan, salesman for the Joseph 
Mayer Inc., will leave next week for a sales 
trip carrying new Fall lines to Alaska and 
northern territory. 

Miss Jean Myers has taken a position as 
assistant manager of the bookkeeping de- 
partment of I. Lachman & Sons Co., whole- 
sale establishment, 

Walter P. Wilcox, in charge of the watch 
repair department of Albert Hansen’s, will 
leave this week for a month's sojourn to 
be spent in Wisconsin, 

Leslie Larsen, formerly employed by Gus 
Cohen, Seattle jeweler, has opened a watch- 
making shop for the trade, and is located in 
the Holland building. 

Harry Torrenson, watchmaker for Burnett 
sros, jewelers, is enjoying a trip to Olympia, 
Wash., during which time he will take the 
State jewelers’ examinations. 

Ben Cohn, prominent Spokane jeweler, is 
in Europe where he will visit the London 
World’s fair and make an extended buying 
trip throughout the continent. 

H. E. Berger, head watchmaker and store 
manager for Albert B. Jones’ jewelry store, 
returned this week from a pleasure trip to 
Centralia, Wash., where he was formerly in 
business. 

J. Mandigo, Seattle, has taken a position 
as watchmaker for the Knox Bros., jewelers, 
Ketchikan, Alaska. Mr. Mandigo was 
formerly employed in the same capacity by 
Max Kumer, Seattle, 

Paul Benton, of Benton Bros., past presi- 
dent of the Washington State Jewelers’ 
Association and delegate to the national con- 
vention, left last week for St. Louis to at- 
tend the proceedings, 

Fred Marcus, son of Max Marcus, north- 
West representative of the Sproehnle Watch 
Co., has joined the sales forces of that firm 
and made his first trip last week to Wash- 
ington and Oregon territory. 

Bob Friedman, manager of the Tacoma 
Store of the Friedman Jewelry Co., will be 
Married the last of September to Miss 
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Martha Levitt of Portland, Ore., according 
to an announcement just made public. 

H. K. L. Johnson, salesman for the S, A. 
Perkins & Co., wholesale establishment, re- 
turned recently from a sojourn at Lake 
Crescent in the Olympic mountains and left 
this week on a Fall selling trip in Wash- 
ington and Idaho, 

Max Lachman and wife have returned 
from a pleasure trip to Mount Rainier. 
They were accompanied on their trip by 
Senator Louis Levy, who is Mrs. Lach- 
man’s father and was formerly connected 
with the American Jewelry Co. 

Mrs. J. Segal, wife of the proprietor of 
the Minneapolis Jewelry Co. suffered a 
painful accident last week when she was 
scalded with water she was heating for tea. 
The container was overturned in some 
manner and the contents spilled over Mrs. 
Segal’s body. 

Harry Winters, formerly in the retail 
jewelry business in Seattle will leave in the 
near future on an extended automobile trip 
which will take him to Salt Lake City and 
around an are to California and up the 
coast. It is possible, he states, that he may 
locate in one of the cities he will visit. 

A. Bernard is in the city this week pre- 
senting a display of new Fall lines for the 
International Silver Co., at the New Wash- 
ington hotel. The display is very complete 
and some exceedingly attractive articles are 
being shown. Considerable interest is 
being shown by local jewelers in the ex- 
hibition. 

A. W. Huggins, president of A. I, Hall 
& Son, wholesalers, San Francisco, is in 
Seattle visiting the local office and getting 
acquainted with the trade of Washington 
and Oregon. He was accompanied to 
Sellingham and other Washington towns 
this week by George Davis, in charge of 
the Seattle office of the firm, 

Wholesale houses are anticipating a good 
year basing their opinions on the volume of 
business already begun. That it will be a 
good ring year is expected due to the fact 
that all factories are specializing in new and 
fancy ladies stone rings. There has been a 
good movement in mesh bags, flat and hollow 
silverware and in general merchandise. 

Some of the most attractive retail jewelry 
store windows in the city are those of 
Frank J. Victor, 1202 Second Ave. The 
windows are consistently simple and only 
one type of merchandise is displayed in each. 
Diamonds arranged on deep rose velvet 
were used in one window last week. Each 
week an attractive framed picture is used 
as a background for the displays. 

Popular demand in the jewelry trade is for 
novelties and new goods. The majority of 
houses are stocking heavily in this class of 
merchandise in anticipation of big holiday 
business along these lines. Prices are staple 
and business in all lines throughout the city 
has been increasing materially, during the 
last month. Tourist business has _ been 
heavier than during any year in the history. 

A. Magnusson and wife, of Wenatchee, 
are in Seattle this week on an automobile 
tour of the sound country. Mr. Magnusson 
is a watchmaker for John Rolin in Wenat- 
chee. Other out-of-town jewelers in Seattle 
last week on business or pleasure include: 
Adam Zilliox, Enumclaw, who reports busi- 
ness in that section very good; Fred H. 
Waldron, Auburn, Wash.; L. C. McClain, 
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Bremerton, Wash., and E. M. Brindle, 
Snoqualmie, Wash. 

Leo Kahn, representing the firm of M. 
Bauman & Co., New York, is in Seattle 
this week on a tour of the coast and mid- 
western States. Other. out-of-town sales- 
men in the city include: R. King, of the 
Osby-Barton Co., Providence, R. I.; Julius 
Wise, manufacturers’ agent of San Fran- 
cisco, representing the Baer & Wilde Co.; 
J. W. King, San Francisco, in the interests 
of the Marathon Co., Attleboro, Mass.; 
Messrs. George Fox, of the Fox Mfg. Co., 
Chicago; Lee and Kierski; I. Goldberger, 
representing John Adler; William Elliott, of 
the Richard Dimes Co., silversmiths, Bos- 
ton; D. G. Hay, of the D. G. Hay Co., 
Newark, N. J.; Bob Myers, of the Myer 
Talbott Co., Los Angeles, in the interests 
of Zach. A, Oppenheimer, diamond merchant, 
New York; Robert Kaeo, of the F. H. Noble 
‘Co., Chicago, and Jacques Leff, representing 
his own firm, New York, 

I. Lachman, head of the wholesale firm of 
I. Lachman & Sons Co., returned this week 
from a three months’ business trip which 
took him to New York and other eastern 
jewelry centers and through the central and 
mid-western States. He reports business in 
general of a spotted appearance with con- 
ditions in Seattle better than in the 
majority of sections. He bought stocks of 
new Fall lines and holiday goods somewhat 
conservatively and anticipates reorders. 
That prompt service on wire orders during 
the Fall and Winter will be essential to the 
success of houses somewhat removed from 
the base of supplies, is the opinion he ex- 
presses. Good holiday business is expected 
at this house and Fall business has already 
begun in good volume. Jack Karterman, 45 
jeweler and watchmaker of Cle Elum, 
Wash., died suddenly Saturday night, Aug. 
16. Mr. Karterman had been in business 
in Cle Elum for several years and pre- 
viously was employed in the Seattle firms of 
Albert Jones and Joseph Mayer. 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 


Week Ended Aug. 23, 1924 
The U. S. Assay Office reports: 


Gold bars exchanged for gold coin... $1,173,390.30 
Gold bars paid depositors........... 88,989.22 


SOMME <66e craw ada ocd ovlonailamia Re $1,262,379.52 


Of this the gold bars exchanged for gold 
coins are reported as follows: 


Date Exchanges 
PETE as xe waasoe cane ee i eg emR $130,880.38 
PID ED So asi 8 0:06 HERES ERECEEEM AS 114,136.97 
ROA 5:5 hd aK AAT Rae oR TA REO 341,824.50 
BETA eta neem nntadevnametens 171,511.72 
RENAE i ee iihewewiRdied Ba aaeapcoma 143,280.23 
DY. Ae ee ee ee Tee 271,756.50 

TOO cic has danke ogre weeee $1,173,390.30 








Fred C. Ewert, a jeweler of Woodland, 
Cal., died recently following a short illness. 
He had been in the jewelry business at 
Woodland for the past 37 years and took a 
prominent part in the public life of the com- 
munity. He was one of the pioneer business 
men and was respected by a wide circle of 
friends in Woodland. For 15 years 
he served as a member of the board of edu- 
cation and was identified with the progress 
of the community in many capacities. 




















Cleveland 


H. W. Beattie who has been in Europe 
for some time past has returned to Cleve- 
land. 

The optical trade was visited during the 
past week by S. A. Rhodes of the Rhodes 
Mfg. Co., Chicago. 

H.. Bernon, wholesale jeweler, 
turned from a trip and is now busy getting 
ready for Fall business. 

Roy Rhubart of H. D. 
expects to start on the road this week. 
will cover western Pennsylvania. 

Ralph J. Burr of Zwee & Burr Co., manu- 
facturing jewelers, has left business cares 
behind him and has gone away for a rest. 

Herbert Burdick of the H. W. Burdick 
Co., is away on a trip with his family for 
a couple of weeks. They are touring New 
York State. 

Jesse FE. Cohen’s jewelry store at Steuben- 
ville, Ohio, has been purchased by Walter 
Gill. Mr. Cohen will devote his entire time 
to real estate. 

Out-of-town jewelers in Cleveland the past 
week on buying trips included: Mr. Atwood 
of the Willoughby Jewelry Co., and A. G. 
Chaffee of Garrettsville. 

George E. Bendell, traveler for the Wag- 
ner, Gilger, Cohn Co., has wired his house 
that he has been tied up in Iowa for the 
past week on account of floods. 

Mr, Aultman, who was a partner in Klamm 
& Aultman, Stone building, which partner- 
ship was recently dissolved, has opened a 
shop under his own name in the [rie build- 


has _re- 


Merritt & Co., 
He 


ing. 

Mr. Crawford, 
with the Cowell & 
associated with the J. L. 
Detroit, was in Cleveland 
friendships. 

Traveling men calling on the Cleveland 
trade the past weck included: Donald Le 
Stage, the Le Stage Mfg. Co., North Attle- 
boro, Mass.; Ralph Hoxsie, the Harvey 
Clap & Co., Attleboro, Mass., and Mr. 
Douglas, the C. A. Marsh & Co., Attleboro, 
Mass. 

The Cowell & Hubbard Co. has on display 
a number of beautiful cups among which is 
the Commodore Harry A. Parsons memorial 
yachting cup. This cup was won at the 
Interlake Regatta held at Put-In-Bay July 
15 to 19, 1924, inclusive, by Commodore 
W. R. Huntington’s sloop yacht Nebleh. 
The exhibit is attracting much attention. 

The Cleveland Credit Stores Association, 
to which the majority of credit jewelers 
belong, has announced that it will resume 
its monthly meetings, commencing the first 
Thursday in September. The association 
comprises credit stores in the clothing and 
other lines of trade as well as jewelry and 
the meetings give the members the oppor- 
tunity to keep close check on bad accounts 
as well as discuss methods of obtaining new 


watchmaker, formerly 
Hubbard Co. and now 
Hudson Co. of 
renewing old 


business and other matters pertaining to 
credits. A vigorous program is being 
planned for the coming Fall and Winter 
months. 


In the arrest of a woman from Frie, Pa., 
by Lakewood police, Aug. 22, Cleveland and 


suburban merchants are relieved of the 


menace of a particularly bold bogus check 
passer. 
admitted 


When arrested, it is claimed, she 
she had cashed four checks for 
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$15 each. She also had four more already 
made out ready for passing. She used sev- 
eral aliases, and the checks that it is alleged 
were found in her handbag when she was 
arrested were all signed “St. John’s Hos- 
pital per Sister Clara.” Her victims have 
been retail merchants. She would purchase 
a small amount of goods and tender a check 
in payment, and then disappear. She was 
identified as she was leaving a store and 
arrested. She told police that it was so 
easy to get checks cashed that she thought 
she would never get caught. Also that she 
had been in the habit of coming to Cleveland 
several times a month and would cash from 
10 to 15 checks for $15 each. The names of 
all her victims have not been learned at 
this time. She was arraigned before Mayor 
Wiegand for a preliminary hearing. 














visited 


Jeweler Chritzman, Gettysburg, 
Lancaster last week on business. 

The family of E. R, Gehman, optician, has 
returned from a visit to Atlantic City. 

Walter Olcott, of St. Louis, is visiting 
relatives here, his old home, after an absence 
of many years. 

R. R. Sourber and wife, Tamaqua, Pa., 
and R. Karle Dennis, Norwich, Conn., were 
recent visitors, 

The Hamilton watch factory baseball club 
recently defeated the team of the Benner 
Mfg. Co., by a 5 to 3 score. 

I‘'rank A, Fon Dersmith, head of the sil- 
verware and watch department of the 
Weber store, and wife, are spending two 
weeks at Atlantic City. 

Mrs. Apfel, wife of W. W. Apfel, of 
W. W. Apfel & Son, was last week clected 
historian at the annual reunion of the Musser 
Clan at Hershey Park, Pa. 

James J, Pyle, Lancaster, the retiring 
State president of the State Council, 
Patriotic Order Sons of America, was pre- 
sented at the convention at Allentown with 
a gavel made from an old tree on the lawn 
at “Wheatland,” historic home near Lancaster 
of President James Buchanan. Jeweler 
William L. Rineer made the silver mount- 
ings that beautify it. 

Homer A. Goddard, stationed for the past 
three years at the Bowman Technical School 
as representative of the War Veterans’ 
Bureau, has been transferred to the Chicago 
office, and will be stationed at Marquette 
University, Milwaukee. The students, be- 
fore his departure on Aug. 21, presented 
him with a silver table service, furnished by 
Ezra I, Bowman's Sons. 

William D. Evans, with the S. T. 
Jewelry Co., Cumberland, Md., a 
student of the Bowman Technical School, 
paid it a visit last week. John J. Bowman, 
of that school, spent the first two days of 
last week in New York on 
nected with the American Watch Importers’ 
Co, and was in Boston a day or two later 
on the affairs of the Horological Institute 
of America, of which he is an officer. 


Little 
former 


business con- 








A thief recently smashed the window of 
the Southern Jewelry Co., Shreveport, La. 
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T. C. Bayse, leading retail jeweler ag 
Rockport, Ind., was a recent business visitor 
in Evansville. 

S. P. Hammond, former retail jeweler at 
Petersburg, Ind., was in the city several days 
ago on business. 

George Schauman, who is connected with 
the National Clothing & Jewelry Co., has 
returned from a business trip to Boonville 
and southern Indiana. 

Anthony Stevens, a mussel digger in the 
Wabash river, found a pearl in the bed of 
the river near Sullivan, Ind., a few days 
ago that is said to be worth more than $100, 

FE. A. Rhoades, Chrisney, Ind., was at 
Rockport, Ind., last week attending the 
annual Spencer county fair, which was one 
of the largest in the history of the associa- 
tion. 

P. Hebner, of P. Hebner & Son, retail 
jewelers at Boonville, Ind., is one of the 
stockholders in the Boonville fair that is 
being held this week and which is attracting 
visitors from all parts of southern Indiana. 

Floyd Nester, of Heinzle & Nester, retail 
jewelers at Boonville, Ind., has returned 
from a visit with relatives at Noblesville, 
Ind. John Heinzle, of the same firm, at- 
tended the big county fair at Rockport, Ind., 
last week. 

Hovey H. Tislow, well known retail 
jeweler at Petersburg, Ind., and his wife 
have returned from a motor trip in Wis- 
consin and the northwest that lasted several 
weeks. They enjoyed camp life and_ the 
wilds of the northwest. 

The pearl button factory at Leavenworth, 
Ind., on the Ohio river is being operated on 
full time and the company report that they 
have a fairly large supply of mussel shells 
on hand, The pearl button factory at Rock- 
port has been closed down several days for 
repairs. 

Marion Kime, who for a number of years 
was engaged in the retail jewelry business 
at Petersburg, Ind., but who has resided for 
several years past at San Antonio, Tex., 
arrived at Petersburg a few days ago accom- 
panied by his wife and will spend several 
weeks in that section visiting relatives and 
friends. 








The Gleichmann Watch Crystal Co. 
Detroit, Mich., has made so much progress 
curing the last few years that it is now 
waiting anxiously to get into its new quarters 
in the Jewelers’ building, Detroit, when it 
is completed some time about the first of the 
year, so it can further expand. The pro- 
prietors of the industry are F, B. Gleich- 
mann and Joseph H. Hoyt, both skilled in 
this particular line of the jewelry business. 
Their trade extends to all parts of Michigan 
and to a part of Ohio, including Toledo 
where the concern has built up a large trade. 
These skilled workmen make a specialty of 
odd shaped watch crystals. Their plant is 
equipped with grinding machinery and other 
equipment for doing the highest grade of 
work. When once in the new building the 
Gleichmann Watch Crystal Co, will be in a 
position to extend its activities to other 
States, 
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William Leys, of Newport, will sail for 
Europe from New York on Sept. 5. 

N. H. Haronian has been adding to his 
machinery equipment at 38 Iriendship St. 

Eugene Speidel, of the Speidel Chain Co., 
is in Europe on an extended business trip. 

Charles O. Carlson, of this city, has been 
granted a patent on a spectacle hinge con- 
struction. 

The Hope Jewelry Co., Louis Feingold, 
proprietor, has opened a retail jewelry store 
at 17 [empire St. 

John C. Ellis has been making a complete 
rearrangement of his manufacturing jewelry 
plant at 9 Calender St. 

John E. Ward, of Eastman’s returned last 
week from an automobile trip through New 
Hampshire and Vermont. 

Novograd & Vojar have been increasing 
their equipment at 100 Stewart St. and 
are now adding to their shop force. 

On account of the increasing demand for 
hard enamel work the Empire Enamel Co. is 
enlarging its facilities at 183 Eddy St. 

Col. and Mrs. H. Anthony Dyer spent 
the last week-end as guests of friends at 
Watch Hill. 

Mr. and Mrs. Raymond C. Ostby were 
guests over the last week-end at Folly Cot- 
tage at Watch Hill. 

Clarence J. Roehr, of the Bassett Jewelry 
Co., has gone on an extended western trip, 
covering the central west. 

Mr. and Mrs. Harry M. Mays will re- 
main at their Summer estate at Warwick 
Neck well into October this year. 

Mr. and Mrs. Thomas G. Sadler, of Attle- 
boro, are at their country home by the sea- 
shore at Touisset until early in October. 

Mr. and Mrs. R. Foster Reynolds were 
among the past week’s arrivals at the Mount 
Washington Hotel, Bretton Woods, N. H. 

Wallace L. Pond, of the Nicholson File 
Co., with his wife and daughter is spending 
a few weeks at their Summer camp in East 
Wolfboro, N. H. 

Henry P. Fox, 73 Rugby St., has received 
the contract for a set of 14 stained glass 
memorial windows for St. Vincent’s church 
at Bradford, R. I. 

The Dickson Mfg. Co., which recently 
removed from 174 Chestnut St., is now 
settled in new and more commodious quar- 
ters at 104 Pine St. 

The Star Jewelry Co., 131 Washington St., 

Arctic, H. Gendron and J. Holmes, pro- 
prietors, are making an important feature of 
its repairing department. 
Kepriel M. Asdoorian has recently started 
in business at 174 Chestnut St. as Napoleon’s 
Job Shop and will conduct a general jobbing 
and jewelry repairing business. 

M. F. Williams and family, who are 
spending the season at their Summer home 
at Buttonwoods, motored to Asbury Park, 
N. J., last week for the week-end. 

Danforth K. Barrett, of D. Wilcox Co., 
and family have been spending a few days 
with relatives at their Summer cottage on 
Prudence Island, in Narragansett Say. 

Kirtland H. Wilson was a member of the 
committee in charge of the annual outing at 
Crescent Park last Saturday of the Inde- 
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pendent Order of Odd Fellows of the State. 

The petition of Jacob Kotlen for a dis- 
charge in bankruptcy will be heard in the 
United States District Court on Sept. 6 at 
10 o'clock. 

The United Mfg. Co., formerly in the 
manufacturing jewelry business in this city, 
was discharged in bankruptcy in the United 
States District Court here last Monday. 

Edward M. Wheeler, manager of the 
Providence office of the National Jewelers 
Board of Trade, was in Boston and vicinity 
the past week in the interests of the Board. 

The first meeting of the directors of the 
Manufacturing Jewelers’ Board of Trade 
after the Summer recess will be held at the 
Turks Head building on Wednesday, Sept. 
it. 

Isaac L. Rice, Albert Weiner and Alexan- 
der Weiner have formed a co-partnership 
as Rice & Weiner Bros. and will manufac- 
ture a line of imitation pearls and stones at 
150 Chestnut St. 

Since taking over the store for many 
years conducted by Aaron Markoff at 495 
Hope St., Bristol, M. M. Conley has been 
making a feature of gift days with very 
satisfactory success. 

A seven-room Summer house owned by 
the estate of James A. Foster at Warwick 
Neck was destroyed by fire Friday night, 
endangering two other houses on the estate. 
The loss is about $5,000. 

H. R. Johnson, of O. R. Johnson Co., 
Auburn, who is commander of Providence 
Post, American Legion, was a member of 
the outing committee at Camp Cyril Henius, 
Quonset Point, last Saturday. 

Edgar M. Docherty, of Wm. C. Greene 
& Co., and president of the New England 
Manufacturing Jewelers’ and Silversmiths’ 
Association, has been enjoying a_ pleasant 
trip to Prince Edward Island. 

At a special meeting of the creditors of 
Isaac Nicholson, doing business as the [x- 
celsior Mfg. Co., held last week, the receiv- 
er’s claim for compensation in the sum of 
$245.45 and expenses of $71.26 were allowed. 

The case of George M. Baker against 
Colcord Upton was heard in the civil session 
of the Sixth District Court on Thursday 
before Judge Wright on book account. De- 
cision was entered for the plaintiff for $88.33 
and costs. 

The enameling business that has been con- 
ducted for a number of years by George L. 
Davidian at 203 Chestnut St. under the firm 
name of G. L. Davidian Co., has been sold 
to George Fermanian and Esther Hughes, 
who will continue it as the Eagle [:nameling 
Co. 

The final report of the receiver of the 
Capron Co. will be presented in the Superior 
Court for Providence County before Justice 
Greene on Sept. 16. As the receiver, Robert 
H. Moore, recently died, the report will be 
presented by the executrix of his estate, 
Minnie Moore. 

Monday morning, Ralph S. Gibbs, superin- 
tendent of the Improved Seamless Wire Co., 
reported to the police that 250 pounds of 
scrap sheet lead, valued at $20, had been 
stolen from a shed at the plant, 775 Eddy 
St., some time between closing Saturday 
afternoon and opening Monday morning. 

Ruth Smith, 17 years old, an employe of 
the B. A. Ballou & Co., Inc., was bitten 


on the left arm by a dog which was in an 
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automobile parked against the curbing. The 
animal bit the young woman as she was 
passing the machine. She was given treat- 
ment at the Ballou plant upon her arrival 
by the shop nurse, Lillian Harrabou, and 
then taken to the City Hospital. 

Among the jewelry buyers reported in this 
city and vicinity during the past week were 
the following: Mr. Lesser, of Samstag & 
Hilder Bros., New York city; Mr. Lip- 
schitz, of the Oval Mig. Co., New York 
city; Mr. Herz and Miss Hill, of Mandel 
Bros., Chicago; Mr. Lowrey, of the Pearl 
Novelties Co., New York city; Mr. Cum- 
mings, of Gimbel Bros., Philadelphia; Mr. 
Kaskell, of Wiener Bros., New York city. 

The annual outing of the employes of the 
Saart Bros. Co., Attleboro, was held at 
Crescent Park, on Narragansett Bay last 
Saturday, and in every respect was the most 
successful ever held by the concern. The 
trip to and from the park was made in 
special trolley cars and the run was en- 
livened by singing, cheering and the usual 
din of innumerable noise makers. <A special 
shore dinner was served and the usual pro- 
gram of field sports and games with baseball 
features furnished enjoyment for the after- 
noon, although bathing, dancing and the 
numerous attractions occupied the attention 
of many of the excursionists, 


lire, originating from an unknown cause 


-in the plant of the Gardner Novelty Co. 


on the top floor of the three-story brick 
building at 22 Conduit St. shortly after 2:30 
o’clock Wednesday afternoon, caused con- 
siderable damage to the stock of that and 
other concerns occupying the lower floors, 
as well as to the building itself, which is 
owned by the Fulford Realty Co. Due to 
the combustible nature of the company’s 
stock, firemen, responding to the alarm, had 
a stiff fight lasting upwards of an hour be- 
fore the blaze was extinguished. Other 
occupants of the building, who suffered from 
smoke and water, were: Whipple & Camp- 
bell, gold and silver refiners; the Mikado 
Japanning Co., and the Kleiner Jewelry Co. 


A variation from the usual outings 
featured the past week when more than 
600 inmates of various charitable institu- 


tions of the city were guests on Tuesday 
of last week of the Providence Chamber of 
Commerce on the ninth annual occasion of 
this character, in the arrangement for which 
several identified with the jewelry trade 
were actively interested and _ others 
generously contributed funds, merchandise 
and automobiles. A procession of more 
than a hundred automobiles headed by a 
motorcycle squad of police left the Union 
Station shortly after noon and proceeded 
to Crescent Park where the various attrac- 
tions were visited and at 4 o'clock a Rhode 
Island shore dinner was served. Among 
those who contributed to the success of the 
outing were the following: George C. 
Rueckert, Gorham Mfg. Co., Samuel A. 
Markoff, Archibald Silverman, Manton N. 
Coombs, Joseph Lancor, Frederick A. Boss, 
Arthur O. Ostby, Arthur L. Young, J. 
Samuels & Bro., Inc. (The Outlet Co.), 
Charles F. Irons, Rex Mfg. Co., the R. L. 


Griffith & Son Co., Milton Sulzberger, 
Jules P. Goldstein, Walter J. Sundlund, 
Daniel Donig, C. Joseph Fox, Callender, 


McAuslan & Troup Co, (The Boston Store), 
the Shepard Co., Providence Paper Co., FE. 
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Now in Stock 
Quick Selling 


Mother of Pear! 
Beads 


in 


Assorted Colors 


and 


Natural 


32 inch Graduated 
Finest Quality 


$9400 Per Dozen 











D. W. Thomas Inc. 


Holland Bldg. 


Seattle 
Wash. 








Jewelry Importers 
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A Distinctive Gift of 
Refinement for Milady 


Gifts of distinction for the feminine buyer, that 
carry a good margin of profit for the jeweler are 
not easy to obtain. That is just one of the reasons 
why CARNEY GIFTS are so much sought for 
by jewelers. 


Rose Sachet (Me- 
dium Size) is made 
of Imported Rose 
Leaves and buds in a 
chiffon bag, decorat- 
ed with Rose Buds 
and ribbon. Colors, 
Old Rose, Lavender, 
Pink and Cham- 
pagne. Boxed in fan- 
cy stenciled box. 
The fragrance of this 
sachet will last from 
three to five years if 
not exposed to strong 
sunlight. This is a 
popular number and 
a general favorite. 
Price $12.00. 





Write for our handsomely illustrated catalog of 
other special jewelry store gift items. It will 
prove invaluable to you throughout the year. 


CARNEY ART COMPANY 


BUTTE, MONT. 








A combined 
crucible and 
Muffle Furnace. 
Crucible capac- 
ity 12 lbs. metal. 
Muffle 314” wide 
2%" high 6%" 
= deep. Just the 
EF thing for shops 
with limited 
space. Write for catalog “B-18”, full of Jewelers’ apparatus. 


Buffalo Dental Mfg. Co. 


BUFFALO, N. Y. U. S. A. 











Watch Repairing 


We serve the trade from Coast to Coast 


“ane =e SADOW stew vor 














100% Perfect in Jewelry Engraving 


By Attending Our School or Home Study Course 
The Most of the Best for the Least 
EFFICIENT TRAINING 


WINTER'S SCHOOL OF JEWELRY ENGRAVING °"8°° 
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L. Freeman & Co., 
Co., Samuel M. Magid, Theodore B. Pierce, 
William G. Thurber, Henius & Co, The 
members of the committee that had charge 
of the arrangements for the outing included 
Clarence M, Dunbar, Manton M. Coombs, 
Frederick A. Boss, Bernard M. Goldowsky, 
Samuel A, Markoff, Archibald Silverman, 
Theodore B. Pierce, Joseph M. Tally, 
William G. Thurber and Arthur L. Young. 

Rhode Island merchants are finding that 
it is profitable to ship goods to foreign coun- 
tries through the parcel post system and 
during the first five months of 1924 par- 
ticipated in the sale of approximately 
$8,300,452 worth of American-made goods 
through this channel. Of this amount the 
following are included in the statement 
issued by the Department of Commerce and 
made public here the past week, as being 
among the principal classes of exports: 
Optical goods, $621,122; jewelry and gold 
manufactures, $465,833; cutlery, $363,050; 
watches and parts, $263,502; fountain pens, 
$259,690 and pencils, $104,232 making a total 
of $2,077,430 or one-quarter of all the ex- 
ports listed by the Department of Com- 
merce. Recently the United States Govern- 
ment joined hands with the exporter in the 
development of the sale of American goods 
in foreign countries through the parcel post 
system and the statement just issued shows 
the value of this channel of business. And, 
it is pointed out, these figures do not include 
approximately $500,000 worth of goods 
shipped in packages valued at $25 or less 
each month, Mail orders to all corners of 
the earth now can be cared for by Rhode 
Island manufacturers through shipment by 
parcel post. 











Louis Blackinton, the veteran salesman, 
was a local visitor last week. 

Frank P. Kennedy, of Kennedy & Co., 
left last week for the west on a business trip. 

Engraving and jewelry designing are ex- 


pected to be introduced in the evening 
schools this Fall. 

The residence of the late T, I. Smith 
on N. Washington St. may in the near future 
be turned into a small hotel. 

Colin Brown, an employe at the Webster 
Co.’s factory, dropped dead last Thursday 
afternoon while at work. Heart trouble was 
assigned as the cause. 

National Defense Day will be observed in 
North Attleboro with public exercises and 
a parade. Iirnest Mulvey is chairman of the 
committee in charge of the arrangements. 

Nelson McCormick, of the Plainville 
Stock Co., Plainville, Mass., left Aug, 24 
on a six weeks’ western trip. Roy Metcalf, 
also of above firm, left Aug. 24 for a six 
weeks’ trip covering the east. 








The employes of Meyer & Gross, one of 
the largest jewelry manufacturers in 
Newark, N. J., held an outing at Long 
Branch on Saturday, The party left the plant, 
407 Mulberry St., at 9.00 a. m. and traveled 
to Long Branch in Public Service auto 
busses. A dinner was enjoyed, after which 
there was dancing, bathing and races. 


Blanchard, Young & _ 
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TRADE CONDITIONS 


Wholesale jewelry houses, as a rule, are begin- 
ing to report an improvement in business. Some 
even go so far as to say it is good. While no one 
believes a boom is in sight it is anticipated that the 
Fall and Winter trade is going to be good—tar bet- 
ter than was anticipated a few weeks ago. It has 
been a number of weeks since the retailers have 
talked so encouragingly. The retail trade also seems 
to be improving. The installment houses have re- 
ported a fair trade for some time. 





Jack Wachler, of the Wachler & Hor- 
witch Co., is back on duty again after a 
visit to Atlantic City. 

Frank Finney, engraver in the Liggett 
building, passed a recent week-end visiting 
old friends in the border cities of Ontario, 
across the river from Detroit. 

H. St. John, of Milford, was in Detroit 
the past week. He is one of the energetic 
jewelers in that part of the State and ex- 
presses himself optimistically regarding the 
prospect of trade for the coming Fall and 
Winter. ' 

J. F. McDonald has recently bought out 
the jewelry store at Imlay City, Mich., op- 
erated by Conley & Blashell. This is a good 
location in a prosperous agricultural section 
and Mr. McDonald starts with favorable 
prospects. 

D. A. Robinson, Albion, who was in De- 
troit recently on a buying expedition, re- 
ports business is showing a decided improve- 
ment in his part of the State, and believes 
the coming Fall and Winter will be very 
good. 

M. Rufinski has opened a new jewelry 
store at 4711 Michigan Ave. Mr. Rufinski 
came here from Chicago, it is understood, 
so as to be near his son, who is taking a 
medical course at the University of Michi- 
gan in Ann Arbor. 

Harry W. Himelhoch, of the H. W. Himel- 
hoch Co., Michigan’s largest jewelers’ supply 
house, takes great pride in his little house 
organ known as the Breezy Bulletin. It is 
issued once a month and always filled with 
funny sayings about jewelers in this territory. 
It reflects the happy disposition of the editor 
and director of the Himelhoch Co. and 
proves a real business puller. 

George Haller, of the Luths, Dorweld, 
Haller Co., and his son have returned from 
an extended vacation trip in the east. They 
also went up into Canada, where they passed 
a short time at Montreal. W. H. Jones, 
with the same concern, is resting at his old 
home down on Long Island. Mr. Jones 
covers the middle west territory, but for 
some weeks has been on duty at the home 
office. 

Another week has passed and not a single 
jeweler has been held up or a single jewelry 
store window smashed. This makes two 
successive weeks that not a single loss by 
theft has been reported by a jeweler. This 
is some record for Detroit. In fact, it is 
so unusual that many jewelers are express- 
ing surprise. It is believed due, however, to 
the unusual activity on the part of the police, 
and to privately employed guards who are 
now on duty. 

The last auction jewelry house has dis- 
appeared from Woodward Ave., and the big 
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fight which Harry Hogan, secretary. of the 
Retail Merchants’ Association, and ‘others 
put up for so long apparently is at an end. 
Members of the Retail Merchants’ tong 
tion, and especially the retail jewelers who 
are members of it; express pleasure at the 
success of the new ordinance and recommend 
that other cities where the auction jewelers 
are being opposedyshould give the Detroit 
ordinance consideration. Detroit has, gréat 
numbers of retail jewelry houses and from 
now on it is believed that nothing but har- 
mony will prevail among them. | f 
Charles E. Berkey, proprietor of; the 
Charles E. Berkey Co., manufacturing jdwel- 
rs, has recently been making some shifts 
in his shop, He has installed all his \dies 
in steel boxes, manufactured for the pur- 
pose, and arranged them cenveniently in| a 
great safe. This assures their safety fram 
fire and theft and besides they are more 
readily reached. Reid Berkey, who is mak- 
ing a tour of the jewelry trade in the lower 
Peninsula, writes in he finds a most decid¢d 
business improvement in the smaller towhs 
and more remote rural districts. Crops-have 


fared well all through the Michigan territoty 
and this is sure to be felt in the jewelry 
business. 











A reduction of $1.70 per thousand is, an- 
nounced by the tax assessors. Last year the 
rate was $31.20, while this year it will pe 
$29.50. 

The board of directors of the Attleboro 
Chamber of Commerce have voted to have 
air pictures of the city taken for advertising 
purposes. 

The employes of the Bliss Bros. Co. held 
their annual outing last Saturday at the 
Summer residence of Joseph Rioux, presi- 
dent of the concern at Greenwood Lake 
A clambake was served and athletic events 
enjoyed. =o 

H. K. Richardson, receiyer for MéRhe 
& Keeler, is busy preparing hfs report, whi¢h 
he will submit at an early @te to thé couft. 
All of the employes of. thé concern have 
been laid off and nothing definite has been 
decided regarding the reopening of the plant. 

William L. King, prominent manufacturer, 
is chairman of the “Martin for Congress” 
campaign in Attleboro. The manufacturers 
are unanimous in their support of the North 
Attleboro candidate, who for the past ‘five 
years has assisted the jewelers in eet as 
better tariff rates. 
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Several changes have taken place in the 
jewelry business in the city of Steubenville, 
O. John W. Forney, who has operated ‘a 
retail jewelry business in this city for some 
55 years, having died, the business will be 
discontinued. Jesse E. Cohen, who j|has 
operated a retai] jewelry store, located on 
Market St., for 20 years past, having ! /em- 
barked in the real estate business some jtwo 
years ago, has retired from the jewelry husi- 
ness and sold out Cohen’s jewelry store to 
a watchmaker who has been in the employ 
for eight years past and who will continye 
the business under the firtiy fame! of Gillfs 
Jewelry Store. { 


~ - - 
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SWISS WHOLESALE JEWELERS STERLING 
WATCHES SEND FOR OUR CATALOG SILVERWARE 
720-722 PENN AVENUE PITTSBURGH, PA. 





With a Complete Line of 


WATCHES — CLOCKS — JEWELRY 
SILVERWARE -- MATERIAL AND SUPPLIES 


We Are Prepared to Serve the Trade 
HEEREN BROS. CO. 


Pittsburgh, Pa. 


7“ ¥, Bods WHOLESALE ° 
Watch Glasses Diamonds, Watches, Jewelry Martin Gluck & Sons 


aa C R O Ww N 99 Watchmakers’ and Jewelers’ Supplies 718 Penn Ave. Pittsburgh, Pa. 




















ESTABLISHED 1888 


GRAFNER BROS. 


WHOLESALE JEWELERS 


DIAMONDS 


ASSORTMENT AND VALUES 











PITTSBURGH, PA. 
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R. M. Noterman, of Joseph Noterman & 
Co., is in the south. 

Leslie White, jeweler, Portsmouth, O., 
brought his family to Cincinnati during the 
week more especially to have his young son 
visit the Zoological Gardens here. 

H. B. Hutchinson, formerly of a large 
watcli company in Illinois, has been engaged 
by L. Loeb & Sons to represent them on 
trips through the south, taking in such States 
as Georgia, Alabama, South Carolina and 
others below the Mason and Dixon line. 

Walter Mayer, president of the Wallen- 
stein- Mayer Co. in the Harrison building, 
is resting for a couple of weeks at Frankfort, 
Mich. Melvin and Julian Hesse, of the same 
firm, are also sojourning, the former having 
gone to Colorado Friday and the other to 
Kentucky. 

Clarence Loeb is again at his desk after 
an extended trip that took him through the 
south and southwest. He was gone the 
greater part of eight weeks and found that 
business was a little hesitant, although there 
was an under-current of optimism among 
the jewelers he called on. 

Jacob Litwin, oldest son of the family of 
jewelers of Litwin & Sons, and his bride 
recently returned from a honeymoon trip 
to Chicago. They were married a couple of 
weeks ago, the bride being Miss Tillie Kauf- 
man. They have since established a home 
on Rockdale Ave., Avondale. 

Local friends of W. L. Wilhelm, jeweler, 
Portsmouth, O., were sorry to learn of the 
death of his nephew at Portsmouth. The 
nephew suffered blood poisoning caused by 
a carbuncle which, according to word sent 
here, was simply lanced as being a boil. 
The poison went all through the victim’s 
system. 

Jonas Wise, of Frohman & Co., is again 
at his, desk after an absence of several 
months, during which time he made a world 
cruise, touching practically every part of 
the globe. He left Cincinnati in February 
and did not return until this week, being 
on the go all of the time. Mr. Wise en- 
joyed the trip. 

Louis Hummel, Jr., jeweler in the Emery 
Arcade, feels that the Summer has been 
highly gratifying as far as his golf is con- 
cerned, as he and George Schott, while paired 
with each other, took Edward Brophy, pro- 
fessional at the Western Hills Country Club, 
and Dr. W. E. Savage into camp. Hummel 
and Schott had been beaten with undue regu- 
larity by Brophy and whoever the latter 
selected, but last Sunday the tables were 
turned despite the fact that Brophy shot a 
neat 75, 

Work benches and equipment that has 
since arrived from the east will make it 
Possible for A. Sauer & Co. to add five 
more workmen to its staff in the Glenn 
building, 5th and Race Sts. The firm re- 


“4 


cently expanded by taking over two addi- 


tional offices in the structure and now is 
“cunving all of that space with the immedi- 
ate view of adding still more room. It will 
be necessary to place one of the benches 
m the office of the firm because of the work 
that the firm has been called upon to do. 
\. Sauer, head of the firm, declared that 
lack of business which a number of  per- 
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sons complain about is not apparent in his 
professional endeavor. 

The final Summer outing of the Cincin- 
nati Wholesale Jewelers’ and Manufacturers’ 
Association will probably be held at the 
Ohio Boat Club in a couple of weeks. This 
is a formality that has been enjoyed by the 
association for several years and not only 
marks the end of the season but also the be- 
ginning of the Fall season. Clarence Loeb, 
chairman of the Entertainment Committee, is 
president of the boat club and usually ar- 
ranges a beefsteak dinner surrounded by 
those things which make a social gathering 
successful, The outing will be marked by 
swimming and boating and will be held the 
end of August. 








ITT 








C. Glenn Sipe made a trip to the sea- 
shore last week on the call of a Pittsburgh 
customer and made excellent sales. 

Henry Terheyden, of the Terheyden Co., 
and a party of friends, have been motoring 
in the Great Lakes region. Mr. Terheyden 
will not return home until the end of the 
month. 

Louis DeRoy, of Louis DeRoy & Bro., is 
leaving shortly for the seashore. Mr, DeRoy 
has not been in. good health for some time 
and at present is on a diet. He expects 
to recuperate after his arrival at the sea- 
shore. 

W. F. Hofmann, of the Heeren Bros. 
Co., and Mrs. Hofmann, who have been 
passing the Summer at the seashore, are 
back in Pittsburgh. Mr. Hofmann is very 
optimistic regarding the future business out- 
look and sees only good trade ahead. 

Buyer E. P. Albright, of the jewelry de- 
partment of Kaufmann’s Department Stores, 
Inc., spent several weeks recently in Wis- 
consin fishing and is reported to have made 
some good catches. [Frank B. Albright, of 
the same establishment, had been at Lake 
Placid, 

The members of the Retail Credit Men’s 
Association on Monday had the pleasure of 
listening to a talk on credit methods de- 
livered by Perry McCracken, of the Henry 
Wilkins Co., but what he had to say was 
too late for publication in this week’s issue 
of THe JEWELERS’ CircuLar. His talk had 
to do with selling of jewelry on payments 
and also on credits in general. The mem- 
bers of this association will elect officers and 
directors at the last meeting of the organi- 
zation in September. 








Omaha 


Oscar Homan, secretary of the C. B. 
Brown Jewelry Co., has returned with Mrs. 
Homan from a three weeks motor tour to 
Yellowstone Park. 

J. F. Krohme, traveler for the Byrne- 
Duff Jewelry Co., Omaha, took a few days 
off last week to drive to the Citizens’ Mili- 
tary Training Camp at Fort Des Moines. 

Among the out of town jewelers who were 
in Omaha during the week were Mr. and 
Mrs, H. C. Steiner, Albion, Nebr.; Mr. 
and Mrs, E. Lafferty, of the Johnson 
Jewelry Store, Genoa, Nebr., Otto Stoltz- 
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man, West Point, Nebr.; Harry Stone, 
Malvern, Ia., and H. Ahlerman, Blair, 
Nebr. 











L. D. Williams, Liberty, Mo., visited the 
H. F. Shomo Jewelry Co. here recently. 

C. H. Harsh and wife are making an 
automobile trip through Illinois, Indiana and 
Ohio. 

Dave Jchnson, of the Johnson Optical Co., 
has returned from a trip to Coffeeville, 
Kans. 

Frank Kassell recently made a brief trip 
to Osawatomie, Kans., where he attended a 
Scottish Rite picnic. 

Dix Edwards, of the Edwards-Ludwig- 
Fuller Jewelry Co., has just returned from 
a business trip to Wyoming. 

C. P. Woodbury, president of the Cady 
& Olmstead Jewelry Co., will return about 
Sept. 1 from a vacation spent in Ludington, 
Mich. 

L. S. McKee, of Poole-Fletcher-McKee, 
Joplin, Mo., is in Kansas City looking over 
the Gift Shop Exhibit at the Hotel 
Baltimore. 

John E. Meditz has sold the Ellinwood 
Jewelry Co, to Mr. Dwyer, Hoisington, Mo. 
Mr. Meditz has not as yet decided upon an- 
other location for his business. 

Mrs. P. Wanstrom, Bergenfield, Ore., is 
visiting her brother, J. A. Johnson, Kansas 
City, Kans. Mrs. Wanstrom is on her way 
to her childhood home at Rockford, II. 

Emil Bichsel and George Bichsel, of the 
Bichsel Jewelry Co., Sedalia, Mo., passed 
through Kansas City on their return from 
a three weeks’ visit to friends and relatives 
in Ogden, Utah. 

B. C. Helzberg of the Helzberg Diamond 
Shop is in New York on a buying trip. 
This is Mr. Helzberg’s second buying trip 
to the east this year. He will meet his 
foreign buyer in New York. 

George H. Reynolds, of Mace & Reynolds, 
Argentine, Kans., is spending the week hunt- 
ing and fishing at the Clubhouse, Moran, 
Kans. The membership of the club is com- 
posed largely of men from Chanute, Kans. 

P. S. Harris, of Harris-Goar Jewelry Co., 
Kansas City, Mo., passed the first two weeks 
of August in New York, and on his return 
is stopping over at Plum Lake, Wis., where 
he joins his wife and children. They will 
return to Kansas City about Sept. 1. 

Recent visitors to the city who have been 
calling on local jewelers, include L. Wayland 
Ford, Columbia, Mo.; S. W. Rauch, Itasca, 
Tex.; O. E. Critten, Miami, Okla.; Mr. 
suckley, of Monk-Buckley Co., Foraker, 
Okla.; Claude Range, Maryville, Mo., and 
Walter Sperling, Seneca, Kans. 

The jewelry department of the Jones Store 
Co., of Kansas City, Mo., is being moved 
from the 12th and Main Sts. entrance to an 
entrance on 12th and Walnut Sts., in order 
to provide more space for the department. 
George House, who has formerly been man- 
ager of the jewelry department for the com- 
pany, is leaving to accept a position with 
McCleary’s in Pittsburgh, Pa., as merchan- 
dise manager. His position with the Jones 


Store Co, will be filled by A. J. Luckman. 
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No. C6152 Electric Candle 

Height to top of socket 9 in. 

Empire Parchment Shade 8 in. 
Blue Bird Decoration 


C01113 Salad or Meat Tray 
Butler Hammered 12% in. 






No. D3078 Base Electrolier 

Old Brass, Egyptian Brass 
Flemish, Antique, and Bronze Finish 

No. 348—Lansdowne Shade 






No. A193 Bowl 
Rockford Pattern 
12 in. with 3 feet 







No. A1062 Vase 
Hampton Pattern 
8% in.—10 in. 








Showing a Few of Our New Creations 














NEW YORK 
43-47 W. 23d St. 





Factories: New Bedford, Mass. 


BRANCHES: 


MONTREAL 
Coristine Bldg., St. Nicholas St. 








The Pairpoint Corporation 


SAN FRANCISCO 
Hammond Bldg., 278 Post St. 
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and Copper Gifts Now Popular 


Brass 





RASS and copper are growing more 

popular every day. There is a_ beauty 
about the gold of brass and a warmth about 
copper which makes it an addition to every 
home. Pieces of brass and copper make the 
most attractive gifts imaginable. 

Bonbon dishes, copper and brass trim and 
brass with copper trim, or plain are being 
made in a great variety of beautiful shapes 
and designs from very reasonable to very 
expensive patterns. Pitchers for iced tea or 
other cold beverages, lined like the copper 
pots are, in a great variety of shapes and 
sizes are growing more popular every day. 
Cheese and cracker dishes are in hammered 
brass and copper, or open work pattern, with 
glass dish for the cheese. Salad bowls of 
glass {it into the most attractive and delicat 
copper and brass holders. Vases and flower 
dishes are being made in copper and brass 
or trimmed combinations in such an assort- 
ment that it is hard to select the styles ta 
place on your shelves for sale to your cus- 
tomers. Trays of brass and copper of all 
sizes and shapes, hammered and plain are 
on the market, and can be made to match 
almost any piece of brass or copper which a 
customer may purchase. There are tea sets, 
and coffee sets with their tiny holders and 
china demi-tasse cups. There are compots, 
and a great assortment of odd dishes for 
the table and serving table. There are ham- 
mered brass and copper smoking sets; plain 
ones too, and odd smoking pieces such as 
cigarette and cigar boxes, ash trays of every 
size and shape imaginable, match holders, 
and extinguishers. There are boxes ior 
jewels or odds and ends which are decorated 
with enamel work making them very color- 
ful. The desk sets are in plain, hammered 
and enameled brass and copper, in complete 
sets and odd pieces. Today knockers are 
becoming more popular than ever before. 
They are just ornamental, little tiny things 
for the doors of bedrooms in large houses, 
on the entrance doors of apartments, and of 
a larger size for house doors. 

Many jewelers may not have stopped long 
€nough to consider and realize that the field 
of copper and brass has grown to a very 
large one with a great demand evidenced by 
women. Brass and copper are more reason- 
able than silver, and require less cleaning 


Brass and copper are unbreakable, 
therefore better in some ways than glass or 


and care. 


china. Brass and copper are the craze and 
therefore women buy them, 

The jeweler who has not gone thoroughly 
into the 1dea of a large stock of brass and 
copper merchandise for his gift department 
had better carefully consider this class of 
merchandise and stock a greater assortment 
than ever before. You know the saying, 
“Make hay while the sun shines’? Well, 
then, while women are buying brass and 
copper, stock it and sell it to them. You 
might better sell it to them than some other 
store. Brass and copper will look very well 
alongside your silverware, so you need not 
hesitate about this combination. You can 
turn a corner of the gift department into an 
old fashioned copper and brass shop and 
make it so attractive that customers will talk 
about it and send friends in to see your 
brass and copper corner. 

It‘is good merchandise for the gift depart- 
ment shelves to be stocked with, it is salable 
nierchandise today. It takes up no more 
space than any other gift department mer- 
chandise would, and it is going to make your 
stock that much more up-to-date, therefore, 
stock it immediately and feature it promptly 
in your windows so that your customers will 
know that you have added this merchandise 
or increased with certain new 
numbers. 


your stock 


Association Meetings and Their Gift 
Department Helps 





MHERE are many jewelers who are mem- 

bers of jewelers’ associations but not 
active members. They haven't the time. 
They find that some other important big- 
town jewelers are not going to the meetings. 
They feel that they do not care to be at 
meetings where some of the active member- 
chip is comprised of small town jewelers and 
these jewelers who have small stores, 

Here is where the attitude of the big town 
jeweler is wrong—very wrong. He should 
be a member—that he will grant without a 
word of controversy. Why should he be an 
active member and attend all the meetings ? 
Because the organization has been formed 
for the benefit of all members, large and 
small, from big and small towns. These 


meetings are the swapping ground for ideas, 






practical and impractical; the rehearsal of 
sales carried on, of sales stunts carried to a 
successful conclusion; a meeting place 
where the wholesale market is talked over 
thoroughly; and where individual jewelers 
have an opportunity to become acquainted 
with others and talk over individual prob- 
lems and how they have solved them or how 
some other jeweler has solved them. 

There are so many talks, speeches, ad- 
dresses, debates, conferences and individual 
questions asked and answered that the 
jeweler comes back from an_ association 
meeting with a mind buzzing with ideas. He 
can spend quite a little time after the meet- 
ing sorting and classifying these ideas as 
practical, impractical (for his store), and 
good ideas which can be changed to fit his 
and conditions. The jeweler who 
attends his association meetings is the 
jeweler who has a broad mind and is desir- 
gus of broadening it still more. 

The gift department which is now an 
established idea as being a part of the busi- 
ness of a jewelry store is receiving more 
and more attention at association meetings. 
Addresses are being given by those who have 
successfully tried out the “idea in its in- 
fancy” and found that it is practical. The 
jeweler who is hesitating about a problem 
involving his gift department should be the 
active member of his association. He will 
get more out of an association meeting than 
he will sitting home trying to puzzle a way 
out of his difficulty, 

Granted, for those who are unable to 
attend the association meetings, many of the 
important speeches are given in a condensed 
form in THE JEWELERS’ CrrcuLar, but that 
is not as much benefit as attending the actual 
mecting and then using the report in THE 
JEWELERS’ CIRCULAR as a check up on the 
speech. 

Association meetings and conventions 
should be attended. And the fact that the 
installation of the gift department is a fairly 
new venture gives these meetings another 
angle from which to produce a lively meet- 


ing, 


needs 








For the devotee of Mah Jongg comes the 
miniature set of bamboo and ivory quite 
complete in every way. It may be carried 
about with the greatest ease. This item 
should be a welcome innovation to the “fans.” 
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1a AEA LITE 


DE MARK REG. U. S PAT. OFF. 


THE MATERIAL OF A THOUSAND USES 
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Necklaces of Distinction 


Very smart and effective are these cube cut 
Bakelite beads. Durable and yet so light that 
they can be suspended on the most delicate of chains, 
their dainty, colorful beauty has a distinct appeal. 


Bakelite novelties are widely advertised and their 
growing popularity affords the dealer an unusual 
opportunity for increased sales and quick profits. 





A tag bearing the trade mark BAKELITE is 
attached to all Bakelite jewelry. To be sure of 


obtaining the genuine article, look for this trade fe 
mark tag. CO 


Send for our booklet “W” BAKELITE 


is the registered Trade 


BAKELITE CORPORATION —ak ea 


J factured und t 

247 Park Avenue, New York, N. Y. wo 
Chicago Office: 636 West 22nd Street BAKELITE 
CORPORATION 
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Attractive Gift Department in Kansas City Jewelry Store 














el 
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HE Cady & Olmstead Jewelry Co., 
T Kansas City, Mo., made more money 
during the month of May than it has made 
io the same month during the past 10 years, 
according to Charles P. Woodbury, presi- 


int of the firm. He attributes this in-a 


and accessories for two people; a glass water 
set; and with a console set. The use of 
individual tables for these displays is very 
effective. 

In the right hand corner, which is in 
reality a small nook, is a cozy corner for 











NORTHWEST CORNER OF THE GIFT SHOP, SHOWING TABLES WITH MODERATELY PRICED OFFERINGS 


large measure to the gift shop which was 
pened the first of May. 

The gift shop is doing wonderfully well 
and is serving a twofold purpose. If a 
ustomer enters the store with the idea of 
buying silver and does not find exactly 
what he wants there is the gift shop with 
innumerable suggestions. Again even though 
he has bought silver and jewelry, if he is 
shown into the gift shop he may add to his 
purchases, That was exactly what happened 
na sale made recently by Mr. Woodbury. 
After his customer had made a purchase of 
ome silver, he was asked if he had seen 
the gift shop. He had not, so was shown 
own into that department. The result was 
thet he bought $400 worth in that one de- 
partment. 

Mr. Woodbury says that in the final 
aialysis a jewelry store is a gift shop but in 
recent years they have gone far afield and 
must now get back into that business. Each 
jewelry store should have a gift shop depart- 
ment and should advertise it in such a way 
a to attract public attention and get people 
‘0 talking about it. 

The gift shop is on the basement floor to 
which a marble staircase leads. The walls 
ae tinted in grey, a neutral shade, against 
which the bronze, the colored glass and the 
china show to best advantage. In the center 
ithe room are several display tables. The 
‘we immediately in the center have a selec- 
ton of gifts ranging from thermos bottles 
2 _— and ranging in price from $5 

Wall cases are against the north and south 
Walls, At the west end are several tables 
which are displayed a set of china, silver 


the comfort of the customers who wish to 
rest a moment. At the left is a tall Grand- 
father’s clock and a floor lamp. Between is 
a divan with a large tapestry in brilliant 
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The illustration shows one view oi this 
rest corner, 

Near this corner is a hand wrought iron 
console set comprised of table and mirror. 
The top of the table is Italian marble. In 
vivid contrast to the iron is a brilliant red 
vase flanked with red candlesticks and red 
candles. 

China including a complete line of Royal 
Worcester bone and earthen ware, antique 
Adderley’s Chelsea blue china in_ bone, 
modern imported Dresden, and Venetian 
glassware, are shown, 

The department is systematically and at- 
tractively arranged according to the classes 
of merchandise and the color scheme. One 
particularly pleasing and suggestive group 
is that of hammered brass. This selection 
includes a seven-branched candelabra, a din- 
ner gong with a bell suspended on a small 
brass stand; incense burners, jewel caskets, 
and chinese ornaments. A new novelty 
which has just come in is a twisted candle- 
stick of hammered brass. There are also 
many other offerings to attract attention and 
please customers who visit the department. 

The gift shop is like an art gallery where 
one may roam about each moment delighted 
with some new and attractive novelty. The 
brilliant color scheme is a constant appeal 
to the artistic, and as for the gifts, they 
give a two fold pleasure. First the range 
is extensive enough to. suit a flexible purse 
and secondly any gift chosen from this room 
could not fail to please because the stock has 
been carefully selected with that idea in 
view, 








The Manufacturers’ Sales Service, fifth 
floor, 17. N. Wabash Ave., Chicago, has- 
secured the services of Mrs, Clara Emery. 
lor 10 years Mrs. Emery owned and con- 

















CORNER OF THE LADIES’ LOUNGE WHERE FREE TELEPHONE SERVICE IS RENDERED 


colors in the background. In front is a fire 
screen. A telephone stand with a _ rose 
shaded lamp and a big easy chair adds the 
last touch of comfort. The color scheme 
of this nook is black, rose and gold. 


ducted the Flower and Gift Shop, Amboy, 
Ill., with great success. She recently sold 
her business and became associated with Mrs, 
EF. D. Leavitt of the Manufacturers’ Sales 
Service. 
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HAWKES 


A Profit Maker 


for Summer Days 


Both Fashion and good taste dictate the use of 
crystal for serving salad. 


Its sparkling clarity reflects and glorifies the 
crisp greens of lettuce and cucumbers, the tempt- 
ing red of tomatoes, the rich purples and pinks 
and yellows of summer fruits. 


Here is a sales story that needs only the delicate 
beauty of the new Alpine salad plates to turn it 
into a “ring” on your cash register. 

Selling Hawkes Crystal offers ample rewards— 
first, a profit larger than you make on most of 
the merchandise you sell; second, an entering 
wedge towards selling matching goblets, sherbets, 
and other fashionable pieces. 


Order only a few. We give prompt service on re- 
orders, and you increase your profit by increasing 
your turnover. 


T. G. Hawkes & Company 
Corning, New York 


Pacific Coast Office: 140 Geary St., San Francisco, California 


No. 4009 
The Alpine 


Pattern 


Fashion’s | lat- 
est fancy, deli- 
cately pat- 
terned and cop- 
per wheel en- 
graved. 





Salad Plate, 84” $20.00 per dz. net Finger Bowl Plate $18.00 per dz. net 


Goblet 12.00 per dz. net Water Tumbler, 

MUM cacskeunes 11.00 per dz. net ee 11.00 per dz. net 
Tall Sherbet .... 1200 perdz.net Tumbler, 2% oz. 8.00 per dz. net 
Covktaill s..c<ss0s 11.00 perdz.net Ice Tea, 14 oz... 12.00 per dz. net 


Finger Bowl ... 12.00perdz.net Ice Tea Jug .... 4.00each — net 


Advertised in Good Housekeeping Magazine, 
November, 1924 
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Good Gift Goods 




















Highest Grade Decorated China and Glassware 


Specially selected assortments, 
$25.00, $50.00, $75.00 or $100.00 
for Jewelers. Write for particulars. 


Largest line of fine Decorated Glass and China in the United States, 
Encrusted imported Dinner Sets or open stock. We stand pat on 
“BONITA QUALITY” and reputation. So do our customers. 
Only 22 Kt. White and Yellow Gold and Ideal goods for Jewelers’ 
Gift Department. 


“Bonita” means beautiful—our line is in keeping 


Bonita Art Glass Co. 
Wheeling, W. Va. 


SAMPLE ROOMS: 
Cox & Company, 120 5th Ave., New York, N. Y. 
J. M. Irving, Equitable Bldg., St. Louis, Mo. 
E. B. Hill, Chicago and West. 




































































East 40tSr, 
NEW YORK CITY 


Sew 








T the new Hall House will be found 
an unusually interesting collection of 
Foreign Wares and Domestic Products 

especially chosen for their adaptability to the 
clientele of Jewelers. 


FOREIGN 
WARES 


BorRGHESE 
PRropUCTIONS 


HAEGER 
POTTERY 


HALL SHopP 
Propucts 


HA. Brass 


CHARLES HALL, Inc. 
3 East 40 Street, NewYorkCity 











Works - Springlield, Mass 
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Siocking the Novelties 





HE jeweler with the gift department who 

stocks novelties is eliminating a very 
large problem from the conducting of this 
department. Novelties always appeal to cus- 
jomers who are out looking for something 
wnusual t¢ give aS a present or to use as a 
card prize, and also for table favors, 

The jeweles who is stocking novelties 
which are new and just on the market has 
the advantage over one whose stock is com- 
poset of staple novelty stock. The selling 
of staple novelty stock requires careful study 
of the retail market, of the prices, the sales 
and the merchandising plans of competitors 
w that his stock may stand in the same scale 
and be as saleable as his competitor’s stock. 

Where there are gift shops and department 
sores with large novelty departments in the 
came city and also in the same neighborhood 
it is more difficult for the jeweler to draw 
customers to his gift department. He can 
therefore endeavor to stock his gift depart- 
ment with the very newest novelties so that 
he shows new merchandise either just before 
or at the same time as these stores do. If 
the new merchandise is not stocked by the 
jeweler before or at the same time as his 
competitors he has less opportunity for mak- 
ing sales. The jeweler must be as alert on 
the buying end as the buyer of the novelty 
department of a department store or as the 
buyer of the gift store. 

If he makes good connections with reputa- 
ble houses he will find that he is able to keep 
his stock up-to-date and well supplied with 
novelties. If he is going to slip behind his 
competitors in the stocking of novelties and 
only stock staples, his sales will fall behind 
the schedule which he could have, and he 
will find that he will have to compete with 
his competitors on a price scale and not on 
the basis of “We have the novelties here 
before any one else.” 

When a jeweler tries to combat the price 
cement in gift department merchandise he 
has a problem which is almost impossible to 
wlve. He cannot buy as cheaply as the 
department store or the gift store, unless he 
has a very large gift department. The size 
of the order placed by a department store 
ada gift store bring discounts, payments, 
ad credits which affect the selling price of 
thse articles ordered. The department store 
fn run a sale of some gift merchandise and 
se Money on the articles, but because of a 
we on other merchandise can make up that 
"ss. Can the jeweler do that? Not as well 
the department store. The jeweler can- 
wt lose money on some candlesticks which 
thas stocked—to clean out the stock—and 
make up the loss on a new line of coats and 
‘wits just received from the manufacturer. 
Here the department store has him, so to 
speak, 

The jeweler who has a medium sized gift 
“partment, and who cannot—because of the 
‘we of his orders—compete with the gift 
Mores of his town, must be on the job from 
the buying end—endeavoring to always be 
tad of his competitors in stocking and 
fisplaying the novelties. It means that the 
fweler must be as alert on the novelty 
matket—and more so even—than on the 
wrod market. The buying of jewelry, as 
; Plained in many articles in this publication, 
* itirely different than the buying of 
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novelties, for the novelty market changes 
over night almost, and demands constant 
watching and thoughtful buying. 

So, watch the market, stock the novelties 
as fast as you can, show them and advertise 
them. Get them off your shelves and new 
merchandise there just as fast as modern 
selling methods will do it, and you will find 
that gradually you will draw a trade which 
will come to you for articles no matter what 
the department and gift stores are stocking 
and showing. Of course, a certain amount 
of staple merchandise must be carried, but 
that percentage must be small enough to not 
occupy the shelves to the extent of novelties 
not being stocked because there is not enough 
room for them. 

So, Mr. Jeweler, watch your novelty mar- 
ket and also your sales sheets and you will 
find that as you stock the novelties more 
and more, the amounts on your sales sheets 
will increase and your gift department will 
become more and more of a success and 
source of income to your store—V, R. B. 


A Well Laid-Out Store 





HE well-laid-out store is the one where 
the space is utilized to the utmost ca- 
pacity and yet does not give the appearance 
of overcrowding or junkiness. A great many 
articles can be placed on wall shelves and 
showcases without giving the jewelry store 
the appearance of an emporium. But to place 
many articles on shelves and in showcases 
care must be exercised so that the articles 
blend, one into the other, and do not stand 
out like separate merchandise just placed on 
the shelves because there is no other place 
to put them that customers may view them. 

The small stores must blend gift depart- 
ment merchandise with their jewelry stock 
to conserve space and carry as full a line of 
novelty gift merchandise as possible. It is 
an art tc lay out a jewelry store interior dis- 
play when that store’s merchandise included 
gift department merchandise. 

An example of how gift department mer- 
chandise and jewelry stock can be blended 
and make a very attractive interior is shown 
in the following description of a store in 
Paterson, N. J. This store is owned by 
Max Menein. 

The show window is to the left of the 
doorway, and every Friday the display is 
completely changed so that week-end trade 
is attracted to his store. This dressing of 
the window on Friday is indeed a better idea 
than on Monday or Tuesday. Pay day is 
usually the end of the week; people have 
seen things in his window all week which 
they want to buy when the pay envelope is 
handed them; they come to the store; the 
window has been changed; again they see 
new merchandise; and in many instances the 
change of window display at the end of the 
week will increase the sales for the store. 

3ut, to the description of the store’s in- 
{erior: 

Through the center of the store are tables 
and bronze statues. The front table con- 
tains glassware. Behind this are some chairs 
and a bench. About these chairs are bronze 
statues, and behind the statues a case of 
canes and umbrellas. Utilizing the center of 
the store makes it much more attractive to 
come into. 
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To the right of the entrance door, on wall 
shelves, are all styles of bronze art pieces, 
while in showcases in front are cut glass 
and a general assortment of glassware. Fur- 
ther along, on the right side of the store, is 
an additional assortment of smaller and more 
novel bronze pieces. In the rear right hand 
side of the store are candlesticks of every 
variety. 

Across the back of the store is a balcony 
filled with a very complete assortment of 
standard and novelty clocks. Below the bal- 
cony is an assortment of chime clocks and 
bronze statues, with a showcase of ivory in 
front of them. A huge and very beautiful 
grandfather’s clock stands in the corner 
formed by the ivory and the candlestick dis- 
plays. 

To the left of the store we find along the 
entire row of wall shelves a display of large 
pieces of silver and also table silver. In 
front of these wall shelves are showcase dis- 
plays in the following order, beginning at 
the front of the store: Rings and miscel- 
laneous jewelry, watches, handbags, all kinds 
of cuff-links, chains and men’s jewelry and 
fountain pens. 

In a showcase behind the window is dis- 
played bureau silver. 

The method in which all this merchandise 
is distributed about the store brings cus- 
tomers around the entire store in their tour 
of inspection of merchandise. For a store 
of its size, a very complete line of jewelry 
and gift department merchandise is carried. 


A Word About Ancient Lamps 


HIe ancients were wont to shroud the 

history of every development, discovery 
or invention in fable. Thus it was with the 
lamp—as necessary an adjunct then as now, 
though perhaps in a slightly different way. 
It was said by those people that “lamps were 
first made by Vulcan, supplied with oil by 
Pallas and lighted by Prometheus.” The 
Greeks pretend that this tradition was handed 
down by the Egyptians. However this may 
be, we do know that the lamp is of the 
greatest antiquity, for do we not hear of 
them in the early scriptures? It has been 
asserted that all nations had learned of its 
utility from the ancestors of the Hebrews. 
Lamps were also used in ancient Egypt to 
a great extent and especially on occasions 
of festivity when illumination formed a very 
great part of a celebration and many fes- 
tivities were then as now carried on after 
darkness had fallen. In their crude way, by 
mixing oil and salt and floating a wick, they 
were able to illuminate the darkness. There 
was a festival called the Feast of the Lamps, 
and those who could not attend felt obliged 
to fill their lamps and bnrn them all night 
outside of their houses. Thus was all Egypt 
illuminated on this occasion. 

On down through the ages, rejoicings were 
all celebrated by illumination. When per- 
sons had some special honor or public ap- 
pointment given them or upon their nuptials, 
the event was marked by a lighted lamp out- 
side of their houses; and even in the tombs 
of the noted, lamps were left burning, men 
being employed to keep the flame burning 
perpetually, and the extremely opulent at 
their death sometimes released their slaves 
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SERVING TRAYS 
wits NORMANDY LACE onsears 


D-1 14/8 in. 


Well chosen pat- 
terns in Normandy 
Lace are protected 
on both sides by 
glass, the edges of 
which are sealed to 
prevent damage to 
the lace. 


A durable feature is added to the tray by encom- 
passing it with demountable rim, so at any time 
the insert can be quickly taken apart. Trays are 
finished in Antique Gold or Oxidized Silverplate 
and will not tarnish. Trays may also be had with- 
out lace for customers to insert their own lace. \Vrite 
for illustrated catalog and prices. 


The popularity of Normandy 
Lace is well known. Its honey- 
combed delicate patterns 
have always been appre- 
ciated. But to increase 
its durability, service- 
ability and still retain its 
beauty has never before 
been so successfully worked out 
until designed to play an impor- 
tant part in Serving Trays. 


D-130/6 34x18 in. 


N. Y. Salesroom M. W. CARR & CO., Inc. Pacific Coast Office 


200 Fifth Ave. 


Sunderland & Miller, Inc. 


Fifth Ave. Bldg. West Somerville, Mass. 607 Sun Bldg., Los Angeles 
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No. 1386 
No. 1386—High Grade Japanese Carved Bone Beads 
24 inches, $10.00 per Dz. or the same 30 inches, $15.00 
Dz. Earrings to match $8.00 per Dz. 





No. 1345 Jap. 3 in. Collapsible 
Paper Lamp _ Shade, assorted 
colors, hand painted, $1.75 per 
Dz. A never failing, sure trade 
getter. The same shade, No. 
3000, in Silk can be supplied 
Sept. 15th at $5.75 per Dz. Let 
us have your advance order. 


No. 1100/3 Jap. Carved Cherry 
Wood Salad Sets, $3.75 per Dz., 
or No. 3000/4, the same in plainer 
handle, at $3.25 per Dz. 











All Kinds of Small Attractive Giftwares 
oo yd Importer of 
an ice Japanese 
List Sent T. D.GQ0)} 
on Request - Goods 


3 East 17th Street, New York 











THE GIFT SHOPS 


of America represent the most responsive, 
most productive channels in which to direct 
your sales effort. A market of unlimited buy- 
ing power for all high grade merchandise 
including jewelry. 


Thousands of jewelers, realizing the profits 
earned by this class of merchandise, are en- 
larging their gift departments and stocking 
them with the products advertised in THE 
GIFT AND ART SHOP magazine. 


You can increase your business by investigat- 
ing the gift field, the profitable field. This 


magazine shows you 7 
how it is done. _es evexr ff 


Write for sample 
copy. 


The Gift and 
Art Shop 


Andrew Geyer, Inc., 
Publishers ; a 

The Authoritative Monshly of the Gift Shops 

. l Tater 


Greens Card, ant Aut Calendae 


175 Fifth Avenue Geyer. Publications 


New York City 175 FIFTH AVENUE, NEW YORE. © 
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providing they attend the sepulchral lamp 
of the deceased. 

There existed a fable among the antiqua- 
ries to the effect that the ancients had the 
power of making the lamp inextinguishable 
and that in the excavations of old tombs 
lamps were found still burning after several 
hundred years had elapsed. 

The most common lamp was made of clay 
which had been fired. This was a simple 
and inexpensive process, hence its popu- 
larity. The next most in use was made of 
bronze; iron and glass were also used in 
the making of lamps and one reads of lamps 
of gold and silver. 

The lamps of the poor held but one wick, 
whereas the lamps for festive occasions held 
as many as 14. Lights were more or less 
numerous according to the circumstances of 
those who used them and the occasion for 
which they were used. 

Lamps were variously shaped and orna- 
mented with mythological or allegorical fig- 
ures according to the whim of the artist. 
They had an aperture in which to pour the 
oil and one or more orifices to receive the 
wick, They were either suspended from 
wall and ceiling or placed on tripods or 
standards which were especially built to hold 
them. 

In our present day we have lamps, too, of 
rare beauty and exquisite design, some of 
which hark back to the art of ancient times, 
improved or changed according to need and 
taste. So to-day, as then, the lamp is as im- 
portant to us as it was to the ancients, not 
only for its utilitarian quality but because of 
ts high decorative effects. 





— 
Garden Accessories for Gift 
Merchandise 





HE time is ripe for garden accessories. 
During the Summer months when peo- 
ple live so much out of doors, it is desirous 
to have the Summer house, living porch and 
gardens as attractive and as comfortable as 
the interior of the home. There are many 
accessories for this purpose making for ad- 
ditional comfort and charm. 

Hand wrought metal gives a most dis- 
tinctive appearance to the garden and _ is 
most appropriate for outdoor use. There are 
many charming and useful things, both large 
and small, made in wrought iron, brass or 
copper constructed to withstand the ele- 
ments. The average shop does not have suf- 
ficient space for the display of the small en- 
ameled tables and chairs with oilcloth backs 
and seats used for garden, or the folding 
copper chairs with wooden seats, but surely 
the wrought iron garden lanterns which may 
be wired for electricity, rustic lookirns foot- 
stools of copper, jardiniere frames or bases 
to hold the pottery or glass pieces more se- 
curely, the ash trays and boxes of metz!—are 
all suitable stock. 

For the porch the wicker and light wooden 
items are practical and delightfully artistic. 
The baskets alone are so varied and numer- 
ous that a selection is most difficult and their 
uses are many. They may be used to hold 
flowers or ferns, sewing materials or maga- 
zines and odds and ends of all kinds. Their 
charming colors, with the quaint shapes 
blending harmoniously with the surround- 
Ings and their usefulness in preserving the 
Immaculate appearance of the place, render 
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them quite indispensable. Beside the baskets 
are trays for serving, and lamps both large 
and small, and the larger pieces, such as tea 
tables, chairs and the like. 

In furnishing the outdoor living quarters, 
china in the shape of tea sets and glass re- 
freshment sets are important items to con- 
sider. Another indispensable item for com- 
fort is the pillow or cushion. Made in gay 
materials they make appropriate merchandise 
for the gift corner. Bags to match are also 
interesting. 

Dealers in the smaller towns, or adjacent 
to country or suburbs, should consider the 
myriad of outdoor items which are in de- 
mand at this season for the beautifying of 
the out-of-door living quarters.—M. B. 





Attractive Displays at Gift and Art 
Show in Philadelphia 


MONG the targe number of attractive 
displays at the Hotel Adelphia, Phila- 
delphia, Pa., during the Gift and Art Show, 
May 18-24, that of Samuel Edelman was 
admittedly one of the finest. 
To feature his flower arranger and show 
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artistic effect created by the display and 
holds a suggestion for every gift shop pro- 
prietor. In this field more than in any other 
it can be said that, “well displayed is half 
sold.” 





Keep the Store Clean 


T the season of the year when 

the housewife dons her dust cap and 
begins to wave those twin emblems of sani- 
tation, the mop and the broom, it is quite 
apparent that the annual time of house- 
cleaning is upon us, 

Most people are agreed that the home 


should be kept in ship-shape condition. 
There are still some merchants, how- 
ever, who believe that cleanliness, like 


charity, begins at home—and stays there. 
Their stores may not be in an obviously 
neglected condition, but there is neglect 
nevertheless. Dust is allowed to accumulate 
on shelves, and in various secluded corners 
rubbish piles up in amazing fashion; the 
job of washing windows is postponed fre- 
quently, and there are a thousand and one 
other instances of the sort of carelessness 
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the many artistic effects possible by its use, 
he had his room beautifully furnished in 
Louis XVIth style. The walls were draped 
with genuine Gobelin tapestries, dating from 
the 16th century and valued at thousands of 
dollars. The chairs, floor lamps, commodes, 
and tables were all in perfect harmony and 
created the exact impression of exclusiveness 
desired. Several of the pieces were inlaid 
with rosewood and tulip wood. Antique 
mirrors and old French etchings completed 
the decorations. 

With this background for a setting, the 
flower arrangers were displayed in actual 
use, and each day fresh flowers from a 
private conservatory were effectively dis- 
played. 

These displays showed how the flowers 
could be shown to advantage for different 
purposes and under different conditions. 
One particular feature was an arrangement 


with the light from shaded lamps falling 
on the flowers—an entirely new idea in 


interior decorating. 
The illustration will give some idea of the 


RECENT GIFT 


AND ART SHOW 


that really hinders a dealer in the work of 
selling, 

It often happens that dealers fail to notice 
this condition because they are too close to 
the scene. They lack the perspective so 
necessary to anyone wishing to. form an 
accurate idea of any situation. 

With all this in mind, in these days when 
dust and dirt are being chased from their 
Winter quarters, the wise dealer will take a 
half-hour off to give the store an inspection 
coldly impartial, and will see to it that all 
these things that ought to have been done 
months ago are finally taken care of—all 
odds and ends finally cleared up, and things 
set in order. 

It is only when the decks are clear that 
the captain can conscientiously give the 
order for full speed ahead toward better 
Gift and Art Shop. 


business. 








Lewis Simons, a former jeweler of Pine 
Bluff and Little Rock, Ark., died Aug, 13, 


aged 75 years. 
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ANSONIA 
BETTER ALARM CLOCKS 


HE new Ansonia Squareclox have so many good 
points that they cannot be adequately described 
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ANSONIA 


. me ee 




















Square Pirate—-24 actual size. 


SQUARE SERVICE: 


Intermittent alarm 514” high x 
44” wide. Runs 30 hours. Jade 


hands and numerals. The only 


alarm clock made witha $3 50 
es 


silver dial. Retail .... 
Black radium dial $1.00 extra. 





that calls you pleasantly 


ANSONIA 
~ Stands squarely 
On its base 
~ No feet to ma FL 
furnituie Ue 


- Custom built 
1 ' 
ee ee Made in Many Models- 


~ Fietinur -like Plain or Radium Dials 


ANSONIA means CLOCKS 











Height 7 inches--width 11 inches. 


Send for this handsome display card. It is 


a fine silent salesman. 


within limited space. 


We are telling readers of the Saturday Evening Post 
in the September 20th issue to go to the store and 
examine them, and they will be repaid for their 


efforts. 


There are Squareclox for every purpose, from the 
cute little Rascal to the dignified ten-day Simplex. 
All of them have an attractive seamless metal case, 
with dull finish resembling platinum, which does 
not tarnish nor show finger marks. They are not 
easily tipped over and have no projecting feet to 


mar furniture. 


SQUARE SIMPLEX: 


The 10-day alarm clock, 514” high 
x 44%” wide. Time and alarm run 
10 days with one winding. 24- 
hour alarm dial. Rings 7 to 49 
seconds as desired, stops and au- 
tomatically resets to ring at the 
same time the next day. $6.00 
Retail 


Black radivm dial $1.25 extra 


SQUARE PIRATE: 


Continuous alarm, 414” high x 


31%" wide. Runs 30 hours with 
one winding. 
Retail 


Black radium dial $1.00 extra, 


SQUARE SPARK: 


Similar to Rascal. 30-hour time- 
piece. No alarm. 
Retail 


Black radium dial $1.00 extra. 


SQUARE RACKET: 


Time, Alarm and Gong Strike, 
5144” high x 44%” wide. Runs 30 
hours. The only alarm clock 
made striking the hour and half- 
hour. Strike silenced when de- 
sired, and will strike correct hour 
when again in operation. Con- 
tinuous alarm. $ 
Retail 5.00 
Black radinm dial $1.25 extra 
SQUARE RALLY: 
Intermittent alarm 4%” high x 
3%” wide. Runs 30 hours with 
one winding. 
Retail 


Black radium dial $1.00 extra. 


SQUARE RASCAL: 


Continuous or intermittent alarm, 


24" high x 23%” wide. $3.25 


Runs 30 hours. Retail. 
Black radium dial $1.00 extra. 


Get your order in at once, and display Ansonia 
Squareclox in your window. They sell on sight. 


Cherle, S Wille, 


‘ice- President. 


ANSONIA CLOCK COMPANY 


Makers of Fine clocks for half a century 


Chicago 99 John Street, New York 


5 North Wabash Avenue 


London 
23 Fore Street, E. C. 


Pacific Coast Representative, S. J. Hammond & Co., 150 Post Street, San Francisco. 


ANSONIA means CLOCKS 
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That this department shall prove mutually bene- 
readers, 
bers of the trade generally communicate with Tue 
CIRCULAR 
device or plan which they are utilizing in con- 
nection with their busi.ess. 


it is desirable that the mem- 


regarding any advantageous 




































Written Expressly for The Jewelers’ 


Cireular by Charles A. Hammarstrom, A. B., 


Where Bound, Mr. Retailer 





M. B. A. Organization Counsel, Black, Starr & Frost; Lecturer on Retail Store 
Management, School of Commerce, New York University 








Editor’s Note—This series of articles will be found of exceptional help and value to every retail jeweler. 
read these instalments each week and file them away for future reference. 
“Organizing for Work,’ ‘“‘Costs as a Basis for Setting Standards,” 
merchandise demands much expert knowledge, constant study and supervisicn. 
dising and retail advertising suggestions. 


“Profitable Sales Policies,” 


The subjects to be covered include, 
and “Budgeting the Buyer.” 
Read Tue Jeweers’ Crrcucar every week for helpful merchan- 





Readers will find it advisable to 
“The Meaning of Management,” 
The retailing of 

















Part VI 
Budgeting the Buyer 


HE subject of budgeting is one which has 
been receiving increasing attention from 
store executives and store owners during the 
past few years. There are a number of fac- 
tors that have tended to make this subject, 
especially as applied to merchandise, one of 
greater and greater importance to the retail 
store owner. One of these factors has been 
the increased cost of operation of retail 
stores. This one element has made it neces- 
sary not only to buy goods that would sell 
at the customary percentage of mark-up, but 
also to find merchandise that would sell at 
a mark-up large enough to absorb increased 
operating expense, so as to leave a fair re- 
turn on thé capital invested. 
A second factor that has 
attention on the budgeting of 
buying is the increased competition that has 
resulted from better means of communica- 
tion, more comfortable travel, and the appli- 
cation of the principles of mass preduction 
to retail distribution, as exemplified in the 
department store, chain sture and the mail 
order house. This increased competition has 
set a delinite limit to the mark-up that could 
be placed* on goods bought, and for this 
reason, the goods bought must not only sell 
at a prolit but sell so rapidly that, by means 
of quick turn-over, the profit on the capital 
is still maintained. The accompanying chart 
shows the influence of frequent turn-overs 
upon profits, 

Still another factor, which will 
judicious buying during the next few years, 
is the fact that the business world now finds 
itself in a period during which, in the 
Opinion of leading economists, the price ten- 
dency of commodities will be irregularly 
downward. The effect of this price tendency 
on buying, and on the financial position of a 
retail will be exactly the reverse of 


tended to focus 
merchandise 


compel 


store, 


the influence of those factors which existed 
than a decade 


for trore preceding 1920. In 


other words, instead of a book profit on any 
merchandise on hand at the end of the year 
in a period of rising prices, during the 
present period there is more apt to be a 
loss, 

These factors and others have tended to 
make buyers plan their season’s purchases 


A-3 A-4 





and second, a genuine endeavor to 
attain those plans. For this reason, budget- 
ing is more than a system; it is a mode of 
business conduct. It is more than a method; 
it is a habit of thought. As a general rule 
it does not require the printing of extra 
forms, but merely makes new uses of in- 


operate ; 


B-I B-2 B-3 B-4 


Two ways of illustating the profits due to more frequent turnovers 


based on 


the mvestment and 


nies ie agen period and shows how 


ntere st growless while (he prolil mCled ses 


Te e Control and Stockh Fa 
weeks, and sometimes months, in advance. 
These plans, reached after careful survey of 
all factors that have a pertinent bearing upon 
the merchandise and sales policies of the 
store, plus some means by which these plans 


may be realized, are properly termed “mer- 
chandise budgeting.” In other words, there 


are two elements in the term budgeting; one 
is the definite setting up of a plan or stand- 


ard according to which the store should 





Series B's based on a given investment 40 that the 
Interest alsa remains the same although the profit increases 


Un ted Staves Chamber af Commerce 


formation and forms already an integral part 
of the business. 

The three outstanding elements that enter 
into the setting up and operation of a budget 
are: (1) The inventory desired at the end 
of the period under consideration, (2) the 
planned sales for that period, (3) the present 
stock on hand. Of these three the greatest 
is the planned end-of-the-period stock, 

lor example, take the of a jeweler 


Case 
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You Can Help Your Watchmaker 


Increase the ‘Profits of Your “Repair “Department 


OUR watchmaker is just 

as anxious to increase his 
daily output of watch repair 
jobs as you are. 


The time lost in the fitting of 
imitation materials is one of 
the chief reasons why so few 
watch repair departments oper- 
ate at a real profit. 


The time required to repair an 
Elgin Watch is considerably less 
when Elgin materials are used. 


Progressive Jewelers are realiz- 


ing this fact more and more. 


Imitation parts cannot be ex- 
pected to fit Elgin Watches. 


The use of genuine Elgin ma- 
terials eliminates loss of time in 
fitting for the reason that they 
are made to fit the actual watch 
for which they are ordered. 


This time-saving advantage is 
great. It is important enough 
to every Jeweler and watch 
repair man to require Elgin 
materials— made by Elgin. 


Repair parts for every Elgin 


ie Vy Watch ever made are quickly obtainable 


from your material jobber 


Order by catalogue number 


ELGIN NATIONAL WATCH CoO. - ELGIN - U.S.A. 
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who opens a store in a location wnere he 
expects to do $100,000 worth of sales during 
his first year of business, and also have on 
hand, at the end of the year, a stock of 
$50,000 at retail. During his first year of 
business this jeweler would have to buy mer- 
chandise whose total retail value would be 
$150,000; that is to say, the total of the 
planned end-of-the-period stock plus the 
planned sales for that period. 

Let us suppose further that during this 
jeweler's second year of business he planned 
to do $110,000 worth of business, and to have 
on hand at the end of that year 365,000 
worth of stock at retail. Therefore, during 
his second year of business, this jeweler 
would buy stock at a retail value of $125,000; 
that is to say, the total of the planned end- 
of-the-period stock and the planned sales for 
that period, less the stock already on hand 
at the beginning of the period, 

This last statement gives us the formula 
in its broadest aspects, as applied to a going 
retail store. However, one refinement of 
this formula is necessary. To the term 
“present stock on hand” mmust also be added 
all other merchandise commitments the de- 
livery of which is due during the period 
under consideration. For this reason, to the 
present stock on hand must be added goods 
ordered for delivery during the period under 
consideration, but not yet shipped by the 
seller, and goods in transit. These three 
elements make up what is called “present 
stock Jiabilities.” Our finished formula then 
reads—planned end of the period stock, plus 
planned sales, less the present stock lia- 
bilities, equals the purchasing power or open 
to buy at retail. 

We now come to the consideration of the 
steps in the preparation of the merchandise 
ludget for a department or specific group of 
merchandise for a six-months’ period. The 
irst step consists in noting down, as in Ex- 
hibit I, the actual sales by months for last 
year, and in the next column to record the 
planned sales; that is to say, the sales which 
may reasonably be expected during the com- 
ing period. These planned sales figures are 
st after due regard has been given to the 
ales figures of last year, to the firm’s con- 
templated advertising policy, to the general 
economic condition of the country and of the 
icinity, to the type of merchandise that is 
‘lling now, both here and abroad, and to 
bessible style changes. 

The next column of this same form would 
siow the stock that was carried last year; 
lollowing last year’s stock figures would be 
hoted the stock on which this year’s business 
was planned. The amount of stock to be 
carried at the end of the period would, of 
course, be conditioned by the turnover at 
which it was desired that the stock move. 
ther factors that would influence the 
amount of stock to be carried at the end of 
tach period would be the time required for 
iclvery, the age of the merchandise, and the 
usiness cycle. If deliveries are difficult to 
‘tain, a fairly complete and, therefore, 
somewhat larger stock would be necessary. 
If a considerable portion of the merchandise 
Nad been on the shelves for two or three 
Years, a larger stock would have to be car- 
ed, in order to freshen the stock already 
® hand and to get sales. In regard to the 
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relation of business cycle to buying plans, 
retail store executives are more and more 
inclining to the view that a financial reserve 
should be built up during rising prices, and 
that buying should be from hand to mouth 
when prices are highest. The retailer is 
then in a position to liquidate rapidly dur- 
ing declining prices and to resume normal 
buying when prices are at the bottom level.* 

Other items entering into the preparation 
of the six-months’ plan are the percentage of 
inark-up and the percentage cf expense. The 
actual mark-up of last year is shown in one 
column, and the planned mark-up for the 
coming year is shown in the next. The 
actual as well as planned percentage figures 
of expense follow in the succeeding columns. 
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of the period and the stock desired at the 
end of the period. The budget is a joint 
product, and should represent the best 
thought and the best judgment of the heads 
of the selling, the buying, the finance, and 
service functions of the store. 

(To 


be continucd) 





Vacation Companions 


UNDER this title, a leading jeweler in 
one of the larger cities of the east 
has grouped a number of intimate articles 
of jewelry that are especially adapted for 
close association with the individual at sea- 
side or mountain, in the camp and in the 














EXHIBI7 I 
Percentage 
Siock at Retail Sales Markup on Sales Percentage Expense 
sian SED ee ere Se a 
Actual Planned Actual Planned Actual Planned Actual Planned 
Last Year This Year Last Year This Year Last Year This Year Last Year This Year 
AUGUST s2siix-0:s 22,000 20,000 1,725 1,750 39 41 32 27 
September .... 25,000 20,000 2,000 2,100 38.8 41 37 32 
Oototer 00.6 25,000 23,000 1,900 2,000 39.5 40 34 30 
November 27,000 25,000 2,200 2,500 3e:5 40 30 26 
December 25,000 20,500 5.500 6,000 38 44 29 24 
FARMACY > = soriveive 24,000 18,600 2,509 3,000 37.5 38 40 29 
$y applying the formula given above, hotel. These articles so grouped are con- 


planned end of the period stock, plus planned 
sales, less stock on hand at the beginning of 
the period, to the figures in Exhibit I, we 
get the planned purchases for each month 
during the six-months’ period under con- 
sideration, 

When the planned sales and the planned 
stock have been determined, it becomes pos- 
sible to ascertain what the purchasing power 
will be: This purchasing power or open- 
to-buy is figured for each month, as shown 
in Exhibit I], which gives the figures result- 
ing from the application of the principles 
described above, 


men and women 
appropriate and 


stant reminders to both 
passing the store and the 
attractive display at this vacation season, 
to take along some of the articles that are 
indicated, which are either necessities of 
the journey, or those things which will 
increase comfort and pleasure while away. 
“Vacation Companions” for men are 
grouped on one side of the display. These 
consist of such articles as silver cigarette 
cases, silver flasks, silver filagree fountain 
pens, gold pencils, and similar articles, as 
well as cuff links or articles of attire 
which he may have occasion to need. 


EXHIBIT II 


Planned 
End of 


Period Stock 


at Retail 


PEE 56S ein eR AAO SE Ra ERED 20,000 
Se dill re ee ee eee 20,000 
CTROUEE 666 irae owen awe weame emesis 23,000 
a, a oP ea 25,000 
EE bck tha dsvenemen sae se esa 20,500 
TIME 36k -AnanateGue sak wateeed onsas 18,000 





As has been pointed out earlier, the pur- 
chasing power or open to buy is a result of 
specific factors; and for this reason, the 
factors should be determined first. It may 
well be that the purchasing power is found 
to be too large or too small for a given 
period. Under such conditions the planned 
sales or the planned end of the period stock, 
or both, have to be adjusted up or down as 
the case may be, 

The budget should be the natural result 
of two forces, namely, the sales and the 
stock which have been planned for the 
period. It should not be a set of arbitrary 
figures determined upon without regard to 
the present stock liabilities, the sales which 
may reasonably be expected at the beginning 


*For a detailed discussion of this pclicy, sce 


David, Donald Kirk, ‘Retail Merchandising in Re- 
to 


Business 


Condit‘ons,” Harvard 


1923. 


Business 
October. 


General 
Review, 


lation 


Less Stock 


Total Stock on Hand Purchasing 


Planned Needed for at Beginning Power at 
Sales all Purposes of Period Retail 
1,750 21,750 20,500 1,250 
2,100 22,100 20,000 2,100 
2,000 25,000 20,000 5,000 
2,500 27,500 23,000 4,500 
6,000 26,500 25,000 1,500 
3,000 21,009 20,500 500 

The companions for women are_ those 


things that will fit into the ideal vacation. 
There are articles for recreation, for writ- 
ing home, and for embroidery work or sew- 
ing. There are silver thimbles, scissors, 
sets, brooches, silver pens, and other equip- 
ment which is associated with women. 
Through these companions a genuine pub- 
lic service is performed, for many persons 
are attracted by the thought of a “vaca- 
tion companion” and discover in the pause 
and examination of the attractive and sug- 
gestive display articles that they might 
neglect to take with them while away.—C. 


M. L. 
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Edward M. Baringer, a member of the 
firm of A. D. Norton Co., Inc.. Glovers- 
ville, N. Y., has been elected a director of 
the Trust Co. of Fulton County to succeed 
the late County Judge William S. Cassedy. 
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For BIGGER SALES — BIGGER PROFITS 


Feature Our Popular Priced Line 


Our entire line of Old Sheffield Plate and 
Dutch Masterpieces is made by a new 
electrolytic process and consists of ex- 
quisite and exact copies of old Sheffield 
plate that defy detection. Our new cata- 
log, beautifully illustrated, may be had on 
request. Write for your copy. 


No. 97-Z. _ Smoker's Set, with Round Individual Art-Craft Products Co. 
— Via. || lk: Ae. SYCAMORE, ILL. 











Dry Dock 9342 


SIMSON BROS. 
FINDINGS 


For 
Manufacturers 


Exclusively 
2910 2360 


Shanks Suitable for Stone Rings 125 Canal St., New York 








SAMPLE CASES, TRAYS and TRUNKS 


Complete Outfits 
for Jewelry and 
Silverware Salesmen 


AGENTS FOR 


Ne. OA Leather Telescope “FABER UTICA” TRUNKS No. 2102 Ring Wallet 


RUECKERT MANUFACTURING CO. 


At uf wage sel PROVIDENCE, R. I. San Francisco "| 














Ccoler Weather Makes Rings Loose! 
Make them fit right with our “Justrite,” while 


customers wait. Place your order now and have a —_— 
them in stock before the cool weather comes. Solid r 
bands ot gold, springy, smooth, durable. 9 differ- JOHNSON Co oo = 
ent widths—sold loose, so you can get any widths : w Yor 


as you need them! The ORIGINAL and BEST. 
Size card showing 9 widths upon request. 


O. E. LEHMANN & CO., Mfg. Jewelers, 29 John St., N. Y. 
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Specific Plans for Selling More Diamonds, 
Watches, Jewelry and Silver 





Written Expressly for The Jewelers’ Circular 
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WELL known jewelry advertising spe- 

cialist recently expressed his views of 
how a jeweler could improve his business. 
Here they are: 


“PYEPARTMENT stores have a regular 
selling calendar and know how and 
what to advertise. That is one reason why 
their jewelry sales are often so large com- 
pared with those of the retail jeweler. There 
are retail jewelers who do a certain amount 
of consistent advertising during the year, 
but they are too few. Jewelry sales can 
he stimulated only by continuous suggestive 
advertising. This costs money and many 
jewelers have not the funds to do the proper 
amount of advertising. Many of them if 
they did have the money would not know 
how or what to advertise. The conclusion 
js that cooperative advertising would solve 
the problem with the assistance of some 
one who understood the jeweler’s problems, 
as well as the principles of advertising. 
“There is a fund of interesting information 
that can be given to the public concerning 
jewelry. A great amount of money can be 
spent on jewelry advertising without getting 
results if the copy is not just right. There 
isa way of writing copy that will stimulate 
jewelry sales, just as automobile sales, milk 
sales, shoe sales, or plate glass sales all have 
been stimulated. 

“Of course a man cannot be forced to buy 
a diamond. Diamonds cannot be sold to 
every one at any time because every one 
has not the money always available to buy 
diamonds. 


“PHI sales of diamonds, however, can 

be stimulated by plans which would 
not at all detract from the dignity of the 
jewelry business. One method is the de- 
ferred payment plan which has been put 
into practice by certain jewelers without any 
detriment at all to their dignity and with 
much advantage to their protits at the end 
of the year. One deferred payment plan 
put into successful operation consists in 
securing 20% of the amount of the purchase 
at the time of the sale. The payments are 
extended over 10 months. Repossessed or 
returned merchandise amounts to not more 
than 5% in one instance. In this same 
instance the losses have only been one-fourth 
of one per cent. This may sound rather 
startling but it is a fact. The prices charged 
by this concern are no higher than the 
Prices charged for cash sales. This is one 
method of selling diamonds which could 
be effected with good results. 

“The inconsistency of jewelry advertising 
is really remarkable as compared with the 
department store’s advertising of jewelry. 
The former’s advertising is spasmodic, 
frequently unspecific, often too high-brow, 
interesting and shows a lack of knowl- 
edge of correct merchandising. Often the 


typographical display is unattractive. Smudgy 
cuts are frequently resorted to. Meaningless 
illustrations are used. ‘Cuts of watches, 
rings, mountings, etc. are used that look 
grotesque or they are out of date stock cuts 
and uninviting to readers. 

“Some department stores have line sketches 
made direct from the merchandise. Prices 
are displayed only under the cut with a terse 
description of the new article. The caption 
is usually very timely and may refer to sum- 
mer costume jewelry or something else 
equally timely. One line of inexpensive 
jewelry set with imitation stones was adver- 
tised a short time ago by a department store 
in a space of not more than six inches, 
single column and brought $800 worth of 
sales. The store’s location had much to do 
with this as it is a great market place for 
local purchasers as well as for out-of-town 
buyers. 

6 A DVERTISING one thing at a time 

and at the same time displaying it 
in the show window and calling attention to 
the display has proven very profitable. Te 
do this successfully requires merchandising 
instinct in order to know just exactly what 
to feature. The wrong thing could be dis- 
played and advertised and no results would 
follow. 

“Correct merchandising should always 
follow good advertising. Jewelers might 
profitably spend more time in studying the 
mcthods of department stores, the trend of 
style, the new costumes and so on in order 
to know exactly what to feature. 

“\Vhen a novelty is introduced by a manu- 
facturer, many jewelers in place of featuring 
it place it with their regular line of stock 
so that it does not stand out conspicuously. 
Wise advertisers and merchandisers take 
advantage of a quick seller by featuring it. 
Give it space in your advertising, feature 
it prominently in your window display and 
feature it also in the interior of the store. 
lf this is done you will find the turnover 
of that particular article will be satisfactory. 

“Every retail jeweler should know the 
purchasing power in his community and he 
should know what has been designated as 
the buying motive. Do these people buy be- 
cause they want something very artistic and 
attractive for personal adornment, irrespec- 
tive of price, if the article is exclusive? 
Do they buy because of the inexpensiveness 
of the article? Do they buy because they 
want a rare jewel? Why do men buy 
watches? Why do women buy watches? 
Is it because they want an accurate time- 
piece or is it because they are not particular 
as to the time-running qualities of the watch 
if the case is very attractive? If they want 
watches that keep very close time, the 
jeweler should know that and should not 
spend his money on watches that are more 
ornamental than useful. 





homes in 
should know this 
for these people are prospective buyers of 


6¢6VW¥/HO are 
your city? 


building new 


You 


silver, etc. Many jewelers’ silver sales run 
quite high nowadays. Successful silver sell- 
ing requires a little knowledge of human 
nature of human motives and of the silver. 
The manufacturers are supplying splendid 
literature for the asking and this should be 
distributed. mr 

“You pay two cents for a postage stamp 
when you put it on a sealed envelope, so 
make the most of it. Put some of this 
literature in the envelope and perhaps some 
of your own literature which you may get 
out with captions something like this: 


New home requisites 
Essentials for the new home 


Silver to harmonize 
with the new home 


Admirable silver 


for the new home 


“The bride should not be forgotten. Silver 
is the time-honored gift for every bride. Send 
your prospects real suggestions and give 
them some information on the history of 
silver, the evolution of silver making. Tell 
them about the great patriot Paul Revere 
who prided himself upon being an artist in 
silver. Delve a little into the ancient lore of 
silver. Thus you will find sales will increase. 
People will read this and have faith in you. 
This is all advertising by the power ot 
suggestion. The same principles apply to 
the advertising of practically all of your 
wares. 


66 HIEN selling watches you have a 

world of information to draw on. 
Give out booklets telling something of the 
history of the watch. An interesting article 
which came to the writer’s attention some 
time ago appeared in the Scientific American 
under the heading “The Ingenuity of the 
Watchmaker.” It is possible that this might 
be reproduced and distributed with excellent 
results. Quoted from a scientific journal, it 
would have a disinterested tone and would 
be read with all the greater interest. 

“What are you going to do this fall in 
the way of merchandising and advertising? 
Will you fill your window display with 
attractive timely jewelry containing the 
sapphire, the birth-stone for September and 
tell something about the “birth place of the 
sapphire,” of what it is made, and so on? 
Will you feature useful articles for the 
autumn motorists? Will you hustle around 
and find inexpensive attractive useful gifts 
and advertise for the public to come in and 
do a little shopping in your store. just. as 
they do in department stores? When they 
do come in, you can show them. some of 
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Your Auto 
‘Carries a Spare Tire 


You wouldn’t leave home without one, any 
more than you would do business without in- 
surance. 

A spare Hoke-Phoenix Regulator and an 
extra Hoke-Torch give the cheapest insur- 
ance against loss of time and money,—the 
loss of a day, or even an hour in your busy 
season, means the loss of much more than 
our price. 

Why not insure against emergencies with 
an extra Hoke-Phoenix Regulator and Torch? 


Send for free Circular C-E-R. 
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your artistic higher-priced jewelry or higher- 
priced watches. 

“Don’t be afraid of the small profit that 
you will make on the inexpensive pieces. 
Good bait costs money, but you get a 
big bass sometimes in return. 


“]) ISCOURAGEMEN T often comes when 
advertising does not pay for itself. It 
js unreasonable to expect this because adver- 
tising was never intended to perform such 
a function at all times, although many ads 
do pay for themselves over and over again. 
It should be remembered that it is the con- 
tinuous constant application of advertising 
that develops faith, confidence and above all, 
profits. 

“The well-known jeweler” comes as a dis- 
tinction earned through constant, suggestive 
advertising of timely merchandise. Every- 
thing the jeweler does is advertising. Every 
move he makes in his civic community adver- 
tises him. Every window display advertises 
him. Every newspaper ad., every booklet, 
letter, folder, etc., advertises him. Whether 
it advertises him favorably or unfavorably 
is entirely up to him. 


oA X excellent idea is to have a window 
display showing the birth stones for 
every month in the year. Place a sign in the 
window— 


Which is Your Birth Stone ? 


The different stones might be set in the 
rings for men and women. The birth stone 
for the current month would also give occa- 
sion for a card bearing the usual text about 
the significance of the stone and its meaning, 


“Uncut specimens might be placed in the 
windows. These might be secured from 
some of the large stone cutters. A window 
of this kind would arouse interest. It would 


be instructive and educational. 


“School opens again in September. This 
is an occasion for a selling event. It is an 
occasion to advertise gifts for the boy and 
girl as well as for autumn brides. A sug- 
gestion for copy is this: 





Cheer Up 
the Boy 


\When he returns to school. After his 
rollicking time all summer school will 
not look over inviting 


Cheer him up 
with a Watch 


He will feel mighty proud and he 
will go to school with the jaunty air of 
a banker—all the more determined “to 
make good.” An inexpensive watch, 
too, will teach him the value of time. 
Tell him something about that your- 
self, too. It will pay in later years. 


Durable watches for the boy 
From $ to $ 








Name and address here 
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4% advertiser in the west has an origi- 
nal way of featuring diamond engage- 
ment rings. In one announcement he said: 
“T have selected what I consider the 
ideal engagement ring—a half carat 
blue-white diamond set in a new fancy 
gold or white gold mounting for this 
month’s special at a very substantial 
saving over regular price. A wonderful 
lot of brilliantly-cut stones have been 
prepared in these exquisite mountings 
and this news is of vital importance to 
the young man who is engaged. 
“The price, $225, is less than we 
have sold them for in many months, yet 
the price we were obliged to pay was 
more than ever before. The diamonds 
are half-carat sizes, varying in weight 
from 48/100 to 52/100. I have selected 
this size as the most suitable for the 
average young fellow to give—an ideal 
engagement ring in every respect. A 
special price concession is a rare thing 
in this store and I hope you will take 
my statement at full value that this 
price represents a saving of a good 
many dollars here or at any other good 
store. These diamond rings will not be 
displayed and they will be shown only 
when you ask to see then.” 


oo FPERE'S some instructive copy which he 
used under the heading ‘Why Small 
Watches Cost More.’ 
An intelligent-looking lady said to me 
the other day, in buying a watch for 
her small son. “That is more than I 
care to pay; let me see a real small 
one.” She, like many others, had never 
considered that the smaller the watch, 
the greater the cost of making it. An 
alarm clock that will keep reasonably 
accurate time may be sold for $1.50, 
but a tiny wrist watch sells for $25. or 
$50. The reasons are too many for 
detailed explanation, but one illustration 
may help. 
“The rim of the balance wheel of an 
ordinary man’s size watch travels, in its 
vibrations back and forth, more than 
16 miles in a day—farther than most 
people care to walk. Now if, in walk- 
ing that distance, you fell short ten feet 
—say, only five steps—it would be a 
trifling matter; but if this little watch 
balance should make the same faiiure it 
would mean that a watch would lose 
ten seconds a day, 5 minutes a month. 
Hence the need for extreme accuracy 
in making and adjusting each of the 150 
separate parts of the watch. It follows 
that the smaller the space in which they 
are to be contained the greater the 
difficulty and the higher the cost. 

“T believe that people generally know 
less about watches than about diamonds, 
though fortunately they take less chance 
in selecting a watch than a diamond, 
since the well-known American watches 
are exceedingly reliable and always 
worth the prices set by the manufac- 
turer. Out of a personal experience of 
several years at a watchmaker’s bench 
I am prompted to give in a series of 
advertisements some facts that may 
help you in choosing and in taking care 
of your watch. If you care to be in- 
formed on the subject, I shall be 
gratified to have you read them.’ ” 
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How Should the Salesman Approach 


the Customer 





UST how should a salesman approach a 

customer who comes into the jeweler’s 
establishment, whether to look or to buy? 
We do not mean by this the method of loco- 
motion, but the attitude of his mind. 

The most natural approach would be an 
attitude to serve satisfactorily, but is this 
always the feeling that actuates the sales- 
man? 

The salesman approaches his customers 
with a negative attitude or a positive atti- 
tude. He is almost always variable in his 
attitude of approach, according to whether 
he is feeling physically well or ill, mentally 
at ease or not, or by his previous experience 
with the customer to be served. 

Among the negative attitudes of approach 
it will be found that dislike is at the foun- 
dation of most of them. This dislike may 
produce the following negative attitudes: 

I do not like to serve that customer be- 
cause— 

1. She knows it all, and likes to show off 
her knowledge. 

2. She does not believe what I tell her; 
she thinks I am always trying to take ad- 
vantage of her. 

3. She never says anything to help me 
serve her properly. 

4. She is altogether too unreasonable in 
her desires. 

5. She always knows what she wants 
and will not let me show her what we have. 

6. She is altogether too fussy to suit me. 

7. She is so long-winded that I lose sales 
with other customers. 

8 She goes out of her way to be in- 
sulting; she treats me like a menial. 

These are only a few of the reasons why 
salesmen dislike to serve certain customers, 
and every time this dislike appears in the 
mind it creates a barrier between the sales- 
man and the customer. 

If, on the other hand, a positive attitude 
is created by the customer the salesman will 
give some of the following reasons for it: 

I like to serve that customer because— 

1. She is willing to let me tell her all 
about the things I am offering, although she 
uses good judgment in selecting. 

2. She believes what I tell her about the 
merchandise. 

3. She suggests things she would like 
to see when I fail to grasp her desires. 

4. She is easy to suit, provided she gets 
the right thing. 

5. She buys a thing when she sees it if it 
is what she wants. 

6. She is pleasant and not much bother 
to serve. 

7. She makes her decisions quickly be- 
cause she knows what she wants. 

8. She does not always want the boss 
to serve her, but thinks I can do it just as 
well. 

An examination of these positive attitudes 
will prove them to be exactly the opposite 
to the negatives already pointed out. 

The salesman given to negative attitudes 
should have ground into his mentality that 
the customer always has a sense of self- 
interest, and if she is overbearing or un- 
reasonable it is probably due to a mistaken 
idea that the salesman is overlooking her 

(Continued on page 128) 
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DIRECT BY MAIL 


Put the sales pressure where it gets results 


Only a part of the people in your commu- 
nity are your best prospects for a really 


good watch. They are represented by your 
actual customers, a certain “class of trade” 
that you have carefully built up. But there 
are many more of the same kind of people 
who never even cross your threshold. 


Why not concentrate your sales effort on 
this class of trade—the kind most likely to 
buy from you? 

Steady advertising in your local news- 
papers, of course, is the cornerstone for new 
business. But in addition to this you can 
send a direct follow-up message to a care- 
fully selected list of your best prospects. 

Prepare for them a letter, featuring one 


or two of your finer quality timepieces. 
Point out especially the importance of a 


thoroughly modern watch to take the place 
of cumbersome old-fashioned timekeepers. 
Send out some of the advertising literature 
supplied you by manufacturers of watches 
and other merchandise. Invite the prospects 
to enjoy a leisurely examination of the 
latest models at your store. 

Then call in Uncle Sam, and let him take 
the invitation directly to the home where it 
will be read. Such a reinforcement of your 
local advertising will go a long way, not 
only to build up the sale of your higher- 
priced watches, but also to keep your store 
constantly in the minds of those whose 
patronage is most profitable to you. In this 
way you put the sales pressure where it gets 
results. 

Watch for further suggestions next month 
on how to get more people into your store. 


THE WADSWORTH WATCH CASE CO. 
“Makers of Watch Cases Exclusively” 
DAYTON, KENTUCKY 
OFFICES—New York, 20 W. 47th St.—Chicago, 31 N. State Street—San Francisco, 150 Post Street 


NOTE: Illustrate your advertising with watches. Electrotypes of watches will be sent free to any jeweler. 
Write for our big catalog sheet of watch cuts, advertisements, movie slides, etc., free on request. 
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Elementary Watch Repairing 





Written Expressly for The Jewelers’ Circular by H. S. Andrews 




















ARTICLE 8 
The Action of a Watch 

[\ the preceding articles we have accounted 

for the mainspring, the source of power; 
the train wheels through which the power 
is transmitted to the escapement: the dial 
train which allows the minute hand to go 
around the dial twelve times while the hour 
hand makes one trip, so this article will deal 
with the action of the watch, explaining how 
the watch runs. 

If the lever is removed and the watch 
wound and permitted to run down, the main- 
spring barrel will turn very slowly, but the 
escape wheel will run so fast that the teeth 
on it cannot be seen. The reduction of 
gears in the train is very rapid, the barrel 
turning once while the escape wheel turns 
four thousand times. Thus, while a slight 
difficulty at the barrel might not result in 
stopping the watch, the same amount of diffi- 
culty at the escape wheel would stop it sure, 
for much power is sacrificed to gain speed. 

Now, to get a vivid idea of just how the 
power is let out at stated intervals, replace 
the lever and wind the watch. Assume that 
the lever is resting against the right hand 
banking pin. Touch the lever lightly, push- 
ing it toward the left banking pin, watching 
it closely through a strong glass, and you 
will note that the moment the stone is un- 
locked from the wheel tooth, the tooth 
thrusts the lever out of its way, and the 
dart jumps across the open space between 
the banking pins until the left pallet stone 
enters the rim of the escape wheel and a 
tooth strikes against that stone causing the 
escapement to lock, thus shutting off any 
further motion. You will note that when the 
escapement is locked the lever is resting 
against the left banking pin. This will be 
explained later, 

Now place the balance in position and turn 
it until the roller jewel brings the lever to 
the line of centers. You will now note that 
the roller jewel is on the line of centers and 
the guard pin is directly in the center of the 
crescent, or cut out on the roller table, or 
should be if the escapement is properly lined 
up. If the escapement is properly set and 
the balance in perfect beat (that is if the 
collet of the hairspring is so adjusted that 


when the balance is at rest the roller jewel 
is directly in line with the escape wheel and 
lever pivot holes), when you release the bal- 
ance, provided you have not entirely unlocked 
that stone, the pull of the escape wheel will 
pull the pallet stone into the periphery of 
the escape wheel. 

When this takes place, the whole lever 
moves, so the dart, being engaged with the 
roller jewel which is firmly fixed to the 
balance, kicks the roller jewel out of its way 
with sufficient force to turn the balance until 
there is a slight amount of tension on the 
hairspring. Immediately the force imparted 
by the kick of the lever against the roller 
jewel is expended, the tension of the hair- 
spring returns the balance toward the point 
of rest. Bear in mind that the lever is rest- 
ing against the left banking pin. Immediate- 
ly the balance begins its return journey the 
roller jewel enters the slot in the fork and 
by striking the right side of the slot attempts 
to push the fork out of its way. This un- 
locks the escapement and while the balance 
was pushing the lever out of its way, natu- 
rally the balance was traveling the faster, 
but the instant the pallet stone is unlocked 
from the wheel tooth the tooth attempts to 
kick the lever out of its way. This action 
(called impulse) drives the lever faster than 
the roller jewel is moving and the left side 
of the fork slot strikes the roller jewel giv 
ing it sufficient momentum so that the 
balance continues on its journey until 
stopped by the resistance of the hairspring. 
The instant this point is reached the tension 
stored up in the hairspring returns the 
balance in the opposite direction to which it 
was going, always trying to return it to the 
point of rest, but every time it reaches this 
point the roller jewel engages with the fork 
slot and unlocks the escapement and another 
impulse is delivered which sends the balance 
beyond the point of rest so that there is 
sufficient tension on the hairspring to return 
it in the other direction. 

Just at this point let us get a few techni- 
cal terms thoroughly understood so_ that 
when mentioned we will know what they 
mean. Let us take each part separately and 
analyze its construction and use, with its 
relation to other parts, 

In taking the matter up in this manner 


it will require some time to get to the 
analysis of the action of the escapement, but 
we will know what we are doing when we 
get there. Getting the power through the 
watch in a steady stream is a comparatively 
simple proposition as wheel teeth and pinion 
leaves are cut now, and the real problem for 
the repair man is to understand the balance 
and spring and escapement action so 
thoroughly that the very knowledge of con- 
ditions will prevent any effort to alter or 
butcher because he knows that he is only 
storing up trouble by sco doing. 

The teachings of the great philosophers 
have always been to think and analyze from 
the inside out. This holds good so far as 
our reasoning is concerned, but we will 
analyze the watch from the outside in. The 
power stored up in the mainspring is let out 
by the escapement, but the letting out at 
regular intervals is controlled by the balance 
and hairspring, so let us begin with the 
balance, its construction and functions. The 
construction will be explained first, the 
reason for such construction will be apparent 
later, 

Imagine taking a Waltham steel main- 
spring barrel and placing it inside a brass 
barrel and soldering the two rims firmly 
together. Place the two barrels so joined 
in the lathe, bottoms out, and cut away the 
bottom of the brass barrel until the bottom 
of the steel barrel is exposed. Remove the 
tecth from the brass barrel, and saw out the 
steel bottom, leaving the arm across as is 
in a balance. Now saw the circle as a 
balance is sawed, leaving two segments, each 
attached to the arm. Thus you would have 
a balance, while of no use, would be con- 
structed as a compensation balance is, ex- 
cept that in a balance the relation of the 
amount of brass to the steel is correct. From 
the standpoint of thickness of the rim of the 
balance it is about two-thirds brass and 
one-third steel. 

The reason for such construction lays 
mostly in the contraction and expansion of 
the hairspring due to heat and cold. When 
warm steel expands, so when the watch is 
subjected to warm temperature the hair- 
spring expands. If it expands, it gets longer, 
and if it gets longer it gets weaker. This 
being the case it would not vibrate the 
balance as rapidly while the spring is ex- 
panded and weak as it would in normal 
temperature and in normal condition. This 
heing the proven case there must be some 
way devised to compensate this expansion 
and contraction of the hairspring during 
warm or cold weather, thus the “compensa- 
tion” balance. 

Proven that the hairspring contracts with 
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‘old and expands with heat, the balance, 
being constructed of steel and brass must 
undergo the same action during heat and 
cold. To prove that brass expands or con- 
tracts more than steel, take a piece of brass 
wire and a piece of steel of the same size, 
and bend each into a half circle. ‘Now grasp 
the two pieces in a pair of pliers and apply 
a flame to the middle of the two wires while 
holding them in the pliers. You will note 
that the brass expands more rapidly than the 
steel, 

If these two pieces of wire were soldered 
together and perfectly straight, and were 
subjected to heat, the brass in over expand- 
ing the steel would draw the steel with it 
and form the arc of a circle with the brass 
on the outside of the arc and the steel on 
the inside. The action explained is that 
being soldered together, the brass could not 
expand beyond the steel so took the steel 
with it, twisting it inward. The action 
would be reversed if cold were applied in- 
stead of heat, and the curve would be with 
the steel on the outside. 

This, to an extent, explains the action of 
a balance under the same conditions. When 
the weather is warm the hairspring expands 
and becomes weaker, but the same conditions 
which effected the hairspring effects the 
balance and the brass rim on the outside 
over expands the steel on the inside and 
curves the end of the segment in toward the 
center, producing a condition which makes 
the balance easier to vibrate while the hair- 
spring is in a weakened condition. 

In tine watches these two conditions are 
exactly compensated. That is, the hairspring 
is of exactly the right type and construction 
to be exactly in harmony with the changes 
in form of the balance under compensation, 
and vice versa, the balance is of the correct 
size, weight and construction to exactly 
offset the changes of strength of the hair- 
spring. Arriving at these exact relations is 
one of the phases of adjusting a watch, 
which is done at the factory, but which must 
be done again in many cases by the repair 
man, especially if there has been an accident 
to the balance or hairspring, 

While this describes the compensation of 
the balance there are other features which 
must be taken into consideration in supplying 
a balance or hairspring for a watch, either 
at the factory or at the repair bench. When 
the balance is under compensation, and in 
truth it is seldom at rest because the neutral, 
or natural point of temperature, viz: the 
temperature of the room in which the 
balance was adjusted, is seldom encountered 
by the watch for a very long period at a 
time, it stands to reason that if the segments 
expand or contract, due to changes in tem- 
perature the arm of the balance must do the 
same thing to a lesser degree. 

The same heat which causes the ends of 
the segments to turn in toward the center 
causes the arm to expand and become longer, 
but as explained in a recent article, entitled 
“Natural Compensation,” the action is slight, 
but of sufficient intensity that real compensa- 
tion of the segment does not begin to effect 
the balance until the neutral point in the 
Segment is passed in the action. 

To explain the neutral point in a balance, 
that is, the point where the turning in or out 
of the segment begins to be effective, we 
Must assume that when the segment is under 


THE JEWELERS’ CIRCULAR 


compensation the arm is doing the same 
thing in a lesser degree, and while the heat 
is causing the brass in the segment to over 
exnand the steel and turn the weight closer 
to the center, the arm is expanding and 
carrying that portion of the segment which 
is at the ends of the arm away from the 
center, thereby offsetting to a certain degree 
the effect of the ends of the segments being 
carried closer to the center. 

Now between the point which is carried 
away from the center by the expansion of 
the arm and the place where the effect of 
the segment being brought closer to the 
center begins to be felt is the neutral point, 
and is usually located at the first screw in 
the rim of the balance from the mean time 
screw. Holding the balance in front of you, 
locate the mean time screw at the end of the 
arm and follow the segment toward the cut 
or free end, and the first screw from the 
mean time screw is the neutral point. There 
is usually quite a space between the mean 
time screw and the next screw on the rim 
which is not drilled. So far as possible it 
is well in making changes in the weight of 
the balance by undercutting the screw heads 
or putting on timing washers to make the 
change at the neutral point or as close to it 
as possible, for the amount of weight which 
is carried toward or away from the center 
while the balance is under compensation is 
determined by the position of the screws in 
the rim. 

Half way from the arm to the cut in the 
segment or rim of the balance is not effected 
as rapidly as the other half, from the cut 
back toward the arm. Compensation, of 
course, begins at the arm, but the effect is 
not very much until the center of the seg- 
ment is reached. Any alteration in the 
weight of the screws from the free end of 
the segment to the middle will effect the 
temperature rate of the watch very rapidly. 

Provided that the balance is true in the 
round and flat and the hairspring perfect, 
the test for temperature accuracy is this: if 
the watch runs fast in warm temperature 
and slow in cold it is over compensating. 
That is there is too much weight out near 
the free end of the segment and one of the 
screws near the free end should be moved 
back one hole toward the arm—on each 
segment, of course. 

If the action of the watch is the opposite ; 
loses in warm weather and runs fast in cold, 
it proves that it is under compensating. Not 
enough weight is being carried to or from 
the center and the remedy is to move a 
screw out nearer the end of the segment. 
This comprises the remedy for the two con- 
ditions, under and over compensation, but 
does not go into detail as to the exact pro- 
cedure, for the amount of variation deter- 
mines what screw and how much to move it, 
whether one or two holes closer to or 
further from free end or cut, but the same 
rule applies to all compensation balances, 
viz: the more weight at the free or cut end 
of the segment, the more effect from com- 
pensation, for more weight is carried to or 
from the center, 

This gives us the idea of the construction 
and working principle of g4he compensation 
balance, and should instill a degree of 
caution as to how the balance is handled, for 
if distorted and bent much it effects the 
interior construction of the segments and 
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they do not compensate evenly as before, for 
the damage is usually to only one segment, 
changing its construction relative to the 
other, and while one segment may compen- 
sate properly the one which was injured will 
not respond properly. 





Technical Notes of Interest 


‘yFFICERS of the Horological Institute 

of America were in Boston last week 
for the purpose of examining upwards of 
100 watches repaired and submitted by 
watchmakers from all parts of the country. 
The visitors were: J. J. Bowman, of the 
3owman Technical School, Lancaster, Pa.; 
Tell B. Nussbaum, president of the Nuss- 
baum Watch Co., of the same city, and 
E. F. Lilley, dean of the New England 
Watchmakers’ Institute. The sessions of 
examination, which extended over two days, 
were held in the executive offices of the 
Smith-Patterson Co., kindly placed at the 
disposal of the officers for the purpose. Ac- 
companying each watch submitted was an 
essay on some technical subject relating to 
the exhibit. These essays and the watches 
repaired were found to be of excellent stand- 
ard, meriting the approval of the examiners 
in many cases. To those whcse work meas- 
ured up to the requirements were awarded 
diplomas of the Horological Institute of 
America, which means that the recinients 
showed the highest skill in workmanship and 
knowledge of the technicalities involved. The 
total number of examinees was 98. 

The next meeting of the board will be 
in Cleveland, in October. 

*x* * * 

Messrs. Levin and Culbertson, watch- 
makers in the Jewelers’ building, Los An- 
geles, Cal., have, without special effort on 
their part, been drawn into a rather ex- 
ceptional specialty. Since the exhibition of 
the Jewelry Crafts Association last June, 
when they displayed, among other exhibits, 
a number of watch dials of their own de- 
signing and manufacture, orders for this 
kind of work have been coming to them in 
increasing numbers. They have an exclu- 
sive preparation with which they enamel the 
dials and which produces a clear, hard, pol- 
ished surface, but the novelty of using let- 
ters, either English or Hebrew, in place of 
the usual Arabic or Roman numerals, has 
attracted even greater attention and now the 
time of the shop is largely taken up by this 
kind of work. Mr. Culbertson, Mr. Levin 
and their assistant are all competent design- 


ers and do this work themselves. 








At the close of business on Aug. 12, Dennis 
IF, Leary, a veteran jeweler at Springfield, 
Mass., rounded out 50 years of business on 
the same street, 45 of which were in the 
same building. Although 82 years old, Mr. 
Leary is still quite active and attends to 
business daily. The veteran jeweler was 
showered with letters and telegrams of con- 
gratulations coming from many friends from 
Springfield and other cities and beautiful 
floral pieces were received by him during the 
day and adorned the store. Until 1919 when 
the block was demolished to make way for 
New Dwight St., Mr. Leary’s business was 
located on the northerly side of State St. 
Since then it was in the Winthrop building. 
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THE NEW G-S FANCY SHAPED FINISHED CRYSTALS 
and the G-S METHOD 


of fitting them is the most practical and profitable system introduced to the jewelry trade for fitting fancy shape 


crystals. It enables any jeweler to fit a fancy case in less than five minutes, giving customers prompt service 
and perfect workmanship. G-S Fancy Shaped Crystal; are perfectly domed and sizes are finished ready to be 


snapped into case, without any extra work. 


No Griiding, Cutting or Tools Required 
The fitting of G-S Fancy Shaped Crystals is very s mple—all that is necessary is to obtain brass gauge from 


the set furnished which fits case and then the crystal bearing 


without any extra work. A Small Stock of only 21 sizes is a complete assort nent. ‘ 
Non-breakable G-S Crystals are made of a special fivre material having a hard, glassy surface, highly pol- 
They do not chip, break or crack. Each and 


ished and can not be told from glass when inserted in watch. 
every crystal is used profitably. 


‘ number as on gauge can be snapped in, 





Registered 


G-S Crystals Fit Tight—No Dust or Tarnish on Dial 





GERMANOW-SIMON MACHINE Co. 
547 West Avenue Rochester, N. Y., U. S. A. 


17 18 | 19° 


nRBARRORORREE 





Manufacturers of G-S Flexo Crystal Inserting Machine 
and the G-S Flexo Crystals—Round and Fancy Shaped. 








Let us supply you with 
io) Gam oC Cetel tbe: MEE 6) tam 


Purchasing and Sales Dept.: 


Sweeps, Polishings, 
solders and wires, also Platinum and Plated Scraps. ie uke white golds and 





THOMAS J. 


| DS Se ae ee On O 


REFINERS 


° We manufacture real green 
Gold, Silver, —green gold—plates, wires, 
and solders in 10Kt., 14Kt., 


red golds | D} 2 Same © 0) BOS) 


5%, 10% and 15% irid- ‘ : 
i i MANUFACTURERS _ | ‘since <eh 


Platinum and White Gold Wedding 
Ring Blanks. Fancy White Gold 


Mountings. Selections Sent on Request. 


Refining and Manufacturing Plant: 
5 So. Wabash Ave. CHICAGO 317-319 E. Ontario St. 











Gold, Silver 


and 


Platinum 
Refiners and Assayers 


T. B. HAGSTOZ @ SON 
709 Sansom St., Philadelphia 





C.W.BUTTS, Inc. $5 


inh of 


Crowns, Pendants and —_ 


Sapphire and Plain Crowns for Bracelet Watches. Prompt shipment 
of any size order. 


























Assayers— Chemists 
to the Jewelry Industry 


LUCIUS PITKIN, Inc. 


47 Fulton St. New York, N. Y. 
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[Patents Granted by the United States 
and the Registered Trade-Marks.] 








UNITED STATES PATENTS 


Issue of August 19, 1924 


1,505,128. BELT CLASP. Cuirrorp G, Arm- 
sironGc, Meriden, Conn., assignor to The C. 
G. Armstrong Mfg. Co., Meriden, Conn. Filed 


Feb. 25, 1924. Serial 694,895. 3 Claims. 
In 2 belt clasp or buckle, a front plate, lateral 
flanges on the plate. a pintle supported by the 


We 





flanges, a semi-sleeve mounted for oscillatory move- 
ment upon the pintle, an inclined operating leve: 
integral with one edge of the sleeve, a cam inte 
gral with the opposite edge of the sleeve and ai 
jzcent the front plate, and a spring on the pintle 
engaging the cam. 

1,565,322, DIAMOND HOLDER. Epwarp 
MON, Detroit, Mich. Filed June 19, 
Serial 569,375. 5 Claims. 

A grinding wheel dresser comprising a support 
embodying a pair of jaws, a collar rotatable be- 
tween the jaws, a pin slidable in the collar and 
diamcnd_ setting engaged by the pin and 


Des- 
1922. 


jaws, a 








collar, and means to move the pin relative to the 

collar and jaws to lock the collar and said setting 

in selected position. 

1,305,328. SHOULDER-STRAP_ CLIP. Rutii 
FREEDMAN and PuHILip FREEDMAN, New York. 
Filed Oct. 13, 1922. Serial 594,311. 1 Claim. 

In a shoulder strap two normally 
clamping elements, and means for connecting said 
clasping their free 


clip, cpen 


means for 


G6 


elemen‘s tozvether, 


2g 


\ 
ie ied 
P=) 

ends in detachable relation, and means for attach 
ing one of elements to the underside of a 
garment shoulder, whereby the other element may 
he passed beneath the shoulder strap of an ad- 
jacent garment to hold said strap in non-slipable 
relatien to the shoulder of the first named garment. 
1,365,395. METHOD OF PRODUCING JEWEL 
SETTINGS. KREISLER, New York 
assignor to Kreisler & Co., New 
Yerk. Filed 1921. Serial 463,431. 

2 Claims. 
A method of 


said 


Jacours 
Jacques 


April 21, 


making a jewel setting of the char 


acter described, which consists in first cutting an 
0 15 
i 
16 12 
arcuate blank having integral flared prongs, then 


forming said blank and making suitable markings 


THE JEWELERS’ 


i a 








on each pronz, joining the prongs by bridges 
soldered to the oppesite edges of said prongs at 
the markings thereof, and then bending said 
arcuate blank so as to form an annular bezel 
having the prongs extending in upright formation 


ahout said bezel. 

1,505,461. LINGERIE CLASP. Gaston’ A. 
Guyor and <Artuur F. Guyot, Attlebcro, 
Mass. Filed Oct. 25, 1921. Serial 510,394. 


2 Claims. 
A clasp fermed of a single strip of resilient 
metal folded to form two spaced apart side arms 
and an intermediate co-operating gripping arm, the 


free end of one si'e arm being adapted to snap 


“ 


“9 as 43 2 ‘ew, 


over the folded end of the other side arm and t 
lie substantially parallel with said intermediate 
arm and closely adjacent thereto when in clamp 
ing yosition, said intermediate arm being normally 
spaced from said other arm. 


1,505,516. BELT BUCKLE. Dorsey M. Wirtn, 
Bucyrus, Ohio. Filed Aug. 21, 1923. Serial 
058,481. 1 Claim. 

A buckle structure comprising a bcdy having 


means for engaging a strap, a bar disposed trans 
versely of the body, a bail having its ends 


# w 
4 a we 





©) ©) 











“3 \ “ al 


pivotally connected with the bar, a bar slidably 
mounted upon the end portions of the bail, and a 
spring coiled about the cuter portion of the bail 
and having its ends bearing against the side of 
the bar which is slidably mounted upon the bail. 


1,505,521. WATCII. Samuer Kresser, New York. 
Filed June 18, 1924. Serial 720,841. 9 
Ciaims. 


dial of a non-circular symmetrical 
whose diameters along co-ordinate 


A watch 
geometric form 

















axes are unequal, and a seconds unit dial offset 


from a pesition on the co-ordinate axes. 


1,505,618. PENDULUM LEVEL. Rosweti C. 
Barrp, Cumberland, Wis. Filed Nov. 16, 
1923. Serial 675,065. 1 Claim. 


A device of the kind described, comprising a 


hevel steck havine «a round, medial, transverse 





housing aperture with sight slots cpening thereinto 
from tep and bottom of the stock; a cylindrical 
indicator housing meunted within the said aperture, 
the said housing hiving sight slots registering with 
the sight slots cf the stock; a dise crystal mounted 
at each end of the said housing, the said crystals 


having shaft holes formed centrally  there- 
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threugh; calibrated collars mounted over the edges 
of each of said crystals and secured to the stock; 
supporting shafts mcunted through the shaft holes 
of the crystals, the said shafts being threaded at 
the outer ends passing through the crystals and 
each having a hall formed on its inner end; adjust- 
ment nuts on the threaded ends of the supporting 
shafts, one inside and one outside each crystal; 
and an indicator arm weighted at one end and 
pointed at the other pivoted between the ball-like 
inner ends of the supporting shafts, the said arm 
having medial and oppositely disposed sockets 
adapted to prvotally engage the said ball-like ends 
of the shafts. 

1,505,610. CLOCK, CHRONOGRAPH, AND THE 
LIKE. ALEXANDER StTEvaRT, Edinburgh, 
Scotland. Filed June 22, 1923. Serial 647,044. 
2 Claims. 

An electric clock, comprising a clock mechanism, 
an electric motor having a continuously rotatable 
member operatively connected to said mechanism, 
an electric circuit for supplying current to said 


| 


















5 


47 WAM. oe 
‘ 
’ 
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poeseree-e”” 


_T 
iO 
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motor and including a movable contact and a fixed 
contact adapted to control the speed of the motor, 
an arm carrying said movable contact and operated 
hy the clock mechanism to open said contacts, and 
an oscillatory member adopted to receive its impulse 
from said arm and through it to control the clesing 
of said contact. 

1,505,698. VANITY CASE. 
Newburgh, N. Y. 
591,712. 4 Claims. 

A vanity case comprising a main body member 
and a main cover member therefor, a rouge com- 
partment of smaller diameter than said main mem- 


ot no A as ds es as se ke se 


Oswatp J. CaTHCaRT, 
Filed Oct. 2, 1922. Serial 


bers, located within the said main members, and 
having its mouth within the space between said 
main members, one of said main members being 


provided with a powder compartment within the 





me but exterior to the rouge ccmpartment, a 
puff in said rouge compartment, a Separate ccver 
for the rouge compartment of smaller diameter 


than the main cover member, Iccated in the space 
between the main members, a puff for the powder 


compartment of larger area than the rouge puff, 


located in the space between the main members, 


and a mirror carried by the main cover member 

within the same. 

1,505,748. CIGARETTE CASE. Louis Tamis, 
New York, assignor to Schanfein & Tamis, 
New York. Filed March 26, 1924. Serial 
701,885. 1 ‘Claim. 

A container comprising a body with bevelled 


said body, 


tray 


cover hingedly secured to 
arms rigidly carried by said 
tained within said receptacle and located adjacent 
the bettom wall thereof, connected 


corners, a 
cover, a con- 


links pivotally 











8 


arms, said links adapted 
edges of the bidy of 


gradual 


to said tray and t 
with the bevelled 
bring the cover to a 


to contact 


the receptacle and 


























resilient 
open 


open position, 
tending to cover to its 
and a fastener carried by said cover and 
holding said lid in 


stop as it approaches its 


means move said 
position, 
the body of the receptacle 


a closed position. 


and 


DESIGNS 


CANDLESTICK. 
assignor te 


ROETTGES, 
Noe 


FREDERICK 


65,451. 
William R. 


Stamford, Ccnn., 


& Sons, New York City. Filed May 11, 1923. 
Serial 6,137. Term of patent 7 years. 

65,456. CANDLESTICK. 
New York, 


VILLARET, 
Noe & 


Gustave E. 


William R. 


assignor to 


Filed May 11, 1923. Serial 


years. 


Sons, New York. 
6,135. Term of patent 7 
65,458. FINGER RING. Francis H. WirTTstTEINn, 


Filed Dec. 11, 1923. Serial 


patent 31% years. 


Newark, N. J. 
7,995. Term of 


UNITED STATES TRADE-MARKS 

[The following trade-marks have heen adjudged 
entitled to registration under the Act of Feb. 20, 
1905, and are published in compliance with Section 


6 of said <Act.] 


Trade-Marks Registered August 19, 1924 


Ser. 198,345. (CLASS 28. JEWELRY AND 
PRECIOUS-METAL WARE.)  Gitperr & 


THE 


JEWELERS’ CIRCULAR 


Co., Inc., New York. Filed June 10, 1924. 


. 


CHRYSANTHEMUM 


ods.—Finger Rings 
Personal 


description of 


Particular £ 
Semiprecious Metal for 


of Precious and 
Wear. 

Claims use since May 28, 1924. 
198,346. (CLASS 28. JEWELRY AND 
PRECIOUS-METAL WARE.) GILBERT & 
Co., Inc., New York. Filed June 10, 1924. 


DAISY 


gocds. 


Metal 


eT. 


2 


Finger Rings 
for Personal 


Particular deseription of 
Precious and Semiprecious 
Wear. 
Claims use since May 28, 1924. 
Ser. 198,347. (CLASS 28. JEWELRY AND 
PRECIOUS-METAL WARE.) Gitpert & 
Co., Inc., New York. Filed June 10, 1924. 


, “9 


HAWTHORNE 


goolds.—Finger Rings 
Metal for Personal 


description of 
and Semiprecious 


Particular 
of Precious 
Wear 

Claims use since May 28, 1924. 

198,348. (CLASS 28. JEWELRY AND 
PRECIOUS-METAL WARE.) Gitgert & 
Co., Inc., New York. Filed June 10, 1924. 


HOLLY 


Particular description of goods. 
of Precious and Semiprecious Metal for 
Wear. 

Claims use 

1$8,349. 
PRECIOUS-METAL 
Co., Inc., New York. 


, 


Ser 


Finger Rings 
Personal 


since May 28, 1924. 

(CLASS 28 JEWELRY AND 
WARE.) GILBERT & 
Filed June 10, 1924. 


Ser. 


HONEYSUCKLE 


Rings 
Semiprecious Metal for Personal 


Particular description of goods.—Finger 
of Precious and 
Wear. 

Claims use since May 28, 1924. 

198,350. (CLASS 28. JEWELRY AND 
PRECIOUS-METAL WARE.) GriLpert & 
Co., Inc., New York. Filed June 10, 1924. 


HOPS 


Particular description of Finger Rings 
f Precious and Semiprecicus Metal for Personal 
Wear. 

Claims use since May 28, 1924. 

198,351. (CLASS 28. JEWELRY AND 
PRECIOUS-METAL WARE.) GILBERT & 
Co., Inc., New York. Filed June 10, 1924, 


MORNING-GLORY 


Finger Rings 
for Personal 


Ser. 


, 


goods.— 


Ser. 


gor ds. 
Metal 


Particular description of 
of Precious and Semiprecious 
Wear. 

Claims use since May 28, 1924. 

198,352. (CLASS 28. JEWELRY AND 
PRECIOUS-METAL WARE.)  GiLpert & 
Co., Inc. New York. Filed June 10, 1924, 


POPPY 


goods.—Finger Rings 
Metal for Personal 


ser 


Particular description of 
of Precious and Semiprecious 
Wear. 

Claims itse since May 28, 1924. 

Ser. 198,353. (CLASS 28) JEWELRY AND 
PRECIOUS-METAL WARE.)  Givperr & 
Co., Ixc., New York. Filed June 10, 1924. 


PRIMROSE 


goods.—Finger Rings 
for Personal 


Particular description of 
ot Precious and Semiprecious Metal 


Wear. 


August 27, 1924 


Claims use since May 28, 1924. 
Ser. 198,355. (CLASS 28 JEWELRY .AND 
PRECIOUS-METAL WARE.) GILBERT & 
Co., Inc., New York. Filed June 10, 1924. 


VIOLET 


Particular description of goods.—Finger Rings 
of Precious and Semiprecious Metal for Personal 
Wear. 

Claims use since May 28, 1924. 

198,356. (CLASS 28 JEWELRY AND 
PRECIOUS-METAL WARE.) GiLpgert & 
Co., Inc., New York. Filed June 10, 1924. 


WATER-LILY 


Particular description of goods.—Finger Rings 
of Precious and Semiprecious Metal for Personal 
Wear. 


Claims use since May 28, 


Ser. 


1924. 


Trade-Marks Published August 19, 1924 


187,867. ARTICLES OF JEWELRY MADE OF 
PRECIOUS OR SEMI-PRECIOUS METALS 
OR A COMBINATION THEREOF— 
NAMELY, RINGS, BRACELETS, AND 
OTHER PERSONAL JEWELRY, NOT IN- 
CLUDING WATCHES. Cuarres M. Levy 
& Son, New York 
Filed Feb. 26, 1924. 
LISHED MAY 6, 1924. 
187,873. LINGERIE CLASPS, 
SCARF-PINS, BAR PINS, 
CUFF LINKS, SAUTOIRS, CUFF 
AND BARRETTES. KeEstenmMan Bro.. 
Co., Providence, R. 
Filed March 5, 1924. 
LISHED MAY 13, 1924. 
187,874. BUCKLES, BUTTONS, ETC., OF 
PRECIOUS-METAL WARE, Harry Payton, 
dcing business as H. Payton Co., Providence, 
ee 
Filed March 6, 1924. 
LISHED MAY 13, 1924. 


187,906. PRECIOUS AND 
STONES. Superior Lapipary Co., 
York. 

Viled Jan. 22, 1924. 
LISHED JUNE 3, 1924. 
187,988. CLOCKS AND PARTS 

Ii;AMBURG - AMERIKANISCHE 
Schramberg, Germany. 

Filed Jan. 18, 1924. 
LISHED JUNE 3, 1924. 
187,988. ARTIFICIAL PEARLS. Davip 

ratt Pupiin, Los Angeles, Cal. 

Filed Feb. 1, 1924. Serial 191,640. 
LISHED MAY 6, 1924. 


Serial 192,848. PUB- 
BRACELETS, 
BROOCHES, 
PINS, 
Mec. 


‘Serial 193,292. PUB. 


Serial 193,352. PUB- 
SEMI-PRECIOUS 
New 
Serial 191,148. PUB- 
THEREOF. 
UHRENFABRIK, 
PUB- 


Serial 190,965. 


NAPH- 


PUB- 








How Should the Salesman Approach 
the Customers? 


(Continued from page 121) 








self-interest in the purchase. The customer 
must be served, her interests must be looked 
after, she must be satisfied. 

When the salesman puts himself right 
physically and mentally he will avoid all 
negative attitudes in making his approach 
to the customer, and indeed, during the en- 
tire transaction. Unless he does, he only 
heightens his burdens, makes it harder to 
be convincing, instills distrust instead of 
confidence and reduces his efficiency. 

Be positive through knowledge of human 
nature, the merchandise being offered and a 
desire to serve and selling will be materially 
easier. ; 

If there is a genuine desire to serve the 
customer the salesman will be serving his 
employer, and incidentally, himself. The 
positive attitude of approach is the easiest 
in the long run. 














